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Q. PLD.II IT&'fl YOOR Dim, BUIIIIIII &DDR.III UD 'fi'fLI. 

A. My name i s .James M. Mertz. My business address is 1200 

Peachtree Street N. E. , Atlant a, Georgia 30309 . I am 

e mpl oyed by AT' T as a Di str i ct Manager - Gove r nme nt 

Attain . 

0• BRIIIrLY OUTLI~I YOOR IDOCATIO~ BACKOROOWD ~ 

:lUIIlfiJII IXPIRIDCI I. 1'1111 TIL:tc010l011ICATI0.8 IWU8'1'RY, 

A. I rece i ved a Bachelor o! Science Degr ee in Mathematic s 

in 1979 trom the Univer aity ot Georgia in Athena , 

Georgia . I r eceived a Masters ot Business 

Adminis t rat ion deg~ee in Finance in 1983 trom Georgia 

Stat e Un i versity i n Atla nta, Georgia . 

My teleco11111unications c a reer began in 1979 with AT' T 

Long Linea , in data processing, designing computer 

syat ... to maintain the tel ephone networ k. In Kay 

1983, I a~cepted a position in AT'T ' a Finance 

Department supervising the maintenance o t a ccounting 

recor da. In .January 1985, I ac cepted a posi t ion i n the 

OOCU""( "' '- ' "111fR·[)ATE 
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A. 

AT'T Accounting Regulatory Support Group dealing wi th 

tinancial analysis and rate case preparatJQn. In 

August 1986 , I joined AT'T's Government Attairs where I 

have held nWDeroua manage.ment positions responsible tor 

economic analysis, training development, tinancial 

analysis and budgeting, strategic planning, regulatory 

issues management , Local Exchange company ~elations, 

legislative policy implementation, and planning and 

e.xecutlng AT'T's strategic business initiatives tor 

intrastate telecommunication services. 

lrD'l' I8 .,.. PURP088 OJ' YOUR 'l'81'l'IICOifY IM 'l'BI8 C.U8? 

The purpose ot my testimony ia to provide intoraation 

to the Florida Public Service Commission ("Commission" ) 

that will aaaiel i n ita decision on how to provide a~ea 

c~e reliet tor the 305 area codl. AT'T believes that 

Numbering Planning Area ( "NPA" ) reliet (i.e. Area Code 

Plan reliet) must be planned and implemented in a 

competitively neutral manner so that no particular 

service provider is unduly tavored or adversely 

attected. Today in South Florida, this is extremely 

important in order to enau.re that competition develops 

tor l ocal telecoaaunication services . All reliet plana 

result i n aoae aeaaure ot cust oaer inconvenience. AT'T 

ia concerned about minimizing the ettecta ot area code 

reliet on customers while proaoting the development ot 

l ocal competition tor the long term benetit ?t Florida 

consumers . 
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Simply stated, in the 305 area code, the 792 ~lXX codes 

available tor use are not autticient to meat the need 

trom industry participants (i.e. incumbent local 

exchange coapany ( "L!C") , nev coapetinq LECa, cellular 

carriers, vireleaa carriers, paqinq companies, etc.) in 

order to provide services to their customers. 

WD'I' u. !'D avan.uu WftBooa ~oa anxu o~ u uu 

CODI a%008'1'7 

Thera are tvo. They are: 

• a geographic split or 

• an all services overlay. 

WD'l' U. !'D ADVUI'l"A018 .AIID DUADnJI'TAGU OF A 

GIOGRAPBIC 8PLI'1'7 

The advantaqes ot a geographic split are: 

23 This is the traditional a\thod and is the moat familiar and 

24 least contuainq to cuato:mera . Each qeoqraphic area 

25 retains a unique area code. 

26 There are no dialing chanqea with the hoae area code. 

27 cuatoaera continua to dial seven diqita within the area 

28 code and 10 diqita tor toll tree local calla but 

29 outside their home area code. Consequently, local 

30 calla in the Florida Keye could be coapleted on a seven 



1 diqit baaia inatead of dialinq ten diqita aa requir~d 

2 under an overlay . 

3 It doea not diacriainate aqainat new entran~ local aervice 

4 providera. Both the incuabent L~C and new entrant• 

5 will have NXXa in t .he exiatinq area code and the new 

6 area code. All aervice providera , in teraa of nuaber 

7 aaaiqnaenta, are placed on equal footinq in each area 

8 code. 

9 The new area code will be populated froa the outaet, and ao 

10 ia leaa lilcely to be aeen by cuatoaer• aa undeairable. 

11 

12 The diaadvantaqea are: 

1 3 

14 Existinq c uatoaera who are in the qeoqraphic area no lonqar 

15 aerved by the exiatinq area code (i .e. 305) experience 

16 a one-tiae inconvenience . Buaineaaea auat chanqe 

17 abtionery and advertiainq and u;xlate cuatoaer l J.ata. 

18 CUatoaer preaises equipaent, includinq PBX•, payphones, 

19 alara aonitorinq systeaa, speed dialinq and tax 

20 aachines, aust be reproqraaaed . Since it has not been 

21 that lonq since the 305 area code waa split, the 

22 inconven ience recently experienced aay coapound 

23 cuatoaar annoyance. 

24 It aay be difficult to d&~teraine t .he split boundaries tor 

25 the old and new area code since there aay not be any 

26 "obvious" boundariea that meet the traditional critsria 

27 ot approxiaately siaultaneous future exhaust . 

28 Cellular and vi~eless coapaniea will have to reproqraa their 

29 oustoaera phones it wireless and cellular nuabera are 

30 not qrandfathered. 
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A. The advantages are: 

There are no nuaber changes required tor existing telephone 

nuabera. 

