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Florida Public Service Commission ‘\\} ?.5
101 East Gaines Street

Tallahassee, Florida 32399-0850

Re: Conservation Cost Recove Clause
a

Dear Ms. Bayo:

Enclosed for filing in the above docket, on behalf of Tampa
Electric Company, are fifteen (15) copies of Prepared Direct
Testimony and Exhibit of John E. Currier.

Please acknowledge receipt and filing of the above by stamping

the duplicate copy of this letter and returning same to this
writer.

~ Thank you for your assistance in connection with this matter.
Sincerely,
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CERTIFICATE OF SERVICE
I HEREBY CERTIFY that a true copy of the foregoing Testimony

and Exhibit of John E. Currier, filed on behalf of Tampa Electric

Ccompany, has been furnished by U. S. Mail or hand delivery (*) on

this 2S5~ day of January, 1995 to the following:

Mr. Robert Eliasw*

Staff Counsel

Division of Legal Services
Florida Public Service Commission
101 East Gaines Street
Tallahassee, FL 32301

Mr. Jeffrey A. Stone
Beggs & Lane

Post Office Box 12950
Pensacola, FL 32576

Mr. Charles A. Guyton
Steel Hector & Davis
215 S. Monroe Street
Suite 601

Tallahassee, FL 32301

Mr. Joseph A. McGlothlin

McWhirter, Reeves, McGlothlin,
Davidson & Bakas

315 S. Calhoun Street, Suite 716

Tallahassee, FL 32301

Mr. Robert Scheffel Wright
Landers & Parsons

Post Office Box 271
Tallahassee, FL 32302

Mr. James A. McGee

Senior Counsel

Florida Power Corporation
Post Office Box 14042

St. Petersburg, FL 33733

Mr. Jack Shreve

Office of Public Counsel
Room 812

111 West Madison Street
Tallahassee, FL 32399-1400

Mr. Wayne L. Schiefelbein
Gatlin, Woods, Carlson & Cowdery
1709-D Mahan Drive

Tallahassee, FL 32308

Mr. Stuart L. Shoaf
St. Joe Natural Gas Company
Post Office Box 549
Port St. Joe, FL 32456-0549

Ms, Laura L. Wilson

Messer, Vickers, Caparello,
Madsen, Lewis, Goldman & Metz

Post Office Box 1876

Tallahassee, FL 32301-1876

Mr. Ross S. Burnaman

Ms. Debra Swim

Legal Environmental Assistance
Foundation, Inc.

1115 N. Gadsden Street

Tallahassee, FL 32303-6327
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DOCKET NO. 950002-EG
TAMPA ELECTRIC COMPANY
SUBMITTED FOR FILING 1/25/95

BEFORE THE PUBLIC SERVICE COMMISSION
PREPARED DIRECT TESTIMONY
OF
JOHN E. CURRIER

Please state your name, address and occupation.

My name is John Currier. My business address is 702 North
Franklin Street in Tampa, Florida 33602. I am the manager
of Commercial and Residential Energy Services for Tampa

Electric Company.

Please describe your educational background and business

experience.

I was educated in the parochial school system in Akron,
Ohio and graduated from high school in 1975. I received a
Bachelor of Science in Electrical Engineering in 1982 and
a Masters of Science in Engineering Management in 1993 from
the Univergity of South Florida. I am a 1licensed
professional engineer in the State of Florida. I was hired
as an associate engineer by Tampa Electric Company in 1983.
I‘ve held numerous engineering positions throughout the
company including: System Operations, Control Systems

F jineering, Production, Distribution and Generation
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Planning. In April 1993 I was promoted to Manager, Demand
Side Management Planning, and in April 1994 I was promoted
to my current position. As manager of Commercial and
Residential Energy Services I am responsible for the
company’s marketing efforts in the Commercial and

Regidential Market segments.

Have you submitted testimony to this Commission in other

proceedings?

Yes. I submitted testimony on behalf of Tampa Electric in
the Commission’s conservation cost recovery Docket No.
940002-EG. I also testified last year in Docket No.
930551-EG which was the proceeding to set conservation

goals for Tampa Electric.

Have you prepared an exhibit in support of your testimony?
Yes. I have prepared an exhibit entitled, "Exhibit of Jchn
E. Currier," which consists of 7 documents and has been

identified as Exhibit No. (JEC-1) .

