
• • 
•• PLQRIPA PVBLIC SIRVICI COKMISSIOH •• 

pryrSIOH OP COKKQNlCATIOHS 
BURIAV or SIBVl.CI JVALVAIIOH 

APPLICATION PORM 
tor 

Al1IHORin TO PBoyrDI INTJRIICJIMQI TJ:t.ICOMHlllfiCAIIOHS BBBV+CB 

,. 

W1TUIN THI STATE or FLORIPA 

Inatruc t iona 

A. This f orm is used for an original application f o r a 
certificate and for approval of sale , aos1gnmcnt or 
transfer of an existing ce:tif1cate. In case of a 
sale, assignment or transfer, the information prov1ded 
shall be for the purchaser, assignee or transferee (See 
Appendix A) • 

B. Respond to each item requested in . he dppltcat1on and 
; opendices. If an item is not applicable, plcaoe 
.xplain why. 

C. Use a separ ate sheet for each a nswer which will not fit 
the allotted space . 

0 

E. 

If you have questions ahout complet1ng the forto, 
contact: 

rlorida Public Service Commission 
Division o f Communications 
Bureau of Service Evaluation 
2540 Shumard Oak Blvd. 
Gunter Building 
Tallahassee, rlorida 32399-0850 
(904 ) 413-6600 

Once completed. submi t the original and oix (6) copiefl 
o f this form along with a non -refundable application 
fee of $250.00 to: 

rlorida Public Service Com=isoion 
~Division of Administration 

2540 Sbuaard Oak Blvd. 
Gunter Building 
Tallahassee, Florida 3239 9-0850 
(904) 413-6251 

FORM PSC/CMU 31 (11/95) 
RcquJ.rcd by commission Rule Nos . 2S-24.4 71, 25 0- ~Eu~rt?r·~~~~-1ft.1E 24. 490(2). 
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• • 
1. Select what type of business your company will be 

conduct ing (check all that apply): 

( ) Paoilitiaa baaed carrier · company o wno 
and operates or plans to own and operate• 
telecommun !.cat i ons s wi t clwo al"rl 
t ransmiss ion facilities in Flotlda. 

( ) Operator aervice Provider · company 
provides or plans to provid~ al r ernat 1ve 
operator oervi c es for !XCs; or toll 
operator services to call aggregator 
locations; or clearinghouse services to 
bill such calls. 

(X) Reaeller · company has or plans to have 
one or more s witches but pr imar1l y 
leases the transmission facil1t1es of 
?ther carr iers. Bills its own customer 
base for scrvic~s used. 

( l Switchlaae Rabiller · company has no 
s wi tch or transmission faci lities but 
may have a billing computer. Aggregates 
traffic to obtain bulk discounts from 
underlying carrier. ~eb1l l~ end users 
at a rat~ above i t s discount but 
generally below the rate end usero would 
pay for unaggregated traff1c. 

( ) Ku~ti-Looation Diecount Aggregator -
company contracts with unaffiliated 
entities to obtain bulk/volume discounts 
under mult 1 -location discount plans from 
certain underly1ng carr iers. Then 
offers the resold service by enrolling 
unaffiliated customers. 

(X) Prepaid Debit Card Provider ~ny peroon 
or entity that purchases 800 a ccess (rom 
an underly ing carr1er o r unaffiliated 
entity for use with prepaid debit catd 
service and/or encodes the cardo with 
personal identification numbe~s. 

2. Thi s is an application for (check onel: 

(X) Ori ginal Authority (Ne w <Ompany) 
( ) Approval o f Tranafer (To another ccrt1fic~tnd 

company). 
( ) Approval o f Aaeignment of axiating certi ficate 

(To an uncertificated company). 

FORM PSC/CMU 31 (11/95) 
Required by Commiss i on Rule Nos . 25-2 4 . 471 , 25·24 . 473, and 25-
2 4 . 180(2). ·2· 



• • ) Approval f or tranafer of control (To another 
certificated company). 

3. Name of corporation, partnership, cooperative, jotnt 
venture or sole proprietorship: 

International Marketing w Adverti1ing, Inc. 

4. Name under which the applicant will do business 
(fictiti~us name, etc.): 

r~ternational Marketing • Advertiaing, Inc. 

5. National address (including Street name ' number, post 
o ffice box, City, state and zip code): 

250 Catalonia Avenue, Suite 250 
Coral Oablea , Ploxida 33134 

6. Florida address (including street name & number, post 
office box. city, state and zip code) : 

250 Catalonia Avenue , Suite 250 
Coral Oablea, Plorida 33134 

7. Structure of organization; 

Indiv idual 
Foreign corporation 
General Partncroh1p 

( J Other, Limited 

(XJ Corp<'ration 
( ) foreiqn Pat tnersh lp 
( ) Limtted Partnership 

Liability Company 

8. If appltcant iP an ind~vidual or partnership, please 
give name, tit~e and address of sole proprtetor or 
partners. 

Not Applicable 

(a) Provide proof of compliance with the foreign 
limited partnership statute (Chapter ~'.0.169 
FS), if applicable. 

(bJ Indicate if the individual 01 any of the 
partnern have pteviously been. 

(1) adjudged bankrupt, mentally 1ncompetent, 
or found guilty of any telony or of any 
crime , or whether sue~ actions may result 
from pending proceedings. 

FORM PSC/CM" 31 (11/95) 
Required by Convniaaion Rule Nos. 25-2<1 471. 25 · 24 . 411, Mtd 2!. · 
2<1.480(2). 3 



• • (2) officer, d1rector, partner or 
stockholder ~n any other Florida cet tif1c ated 
telephone company . If yes. g1ve n,1me o C 
company and re lat ionuhip. IC r.o longer 
associated with company, give reason why not . 

9. If incorporolted, please give: 

(a) Proof f rom the Flor.da Secretary of State that the 
applicant has authori t y to operate i n Florido. 

: lorida Cartifioata of Incorporation atta ched •• 
b.hibit A. 

Corporate c harter number: Not Applicable 

(b) Name and address of the com..,any• o Flond.l 
registered agent. 

Not Applicabl e 

(c) Provide pt oof of compl iance w1th the fi cti t iou s 
name statute (Chapter ij6S.09 FSl, if nppl ical>le. 

Fictiti~us name registrat ion number : 
Not Applic able 

(d) Indica te if any of the o fficers, d1rec toro, or any 
of the ten largest stockholders ha•1c prcviouol y 
been: 

Ill a djudged bankrupt, mentally incompetent, o t 
found guilty of any felor.y or of any cnmc. 
or whether suc h actions may result from 
pending proceed1ngs. No 

( 2 ) officer, director, partner or stockholde r in 
any other Florida ccn. lf1cated telephont< 
company . If yeo, give nama o f conpany and 
relati onship. If no longer aoooc1ated WLth 
company, give reason why not. No 

FORM PSC/CMU 3: (11/951 
Required by Commission Rule Nos. 25 - 24 . 471 , 25-24.473, and 25-
24. 480(2). - 4 -



• • 10. Who will serve a s liaison with the Commission in r egard 
to (please give name , title , address and telephon~ 
number): 

(al The appli cation : 

Mitchell r. Brecher 
Loretta J. Garcia 
Fleischman and Walsh, L.L.P. 
1400 Sixteenth Street, N.W. 
Washington, DC 20036 
(202) 939-7900 

(b) Official Poin t of Contact f or the o ngoing 
opera tions of the company; 

Mr. Rob•rt Galoppi, Chairman 
250 Catalonia Avenue, Suite 507 
Coral Gablee, Florida 33134 

(c) Tarif r ; 

See lO(b) above. 

(d ) Comp laints/Inquiries (re m customers; 

See lO(b) abo ve. 

11 . List the states in which the appl icant: 

(a) Has operated as an i n terexchange carrier. 

Nona 

(b) Has applications pending to be cert~Iicated 
as an interexchange carrier. 

None 

(c) Is certificated t o operate as an 
interexchange carrier. 

None 

(d) lias been denied aul.ho rity to o perate as an 
interexchange carrier and the circumstances 
involved . None 

leJ Has h a d regulatory penalties Imposed for 
violations of telecommvnlcatio ns statutes and 
the circumstances involved. None 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Nos. 2 5-24 . 471, 2 5 24 .~73, and 25 · 
24.480121. -5-



• • •.f) Has been tnvolved in civil court proceedings 
with an inte r e xchange carrier, local exchange 
company or other telecommunicationo entity. 
and the ci rcumstances involved. 

rNA currently ie in litigation ~ith HCI 
Telecommunication• Corp. vitb reapec t to 1 
contract for the printing of prepaid calling 
carda . Internatiogal Harketigq i Adyer., 
Inc. y . NCI Telegoa. Corp., caae No. 96 - 26056 
(Fla. Cir. Ct . filed Dec. 23, 1996). 

12. Wha t serv ices will the applicant offer to other 
certi f icated telephone companies: 

None 
( l Facilities. 
( ) Billing and Collection. 
( l Maintenance. 
I ) Other: 

13. Oo you have a marketing prog:-an? Yea 

14 Wi l l your marketing program: 

(X) Pay commiaaiona? 
( ) Offer sales franchises? 

Operators. 
Sales. 

( l Offer mul t i-level sal es incentive~? 
( ) Of fer other salco incentives? 

15. Explain any o( the offe r s checked 1n question 14 (To 
whom, what amount, type of franch1se, etc.). 

Cammiaaiona will be paid to marketing agenta. 
Cammiaaion ~ill range ~rom _L_\ to _1_\ of aalea . 

16. Who will rece1ve the b~lls for your service (Check all 
that app ly)? 

Res i dential cuotomero. I ) Business cutotomers. 
PATS providers. ( ) PATS sta tion end-uoers. 
Hotels & motelo. ) Hotel & motel guests. 
Universities. ) Uni v . dormitory residents. 

(X) Other: (specify) Service ia pre -paid ca l ling 
card aarvice, therefore no bi lla are rendered to 
end- uaara. 

FORM PSC/CMU ~1 (11/95) 
Required by Commission Rule Nos. 25-24.471, 25-24. 4 73, ,,nd :>5 · 
24.480(2). - 6 -



• • 17. Please provide the following (if appli cable): 

(a) Will the name of your company appear on the 
bill for your oerv1ces, and 1f not who w1 ll 
the billed party contact to ask questions 
about the bill lprov1de name and phone 
number ) and how is thiR information provided? 

Company will provide prepaid c ard aarvicea, 
therefore, no bill will be rendered. A 
company provi ded 800 number will appear on 
the calling c ard for uaer to call. 

(b) Name and address of the firm who will bill 
for your service. Not Applicable 

18. Please provide all available documentation 
demonstrating that the applicant has the follow1n3 
capabilities to provide interexchange 
telecommunications s•rvice in Florida. 

l. Financial capability. 

See attached lxbibit B. 

Regarding the showing o( fi nancial capabilit y. the 
following applies: 

The application shoyld contain the appll~ant'a 
financial statements for the most recent l years, 
including: 

1. the balance sheet 

2. income statement 

3. statement o! retained earnings for the 
most recent 3 years. 

FUrther, a written explanation, wh 1ch can include 
supporting documentation, regarding th~ following 
should be provided to show financial capability. 

1. Please provide documentation that the 
applicant has sufficient financial capability to 
provide the requested service in the geographic 
area propoood to be served. 

2. Please provide documentation that the 
applicant has sufficient f1nancial capab1l1ty to 
maintain the requested serv1ce. 