FUture area code reliet can be accoapliahed through 

additional overlays since subscribers will have becoae 

!aailiar with this aethod. 

Tnere is no turther geoqraphic division ot south Florida . 

12 The disadvantages are: 

13 

14 New entrant local service providers who do not already have 

15 NXXa in the 305 area code will be assigned NXXa in the 

16 nev, underpopulated area code, while the aajority ot 

17 subscribers, cuatoaera ot the incu.abent LEC, retain 

18 nUIIbera in the existing, taailiar area code . cu.atomera 

19 ot the inCUIIIbent LEC will still be able to obtain new 

20 numbers troa the existing NPAi while customers ot new 

21 ent.ranta aay not. For exaaple, it a cuatoaer selects a 

22 new completing LEC, who does not have any 305-NXXs, as 

23 ita local service provider, the new competing LEC wou ld 

24 only be able to assign nuabera t1oa the new area code 

25 tor additional nuabera due to custoaer growth . 

26 Consequently, nev entrants aay be competitively 

27 disadvantaged. 

28 Two or aore area codes aay be required vithin the aaae 

29 household .Jr business resulting in customer contusion 

30 and inconvenience. 



1 There ia a loaa ot geographic identity with two or aore area 

2 codea covering the aaae qeoqraphic ar~a. Thia createe 

3 the potential tor contuaion by telecoaaunication end 

4 uaera, both within the overlay area and tor end uaera 

5 in other area codea unta•iliar with the overlay making 

6 calla to the overlay area. 

7 custo•era will have to dial •ore diqita, even tor loca l 

8 calla with the eame area code since mandatory 10 digit 

9 dialing i• required by the FCC tor all calla, even 

10 local calla with the aaae ~PA-~XX (i.e. local calla ~n 

11 the Florida ~eye will require 10 digits). 

12 customer preaiaea equip•ent, including PBX• and alarm 

13 monitoring ayate .. which have not been proqra~~•d tor 

14 10 digit dialing will require reproqraaaing . 

15 

16 g. 

17 

18 A. Hiatorioally, AT'T has •upported geographical aplite as 

19 a tirat choice tor area code relief. In tact, AT'T 

20 aupported a geographic aplit tor the 305 area code at 

21 the industry meeting diacuaaing 305 area code relief 

22 alternativea. However, either a geoqraphicbi split or 

23 an all aervicea overlay appear to be viable tor the 305 

24 area code, both having a.dvantagea and diaadvantagea. 

25 Fro• a. technical atandpoint, AT'T can and will support 

26 either one that the Coaaiaaion may order. The 

27 determining factor ahould be what the Coaaiaaion, attar 

28 hearing t~e partie• ' positions and using a public 

29 intereat standard, deems ia in the beat interest ot the 

30 people living and working in the 305 area code. 
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u. .,.... U'l co•noaa•no•8 ~'f '!'1m COMIU .. Io• 8•oOLD 

a• Awaaa or Ir I'f DSCID .. 'faa'f A GaoGaAP.IC 8PLI'f I8 I• 

T'Jm BU'f IJI'l'DU'f or 80U'n I'LORIDA'l 

Yes. If the Florida co .. ieeion vera to order a 

geographic split relief option rather than an overlay, 

it is necessary to order the grandfathering of wireless 

and cellular subscribers' phone nUJlbers. Unlike 

whirlinq cuatoaera, wireless custoaers aust have their 

phones reproqraaaed when their area codes change. For 

analoq wireless custoaera, reproqra .. inq phones is a 

co11plex task that they can not do theaselvee, but 

instead requires thea to take the phone to the wireless 

ca.rrier t o be reproqrUURed. This is an unnecessa ry 

burden on the wireless custoaer 1.nd can be a huge 

undertaki ng tor a wireleas carrier with a large number 

ot effec ted cu.atoaera . 

WD'f XU8'f aa DOD 'fO PROilO'l'a LOCAL COII:Pfti'fiO. I. 800"l'JJ 

I'LORIDA II' U ALL 8DVICU O'VJDU.AY I8 ADOPrm? 

In order to mitigate the compet i tive advantage of the 

inC'Ullbe,nt LEC it an all aervices overlay is selected 

t or the area code relief , the following !teas must be 

iapleaented: 



.. 

1 All remaining NXX• in the old area code must ~ equitably 

2 allocated to all competing carriers, excludi ng the 

3 incumbent LEe. 

4 All unused nuabera held by tne incumbent ~Ec, in the 

5 existing area code, must be made available on a 

6 nondiscriminatory basis to all new local telephone 

7 service providers. Any NPA-NXX- XXXX that t!le incumbent 

8 LEC would aake availabl• to a customer, it that 

9 customer received service trom the incWibent LEe, 

10 should also be made available directly to a new entrant 

11 to prov~de service to that same customer. This should 

12 be done through a one step process in which the number 

13 is directly ported form the incumbent LEC prior to the 

14 end user receiving the number. 

15 Permanent number portability (LRN) must be up and operating 

16 in the 305 area code in order that new entrants may use 

17 numbers made available in item ~wo above. 

18 M.andatory 10 digit dialing must be required tor all local 

19 calls. 

20 

21 Q. 

22 

23 

24 A. 

WD'l' 18 &'1'6'1' UJtiiiG 'I'JIR FLORIDA COIOU88IOJI '1'0 DO 1• 

'11118 DOCKR'l'7 

AT'T is requesting that the Commission adopt a solution 

25 tor the 305 area code exhaust that ensures that 

26 competition develops tor· local teleco .. unication 

27 services while •inimizinq the effects of area code 

28 relief on teleco .. unication users. 

29 

30 Q. DOa8 '1'818 COIICLtJDa YOUR 'l'aaTIXOft7 

II· 



1 

2 A. Yea, it cSoea . 
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