Mr. Currier, what is the purpose of your testimony in this

proceeding?
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The purpose of my testimony is to address (pursuant to
Commission Order PSC-95-0018-FOF-PU) the broader
advertising issues introduced in Docket No. 941165-EG
between Peopl&s Gas and Tampa Electric Company.  This
testimony describes in more detail the false and misleading
advertising Peoples Gas has provided to homebuilders,
potential homebuyers, and existing cusctomers. T will point
out several discrepancies in reported appliance
efficiencies and cost comparisons presented by Peoples Gas
through various advertising media. I will also address how
this advertising causes harm to both Peoples and Tampa

Electric customers.

Please describe the importance of providing consumers with

accurate, unbiased and consistent cost information.

The ultimate choice between gas and electric service should
be left to the consumers. So long as consumers are offered
accurate price and product information, they will be in the
best position to choose their energy sources for
themselves. The relative efficiencies of gas and electric
appliances are a vital consideration when consumers select
new appliances. Because consumers have little access to
independent technical comparisons of gas and electric

app.i.ances specific to Tampa Electric’s and/or Peoples’
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service area, they rely heavily on utilities, homebuilders
and appliance dealers for this information. False or
misleading information by any utility about relative
appliance efficiencies causes harm to customers of the
electric and gas utilities. Peoples has published
inaccurate and misleading cost comparisons of gas and
electric appliances. This action harms gas customers which
invest in gas appliances that perform less than expected
and may not be as satisfactory as the electric appliances
they might otherwise have selected. Electric customers are
also harmed because they lose the rate-minimizing benefits
of new customers LO Support company revenue requirements.
Therefore, it is important that consumers receive
consistent, accurate and unbiased information rather than
what the utility believes or wants to believe is true and

accurate.

Please describe the advertising that Tampa Electric is
aware of which Peoples has provided to homebuilders and
potential homebuyers in residential developments comparing

electric and natural gas efficiencies and costs.

Peoples has provided brochures and brochure packets to
homebuilders and potential homebuyers in residential

developments. They have also published advertisements

4
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within the Builders Association of Greater Tampa's monthly
publication the "Building Barometer"” promotiung their
Residential Homebuilder program with an ad comparing gas
and electric costs (Document No. 1 of my Exhibit). This
publication 4is available to homebuilders in Tampa
Blectric's service area. In addition they nave provided
cost comparison information in their monthly newsletter
"Peoples Newsletter", which is mailed with bills to

customers (Document No. 2).

Please identify the discrepancies Tampa Electric finds with
Peoples’ advertising specific to appliance usage and cost

comparisons.

Peoples has made false and misleading statements in widely-
distributed &advertisements concerning comparisons of
kilowatt-hour usage of various electric appliances and the
corresponding therm usage levels of gas appliances. These
advertisements have been made available to homebuilders and
potential home-buyers in residential developments in Tampa

Electric’s service area (Document No. 3).

Average usage levels for electric appliances are well -
esti. lished in Florida and have been addressed by this

Commission. In the recent electric DSM goal setting
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hearings, the Commission accepted a Synergic Resources
Corporation (SRC) study concerning annual energy usage ia
Florida for various electric end uses including water
heating, strip heating, and heat pumps (Document No. 4).
Other electric appliances that were not addressed in the
SRC study, including electric ranges and clothes dryers,
have been modeled by Tampa Electric and other utilities.
The usage levels for electric appliances as shown by these

references are as follows:

End Use Annual Usage  Source
Resistance Water Heating 2788 kwh SRC study
Cooking 600 kwh Modeling
Resistance Heating 1954 kwh SRC study
Heat Pump 1105 kwh SRC study
Clothes Dryer 800 kwh Modeling

Peoples’ advertising misstates the annual electric usage

amounts.

Water Heating
The SRC study determined electric resistance water heating

to use 2,788 kwh per year. In 1993 advertisements, which

were made available in residential developments, Peoples

6
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represented this number to be 5,598 kwh per year. That is
more than 200% of actual usage. At the same time, it
appears Peoples has undergtated gas water heating therm

usage.

From a claimed usage level of 209 therms per year in 1991,
Peoples was representing by 1993 that gas water heating

used only 191 therms per year.