FORM PSC/CMU 31 (11/95) 
Requi rt:d by Commission Rule Nos. 25-24.471, 25·2~ .473, aud 2!:. -
2 4 . 480:21. -7-



l 

• • 3. Please provide documentation that the 
applicant has sufficient financial capab i lity t o 
meet its lease or ownership obligat ions. 

NOTE: This documentation may include , but is not 
limi ted to , fi nancial statements , a project ed 
profit and l ose s~atement, credit r@fer@nceo , 
cred it bu reau r epor ts, and descriptions o f 
business relation~hips with f inancial 
i nstitut ions. 

If availaLle , t he f i nancial statements should be 
audited fi nancial s tatements. 

If t he appl i cant does not have audited financ ial 
statements , it sha ll be so stat ed. The unaudited 
f inancial statements should then be signed by the 
applicant's c hief executive officer and chief 
financ ia l officer. The 9ignatures 11hould a (firm 
t hat the fi nancial statements are trye and 
correct. 

B. Manageri al capabili ty . 
So· attached Exhibit C. 

c. Technica l capability. 

Sao attached Exhibit D. 

19. Please submit the proposed tari ff under which t he 
company plans t o begin operation . Use t he form~t 
required by Commi ssior Rule 2 5-24.485 (example 
encl osed) . 

See attached Exhibit E. 

FORM PSC/CMU 31 (11/95) 
Re qui red by Commiss ion Rule Nos. 25- 24.471, 25- 24 . 473 . and 25 -
H . 480( 2) . -a -



• • 20. The applicant will provide the following interexchange 
carrier services !Check all that apply) : 

MTS with d1stance oens1t1ve per m1nute rates 
Method of access is FGA 
Method of acceso is FGB 
Method of access is FGD 
Method o f access is 800 

___ MTS with route speci(ic rates per minute 
Method of access io FGA 
Method o f a ccess ia FGB 
Method o f acceso ia FGD 
Method of acceoo io 800 

_l_ MTS wi th statewide flat rates per minute (i.e. not 
distance sensitive) 

Method o f access io FGA 
Method of access is FGB 

__x_ Method of acceao is FGD 
_x_ Method of access is 800 

MTS f or pay telepho ne service prov1ders 

Block-of-time calling plan (Reach out Flo~ida , Ring 
America, etc.). 

800 service (Toll free) 

WATS type service (Bulk or volume discount) 
Method of access ia v1a dedicated fac ilities 
Method of acceso 10 via s witched facilities 

Private L1ne services (Channel Serv1ceol 
(For ex . 1 .544 mba., DS-3, et~.l 

Travel service 
Method of acceoo ia 950 
Method of acceoo io 800 

900 service 

Operator Scrviceo 
Available to preoubscribed customers 
Available to non preoubocribed customero Cfor 
example to patrons o f hotels, utudent o in 
universities , patiento in hoop_talo. 
Available to inmateo 

FORM PSC/CMU 31 (11/95) 
Requ1rcd by Commission Rule N'lo . 25 · 2~.47 1. 25·24 .4"1). <~nd 2!:. · 
24 .480 (2). ·9 · 



101! 1 

• Services included are: 

Station assistance 
Person to Person aasis~ance 
Directory assistance 
Operator verify and interrupt 
Conference Calling 

• 

21. What does the end user dial for each of the 
interexcho..lge carrier .aorvicee that were checked in 
services included (above) . 

1 + 800 or acc••• numb•r + autnorization code • area 
code and number to be reached. 

22. -A.. Other : 

Pr•paid calling card •ervice. 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Nos. 2 5-24. 471, 25-24.473, and 25-
24.480(2). 10 -



l 

• • • • APPLICN!T ACJQfQ!fLI OOJKIHT SIAT!!XIJfT • • 

1. llBGt1LATORY ASSirSSMINT FBI!: 1 understand thaL illl 
telephone companies muet p3y a regulatory aoscooment 
fee in the amount o f .15 of one percent o[ 1ts gross 
operating revenue derived from ir;traotate bu&lncoo. 
Regardless of the gross operating revenue of a compilny. 
a minimum a nnual aoseeoment Cee o! SSO lo requ1rcd . 

2. GROSS RBCBIPTS TAX: I understand that all telephone 
companies must pay a gross receipts tax o( bwo and one· 
half percent on all intra and interstate buaineoo. 

) . 

4. 

!> • 

6. 

SALBS TAX: 1 understand that a seven percent oalco tax 
must be paid on intra and interstate revenues. 

APPLICATION PII!B : A non-refundable appl1caL10n fee o f 
$250.00 mueL be submitted with the appl1cation. 

RlrCII!IPT AND UNDCRSTAHDIHO OF ROLII!S : 1 acknowledge 
rec~ipt and understanding of the Florida Public Serv1ce 
Cor.nission•s Ru les •nd Orders relating t o my provtoion 
of interexchange telephone service in Florida. l aloo 
understand that it is my responsibility to comply with 
all curr ent and future Commission requ1rcments 
regarding interexchange service. 

ACCURACY OP APPLICATION: By my signature below, 1 the 
undersigned owner or officer of the named utiliLy in 
the applica tion, attest to the accuracy of the 
information contained in this application and 
associa ted attachments. I have read the foregoing and 
declare that to the beat of my knowledge and belief. 
the information is a true and correct statement. 

puniehable as pr din • · 775.082 and • · 7 75.083 " . 

UTILI IX 

Further, I aa aware that pursuant to Chapt e r 
837 . 0 6, Florida Statu tea, "Whoever knowingly ma~e• a 
fa l se atat.aent in writing with tbe i ntent t o mislead a 
p ublic servant in t he performanc e o f nie offic ial duty 
s hall be guilty o l miedaaeanor ot tbe aec ond degr ee , 

OfP'ICI AI,! ., ~ I, ' ~ 1 
Sig atuatc 

'-"'1: I 

FORM PSC/CMU 31 (11/95) 

Robert Oaloppi 

Prcoidcnt 
Title 

!305) 446 ·1303 
Telephone No 

RPqu:red by Commission Rule Noo. 25-24.471, 25-24 .473, and 25 
]4 480 (21. ·11· 
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• • 
APPENDICES: 

A - CERTIFICATE TRANSFER STATEMENT 

B - Ct:JSTOM£R DEPOSITS ANO ADVANCE PAYMENTS 

C - INTRASTATE NETWORK 

D - FLORIDA TELEPHONE EXCHANGES and EAS ROUTES 

E GLOSSARY 

EXHIBITS: 

A - FLORIDA CERTIFICATE OF INCORPORAT ION 

B - FINANCIAL CAPABILITY 

C - MANAGERIAL rAPABILITY 

D - tECHNICAL CAPABII.ITY 

E - DRAFT TARIFF' 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Noo. 25-24.4 71, 25-24.4 73. and 25 -
24.480{2). - 12 -



• • 
• • APPIHDIX A •• 

CERTIFICATE TBANSPER SIATEHENI 

NOT APPLICABLE 

I , (TYPE NAME) 

(TITLE) - --------------- -• o! (NAME ?F COMPI\NYl 

and current 

holder of certi f icate nu~r have re•newed 

lhio applica tion and join in the petit1oner 'o r equest for a 

tranofe. of t he above-ment1oned certificat e . 

VTILITX OlliCIAL • 
Signature Oat; 

Title Tel cphonr• No. 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Noa. 25- 24. 471, 25 -2•1.473. ·•ntl 25 -
2 4 .480(21. -tl· 



• • •• APPJNDIX 8 •• 

CUSTOMER DEPOSITS AND t\I)VANCE PAYMENTS 

A stat ement of how the Commission c an be assured of the 
security of the customer's deposits and advance payments may be 
responded to in one of the following ways (applicant please check 
one) ; 

( X ) 

( ) 

QTILITX OPP!CIALI 

lMill 

The applicant will not collect deposita o~r 
will it collect paymeota for aervice more 
than one month i n advance. 

The applicant will f ile with the Commission 
and maintain a surety bond in an amount equal 
to the current balance of deposits and 
advance payments i n excess of one month. 
iBo•d muo< ~•P•"Y •ppllc•<lo•.l 

* 
President 

Title 
(30Sl 41 6-1303 
Telephone No. 

FORM PSC/CMU 31 (11/95) 
Required by Co!Miission Rule Nos. 25-24.4 71 , 25-24 .473, and 25 -
24.480 (2). -1.4-



• • 
• • Al'PIHJ)IX C • • 

INTRASTATE NETWORK 

1. POPa Addresses where located, and indicate if owned or 
leased. 

1) Not Applicable 21 

3) 4) 

2. SWITCKBSa Address where located, br type of switch, and 
indicate if owned or leased. 

1) 100 Biscayne Boulevard, Suite 201 
Miami, Florida 33122 

(TYPE OP SWI"'CB) 

2) Pe Baaed 

3) Own•d 

3. TRANSMISSION FACILITIES: Pop- to-Pop facilities by type 
of facilities (microwave, fiber, copper, satellite, 
etc.) and indicate if o wned or leased. 

p)P-to-POP OWNERSHIP 

1) Not Applicable 

2) 

4 . ORIGINATING SBRVICB: Please provi de ~he list of 
exchanges where you are proposing to provide 
originating service wit hin thirty !30) days after the 
effective date of the certiflcate (Appendix 0). 

Not Applicable 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Nos . 25-24. 471 , 25-24 . 473, and 2S· 
24.480(2). -15-



• • S. TRAFFIC USTRICTIONS1 Please explain how the ilpplicant 
will comply with the EAEA requirements contil1ned in 
Commission Rule 25-24. 4 71 (4) (a) (copy enclooed). 

Applicant will provide toll aervice on a reaale baei a 
over facilitiea leaaed from other certificated 
oarri•ra. B•eauae Applicant will uae the tac il i ties of 
other autboriaed oarri4ra, who will be operating in 
compliance with FPSC Rule 25-24.471(4 1 (a), Applicant 
will, of neoeaaity, be compliant with thia rule. 

6. COltR.KNT FLORIDA INTAASTATI SJ:RVICIS• Applicant haa ( ) 
or baa not (X) previously provided intrastate 
telecommunications in Florida. If the answer io hAu. 
f ully describe the following: 

a) What services have been provided and when did 
these services begin? 

b) If the oervices are not 
were they d(s~t~ued? 

currently offered, when 

~TLITX OPPIC+AL; . \ . ~ 

)QIU I 

FORM PSC/CMU 31 (11/95) 

Signa ure \ 

Robert Galoppi 

President 
Title 

1305} 41 6-1303 
Telcphonf' No. 

Required by Commission Rule Noo . 25·24 .471. 25 · 24 .473. and 25-
24 4 80 (2). -16-



• • 
.. Apot ndix p .. 

FLQRIPA TELEPHONE EXCHANGES 

il.tiD 

EAS BOli'I.&S 

Describe the service area in wh1 ch you hold yourself out t.o 
provide service by telephone company exchange. I! all serv ices 
l~sted in your tariff are not o!!cred at all locations, so 
lndicate. 

Prepaid Calling Card aervic ea wil l be pro vidad 
throughout the atat e o f Florida. Servic e ie prov i ded 
at a flat ra t e, reg ardleaa ot exc hange area boundari ea. 

