Docket Index Listing for Closed Dockets
971399

971399-TP
Docketed: Gctober 21 1997
Closed: {
Cam?any: Be ISnuth Telecommunications. Inc. (TL720)
Title: Petition of BellSouth Telecommunications. Inc. to 1ift
narlr.etmgﬁgrastricnms imposed by Order No.
OPRs: M -
OCRs:
Staff Counsel: LEG - Cox
Commissioners: Prehearing Officer - Clark
Hearing Officers - Al]l Commissioners
DATE DOCKET NO. DESCRIPTION
10/21/1997 971399-TP BellSouth Telecommunications, Inc. (White) -
Petition to 11ft marketing restrictions imposed by
Order PSC-96-1569-FOF -TP.
11/10/1997 971399-TP FCCA (McGlothlin)/MCI (Stuart/Melson)/ ATAT (Rule)
- Joint motion to dismiss BellSouth's petition.
11/10/1997 971399-TP Florida titive Carriers Association [FCCA]
{(McGlothlin) - Petition to intervene.
11/10/1997 971399-TP MCI Te]ecunnunicat:ans Corporation (Melson) -
Petition to intervene,
11/12/1997 971399-TP FCCA (McGlothlin) - Amended certificate of service
1u1nt motion to dismiss filed 11/10/97.
11/18/1997 971399-TP Be] South (White) - Respor-e and sition to
FCCA. MCI AND ATAT s joint motion to dismiss.
11/19/1997 971399-TP Time Warner AxS of Florida. L.P. [Time Warner]
(Auger) - Petition for leave to intervene.
12/12/1997 971399-TP EEEEr PSC-97-1569-PCO-TP granting intervention to
12/12/1997 971399-TP ?qder‘uPﬁﬂagl-lﬁ?ﬂ-PﬁﬂvTP granting intervention to
me Warner.
12/12/1997 971399-TP E{:”Ijer PSC-97-1571-PCO-TP granting intervention to
u’ﬂlip? 98 01/22/1998 971399-TP RECOMM fr CMU/Audu: LEG/Cox to 2/3/98 ag - deny
FCCA. MCI. and ATAT s joint motion to dismiss
& BellSouth's petition to 1ift marketi
. restrictions; grant BellSouth's petition: close 1if
o Issue 1 15 approved and after PAA,
~ 01319-98 01/23/1998 971399-TP Be]]Suuth (White) - Notice of intent to request
: 326fa§d confidential classification of
01320-98 01/23/1998 971399-TP BellSouth (White) -l

pport i
information regard1ng intracATA tn]?umarkets are.
(x-ref DN 0220
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DOCUMENT NO. DATE ~ DOCKET NO,

AT763-68 02/04/1998

J01876-98 " 02/05/1998

/202072-98 02/10/1998
w02202-98 02/12/1998
/10220498 02/13/1998

02205-98 02/13/1998

02206508 02/13/1998
. £02291%98 02/17/1998

A02600:98 02/25/1996
A02952-:98% 03/06/1998
/ 295698 03/06/1998
02957-98  03/06/1998

03206598 03/13/1998
0378698 04/01/1998

70396398 04/06/1998
< 03964=98» 04/06/1998

v 4DR226598" 04/13/1998

Docket Inde;?List1ng for Closed Dockets

971395-TP

971399-Tp

971399-TP
y71399-TP
971399-TP
971399-Tp

971399-TP
971399-TP

971399-TP
971399-TP
971399-TP
971399-TP

971393-TP
971399-TP
971399-TP

971399-TP

971399-TP

1399 (continued)

RESCRIPTION

VOTE SHEET fr 2/3/98 ag - JN. DS. CL. GR. JC,
staff recomm approved. Issues 2 & 3 denied on
their own motion. Commissioners voted to go
directly to hearing on substantive issues in
docket; additionally, Commissioners voted to
approve oral argument on Issues 1 & 2, with each
party allowed eight minutes for presentation of

argument .
HEEiCE of 2/10/98 staff workshop at 9:00 a.m.,
Room 362, Gerald L. Gunter Building. 2540 Shumard
Dak Boulevard in Tallahassee.
TRANSCRIPT - Pgs 1-23 of Item No. 12 from 2/3/98
agenda conference in Tallahassee.
AT&T Communications of the Southern States. Inc.
(Rule) - Petition to intervene.
Bel1South (White) - Reguest for confidential
classification of DN 02205-98.
BellSouth (White) - (CONFIDENTIAL) Supporting
information requested by PSC staff 1n connection
with information regarding IntralATA toll
marketshare in BellSouth's 10/21/97 petition,
(x-ref 01320-98)
BellSouth (White) - Redacted version of
confidential DN 02205-98.
Order PSC-98-0293-FOF-TP der /ing FCCA. ATAT. and
MCl's joint motion to dismi+s BellSouth's
tition:; docket to remain open. (JDCGJ)
r PSC-98-0330-PCO-TP establishing procedure.