Electric Cookinag
Electric cooking uses approximately 600 kwh per year. In

1991, Peoples used 722 kwh for electric cooking per year.
By 1993, Peoples used an inflated figure of 1,465.5 kwh per
year. During the same period, Peoples’ representations

about gas cooking remained constant at 50 therms per year.

Space Heating
An electric heat pump uses 1,105 kwh per year. Since 1991

Peoples appears to have stopped informing customers of even
the existence of electric heat pumps, choosing instead to
compare gas furnaces only to electric strip heating. This
selective comparison is greatly misleading because state
building codes greatly constrain the use of electric
. sistance heating in new homes. Regardless, Peoples has

overstated resistance heating annual electric usage. The

7
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SRC study determined that resistance heating uses 1,954 kwh

per year.

Peoples’ 1993 advertisements claimed 5,400 kwh per year for

strip heating, 250% of the actual usage.

Clothes Drying

The electric energy usage for electric clothes drying is
approximately 800 kwh per year. In 1993, Peoples was
representing that number to be 1,318.5 kwh per year, 165%
of the actual usage. During this same period, Peoples’
representations about gas drying usage actually decreased

from 54 therms per year to 45 therms per year.

Why does Tampa Electric believe that the energy use
comparisons between natural gas and electric water heating

are misleading?

Our analysis using EPRI’s Hotcalc program' revealed that
5,598 kwh annually would require approximately 97 gallons
per day usage of hot water. The American Society of

Heating and Refrigerating and Air Conditioning Engineers,

23
24
25

27

EPRI Hotcalc 2.0 Commercial Water Heating Performance
Simulation Tool obtained through EPRI membership. This
proje © was cosponsored by Empire State Electric Energy
Research Corporation and the contractor was D. W.
Abrams, P.E. & Associates, P.C.
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Inc. and the U. S. Department of Energy approximates an
average usage of 15 gallons per person per day of hot
water. The 97 gallons per day usage would thus egual
approximately 6.5 people within the household on a daily
basis. Based on the same gallon usage of 97 gallons per
day, the annual natural gas usage would be 276 therms
compared to the 191 therms stated in Peoples’
advertisement. It is noted that within the Tampa Electric
service area, the average household is approximately 2.8

people.

How are consumers and builders being mislead by an
advertisement that states in a very generic sense natural

gas saves 32% of home operating costs in central Florida?

Consumers are mislead because the advertisement (Document
No. 5) is just that, "generic". There is no specific
efficiency or operating cost analyses provided in the
brochure nor can consumers calculate individual appliance
effectiveness from the data. This advertisement
accomplishes 1little, but effectively leaves a general
impression that natural gas is at least 32% cheaper than

electricity within central Florida.

Huw does People’'s advertising influence builders and home-
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buyers in residential developments to choose gas rather

than electricity?

The combination of financial rebates pursuant to the
Residential Homebailder Program and misleading advertising
is substantial enough to encourage the builder to choose
gas appliances. for the home, in some cases making them
ngtandard". The homebuilder is not primarily concerned
with the operating cost of the appliances. The builders
interest is in building and selling homes as quickly and
inexpensively as possible. The ultimate homeowner is left
deciding their respective appliance decision based on
biased information and the persuasiveness of the

homebuilder.

How has Tampa Electric been harmed by Peoples’ misleading

advertising?

Customers have bought gas appliances instead of electric
appliances in reliance on Peoples’ misrepresentations. In
many cases, the consumer choice between natural gas and
electric appliances has been severely biased toward gas
through inflated advertising and lucrative cash incentives
provided to builders for their participation in Peoples’
Residential Homebuilder Program. As a result of this

10
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market distortion, gas appliances have becen sold to
homeowners as standard option thus limiting the sales of

electric appliances to consumers.

The customers of Tampa Electric continue to be harmed by
Peoples misrepresentations (Document No. 6). By distorting
the electric versus gas comparisons Peoples has effectively
discouraged consumers from buying electric appliances.
Those electric appliances represent lost kilowatt-hcur
sales that would have permitted Tampa Electric’s customers
the rate-minimizing benefits of new customers support of

revenue requirements.

Tampa Electric has also been harmed through loss of
revenues. These losses would not have occurred if
consumers had not been misled about electric appliance

operating efficiencies.