In an effort to assist you , attached io a liot of major 
exchanges in Florida showing the small exchanges w1th wh 1ch each 
has extended area service CEASl • 

• • FLQRIDA £AS FOR MAJOR EXCKANGES •• 

Extended aorvice 
Mea 

PENSACOLA: 

PANAMA C. I TY : 

TALLAHASSEE: 

JACKSONVILLE: 

GAINESVILLE: 

FORM PSC/CMU 31 (ll/95) 

Wl,th Thege ExchangeD 

Canconment, Gulf Breeze, Pace, 
Milt.on Holley · Nuvarr~. 

Lynn Haven, Panama City Beach. 
Youngstown-Fountain and 
Tynda l1 AFB . 

Cr awfordv 1lle, llav ... rh>, 
Monticello , Panacea, Sopchoppy 
and St. Marko. 

Baldwin, Ft. George, 
Jockoonville Bcuch, C.:~llahan, 
Max ville, Middlcbut·g , Orange 
Park. Po~te Vedra and 
Julington. 

Al .1chua . Archer. Br·ooke r. 
Hawthorne, High Springs. 
Melr.,se, Micanopy. Newberry 
and Waldo . 

Required by CommisBlon Rule Noo . 25 · 2< . 471, 25 · 74 . 4"/3 , and 25 · 
24. 480(2). ·1'1· 



• 
OCALA: 

DA YTONJ\ BEACH : 

TAMPA: 

CLEARWATER: 

ST. PETERSBURG: 

LAKELAND: 

ORLANDO: 

WINTER PARK: 

TITUSVILLE: 

COCOA: 

MELBOURNE: 

SARASOTA: 

FT. MY ERS: 

NAPLES: 

FORM PSC/CMU 31 (11/95) 

• 
Belleview, Citra, Dunnellon , 
Fo rest Lady Lake (B2 1) , 
Mcintosh, Oklawaha, Orange 
Springs. Salt Springs and 
Silver Springs Shores. 

New Smyrn~ Beach. 

Cent ral 
E<JSt 
North 
South 
West 

None 
Plant Clty 
Zephyzhllls 
Pa lmetto 
Clean.ater 

St. Petersburg, Tampa -Went a nd 
Tarpon Springs. 

Cl arwater. 

Bartow, Mulberry, Plant City , 
Polk Clty and Winter Haven. 

Apopka, East Orange, Lake Buena 
Vista, Oviedo, Windermere, 
Winter Garden, Winter Park, 
Montverde, Reedy Creek, <~nd 

Ov i edo- Winter Springs. 

Apopka, Eaot Orange. Lake Buena 
Vista . Orlando, Oviedo. 
San!ord, WindezmN,., Winter 
Ga rden . Oviedo-Winte r Springs 
Reedy Creek, Geneva and 
Montverde. 

Cocoa and Cocoa Beach. 

Cocoa Beach, Eau Gallic, 
Me lbourne and Titusville . 

Cocoa, Cocoa Delich, Eau G<~ l lle 
and Sebastlan. 

Bradenton, Myakka and VenLce 

Cape Coral, Ft. Myt>nl IJC<'Ch. 
No r th c.,pe Cora l , North Ft.. 
Myers . Pine Island, Lehigh 
Ac res ard Sanibel-Captiva 
Islands. 

Marco Island and North Napleo. 

Requ1red by Commieeio n Rule Noo . 2'> · 24 471, 2S-24.4'11, .ond 2'> 
24.4eOC2) · 18 



• 
WEST PJ.LM BEACH: 

POMPANO BEACH: 

F-r. LAUDERDALE : 

HOLLYW000: 

NORTH DADE: 

MIAMI: 

'JQSU I 

FORM PSC/CMU 31 (11/951 

• 
Boynton Beach dOd JupltPr 

Boca Raton, Cor~l Spr1ngs. 
Deer( 1 e~.J Beach ,ond Fl. 
t..auderdale. 

~~ral Springs. Oeerf1cld Beach, 
H~:. llyvood and P.:>mpolOO Bf'iiCh. 

f'L. t..auderdale ollld NOt th Dade. 

Jlo 11 yvood, MIamI and Pr 1 ri "" 

Homestead, North Oo\ dl' and 
Pctrlne 

Rf'qulred by Commission Rule Nos . 2!> 24.471. 25 - :?4 , 4 'Jl, drtd 25 · 
24 . 480(2). 19 -
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u APPIIfi)IX I u 

• • OLOSSARY • • 

ACCESS COOl : The term denotes n unHo~ four oz· s<"ven d lg1t code 
assigned to an individual IXC. '!'he Hve diglt code hao the form 
lOXXX and the seven digit code hao the form 9~0-XXXX . 

BYPASS: Transmission facilitieo that go direct from tho local 
exchange end user to an IXC point of presence, thus bypasoi'lg the 
local exchange company. 

CAR.RIBRS CAR.RIIR : An IXC that provides telecommunicatlono ocrv1cc, 
mainly bulk transmission service, to other IXCs only. 

CENTRAL OFPICB : A local operating un1t by means o! whzch 
connections are Pstablished between subscribers• lznes and trunk 
or Loll lines to other cen•ral offices wtthin the same exchange or 
other exchanges. Each three (3) dig1t central office code INXX l 
used sh~ll be considered a separate central office unit. 

CENTRAL OPPICI: CODI: z The term dcnoLes the ftrot thrf'l• dlqll o INXX) 
of t.he seven (7) digit telephone number assigned to a cuotomer's 
telephone exchange service. 

COMMISSI ON• The Florida Public Service Commisoion. 

COMPANY, TILKPHONE COMPANY, UTILITY 1 These tcrmo may be uoed 
interchangeably herein and shall mean any person, firm, 
partnership or corporation engaged in the business o l (urniot.ing 
communication service to the public under the juriodiction of Lhe 
Commission. 

DEDICATI:D PACILITY : The term denotes a transmission c ircuit which 
is permanently for the exclusive use of a customer oz a po1r of 
customers . 

I:ND US I:Rz The term denotes any indivzdual. partnershlp, 
aosocia"ion, corporation, governmental agency or any other cntlty 
which (A) obtains a common line, uses a pay telephone or obt~1ns 
interstate service arrangements in the operat1ng terrttory ot Lhc 
company or (B) subscribes to interstate services provided by ~n 
rxc or uses the services of the IXC when the IXC provides 
interstate service for ito own use. 

FORM PSC/CMU 31 (11/95) 
Requzred by Commission Rule Nos. 2~-24.471, 2~ - 24.473, and 2~-

24. 480(2) . 20 -



• • 
EQUAL ACCESS IXCBANGB ARIAS : EAEA means a geographic ar~a. 
con f igured based on 1987 planned toll center/'acceos Lundem a reas, 
in which local exchange companies are reopon8lble for pt·ovtdi.ng 
equal access to both carriers and customers of carr1ero in th,. 
moot economically efficient manner. 

EXCHANGE: The entire telephone plant and facilltlco uoed 1n 
providing telephone service to sub~cribera located in an e xchange 
area. An exchange may include more than one ce-ntral office unit. 

BXCWUIGB (SDVICB) ARIA: The Lenrilory. i ncluding the baoo rate 
suburban and rural areas served by an exchange, within wl ich local 
telephone service is furnished at the exchange rateo applicuble 
within that area. 

BXTB:NDBD AREA SBRVICB: A type of telephone servire fu:·n1ohf'CJ under 
tariff provision whereby subscribers of a given e xchang•· o r a rea 
may complete calls to, and teceive messages from, one or more 
other contiguous e xchanges without toll charges, or complete calls 
to one or more other exchanges without toll message charges. 

FACILITIBS BASED: An IXC that has ltD own transmlBBlOn and/or 
s witching equipment or other clements of equ1pment a nd does not 
rely on o thers to provide thls service. 

FOREIGN IIXCBANGB SBRVICIS 1 A class if lCat ion of exchnng!' OCH' V Lce 
furnished under tariff provi sions whe reby a oubocribcl mny be 
provided telephone oervice from .nn cxchilnge other th1n the one 
Ct·om wh ich he would no-ally be served. 

FI'!A'rt:JRI!: GROUPS: General categories o! unbundled tar! Uo lo 
stipulate related services. 

Feature Group A: 

Feature Group B: 

Feature Group C: 

Feature Group 0: 

FORM PSC/CMU 3! (11/95) 

Line side connections presently serving 
specialized common carriers. 

Trunk side connections w1thouL equul 
digit or code dialing. 

Trunk side connects presently nerving 
AT&T-C. 

Equal trunk access with subscription. 

kl'qul1ed by Commlssion Rule Noo. 25 - 24 . 471, 25 - 24 . 473, .lnd 25-
:>4 . 480(2). - 21 -



• • 
XNTERKXCBANGB COMPANY: means any telephone company, as defined 1n 
Section 364 .02( 4 ), F.S. (excluding Payphone Prov1derol, wh1ch 
provides telecommunication service between exchange areas as those 
areas are described in the approved tariffs of individual local 
exchange companies. 

INTER·OPPICB CALL: A telephone call originating in one central 
office unit or entity but terminating in another central office 
unit or e ntity tx.~h o f which are in the same designated exchange 
are;.t. 

INTRA·OPPICB CALL: A telephone call originating and terminating 
within the same central office unit or entity. 

INTRASTATE COMKONICATIONS: The term denotes any cornmun1cations 1n 
Florida subject to oversight by the Florida Public Serv1ce 
Commission as provided by the laws o f the State. 

rNTRASTATK TOLL MESSAGE : Those toll messages which originate ana 
terminate within the same state 

LOCAL .CCBSS AND TRANSPORT AREA: LATA means the geographic ~rea 
established for the administration of communications service. It 
encompasses designated exchanges, which are grouped to serve 
common social , economic and other purposes. 

LOCAL &XCHANGB COMPANY (LBC): Moans any telephone c~mpany. as 
defined in Section 364.02(4), F.S., which, in addition to any 
othe r telephonic communication oervice, provides tel~Jcornmunic.,tlon 
service within exch~nge areas as those areas are described in the 
approved tariffs of the te'ephone company. 

OPTIONAL CALLING PLAN: An optional service furnished under tariff 
provisions which recognizes a need of some r~scribers for 
extended area calling without impos1ng the cost on the ent1rc bodt 
o! uubocriben. 

~00 SERVICE: A service similar to aoo service. except this service 
iv charged back to the customer based on f1rst m1nute pluo 
Ddditional minute usage. 

PIN NOMBBR: A group of numbers used by a company to identify their 
customers. 

PAY TBLBPBONB SBRvrcs COMPANY: Means any telephone company, other 
than a Local Exchange Company, which provides pay telephone 
nervice as defined in section 364.335(4). F.S. 

FORK PSC/CMU 31 (11/95) 
Required by Commission Rule Noo. 25 - 24.471. 25-24.47), and 25 -
2~ . 4 80(2). - 22 -
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POINT OP PRBSKNCC (POP) 1 Bell-coined term which destgnateo the 
actual (physical) location of an IXC'o facility. Replaces s o me 
applications of the term •demarcation potnt.• 

PRIMARY SERVICE: Individual l1ne service or party line scrvtce . 

RBSBLLBR: An I XC that does not have c~rtain facilities but 
purchases telecommunications service from an IXC and then reoclls 
that service to others. 

STATION• A telephone instrume nt consisting of a transmitter, 
receiver. and associated apparatus oo connected a1.1 to perrn1• 
sending and/or receiving telephone messages . 

SOBSCRIB&R, COSTOKBR1 These terms may be used interchangeably 
herein and shall mean any person, firm, partnership, corporation. 
municipality, cooperative organ1:zat1on, or governmental agenc;• 
supplied with communication service by a telephone company. 

