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e • t1oricla Power & Ught Company 
c;n~n ltridng 

Research and Development l•mjt.-ct 
t'ira Quarterly Report 

Report Period: 11aird Quarter IW? 

PROGRAM STATUS: 

The FPL Green Pricing Re11earch and Development 1~rojcc1 (GI'Rl>l•) was approved by tht• Conwnission in Order No. PSC-97..{)528-f-<>F-EG. daled May 7. 19'J7. 'llais pmgram is dc.,igncd ,,. allow FPL the ficxihilily lo lcsl Fl'l~ cu~urner re.-.pon.o;c lu a Green ltricing Initiative. Under lhc GI'RI.W.Ii'L willlliOiicil conuibutioos from ics euslomet5 to he used to purchase, instidl. mainlain. and CJPCrale pholovollaic (PV) Modules on FPL's system. 

Since this project was approved, FPL's Marketing Staff Dcpanmcnt went through a restructuring process. Minimal wort wao; aero~ in the third quarter n:porling pcrind regarding the GPRDI'. Two marketing finns were retained by I;PL at lhc end of lhc third quarcer to conduct consun~r undcrscanding research and c:unccpl cescing. These linno; arc Understanding Unlimited and Lundr As.o;ucialcs. This research is prujcccc:d for completion during tiM." fnurth tJU~trtcr of 1997. 

Dy the end of the fou11h quarccr of 1997, Fl'L projects complcriun nf a.ll planning ttecc.o;sary for implemencation of chc projcc:c in tl~e first quarter of 1998. ·nais includes completing the consumer understanding model, developing a marketing and conununiciltiun plan. and scllinl! up odl infr.t.'itruclurc fur processing conlribulions. 

Alt. will !oillhltill ils 111''~ nwketing Slr.lle~'Y and language to LI~AF r,,. its review and suggestkm as set forth in the stipulacion enten:d inlo between Fl'l. and lhc l..cgal Envirunmcnral Assi!.ttncc f'OUndatiun.lnc . ( .. I.EAF') daled March 19, 1997. 

'flw (;PROP ha.-. an appro,·l'd two )'~ar tosl cap of $475.1.MNt. 

t'PI. 's annual t•xpt'IMiilu~os aft! $0.00 
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