Has Peoples’ advertised to the homebuilders any non-
approved affiliate related incentive offerings as part of

the standard Residential Homebuilder Program?

Yes. Peoples’ has published a "Builder Benefits" package
that indicates their "builder wvalue packages include

fireplaces, water heaters and other installations including

1l
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propane." In the Commission approved Residential
Homebuilder Program, fireplaces are not part of the
program. In addition, Peoples’ has advertised the
Residential Homebuilder Program with parts of the so called
"Leisure Package option"™ as one program. In Peoples'’
response Docket No. $41165-EG, they contradict this by
specifically denying that its Residential Home Builder
Program is directly tied to any of its affiliated non-

Commission approved programs (Document No. 7).

What action is approprilate for the Commission in properly
regqulating false and nisleading advertising to minimize

such practices by utilities in the future?

The Commission has jurisdiction over Peoples’ ability to
recover the costs of acdvertising. The extent to which a
utility is entitled to recover costs associated with
advertising is. part of the ratemaking process. Peoples
should not be entitled to recover costs associated with
false and misleading advertising. Tampa Electric
respectfully submits that the Commission can most
effectively exercise its authority in this instance by
disallowing recovery of all costs and grant other relief it
deems necessary associated with Peoples’ false and

misleading advertising.

12




10
11
12
13
14
15
16
17
18
19
20
21
22
23

24

Please summarize your testimony.

My testimony focuses on various examples of false and
misleading advertising which Peoples has published within
Tampa Electric’e service area. The advertising in question
dramatically overstates the cost of various residential end
uses of electricity and at the same time dramatically
understates the cost of natural gas for those same end
uses. A8 a result, consumers and builders are being
mislead. In many cases the consumers’ choices between
natural gas and electric appliances have been severely
biased toward gas. This has worked to the detriment of
customers of both Tampa Electric and Peoples Gas. The
Commission should disallow Peoples recovery of the costs of
this false and misleading advertising through the Energy
Conservation Cost Recovery mechanism and grant such other

relief as it deems appropriate.

Does this conclude your testimony?

Yes.

13
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ERGY COST
COMPARISON

Nalural gas appliances are designed lo save
you §'s. Compare ihe cos! ol fas vs. electricily
In Flarida.

Dale: May, 1991

Average gas rale: 0.&Cu:l per Therm

[ "eamm biv

0.075-Cosl per kW

Average eleclric rate:
AT DT

Florida avoraus amwdl  Apgione sl 5As\rsﬂsﬂs

Facrvig GO WA enaryy COM

ploc (MW 10 onisavanar Ly using
APPLIANCLC s (iesmefre.) frysse GAS
WATEN HEATING :
elacinic 3,720 sroo0  S155.69
gas eneegy-ullicient 00 $122.
COOKING
electric 722 £54.15 $24.65
nas energy-oihiciont 50 $20.50
HEATING
eloclsic-haal punp 2,400 525500 $95.70
slocuic-stripheat = G314 547155 $314.25
gas-enaigy eflicienl * 270 $150.00
CLOTHES DRYER
elocinic 1,000 575.00 $43.14
fas enorgy-elliclent 54 $31.86

CONSERVE OUR NATURAL RESOURCES.
USE GAS WISELY.

‘Data based on D.0.E. lesling procedures and n
Peoples Gas eslimale of Ihe current avernge consump-
tion lavels of residential custoiners In Floridn. Your
upon your aclual energy

savinigs may vary tepenthng

B> ENERGY 05T CONPARISON.”
8 canseive o natural sesobices: Use Gas wiseld

Natural gas appllances are designed to save you money.
Compare the cost of gas vs. electricity in Florida.*

WATER HEATING . o

Thatmdeb
Py et

191.0 $143.25

-
HATURAL G&

82166

electric 55080 $419.85
COOKING

gas 500 § 3750

dectric 14655 109.9) $72.41
HEATING

9as 272.0 $204.00
: eloctric % 5.4000 405.00 $201 0
CLOTHES DRYING

03s 450 5 3375

electric 13185 98.89 $651

LSS $615.15

*Casts and savings badad on Qas (sl pef \herm of $0.75, and eleciricit
conl per khowntl (ww) of $0.075. Energy roils may Mucivite,