SOBSCRIBBR LLHI1 The circuit or channel used to connect the 
subscriber station with the central office equipment. 

SWITCBI'l-1 , CIDITBR: Lo<::ation at which telephone traffic . elther 
local o t toll, is swi t ched or connected from one circuit or line 
to another. A local switching center may be comprised of oevoral 
cent ral office units. 

TR~1 A communicat ion channel between central office unito or 
entities, o r private branch exchanges. 

FORM PSC/CMU 31 (11/95) 
Required by Commission Rule Nos. 25-24.471, 25-24.473, and 25 -
24 .-.eo (21. - 23 -
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EXHWIT A 

ITEM NO. 9(a) 

• 

FLORIDA CERTlFICATE OF INCORPORATION 

Da ted: August 7 , 1987 
Number : M56966 

Pederal EIN: 65 -051 ~ 571 

FORM PSC/CMU 31 (11/95) 
Rt-qu1red by Commission Rule Nos. 2">·24 . 471, 25 - 24. 473, and 25-
24.480 (2). · 24 -



llrpurtmrnt nf &tutl' 

I certify from lhe records of this olrlce that INTERNATIONAL MARKETING & 

ADVERTISING INC. is a corporation organtzed under the laws of tho Slate of 

Flonda. filed on August 7. 1987. 

The document number of this corporahon Is M56966 

t further certify that said corporation hns p<Ud all tees and penalltes duo this office 
through December 31. 1997. that Its most recent annual repon wns fttod on 
April 1 7. 199 7 and Its status Is nctlvo 

1 lurthor certtfy that sald corporation has not It loa Arttclos ol Dtssotuuon 

C~iihr11 1111llrr "'L! ltn11l111111'1 lltr 
()jrrnl 'itrlll ul I lor 'itlulr uf ifltu i1'1n . 
nt i!:nllltlJIIIIetr. lltr Cl:npilul. !!Jill fltr 

Twenty·ftrst llnu " 1 April. t 997 

~dJ.~...) 
.Smti:l m i!.l. .1{:\ u rll (IIIII 

~rrrrlnru uf 'ittntr 
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EXHIBIT 8 

ITEM NO. 18.A. 

FINANCIAL CAPABILITY 

IMA subrmts thalli has !he fillllllCral capability tel prov1dc and mamtain the 

requested scrv1c:c rn the $lAIC of Florida. as well liS to mcc11b lease and O\\nen;tup 

obhg3llons 

IMA has oblllincd invcauncnlJ of O\'cr S I .S mrlhonto 1m Irate ll\ 
tclccommunicatiuns services. AJ a nC\\ company m th1~ field, IMA IS allocaung these 

funds for •e rCSClln:h and development of liS own cqu1pmcn1 and son"' arc. IMA 

prc~cntly '-'"11~ 11~ own debit card proccssmg plmfomr. und rts cnj(rnccrs hnvc wnucn the 

1110);rlllll5 for the system's OJ>erolion. 

IMA ·~ fin.mcr31 cap~hrhl} IS dCII\l'\l rnmJnh '"'"' "' 'IIJichnhk" .m.11hc 

-.·.unpany·< ou,gom~; operal1on~ 

l OkM l'SC C:MU 11 ( 111')5) 
H<'\IUIII.xl hy Commrssion Rule Nos. 25-24 471. 25·24 473 and 25·2-1 480 (2) 

·25· 
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EXHIBITC 

ITEM NO. 18.8. 

MANAGERIAL CAPABILITY 

The folloWUI& four rewma bclooa 10 !be m.anaa<n~l•nd l«lwcal pcnocmcl rnpocuablc: fa< !be 

devclopmcnl and opentlon of !be eompaDy. 

FORM PSCCMU 31 ( 1119S) 
Reqlllfed by Commluaon Rule Na&. 25-24.471,25-24 473 and 2J.2U80 (2). 
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JOSI!PH CINI III 

I!XPI!Rli!NCE: 

1995 

19?2. 1995 

1989. 1992 

IMAITMATEL 
Execut"-e • 'iec P.uidont of Technology 

~ ~-elopmmt for allt«hnolO&Y prodUCIIIMNIMA TEL produces dcslgn. 
build. and lmpkmcnttel=mmunlc:auora "'1tthc-. lntcmcth-c •·olcc rapondc~n. build 
d.ua na""Of'k· cn\1ronmcnu 1nd ocher tclcx:ommumcatioiU K-rvJca 

FLORIDA BUSINESS MACHINES 
Nclwo<t [)qwtmcnt Manager 

Dc\-elop Computer Nch•ri dcp;lnmcnt for FBM handled on.st•llation.> S.1les. Scn1c:cs 
and Traonin& of CUIIQmcn ~r rtJpOnsobohty ... ,.. to design. lUr\'Cf and prOYidc 
10lulloos for C~a~omcn 
Mr Cinlls a Cltrtllkld NO\'CIII!ngu~etr. hu ICt up Net\\ OBI for Uole. CH) National 
Bank. Continental N•tlOnAI Bank, MiamJ Beach Howing Authonty and «hers He lw 
exttNh-e training and CA'J'Cncncc on \\ldc erea Ne~wol<J. cxmwounltt~lloru and OOrnlltllcr 
repair. 

HOME DEPOT 

In throe and an l~lr year1 with Horncl>qloc he held numerous posluOnJ Cuhler, 
Scnic:cs Desk Altcndant. Slllesman. Bald Cashier. Scr\ic:es Desk Ma114Jtt. Expon 
Manaaer and Crtmputer Roorn Operator As Cornputcr Openuor my dally fWlCIIons 
included prqJU!ng lhc rcgiJI..-n for the d.•y'J opcmtion. 1•1ndllng llCCCJW} p;>pc.n.ork 
and data entl) for rccching p;>yroll and ulcs 

I?IIH • 19K9 YOU IN PRINT 
Mana&« Computcr Trainer 

Help Jilin buJlncssln St. ~cllburg. PnmAI) te1>ponsoblltues \\ere 10 ck\·tlop efficient 
"'•>• ot produc:tlon In malting buslncu catds an other pruned hcnu oulw than an bout 
His p;lllicul.v cxpcttiJC was prodUCing originals on the COIIIpulcr aml LraJtUJlg pc<10nnc:l 
10 ruo computer. 

03188 • 09188 WIN MINI MART 
Ownet!Prosidcnt 

It"" hil filii allcmplat hil <1"11 bultneu. He boltsfu• c:cn•-emcnce lion: "lilt 
gasoline pumpt In Dania. ~1.. lie learned \'lliWiblc bmtncSS tcchmqucs >UCh ""·dealing 
\Oilh banlr.s. customer setvtca. IYIIlMJID& cmpiO)u• nnd budgeting 



1915. 1911 

I 98-1 • 1986 

• • 
WESTINOHOUSE INSTRUMENT SERVICES CO (WISCOl 
CompuiU Scn-'ICC Tcchnlclan 

& ,.,.. in c:harac ol Southcaslllq>on (or computu Stt\10CI H1J pnolll) 
res:poas:abi.lilies v..~~ maen1_a1nen.s and uulallm.a pc:ra:mal compUICn and nd \l.Otks for 
Wc:sunghouse"alnlemal ...., lie abo tra.ncd tbcir emplo)'CCS on lbc Ilk or tho: 
computer. While emplo)'CC tho:"' ho: abo helped IWt ;:.ar Comput<r ~mea 
OrpnJzatioQ This·~ WCSIIn&Jlowc·a atu:mpc 11 compct•"B .. nh comp;sn1cs auch JU 

GE, TKW. Sortlus and other acnicc romp:uucs •• the computer r.eld 

KEMP·s OFFICEN'Tl!R 
Scrvlocs MAna~~tt 

He wu Kl'-icc ~(or 11111.1.11 computer ston: •• Alab.l1111 lfu JOb 1ncludcd 
illllallln&. mainaalnJq. ~Tpalnn' and tr'IINnJ '" pcnonal c:omputtr I)JICIIU sold b) the 
store. l-Ie allft rep~~ red copkrl for tlliallorc 

19111 ·19111 O~FlCE-SOFT 
l'rop'lmm<r 

HJ.Jjob ,..,to mocM) tiiXOUntlng padllza to t'WloJncn nccdJ Th11 conlj)olll) hacllho< 
JOCODd floor oiKcmp"a OITlccnter Tho< buJJnc:as •u IC'I-IIP 10 ~til pu10ul compulen 
,.itb IIOftMrc poctcaaca ~nd llw:n modi() to CU>tomcn nccdJ tic also d•d on sne ""'"'"X 
and program modUieatlons 



• 1141 NW 106" Avenue, Pt.n18Uon Florida 33322 

Christopher Cognetta 

• Phone· 954~ 78-2415 
!Ioeper. 9!)4.898-4054 
Emal oog007Cthenel net 

To uae my knawllldgo and !raffling Ill programmlng and 
IOiooonvnunlc:eUoniiO provlde a cotnplllly with a alroog technology 
bllckgtOUnd capeble ot eocompllahlng \holt goal•. 

1997-1996 IMA.IMATEL, IMATEK Miami. Fl 

Den c ht Of en.., a .. .., 
• Hied 10 provide IW.lE< will V8ll knot>lleilge ~ 10 build an 

rrWQi1 Ylflcul ~ prcjedl ~ lhe WOtld 

• Trained end~ varicQ MIS end El~ 0111!*'1- 10 ptlMde 
IMA will lillie ollhe erllletli ook IQiee 

• OeaV*' & Red&• IIIli*! ,_ ayslemiiO replace end ~ enhance 
~ lll!lb' ana. 

• Rlllll ched & Oealgnod VIW1ous ol!l.:e c.ll iiPOIIOi 111 end appliaJilona lo 
provide IMA lhe ebfoCy 10 hMdle runerout omulel. 

• Raapondlle for el dely edMticla ot \he El !gil Wni\J OepMmonll. 

1998-1996 Raaooreh Tolocom.lnc Ft Laudordelo, FL 

Co Ownw / Senlcwlllce "'' 'drrtt 
• a.. end lcounc*l my """"' dd Qf'd CXlfT'C)IIfTY 

• Raised $400,000 ol _.., In lhe llrsl2 monlhl ol dd Qf'd aelos 

• RelpondM lor el IIC:Io oologoes needed lo bulkl lhe CUi I ij)IWI)I, ~ 
r~ amer r.ietlcxw. netwooka. pmCJng. CU&10mer SOMCO ano 
tech llail -.wort 

• De> 1.«1 end~ Prepeld Celular 10 MCI. AT&T, end BtiiSovlh 
lor epprOYII end opel OIX)j I 

• ReFpondJie for ol ~ lr8nSIICtions lnc:lJclilQ lhe ecoaunlng 
syalem ~. IT1J)Iemeorlabtiil 10 lhe da:'y boiiOm tone atolemtlnls 
~ng 0061 end proll1 IWWiyals. 

• Support 1\kmerous Clients and CU!Jtomor baso1 wllh 24 t>out 10CM1co1 

-.wort 
• Left In ~ 19ee ~ my panner aliAd not br'nQ 1n lho 

po ()j I oiled capitallo prO'I/!de 11*0 IIOI'VIolis lo (AM c:uttomorF 81 ~ 

199$-1996 lnlarFCtlve T~ Setvlces Mlami. Fl 

Oft t•Of ... 
• Pl...mu. COii.,_oy_ pulthn~ by lhil Tele<MU f>rolitder Po011001*ll0 

OnldDr Of MIS lo twdl81 old end rww ~- .-11 
• Relpondlle for nWllllnhg .. ~ ~ ~ ........ 

