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number, and surname of the subscriber. Ihe Sweh notice shall be
included in the billing cycle closest to 60 daye preceding the
directory closing date,

(5) Annually, each telephone company shall include a bill
insert advising each residential subscriber of the option to have
the subscriber’'s name placed on the "No Sales SBolicitation® list
maintained by the Department of Agriculture and Consumer Services,
Division of Consumer Services, and the 800 number to contact to
receive more information.

{(6) Where any undercharge in tilling of a customer is the
result of a company mistake, the company may not backbill in excess
of 12 months. Nor way the company recover in a ratemaking
proceeding, any lost revenue which inures to the company’s
detriment on account of this provision.

(7} Franchise fees and municipal telecommunications taxes.

(a) When a municipality charges a company any franchise fee,
or municipal telecommunications tax authorized by Section 166.231,
Florida Statutes, the company may collect that fee only from its
subscribers receiving service within that municipality. When a
county charges a company any franchise fee, the company may collect
that fee only from its subscribers receiving service within that
county.

(b) A company may not incorporate any franchise fee or

municipal telecommunications tax into its other rates for service.
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(c) This subsection shall not be construed as granting a
municipality or county the authority to charge a franchise fee or
municipal telecommunications tax. This subsection only apecifies
the method of collection of a franchise fee, if a municipality or
county, having authority to do so, charges a franchise fee or
municipal telecommunications tax.

(8) (a} When a company elacts to add the Gross Receipts Tax
onto the customer’s bill as a separately stated component of that
bill, the company must first remove from the tariffed rates any
embedded provieions for the Gross Receipts Tax.

(b) I1f the tariffed rates in effect have a provision for gross
receipts tax, the rates must be reduced by an amount equal to the
gross receipts tax liability inmposed by Chapter 203, Florida
Statutes, thereby rendering the customer’s bill unaffected by the
election to add the Gross Receipts Tax as a separately stated tax.

(c}) This subsection shall not be construed as a mandate to
elect to separately state the Gross Receipts Tax. This subsection
only specifies the method of applying such an election.

(d) All services sold to another telecommunications wvendor,
provided that the applicable rules of the Department of Revenue are
patisfied, must be reduced by an amount equal to the gross receipts
tax liability imposed by Chapter 203, Florida Statutes, unless

those services have been adjusted by some other Commission action.
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Though the requirement to record inbound calls was cited as being particularly costly by many
respondents (LDDS WoddCom, BeltSouth, MCI, and Sprint), only Sprint provided costs figures for
recording inbound camier changes separately. Sprint’s costs to purchase and install appropriate
recording systems totaled $1,190,000 for its IXC operations and $560,000 for its ALEC operations.

Modifications to Informational Package and Letier of Authorization (LOA) (Proposed Amendments
10 Rule 25-4.118(2)(d) and (3), FAC)

The requirements that the Commission's address and toll-free number appear on the
informational package postcard was viewed as costly by several respondents (Telecommunications
Resellers Association, LCT Intemational, Sprint, and AT&T). This is becsuse most companies
market their services nationally and would incur added expense to design, print, and distribute LOAs
and informational packages specifically for potential Florida customers. Sprint indicated it would
discontinue use of the information package as an option to indicate a request for camrier change if
the proposed rule becomes effective. Sprint claims annual revenues would be reduced by $765,000
as a result. However, Sprint would not necessarily lose revenues if these customers could be
switched using another verification method, unless other methods were more expensive.

Unlike IXCs, most incumbent local exchange companies (ILECs) and ALECs do not already
have extensive systems in place to market and process consumer carrier change requests. BellSouth
was the only ILEC that provided specific costs for developing an LOA and informational package.
BellSouth reported $790,000 to develop an LOA and $660,000 annual recurring costs. BellSouth
expects to incur costs of $730,000 to develop an information package and $450,000 annual recurring
costs.

Third Party Verification (TPV) (Proposed Amendments io Rule 25-4.118(2)(c), FA.C)

BellSouth estimated its TPV costs would be $8 million for development plus $740,000 in
annual recurring costs. Incumbent local service provider, Sprint-Florida, Inc. was unable to quantify
its costs at present. Sprint Communications stated that its tota] equipment costs would be $280,000
for its IXC operations and $70,000 for it competitive local exchange operations. MCI presently uses
TPV even on inbound calls at cost of approximately $1.25 per gross transaction, or $150,000 per
year based on the present number of transactions processed annually in Florida. AT&T presently
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uses TPV on outbound calls and reports it could extend this use 10 inbound calls for $550,000 one-
time set up costs and $6 million per yoar ongoing costs (excluding costs for data storage which have
not been calculated).

Automatic Number idsntification (AN]) (Proposed Amendments to Rule 25-4.118(2)(b), F.A.C)

The proposed rules require companies to use AN to recond the originating telephone number
on which the provider is to be changed when they receive a customer-initiated (inbound) call. Both
AT&T and LDDS WorldCom stated that compliance with this amendment would be impossibie in
many cases, such as whea a customer calls from a number that differs from the one he wants to
switch, when he wants to switch multiple lines, or when the ANI is not delivered with the call.
Revenues that might be lost as a regult were not provided.

Crediting of Unawthorized Charges (Propossd amendments to Rule 25-4.118(8), F A.C)

Though there was agreement that companies who had engaged in wiliful slamming should
not receive revenuss, most companies are concemned that customers would attempt to obtain 90 days
of “free service™ by claiming slanriing when none had occurred. As a result, compenies stated they
would face increased costs to investigate and defend themselves against false slamming accusations.
The cost of providing refunds or investigating slamming allegations will vary for each company,
based upon the amount billed and number of customers determined to be slammed. Sprint
Communications said the cost 1o set up and maintain s system to verify/refute slamming claims
would likely be greater than the cost of providing actual refunds. Sprint Communications was the
only company to provide a muneric estimate of these costs ($345,000 annually for labor plus
$33,000 one-time investment for office and equipment). Several companies questioned how
“charges for unauthorized provider changes™ would be determined for purposes of when credit must
be given. Some companies indicated they would incur litigation costs rather than make refunds they
considered to be unwarranisd. They also believed making unwarranted refunds would ultimately
contribute to increased refunds over tiine as other customers lsamed they could be easily obtained.
There might also be increased consumer complaints filed st the Commission as consumers attempt
to obtain refunds. However, staff believes that complaints will level out as policies and procedures
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