AVERAQE BTU GAS RATE $0.75 por 100,000
AVERAGE BTU ELECTRIC RATE $2.19 per 100,000

Peoples Gas
THE NEW ENERCY CHOICC.
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SINGLE FAMILY PROTOTYPES
- NORTH CENTRAL SOUTH
Companent Existing New New Existing New
Floor Area (SqFt) 1478 1840 1511 1840 1637 1840
House Shape Square Square Square Square Square Square
Stories 1 1 1 1 1 1
Construction Freme Frame Concrete | Concrete | Concrete | Concrete
Block Block Block Block
Window Area (SgFt) 222 276 227 276 246 276
Window Type Single Double Single Single Single Single
Glazed Glazed Glazed Glazed Glazed Glazed
Overhang 1.5 Each | 1 Each | 1.5'Each | 1' Each | 1.5' Each | 1 Each
Side Side Side Side Side Side
window Shading Coefficient 0.67 0.59 0.67 0.67 0.67 0.67
Wall Insulation R-6.2 R-11 R-2.9 R-3 R-1.4 R-3
Wall Absorpuvity 0.5 0.5 0.5 0.5 0.5 0.5
Ceiling Insulation R-18.5 R-30 R-15.8 R-19 R-13.4 R-19
Roo! Absorptivity 0.8 0.8 0.8 0.8 0.8 0.8
Heating T'stat Setting 63/66 63/66 68/69 68/69 70 70
(Elec Res/Heat Pumpl
Cooling T'stat Setting 77 77 77 77 78 78
Avg. Internal Gains (Wartts) 515 515 615 5186 515 515
Peak Internal Gains (Watts) 1098 1088 1098 1088 1098 1098
Intiltration (ACH) 0.4 0.36 0.4 0.36 0.4 0.36
E-3
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BASE TECHNOLOGY STOCK AND STANDARD
PERFORMANCE FACTORS
END USE STOCK STANDARD
Electric Resistance Heat Efficiency = 100% Efficiency = 100%
Heat Pump Space Heat HEPF = 6.5 : HSPF = 6.8
Room Air Conditioning EER = 7.8 EER = 8.8
Central Air Conditioning SEER = 8.6 SEER = 10.0
Heat Pump Cooling SEER = 8.6 SEER = 10.0

The electric resistance heat efficiency of 100% applies only to the heating coils.
The system efficiency is less than 100% after duct leakage and duct heat

gain are accounted for.

The stock HP and AC performance factors were based on average
compressor age as reported in the 1980 Fla. Survey and data on
trends in afficiencies of new products (Geller - Ref, 1)
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The SRC study uses Energy Factors for water heaters which
represent a set of steady state conditions. However, in actual
usage, a water heater will experience a set of conditions that
will change over time. Some of these are, inlet water
temperatures, surrounding ambient temperatures, daily temperature
swings and dewpoint temperatures. While the Energy Factors help
consumers with comparisons, they do not reflect the actual annual
energy usage. The EPRI Hotcalc program simulates actual usage
and accounts for the set of changing conditions that water

heaters actually experience.
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ASSUMPTIONS FOR ESTABLISHING BASELINE

Electric water heating in the residential sector embodies four general types of water

heating equipment':

e Electric resistance water heater
® Hezat pump water heater
e Heat recovery water heater (desuperheater)

e Solar water heater.

Each type has unique operating and consumption characteristics. The electric water heating UEC
developed in the sales profile task is the weighted-average UEC of these four water heating types
within a housing type (see Table F-1). Individual UECs for each of the technology types were
derived by disaggregating the weighted-average UEC using the relative efficiencies and utility-
specific shares of sach technology type. This process is implemented for each housing type
separately. The relative efficiencies are based on a metering study conducted by the Florida Solar
Energy Center and are presented in Table F-2. The annual COPs (Coefficient of Performance,
a measure of efficiency) were normalized relative to electric resistance in order to get the relative
electric consumptions (shown in the last column). For example, a heat recovery water heater
annually consumes only 75% of the electricity that an clectric resistance water heater consumes
(thus saving 25% of electricity). The utility shares of each technology type are based on utility
appliance saturation surveys and FPSC filings (see Table F-3). Figure F-1 presents an example
of how the electric water heat UEC (the weighted-average value) is disaggregated into

"These four categories are defined by the Florida Public Service Commission (FPSC Ref. 7)
in the End Use Data Rule 25-17.006, (4)(b), which requires each utility to provide residential

appliance forecasts.