• I oplel '*iii 1\J IWW .., ... 1. lo meiC lhe CUi I ipOi- ntoeCia 

• Prolllclaod. tecmlcll ~ ol .. old COii4*")1 syatema. end"''"" ... "" 



r 

• • 
oY« to fie MW CIOII~ ilea aysllfra, l'lc:Uil'lg dealgn and ~ 
d ,_ mel!lOde d bRlg and QfTier awcrt-

• Prowkled loaiiiQptlolll acnice Vl.1 T-1 r.lo 011 Swllch lor • loclll end 
lnllmlllonll ....a. 1-*1 by lhe ~ PBX. 

• Pro'itded 24-MI.r c:ualomlt cenlot wllh cd'le lnlotmallcn via LSON Lnk1 
to Lne IWftdl. dol9l center n r ~- and 111e "*" hOme omce w11t1 11111a 
lechdogf. 

• Marltahed Cotponlle Nolwco1c ol 3 SOMifl and 200 Uw NeCW\)11(1 

• Left In Aplt 1 ll9e 10 punue my own droama & I)OIIIt 

111VS-11102 1'olewor1d tntematlonet, Inc Oavlo, FL 

Dliacbw Of MaS 
• ~ ~ lormod II rwN dNIIion lot debit cardl, ~ 10 the 

Onclar Of MIS. 
• Owtgued Ta.n lor New S\ollc:tl l'toru:ts. ~ and ITI8il'ltalltng 

• PrOIIIde !>.lbiL en SeMoee CIOitQitlety •••Ill)'. LMmlld, Tllliled lnl 
Mlr4lhld • Olbl en lfldlc:rnl. rdJdng cemn rlilllone. 800 
l'ol.fi'Cn. end 2A hcu networ1l eupport teem 

• Wot1ted wlh ~~on CuaiOmllt and QOI'I'CliW1Y ne.~a. chlnglng d 
IWftdl codo 10 provide 'beU« IOMce and opllCna 10 our~ 

• Rlleponlble lor 81 bllilg, retee. LCR, and networ1t ll cloiCiogloe 
OIIOIIIIIIY to mailtailaO rile Oebll C&"d plotfOITTll. 

• Wcrted cloMiy wllti Colulllf One 10 prcMde ono ol 1110 ,..., propald 
oeriUa' MIWOiki il t;lllcego 

1992-19110 Oevto.FL 
8el*w S,atceua AI.,_ 
• Pra r 101ec:1 10 M8ilt.~ Q.wrenl Systems and maneoo l'liCI01S rot 

... ulbbllly & coals 

• Heed ol Oeeq'i teem ol ,_ awldWig IIIC:hiC)IogrM ~tng ol 4 

fll' ;pic,-. and 3 i1W\IIgltS. 

• LMmlld eboul treilg a lfWIIch .... reseler. T·l'a, 5Gi<'t, ISDN, debil C11t0 

ttroory. tm1111 cardl, a more 1 • -
• ContoJiod wllh C81S lnfomwljon and biWlg IMir\'ir:a 10 gee ec:o.rala ~ 

dcltall. 
• Conlullad wllti our awllctr 1111t rONiers llbaut COlla, per min CIWQIIe. 

LCR, bt08k.IIQe ernDIM"'Ia and remonlng biiLanr:oll 

Nellonel Tetocom M~wi<etrng Oavto. FL 

., t n D tc ow & It•+=•••• 
• &tltJIIIIIIICI ~ lot maillarmg. bA'rg. repoMg lor watomera 

I8IVbl Ull1g FOICPro 2.0 wtr*l II NcMII Nttwor111 
• Maiillliied & MrwoiA...., a 2$-user N!Mrl ~ 

• LMmlld ebcU 0+, 1+, ~ Serllcllt. VlllJed Mded SeMcee. cal 
Cenlln, Prcit lllod<a .,.., pey per ..... hclel NMclM 



r 

Harctwwe& 
aottwa ... 

• 
• Sldld SA~ n EAoo•-:ug. ( N I Cl 
1Q9G.11M12 ~College 01 Tecllnology 

• M. eon,.A« PtOIJI M I II •10 
• llnldueted Top Honan~ • 0 GPA 

• 
DIMe, FL 

FllAudlrclele, FL 

1993-1 ~ .0.. Colege at T IICh iOiogy FL Laudotdalo, F l 

• ~ ~ & Cett.Wic:allon at Skill (C N A ) 

• C4ll1lled NoYtl Englr _.-. 11Jl 1 2 Palh ( C N E ) 

11106 Or-. Tedng La Fl ~- F1. 

• Co I CJIIIIb I at NoYtl c.tllcabon ( C N E ) 

~ TIRo c .. , P.cal. OSASIC, 08ASE II ,Ill, rv. Fox beN, Fox 
Pto 2.0, 2.&, 2 8, Vlluli Foxf'l'o 3 0, MS-kc:eN 2.0, MS-Ac:cleM 05 & 117. 
Vlluli Belle 4 0, ~ Sa1lt HTh4L vos. rod lb-005 3 0 - 1!22 

P1c:ildlrtt U.. 01 F'"""- wllh II Mlat*lll Dilly AWIICaiiOill ~ 
Excel. Word, f'I:Moltf>OO~ Sdl4KUet, ~- etc. 
N Plalforml at wndowl 3.0, 3.1. 3 1 1. 95, NT 3 51, 4.0. Server 3.51, 5eMlr 
4.0. & wndowl CE 

E>cper\lla ~ OSI21Wld ~ CoMiclMly, OlekJp rod Swotc:tWlg 

c.tllled 1D ~ M NoYt1 ~ Procl.ods lor 3 11, 3 12 IWld 4 1 1 .ill._.. 
Dlllloglc ~a wUIINIOJP & ini'II'Mn ol prock.cta lnc:Uing PEB & SC· 
BUS erc:tlbc:ltn Dilloglc ODI'IIglnllons usng DOS & NCMII MV illiO I ol 
DOS 1D Wll iCioolos NT In po coy-
Famlllr wllh Netwar1t Pt utuc:co* rod T ·1 !ell ~ lncUing 224 T-en!. 
& LAN fi/WiylM, 

Elqleliaa wllh 11 IIWIIor-. o1 ldus. AMJ.PC«>, WordSW, o..t1ro Pro. 
Word Pert.cl. Ole. 

U.. ol matt utllly ••"'""iallblllbrwwlnWdng PI<ZIP. Nor1cn Ullllel. Olak Doctor, 
DOS ldllll. ~. lttllk.ec.ndllk. c:tlkdsl<.. etc. 
Use at TCPnP for lnlemet Olllup ~ aeallon ol W«J Pegoe & .._ us<ng 
Adobe PhoiDShop & ~. OIF AniMlor, HTMI.., J~. FTP 
end vstous olher Q/liPI1lCIII prcoy ems. 



• • 
ROBERTO GALOPPI 

Roberto Gtloppi u modem ~y su~ Jtory buih around hard work and dedu:ation 
Mr Galoppl began hia career u a car rental agent in 1960 When he was promoted to 
City Manager of Hertz in Naples, Italy in 1961, he wu the youngest peraon to ever hold 
th.at position 

He advanced his career one atep at a time until he built his own $30 null ion rompany He 
continuea to uae his JS yean of business expenenc:e, tc:nacity and internatiOnal contacts to 
build IMA l~y. 

1994 I M.AJIMATEL INC. 
Pteaident & CEO 

1985-1994 SIGMA FOUR INTERNATIONAL MARKETING 
Clwrman & CEO 

1\-tr. Gtloppi !Iegan SIGMA FOUR, an international Toor Opcratur, by him~elf m 198S 

After nine ye ra. SIGMA FOUR bewne a $30 null1on mtemational organization with 2SO 
employees and JO offices around the world 

Mr Galoppi perfcctcd the concept of General Sales Agents throoghout Latin America 
The GSA concept is widely used by Toor Operato~ today. 

A:s exclusive rc:preacntativc of DOLLAR RENT A CAR In Latin America and The 
Caribbean. SIGMA FOUR produced yearly r'!\·enuea ofSJO million for DOLLAR Later, 
throogh SIGMA FOUR'S fully owned subsidWy, LFS (International Franchising 
SeNices). the organization became the m111er franchise of DOLLAR 1n Latm America and 

TI1e CAnbbean and revamped the licensee nc1 work in these regions 

1981-1985 GENERAL RENT A CAR· MIAMI 
President General Rent a Car International 
Vice President • Salea & Marketing 

Throogh Mr. Galoppi's incentive and sue<:eUful marketing and management •kills, 
General Rent a Car grew from a SI S million company in 1981 to a SJ OO m1lhon company 
recognized worldwide in 1985 

1976-1980 THE PERSONNELL ASSOCIATE 
Pn:tident 

1973- 1976 AVIS RENT A CAR - CANADA 
Vice President • General Manager 

1971-1973 HERTZ RENT ACAR·CANADA 
OenenJ Mlnager 

1960-1971 HERTZ RENT A CAR· EUROPE 



• • 
FABIO OALOPPI 

Mr Fabio Galappi lw JIV"11 up In the towU.m 111dllSII) tk bas tmdcd and h1-ed 1n countna all 0\CI 

the "'orld. Mt GaJoppi speaks 5 Ia~ nucntl) Ue 1w held IC\-enl ''tl) auccusful pc~~uo•u ""h 
1hc airline, touriam and lolecoaunwllcallo llldust,... 

199~ 

19W • 1995 

1992. 1994 

1987·1'192 

!MAIIMATBL INC. 
VtC<-·Prt$1dctlt of Sala and 1\1.\r\dJ"i 

Back on 1995 Mr. Fabio O.loppl joined 1M AliMA TEL •nih IUOCCUfl1l rt'iulll on &ale. 
projccu be lw bca. Jwelopcd on all ttkcom productL lllJ c:ontribullon on lncreAJIIIII 
alta to the European Mat\et, vuuliJII our products c:ompcllll\1: all "'"' lluropcan 
c:ounttiellt rcmarbblc 

HOSTMARX MANAGEMENT GROUP 
Oircd.OC of Sala and M.ukcdfll 

METRO MI!OIA 
Senior Aalowll ~r 

Dtl'dopcd Ales orpnl411011.1Ctlln& rate~ to cruurc prolllltblllr) lie nc:pLttcd ""'"> 
of• .c imponanl c:ontf'ICII "itll •"'~Jor ttlcc:om cllcnu •oc:rcasina tbc long disunc:c ul .. 
b)'JO%. 

SIGMA FOUR JNll!RNATIONAL 
v~ Sala .t Mar1u:ti"i 

PlllJU'.cd and implemented the "liocd Oimlon" or Sigmo Four "'hlth later c:ontnbutod 
to almoot 40% o( the c:ompa;,y 'I le\'I:OUC 

Au VP Salcl 4 ~ Mr Oaloppt'ajob to co 11110 a pootl) producJna c:ountl). 
cldioe the problem and lmpk111C41 a eolution Ue lw tumod aroulld ltWI) unckr· 
pcrfonncn lnd\ldifll •ncrcuod ala •n ArJCfttiAI from $1110.000 annual!) 10 Sl 2 
au Ilion annually In a t"Oo)"Cal period. lncrcuod &aka 111 Vcncmd.t from less th.tn 
1100.0010 "'"'' $1 laull>oa annuall),lncrcuod aala 1n Muic:o from Slto 0\cr S2 
million annually, lncn:alcd ala In Otnbbeall from $.2 million to S~ milliOn annWIII) 

Mr. Galoppi alao tra11:1od c.\lcruk·dy alpin& IJP'OCfi"'''U '"'" nlo1JO• alfiii\C• ro• Soanw 
Four. NCJOtlak'd an aarcc:mcnt " ' '" VIAu and Dollar Rent A CA•.gcncntina "'"' S2 
million'" annual r~nUC$ Ncaoll.etod suco:o:aJUJ agrcemcniJ '"'"Air JalllaiCi\ nnd 
Bal\amuair 

Through Mt. Galoppl'l rur •• ~ll<l dTOIU. be w:u lnstnllUCJ\I.IIIn the'"'"'" or S•J!"'" 
Four from a sun up compell) 10 a UO million mulunatJoo.al orpn1at10n 
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EXHIBIT 0 

ITEM NO. 18.\. 

• 

TECHNICAL CAPADILITY 

International Marketing and Adv~rtia1ng, In~. tn ,, 

corporation organized under the lawn of the State of Florida. See 

Exhibit A, Florida Certificate of Jncorporauon. The company will 

acquire and operate (acilities 1n accordance with th~ rules and 

regulat1ons of the Federal Cormun1cat1ons Commission and the 

Florida Public Service Commission. 

Applic .nt currently han Section 214 auchortty from the 

Federal Con.munications C()(M\i&aton ( • FCC") t.o prov 1d~ tntersta te 

and int:.crnattonal s witched services on a res.:tle bilsiu, ef!ecttvc 

December 24, 1995. 1 lt also holds Secttun ·•uthority to provid,. 

factl1ttes-based and private-line rernll• s~>rvlet'!l, ··f ft·rtiv•· 

December 10, 1996.' lMA has domestic 1nd J"ll<·t n.H 1 :. tl ton t I·· m 

f1le with the FCC.' Purouant to thtu IU'!.o tll), !Ni< 111 ul(••tln<; 

ptepaid c.1rd BPrvices on an internattort.ll and tntcr:Jt .tt.•' kMnlll. 

1S!:.!: F1le No. l·T C-95 - 59G; Publtc Notll:t", I<••(XH"l No. l · IHJJ, 

tl,nrd Jan. 17, 1996. 

's~ .. File No. I-T c 96-588, Public Notic•· OA '16-:.>on. Rf't ort 

No. I -8220 , dated Dec. 12, 1996. 

'Jntcrnatjonal M!lrketing li 1\dverti lling, Inc. T'-lrdl F.c.c. No. 

I, ftlcd Dec. 8, 1995, effective Dec. 9. 19'15 (domeoticl; and 

T.:trift F .c.c. No 2, filed Dec. 8, 1995, e(!ectlvc Dt.c. 25, l'J'J:.. 

PORM PSC/CMU J l (11/95) 
l~•·qult<>d by Comnuoaion l~ule Noo. 25 .!4 .471, 25·2•1.4.1), .1nd 25· 

.44110(.'). -27-
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FORM PSC/CMU 31 (11/95) 

EXHIBIT E 

ITEM NO. 19 

PROPOSED TARIFF 

• 

Required by Commiooion Rule Nos. 25-24.471, 25 · 24.4'13, ,md 25 -
2 4.4 80(21. ·29-



INTERNATIONAL MARJa'ING A1;:) ADVERTISING, INC . FPSC TIIRH'f' NO. 1 
~ IGINAL TITLE SHEET 

TITLE SHEET 

P'LQRIDA TILICQIOIVHXCATIONS TARIPP 

Thts tariff contains the descriptlons, regulae i ons , and rates 
applicable to the furnishing of service and facilittes for 
telecommunications services provided by International Marketing and 
Adverttsing, Inc. ("IMA"), 250 Ca taloniQ Avenue , Suite 507, Coral 
Gables, Florida 33134. This tariff applies for oervices furnished 
within the state of Florida. This tariff is on file with the 
Florida Public Service Commission, and copieo may be inspected, 
during normal busines~ hours, at the Company's principal place of 
business. 

ISSUED: March • 1997 

ISSUED BY: 

EFFECTIVE: 

Mr. Robert Galoppl, P~esident 
International Market ing 

and Advertis1ng. Inc. 
250 Catalon1a /\venue, Su1te 507 
Coral Gables, Flor1da 33134 

1997 



INTERNATIONAL ~ING AND ADVERTISING, INC . FPSC TARIFF NO. 1 
'W' ORIGI NAL SHEET 1 

CHECK SHEET 

Sheets l through 20 inclusive o( this tariff are ef[ccL~ve aa of 
the date shown at the bottom cf the resp~ctive sheet [o). Orig inal 
and revised sheeLo as named below comprise ali changes from the 
original tariff and are currently in effect ao of th• date on the 
bottom of this page. 

SHEET 

J. 
2 
3 
4 
5 
6 
7 
B 
9 

10 
ll 
12 
13 
1 4 
15 
16 

ISSUED: MarcP __ , 1997 

ISSUED BY: 

REVISION 

Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 
Original 

f:~·P~:CI'l VE: 

Mr. Robert Calopp1, Preo1dent 
International ~arketing 

and Advertising, Inc. 
250 Catalonia Avenue, Suite ~07 
Coral Cables , Florida 3313~ 

• l 99 '/ 



INTERNATIONAL ~INC AND ADVERTISING, INC. FPSC TARIFF NO . 1 
WI' ORIGlNAL SIIEET 2 

TAQLE Of CONTENTS 

Tltle Sheet. 

Check Sheet 

Table of Contents 

Section 1: 

Section 2: 

Sec~1on 3: 

Section 4 : 

ISSUED : March 

Technical Terms and Abbreviations 

Rules and Regulations 

2.1 Undertaking of Internationa 1 Marl<e~ i ng and 
Advertising, Inc. 
Limitations 
Connection Fees 
Liabilities of the Company 
Responsibilities of the CUstomer 
Interruption of Serv1ce 
Restoration of Service 
Deposits 
Taxes 

2.2 
2.3 
2.4 
2.5 
2.6 
2.7 
2.8 
2 . 9 
2.10 
2.11 
2.12 
2.13 

Exclusion Requirements for Spec1fJc $orvicc 
Employee Concessions 
Use of Service 
Cuotomer Bi .ling tnqui rieo 

Description of Service . . . . . 

3.1 Billing Incremento and Round1ng 
3.2 Timing of Calla 
3. 3 Uncompleted Calls 
3. 4 Credic and Refunds 
3 .S Calculation of Distance 
3.6 Miniffium Call Completion Rate 
3. 7 Intras~ate Prepaid Calllng Ca rd Serv1et' 

Rates 

4.1 Intrantate Prepaid Calling Card Service Rn~en 
4. 2 Lote Payment and Returned Check Chnrgeo 
4.3 Special Promotions 
4 .4 Exemptions and Special Ra.eo 

• 1997 EFFECTIVE: 1997 

ISSUED BY: Mr. Robert GaloppJ., Preoid<>nl 
Interna~ionAl Marketing 

and Advertising, Inc. 
2~0 Catalonia Avenue, Suite S07 
~~ral Cables, Florida 33134 



INTERNATIONAL MAR. ING AND ADVERTISING, INC . FPSC TARIFF NO. 1 
ORIG INAL SHEET 3 

SXMSOLS 

The following are the only symbolo used for the purposes indicated 
below: 

0 
I 

M 
N 
R 

T 

J SSlH;O: Match 

Delete or Oiscont~nuc 
Change Resul ting I n An Increase to A customer · s 
Bill 
Moved from Another Tari ff Location 
New 
Change Resulting In A Reduction ro 1\ Customer·s 
Bill 
Change i n Text or RegulaLion But No Change In RaLe 
or Charge 

• 1997 I::FFECTIVE: 1997 

ISSUED BY: Mr . Robert Galoppi. Presidont 
International Market1ng 

and Advr•ltioing, Inc 
2SO C:<~tdlonid /\venue, Su1tc S07 
Coral Gables, Florida 33134 



INTERNATIONAL ~lNG AND AOV£RTISING, INC . PPSC TARIPP NO. 1 
• ORIGINAL SHEET 4 

TARIFF PORMAT 

A. Sheet Numbering - Sheet numbero appear in the upper right 
corner of the page. Sht.elc are numberl'd oequenti.tlly. 
However, new oheets are occlloio>nally added to t.hc tariff. 
When a new oheet is added between sheets already in effect, 
a decimal io added. for example, a new sheet added betveen 
oheeto 14 a11J 15 would be 14.1. 

B. Sheet Revision Nuffibers - Revio1on numbers also appear 1n the 
upper right corner of each page. These numbero are used t o 
determine the most current oheet version on file with the 
FPSC. for example, the 4th revised Sheet 14 cancels the 3rd 
revised Sheet 14. Because of various suspension periods, 
deferrals, etc. the PPSC follows in their tariff approval 
process, the moot current sheet number on !lie with the 
Commission is not alwayo the tariff page in effect. Consult 
the Check Sheet for the sheet currently in e!!oct . 

C. faragraph Nu!Dbering Seauencc: - There are n1nc: levels o! 
pE agraph coding. Each level of coding is subservient to its 
next higher level: 
2. 
2 .1. 
2.1.1. 
2.1.1.A. 
2.l.l.A.l. 
2.l.l.A.l. (a). 
2.l.l.A.l. lal .I. 
2.l.l.A.l. (al .I. lil. 
2.l.l.A.l. (a) .I. (il. (1). 

D. Check Sheets - When a tariff !iling 10 made w1th the FPSC. 
an updated check sheet accompanieo the tan(( tillng. The 
check sheet lists the oheeto conta1ned 1n the tartff, ~ith 
n erose reference to che current revis1on number. When new 
pagen are added, the check oheet is changed to reflect the 
revision. All revisions made in a given !iling are 
des!gnatt:d by an ascerisk ( • I . There will be no other 
symbols uoed on this page if these are the only changes made 
to 1t (i.e., che format, etc. remains the same, just rev1sed 
revision levels on che some pages) . The tari !C user should 
refer to the latest check sheet to f 1nd out 1 f il p.ut icu 1,11 
sheet is the most current on file with the Fl'SC' 

ISSUED: March • 1997 

ISSUED BY: 

EFFECTIVE: 

Mr. Robert Galoppl, President 
International Marketing 

and Advertising, Inc. 
250 Catalonia Avenue, Suite 507 
Coral Onbleo, Flor1da 33134 

1997 



INTERNATIONAL MAR. ING AND ADVERTISING, INC . FPSC TARir~ NO. 1 
ORIGINAL SIIEET S 

SECTION l - TECHNICAl. TERMS AND MBREYIAIIONS 

1.1. Access Line 

An arrangement which connects the call1ng customer's 
location to an IMA netw.:.rlt switching center or a 
s witching center o! one of I MA' s underll'lng carriers. 

1 .2. Authori;at ioo Cpde 

A nume. ical code, one or more of which are available to 
a customer to enable him/her to access the carrier, and 
which are used by the carrier both to ~revent 
unauthorized acceos to its f a cilities and 'O identify 
the customer for billing purposes. 