*Merrigan, Tim and Parker, Danny, Electrical Use, Efficiency, and Peak Demand of Electric
Resistance, Heat Pump, Desuperheater, and Solar Hot Water Systems, Professional Paper FSEC-
PF-215-90 published in ACEEE 1990 > smmer Study on Energy Efficiency in Buildings.

F-4 9
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sz technology-specific UECs based on known technology shares and relative efficiencies. Table F-4
presents the resulting technology-specific UECs for each utility region, housing type, and vintage
based on the disaggregation process.
ol The electric resistance UEC derived from the sales profile is referred to as the stock UEC

--- because it represents the average consumption of the mix of resistance water heaters of varying
‘ efficiencies currently in use in the existing residential market. But in order to properly evaluate

the savings due to installing a DSM technology, the stock UEC must first be adjusted to account

for the increase in efficiency which naturally occurs from water heater replacement turmover.

The national appliance efficiency standards’ for water heaters (which took effect in 1990)
require new electric water heaters to have Energy Factors (EF) of at least 0.90 for 40-gallon
tanks. The average efficiency of stock water heaters is assumed to be 0.82.* Thus, the stock
UEC must be adjusted by a factor of 0.91 = 0.82/0.90 in order to represent the annual
consumption of a new unit installed today (referred to as STANDARD). This standard UEC is
now the base case consumption to which the percentage savings of all DSM technologies is
applied for both the existing and new markets (see Table F-15 for utility and housing type-specific
UECs). This base case is referred to as Electric Resistance Water Heat - STANDARD (WH-B1).
The analyses in this study are based on the tank size most commonly tound in each housing type’
— 40-gallon tanks in single family homes and 30-gallon tanks in multifamily and mobile homes.

"!

*National Appliance Energy Conservation Act of 1987.

"'! ‘Howard S. Geller (ACEEE) in the Residential Equipment Efficiency: A State-of-the-Art
Review cites the 1986 shipment - weighted efficiency of electric water heaters as 0.84EF.
I Because the average water heater lifetime is 15 years, we assume a slightly lower averag:
s efficiency for stock water heaters (EF = 0.82).
] *Erom the FPSC Survey, a statewide residential survey mandated by the FPSC.
I F-5
]
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> PEOPLES G5 OFFCES Heep Your energy
s oy e fills Down Winen The

2700 5.W. 2nd Ave. (Ft. Laud.) 600 West Robinson

305/763-8900 407/425-4661 H Eal. I5 n"
Dade County Palm Beach Gardens 5
16101 W. Dixie Highway 10180 Riverside Drive
305/840-0139 407/694-1103
Daytona Beach St. Petersburg
618 W. Int'l. Speedway Bivd. 1800 Sth Avenue North
904/253-5635 813/894-2560
Highlands Sarasota
1085 West Main Street 1565 State Street
B13/452-2251 813/366-4277
Holiday Tampa
2848 Grand Boulevard 1200 North 13th Street
813/934-5300 813/228-9744
Jacksonville Triangle
4040 Phillips Highway 1724 Kurt Street
904/739-1211 904/357-3154
Lakeland
445 Kathleen Road
813/686-3153

Eo)

Peoples Gas
THE NEW ENERGY CHOICE.
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' oday's smart homeowners are lowering their home
heating and hot water bills up to 38% with gas.

-

Air heated by gas is warm, comfort-
able and economical. Gas heat enters
a room at around 120°F. On the
other hand, electric heat pumps blow
air out at about 95°F, which is below
normal body temperature.

S

On average, jas hot water heaters
produce more hot water and have a
quicker recovery period than electric
models. And direct venting allows
easy installation in tight areas of your
homne, In fact, water and space
heating can now be combined to
carry on two functions, inexpensively.
With HYDRO-HEAT, air is blown over

Wwater heafing have fo
| cosfd lof?
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GNS versus ELECTRIC COSTS