1.3. Called Station 

!Jenotes the terminati n g point. o f a call (t.e., the 
called telephone number) . 

1.4. Company or Carrier 

International Marketing and Advertising, Inc. ("lMJI"). 

1.5. Cugtgmer 

The person. f irm, corporation or other entity wh1ch 
order s service and is responsible for payment of 
charges due and f or compliance with thf' Comr.any' u 
tariff regulations. 

l. 6. .I2AY 

From 8:00 AM up to but not including S:OO PM local Ltm~ 
Monday through Fr1day. 

ISSUED: March • 1997 

ISSUED BY: 

EFFECTIVE: 

Mr . Robert Galoppi, Prestdent 
International M~rkcttng 

and Advertising. Inc. 
250 Catalonia Avenue, Suite 507 
Coral Cables, Florida 33134 

• 1997 



INTERNATIONAL MAR. ING AND ADVERTISING, INC . FPSC 1'ARIFF NO. 1 
ORI GINAL SHEET 6 

1 , 7. End User 

A person in_r.iat.l.ng an lDtra>Jtatc telcphonf' coli using 
the services of the Company. 

1.8. Eyening 

From 5:00 PM up to but not includl ng 11 :00 PM loca 1 
time Sunday through Friday. 

1.9. LATA- !L9cal Access and Transport Areal 

1. 10. 

1.11. 

1.12. 

A geographic area esta~lished as requ1red by the 
Modif ied Final Judgment entered in United Stateo y. 
Western Elect.ric Co .. Inc. , 552 F. Supp. 131 !D.D.C 
1982), wit.hin which a local exchange telephone company 
provides communication services. 

~ - Local exchange telephone company . 

Night: / Weekend 

From 11:00 PM up to but not including 8:00 J\M Sunday 
r.hrough Friday, and 8:00 J\M Saturday up to but not 
including 5:00 PM Sunday. 

Underlying Carrier 

A provider of interexchange telecommunication ocrvi c~s 

from whom IMA acquires oervtces which it reucllo t o •to 
customers. 

ISSliEO: March • 1997 EI'I'ECTIVE: 1 9 97 

lSSliED BY: Mr. Robert Galoppi, President 
International Marketing 

and Advcrr.teing, Inc. 
250 Catalonia Avenue, Suite 507 
Coral Onblou, Florida )Jl !4 



INTERNATIONAL ~ING AND ADVERTISING , INC . PPSC TARIFF NO. 1 
·~ ORIG INAL SHEET 7 

SECIION 2 - RULES AND REGVLATIONS 

2 .I. Undertaking of International Marketing ar.:l Advertisinq . Inc. 

IMA provides prepaid calling card and long distance services. 

I MA 1nstalls, operates and maintains the communication 
s~rvices provided hereunder in accordance with the terms ~nd 
conditions set forth under this tariff. It may act ao the 
c ustomer's agent for ordering access connection facil1 t ies 
provided by other carriers or entities when authorized by the 
c ustomer, to allow connection of a c ustomer ' s l ocation to the 
IMA network. The customer shall be responsible for a 1 I 
charges due for such servic e arrangements. 

The Company's service• and facilities are provided on a 
monthly basis unless ordered on a longer term basis, ~nd ~re 
a va1lable :wenty-four hours per day, seven oays per wPek . 

2.2. Limitations 

2.2.1. 

2.2.2 . 

2. 2. 3 . 

Certain operator functions are referred to a loca 1 
e xchange operator. 

Service is offered subject to the availablllLY of 
facilities and the provisions o f th!D tariff. 

I MA reserves the r ight to discontinue !urn1shing 
service , or limit the use of service necessitated 
by conditions beyond its control; o r when the 
customer or end user is using service in violation 
of the law or the provis1ons of this ta r1f f. 

2.3 Conoect1on fees 

The Company does not c harge a connection fe e . 

ISSUED. March • 1997 

ISSUED BY: 

EffECTIVE: 

Mr . Robert Oaloppi, President 
International Market ing 

and Advertising, Inc. 
2SO Catalonia Avenue, Suite SO? 
Corrl Oables, Flor ida 33134 

1.997 



INTERNATIONAL ~ING AND ADVERTISING, INC. FPSC TARIFF NO. l 
W ORIGINAL SHI::ET 8 

2.4. Liabilities of the Comoaoy 

2.4.1. 

2.4.2. 

2. 4 . 3. 

2. 4. 4. 

ISSUED: March 

IMA's liability for damages ar1s1ng out o £ 
mistakes, omissions. interruptions, delays. etrors 
or defects in the tra~smlssion occu rring In the 
course of furnhhing st>rvice, c hannels or ot her 
facilities , and not caused by the negl igonce of 
the customers, commences upon activation of 
service and in no event exceeds an amount 
equivalent to the proportionate charge to the 
customer for the period of service during which 
such mistakes, omissions, interruptions, delays, 
errors or defects in the transmission occur. For 
the purposes of computing such amount, a month is 
considered to have thirty (30) days. 

In no event will carrier be responsible !or 
consequential damages or lost profits suffered by 
a customer or end user as a result o! interrupted 
or unsatisfactory service. 

Carrier ie not liable for any act or omiouion o f 
any other company or companies !urnlohin9 a 
portion of tho service. No !lgento ot omployceo of 
other carriers or comp!lnieo shall be deemed to be 
agento or employees of carrier. 

Carrier shall be indemnified and held harmless by 
the customer or end user against : 

2.4 .4 .A. Claims for libel. slander or 
infringement of copyr1ght ar101ng 
out of the material, data, 
i.n format 10n or other cont.cnt 
transmitted over carrier· o channels 
or fac1littes; 

2.4 . 4 .B. Pa'tent 1nf r1ngement clalmu .11 iutng 
!tom comb1 n 1 ng 0 1 couu<:C::Ll ng 
carrier - furn1shed rh!lnne lo w-ith 
<•pparatus and syotems ot the 
customer; and 

• 1997 EFFECTIVE: 1 997 

ISSUED BY: Mr . Robert Galoppi, President 
International Marketing 

and Advertising, Inc. 
~SO Catalonia Avenue, Suite ~07 
coral Oubles, ~lorida 33134 



INTERNATIONAL MAR. INO AND ADVERTISING, INC . FPSC TARIFF NO. l 
ORJG[NAL SHEET 9 

2.4. s. 

2. 4. 6. 

2.4. 4 .C. All other cl~1ms ar1sing out o f any 
act or omission of the customer o r 
end user 1n connection with 11ny 
service provided by catrier . 

Carrier do!'ls not guarantee or make any warranty 
with respect to any equipment prov ided by lt where 
sucn equipment i o used in locatio ns containing an 
atmosphere which is e xplosive, prone to fire , 
dangerous or ot herwise unsuitable for ouch 
equipment. The customer indemni f iea and holds 
carrier harmleoo from any and all loss, claims, 
demands, suits or other action, or any liability 
whatsoever, whether suffered, made, ins t ituted or 
asserted by the customer or by any other party or 
persons, for any personal injury or death of any 
peroon or persons, and for any lo6ii, damage or 
destruction of any property, whether owned by the 
customer or others, caused or cl aimed to have been 
caused directly or indi rectly by the tnstal latlon , 
operat ion , fa ilure to operate , maintenance, 
removal , presence, condition, location or use of 
such equipment oo used . 

Carrier is not liable Cor any deCacem~nt o !, o r 
damage t o, the premises of a cuotomct resulting 
from the furnish i ng of services or the a ttachment 
of instruments, apparatus and associated wt ring 
furnished by carrier on ouch customer ' s premises 
or by the ins~allation or removal thereof, when 
such defacement of damage is not the reoult of 
carrier negligence. No agents or employees of 
other participating carriers shall be deemed to be 
agents or employees of carrie r Wlthout wn tten 
authorizatton. 

ISSUED: March __ , 1991 EFFEC'TIVE: 1991 

ISSU£0 BY: Mr. Robert Oaloppi, ?reotdent 
International Marketing 

and Advertising , Inc. 
250 Catalonia Avenue, Suite 507 
Coral Oableo, Florida 33134 



INTERNATIONAL ~ING AND ADVERTISING, INC . FPSC TARIFF NO . 1 
ORIGINAL SHEET 10 

2.5. Res00nsib'lities of the Cus;omer 

2. 5 .l. 

2.5.2. 

2. 5. 3. 

The customer 1s responsible Cor tak~ng all 
neceaua1y legal steps for 1nterconneccing the 
cuotomer- provided terminal equipment or 
communication& oystemo with c arrier facilit1es or 
oerviceo. The customer oha 11 secure a 11 11 ccnscs, 
permits, rights-of-way and other <1rrangcmcnts 
necesoary for such interconnection. 

The cuotomer ahall enoure that the equipment 
and/or system is properly interfaced wi th carrier 
facilities or aervices, that the aignals emitted 
into the carrier network are of the proper mode, 
bandwidth, power and signal level for the intended 
use of the cuoto'1ler and in compl iancc with the 
criteria set forth in this tariff, and that the 
aignals do not damage equipment, lnJure personnel 
o r degrade , erv ice to other customers. If the 
Federal Communications Commiasion or some other 
appropriate certifying body certif1ea terminal 
equipment au being technically acceptable for 
direct electrical connection with interstate 
communications oerv~ce, carrier will penn1t ouch 
equipment to be connected with ito channels 
without the u~e v( protective interf~ce d~vlceo. 

If the customer fails to ma~ntain the cqu1prront 
and/or syatem properly, with reoult1ng 1mmincnt. 
harm to carrie~· equipment, peraonnel 01 the 
quality of oerv1ce to other customero, carrier 
may. upon written not1ce. require the usc o f 
protective equiprrent at the cuatomer' o expenae 
If this fails to produce sat~afactory qunl1ty and 
safety, carrier may. upon written nottcc. 
terminate the customer'a service. 

ISSUED: March __ , 1997 

ISSUED BY: 

EFFECTIVE : 

Mr . Robert Galoppi, President 
International Market1ng 

1997 

and Advertis1ng, Inc. 
250 Catalonia Avenue, Suite ~07 
Coral Oableo, Florlda 33134 



INTERNATIONAL MA~ING AND ADVERTISING, INC . FPSC TARIFF NO. 1 
·--.... ORIGINAL SHEET 11 

2.6. InterruPtion of Soryicg 

2.6.1. 

2.6 2. 

2.6.3. 

2.6.4. 

2.6.5. 

Credit allowance for the interrupt~on oC service 
whieh is not due tc. the Company· a test:!\g or 
adjusting, negligence of the customer or to the 
failure of channels or equipment provided by the 
customer, are subject to the general 1 i abi 11 t y 
provi sions set forth in 2.4 herein . It ohrll be 
the obligation of the customer or end user to 
notify the Company immediately of any Lnterruption 
in service for which a credit allowance is 
desired. Before giving such notice, the customer 
or end user shall ascertain that the trouble is 
not being caused by any action or omission by the 
customer with in his/her control, or is not 1n 
wiring or equipment, if any, !urn1shed by the 
customer •nd connected to the Company's 
facilities . 

For purposes of cred1t computation, every month 
shall be considered to have 720 hours. 

No credit shall be allowed !or an iutcttuplion of 
a continuous dura~lon o f less than two ~outs. 

The cuatomer oholl be credited fur an in ten upL ion 
of two hours or more at the rate o! 1/720t..h of the 
monthly charge for the facilities affected for 
each hour or major fraction thereof that the 
interruption continues. 