{1

(Costperimiion8T: |
Hatural Gas S 7.50
513 BS

Elecincity S19 499
Above costs assume naturel pas rale of 50. 75 per  |§
thevm; propane rate of §1.25 per palion; slectricity "
rale of $0.0882 por ldiowaft hour. IE

the hot water heater coil, absorbed, then blown through-

out your home as warm heat. The process is efficient,

economical and environmentally friendly. Water heater

sediment bulid-up and corrosion are reduced by frequent

water dirculati~n, which in turn allows a longer life for
your heating unit

Fropane

I T T T O N T T T T T T

Gas heat provides an increase in
warm water and an even circulation
of warm air througliout your house.
S0 keep the energy bills down and
the comfort up; heat your home and

CENTRAL
FLORIOA

SOUTH
FLOMIDA

NORTH
FLORIDA

The same operating features are
available on natural gas or propane
home and water heater systems
Propane gas service is available from
all Peoples Gas offices for homes not
on a natural gas main.

Comparison based on 2,278 square ool home. Gas i

home equipped with cOMDINBBon ceniril heasinghol
waler healer, pas mnge and dryer; slsctric home eguipped
WP giecIric heal pump, shectric waler haaier, range and [0
dryar. Electic column used a8 100% opeating cost |1
benchmark fof all regrons. Gas costs Sgured &l $0.75 par
thesm, and eiectricly &l 30.0682 per kwh.

12
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HOME BUILDER PROGRAM
PARTICIPANTS BY YEAR  pocker wo. 950002-EG
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# OF PARTICIPANTS (THOUSANDS) L &

4,470 *

3,504

1,389

1992 1993 1994
YEARS

* December-1994 is estimated NOTE: TEC's participants estimated

B TOTAL PGS PARTICIPANTS RNITEC'S PARTICIPANTS
13
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5ell More Homes Lith 6as
BUILDER BENEFITS

Bud Levell
CROSS CREEK

973-2555 »
I§Q>Pecuylﬂ:f; Gas

THE GAS AIVANTHGE.
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Peoples Gas strives to
heip you bulld better
homes, offer more buyer
value and increase

§ affordability of the
investment. The highty
visible features and
economical maintenance
costs of gas appliances
enhance your home sales.
We want 19 make il even easier and more profitable for you to build gas
homes by i fering the Toliowing benefils anxd ser vices:

B~ DUILDER DENEFIT 1

s Lower construction costs to builder.

U1 | ower maintenance costs to consumer.
We have designed specially-priced packages of the most desired gas
appliances for you to enhance and help sefl your developmenls, These
Milder Value Packages include fireplaces, waler heaters and other
mstallations. Peaples Gas will work closely with you Lo develop a
program Dest suited Lo meet your needs.

v~ JUILOER BENEFIT 2

Added value with
installation incentives.

liscentive ol reimbursement
VLR T AL afferxl for both
pabieeal Al propang (s

wntalbition For natoe ! )as,
st €an total up 1o

a0 00 e hoime!

p BUILDER BENEFIT 3

Upgraded amenities that sell.

Homeowrers respond to the lifestyle enhancement features of a gas
home. A remote control gas fireplace is one of the most affordable
home apoliance upgrades and yet provides a solid feefing of value ar
huxury for homebuyers, further pasitioning a home as being upscale
and desirable. Gas ranges are available with cook-top downdraft gril
features. Outdoor gas lighting provides a rich, warm glow. Besides !
their economy and reliability, the features and charm of many gas [
appliances visibly enhance your units.

p~ BUILDERBENEFIT 4

Sales support.
Peoples Gas provides and furnishes sales support materials that
strongly identify the benefits of buying a gas home. It costs less to
cook. heat water, and dry clothes with gas: it will cost the homebuyer
less money to operate i
the home after
purchase. And gas
pravides quicker
recovery and softer
heal. These buyer
benefils are strong
sales tools, helping
move your inventory.

These buyer benefit wOmMESD !
aids are effective E " E 8 :
s ; H }
point of purchase tools. helping solidify the sale. wgH 3 - n :
miEHDn A
=} gt g =
% BUILOER BENEFIT 5 T
»3°33"
Partners in progress. : W 0
Peoples Gas will assist builders in praviding all piping and construc- _Jl o g g
Lion services necessary 1o equip a home for natural or propane gas. ﬂ - g
Addiionally, Peoples Gas will provide full appliance installation —_ Om
2! ; @
Let's 1alk, We're here to help. Call us and we'll show you how easy it }; -4:
is 1o light up and heat up your sales with gas -
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