Credit Formula: 

Cred1t • A/720 x B 

"A" - outage t1me in hours 
•a• - total monthly charge (or af(ectcd fac1l1ty 

!f written notice of a d1spute as to charges io 
noc received by the Company within Lhiny ( 30) 
days of the date a bill is issued, ouch charges 
shall be deemed to be correct and bind I nq o n l h•• 
customer or end user . 

ISSUED: March __ , 1997 

ISSUED BY: 

EFFECTIVE : 

Mr . Robert Galoppl, President 
Intcrna~ional Marketing 

199'1 

and Advertising. Inc. 
250 Catalonia Avenue, Suite 507 
Coral Oableo, Florida 33134 



INTERNATIONAL ~INC AND ADVERTISING, INC. FPSC TARIFF NO. 1 
~--.., ORIOlNIIt. SIIEET 12 

2.7. Restoration of Seryice 

The use and restoration of service aha 11 be 1n accordance 
with the priority system opecl£1ed in Pan 64. Subp.ut o ot 
the Rules and Regulntionn of the Feder a 1 Communi c.Jt 1ons 
Commission. 

2. 8. oeoosits 

The Company d~s not require a deposit from the cusLom~r. 

2.9. Taxes 

All state and local taxeo (i.e., gross rece1pts tax, sales 
tax, municipal utilities tax) are listed as separaLc l1ne 
1tems and are not 1ncluded in the quoted raLeo. 

2.10 Exclusion Requirements for Spcclflc Seryice 

Carrier offers no excl ·•s1on for specific serv1cen. 

2.11 Employee Concessions 

Carrier offers no special employee conceosiono. 

2.12.Use of Service 

Neither customers nor end users may us!!' ~he ow1 v1 cea 
furnished by the carrier for any unlawful pu1 p<Hit•. 

~ ll.eustomer Billing Inqyiri~ 

Any customer who has a question regarding his/her telephone 
bill may contact International Marketing and lldvertlSlng. 
Inc., 250 Catalonia /\venue, Suite 507, Coral Gables. Flor1da 
331 34. 

ISSUED: March • 1997 

ISSUED BY: 

EFFECTIVE: 

Mr. Robert Galo~pi, PretndenL 
International Marketing 

and Advert is ing, Inc. 
150 Cotnlonio Avenue, SulLc 50? 
Corol Onblco, Florida 33134 

1997 
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SECTI ON 3 - DESCRIPIION OF SERVICE 

3.1. Billing Increments and Round1ng 

IMA bills for an init:ial one minut:e minimum increment wlth 
additional minute increment:o thereaf ter rounded up to the 
nearest minute unless otherwise specified. 

3.2. Timing o f Calls 

The customer 's long distance usage charge is bas~d on ac.. tual 
usage of IMA's network . Usage begins when the called party 
picks up the receiver. When the called party picko up is 
det:ermined by hardware answer supervision. When ooftwarc 
answer supervision is employed, up to sixty (601 R•conds of 
ring is a llowed before it is billed as usage oi the network. 
Chargeable time ends when elther party hangs up, thereby 
releasing the network connection. 

l.l. ~omoleted Calla 

Thu Company does not bill c ustomers for calls whi ch .trc •lot 
completed (buoy numbers, no anower, etc. I. 

J. 4. Credit and Refunds 

All requests for call cr<:d1ta due to bod •:ormcction, 
disconnection, wrong number dialed, etc. sh~ll be made 
through the Company's of f ice at 250 Catalonia Avenue, Suite 
507, Coral Gables, Florida 33134. 

3.5. Calcul ation of D1stance 

Usage charges for all mileage oenoit1ve serv1ces arc baaed 
on the a irline diotance between rate centers aoooct.ttcd with 
the originating and terminating po t nt:s of the call. Fot the 
purpose of determining a1rline mileage, verttcal and 
horizontal grid lines have been established across the United 
States and Canada. The opaci ng between adjacent vertical grid 
lines and between horizoutal grid lines repreoent11 a dlot,•nce 
of o ne coordinate unit. 1'hio unit is the squ~re r·oot of 0. l, 
expressed in statute miles. International Services Network, 
Inc. uses the r ate cen·ero and a sooc1ated vertlCcll and 
horizontal coordinates chat are produced by Bell 
Communications Research, Inc. in ito 1\'PA-NXX V6.11 Coonlin.l tPu 

ISSUED: March __ , 1997 

ISSUED BY: 

EFFECTIVE: 

Mr Ro~rt Galoppi, Preotd,.nl 
Interno~lonnl Marketl••q 

and Advertising, Inc. 
250 Catalonia Avenue, Su1te 5~7 
Coral Oables, Florida 33134 

1997 
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Tape and the Exchange Carrier Aauociation'u NECA T~r1ff FCC 
No. 4. 

FORMULA: 

I (VJ - V2)'•CW - 112) 1 

" 10 

).6 Minimum Call Completion Rate 

A customer can expect a call completion rate (nu~Ver of callo 
completed/number of calls attempted) of not lcso than 90\ during 
peak use periods for all Feature Group D services. 

3.7 Intrastate Preoa1d Call1ng Card Service 

Service is offered on a measured -use brsio for •• n Initial 
one minute minimum with additional one minute 1ncrements 
there'lfter using prepaid calling cards isout!d by the Company 
a nd C: Jct·emented according to the rate plans oct forth in 
Sect1on 4.1. The particular rate plan applicnbl~ to an end
user's prepaid card will bo determined based on the dgent or 
customer distributing the card; the area whctc the agent or 
customer is distributing; length of service commitm~nt; and 
such other competitive and marketplace factots as may be 
appropriate. An end-user can determine the riltt• plan 
applicable to its prepaid calling card by contacttng IMA . 

Rates for this serv1ce arc oct (orth in Sectton 4.1 

ISSUED: March • 1997 

ISS:JED BY: 

EFFECTIVE: 

Mr. Robert Caloppi, President 
International Marketing 

and Advertising, Inc. 
250 Catalon1a Avenue, Suite 507 
Coral Oableo, f'lorida 33134 

1997 
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SEctiON i · BATES 

Thts sect1on sets forth the rates and c harges applicable to cails 
originating and terminating wl thin the State of Flor id<l , 

4. 1 Intrastate Prepaid Colling Card ServJce Rates 

Per Minute Rate 

IMA I IMA l l~tA J IMA 4 IM A 5 

All Mllcqc Bond> 0.45 0.45 0 . 45 0 . 45 0.45 

L\IA 6 I "'A 1 t•IA I I \lA t IMA 10 I 
All Mila&< 8on4J 0.4S 0.45 0 .4S 0.4S 0.45 ! 

4 .2 ~ Payment and Returned Check Charges 

Interest charges ore inappli coblo duo to the prepaid nature 
of the Company• s service . The Company may aoocoo 11 chat g<• 
not to exceed five percent !St) o( the customor•o amount due 
or twenty dollars ($20.00) for each returned c hec k uoPd Lo 
purchase prepaid calling cards. 

4. 3 Soecial Promotions 

The Company may !rom ti.ne to time o !fer opecial promoL ionn 
to it:s customers waiving certain charges . Tho:.ae promot1ons 
wil l be approved by the PPSC with specific starting and 
ending dates and under no ci r cumotances run {or l onge1 than 
90 days in any 12 month per1od. 

1 SSUEO: March • 1997 

ISSUED BY: 

i':F'F'ECT IVE : 

Mr . Robert Galoppi , Preoident 
International Marketing 

and Advertising, Inc. 
250 Catalonia Avenue, Suite ~07 
Coral Gableo, Florida 33 134 

• 1 '19 7 
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4.4 Exemot1ono and Spec1al Rates 

4 . 4 • 1 

4 . 4.2 

I SSUEO: March 

Discounts for Hear1ng Impaired CUstomero 

Intrastate ~oll messag 8 rates for TOO users, wh1ch 
is communicated using a telecommunicntiono device 
for the deaf (TOO) by properly ce rlifled buolneoo 
est ... blishmento or individuals equippf"d with TOOu 
for communicationo with hearing or opeecl1 Impaired 
peroono, shall be evening and ntghl callo. The1.1e 
discounto ohall be offered by all lnt~rexchange 
carriers and LECs. 

Operator Aosiotanc~ and D1rectory Assior ,mcc For 
Handicapped Persons 

Pursuant to Flor1da Publ1c Serv1ce Comm1ssion 
Rules and r~gulatlons, IMA will not cha rge (or the 
first SO directory oss1stance calls 1n1tiated per 
billing cycle by handicapped persono. Operator 
surcharges for hand1capped persons w1ll be waived 
for operator assistance provided to a caller who 
identifies himself as being handicapped and unable 
to dial the call because of a hand1cap. 

• 1997 EFf'ECTIVE: 1997 

ISSUED BY: Hr . Robert Galopp1, President 
I nternational Marketing 

and Advertising, Inc. 
250 Catolonia Avenue, Suite 507 
Coral Gables, Florida 33134 



• • •• PLORXPA PQBLIC SERVICE COHKISSIQN •• 

APPLICA't1_0N P98)( 
tor 

D 5 31 .. , 

OAiE 

MAY 23 1997 

AUTBOBITX TO PROVIDI IHTJRIXCHANQI TILICOMKQNICATIOHS SERVICE 
!!ITJJIN TJJI STAIB Of PLQBI~ 

Iogtructions 

A. This f orm is used for an or~ginal appl~cation for a 
certificate and for approval of sale, asoignment or 
transfer of an ex ioting certificate. In case of a 
sale, assignment or transfer, the information provided 
shall be for the purchaser. assignee or transferee (See 
Appendix A) . 

B. Respond to each item requested in the application and 
appendices. If an item is not "PPlicable, please 
explain why. 

C. Use a separat e sheet for each ans wer which wi ll not , fit 
the allotted apace. 

D. If you have questions about completing the Form, 
contact: 

Plorida Public Service Commission 
cnea roooived wtth 1111ng 111111 ~ Divhion of Communication• 
la~W::rtl~d to Ffsclll !Of depod. Bureau c t Service Evaluation 
Fllcrl to :o:wartl atorr/olchoc:k 2540 Shumard Oak Blvd. 
to i-J.R v.1lh proof of doposlt. Gunter Building 

Tallaha••ee, Florida 32399-0850 
ft'~.olpersoow!lofOIWllldodclal* (904) U3 - 5600 

E. Once completed, submit the original and oix (6) copieo 
of t his form along with a non - refundable application 
Fa• ~~ C?~n nn ~~. 

I. M.A. 
INTERNAnONAL MARKlmNQ 

AND ADVERnstNQ, INC. 

COMMIIICl-'1. 11AH1< 0' rL.ORtOA 
ww.a II"NNC)S. ,l ).)Ill 

3160 

PH (300) ~1303 
~CATAI.ONIAAVE., SUITE 507 

COIW. QAI!l.ES. Fl33 t:l4 

..uJJ.L.z9.L1 __ 

PAY IOHIE 
OllDEA o~ f'lorid;), P\lblio Servico Conmiuion 

~_Hynctred Fifty and 00/100*****************•*•** *************•*•** OQU .. AAS 
r-1 ::::::-
L!.Jo.. .... 

Flor~da Public Sorvico Commiaaio 
I fiiiOVIIU:OOVIfll l 1000..00 

DOCUHfNT IIIJHRFR ·OAT[ 

MEMO ____________ O:::...S, I 8 8 HAY 23 r;; 
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