(C)

BellSouth (White) - Direct testimony of Hilda

Greer with exhibits HG-1 and HG-2.

MCI (Melson) - Notice of service of lst set of
interrogatories, Nos. 1-5 to BellSouth,

MCI (Melson) - Notice of service of 1st request
for g;ﬁduct1cn of documents, Nos. 1-12 to

BellSouth

MCI. ATAT. and FCCA (Melson) - Direct testimony of

Sandra Seay.

Order PSC-gB-ﬂd?l-PCﬂ-TP granting ATAT
intervention.

Bel1South (White) - Response and objection to

MCI's 1st request for production of documents and

motion for protective order.

BellSouth (White) - Letter notification of

responses to MCl's 1st set of interrogatories,

Nos. 1-5 and responses and objections to MCI's lst
r t for production of documents, Nos. 1-12.

Ee 1South (White) - Rebuttal testimony of Hilda
reer.
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DOCUMENT NO. DATE ~ DOCKET NO.

/04239208 04/13/1998
/D4936-98 05/01/1998

05/06/1998
05/08/1998
05/13/1998

05/14/1998
05/15/1998

58" 05/15/1998
8498 (5/18/1998
05/20/1998
05/28/1998

05/28/1998

¥05951-98"7 06/03/1998
/06193-98 _ 06/10/1998

m 06/12/1998
v/ - 06/17/1998

06402-98 06/17/1998

/06408-98" 06/17/1998
. 10842598 06/17/1998

J05084-98

05807498
05808-98

06426-98 06/17/1998
«D6689-9§ 06/24/1998
/06891-98 (06/30/1998
V07269-98707/09/1998

Docket Index Listing for Closed Dockets

971399-TP
971399-TP

971399-TP
971399-TP
971399-TP

971399-TP
971399-TP

971399-TP
971399-TP

971399-TP
971399-TP
971399-TP

971399-TP
971399-TP

971399-TP
971399-TP

9713993-TP

971399-TP
971399-TP

971399-TP
971399-TP
971399-TP
971399-TP

971399 (continued)

DESCRIPTION

MC1. ATAT and FCCA (Melson) - Rebuttal testimony
of Sandra Seay.
Notice of 6/18/98 hearinﬁ at 9:30 a.m., Room 148,
Bet%y Easley Conference Center. 4075 Esplanade Way
in Tallahassee and 6/1/98 prehearing conference at
1.30 p.m.. Room 152. Betty Easley Conference
Center, 4075 Esplanade Way in Tallahassee.
FAW NOTICE of 6/1/98 prehearing conference at 1:30
.m, in Tallahassee.
PSC (LEG/Cox) - Notice of 5/18/98 deposition of
Hilda Geer at 9:30 a.m. in Tallahassee.
Copy of FPSC/Cox notice of 5/22/98 deposition of

Sandra Seay at 1:00 p.m. in Tallahassee.
FPSC (LEG/Cox) - Staff's prehearing statement.
FCCA (McGlothlin)/AT&T (Rule)/MCI (Bond) - Joint

Bgehearing statement .

11South (White) - Prehearing statement.

FtﬂAi AT&T. and MCI (McClothlin) - Amended cert of

service,

FAW NOTICE of 6/18/98B hearing at 9:30 a.m. n

Tallahassee.

BellSouth (White) - Notice of intent to reguest

oSt it -oLOONDGR i) esponses

ite) - : esponses to

MCI's re?uest for m:ﬁtxmts Nos. 1-6

and 12. (X-ref DN 02-98)

TRANSCRIPT - P?s 1-11 of 6/1/98 prehearing

conference 1n Tallahassee before CL.

BellSouth (White) - Letter notification of

late-filed deposition exhibits HG-1., HG-2, HG-3.

Egéd. and HG-5 for Hilda Geer [Exhs forwarded to

Prehearing Order PSE-QH«UBG9=PHD-IP,_[E1

Bel1South (Keyer) - Request for confidential

A= ——
t eyer) - ki esponse an

objection to ﬁCI‘a 1st request TOr production of

documents, Nos. 1-6. and 12, (X-ref DN 05808-98)

BellSouth (Keyer) - Redacted version of

Confidential DN 06402-98.

BellSouth (White) - Letter notification of

late-filed deposition supplements to Exhibit Nos.

HG-1 and HG-5 for Hilda Geer.

BellSouth (White) - Letter notification of errata
sheet and Cert of d ent for Hilda Geer.
TRANSCRIPT - Pgs 1-169 of 6/18/98 hearing in
Tallahassee before JN, DS, CL. GR, JC. _
¥e1150uth (White) - Late-filed hearing exhibit No.

BellSouth (Keyer) - Brief of the evidence.
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DOCUMENT NO. DATE ~ DOCKET NO.

/07270998 07/09/1993

7 66053-98

#09702-98
v/ 09863-98

T Lo

V10454-98

€42027:98

/01402-9%

08/21/1998

09/04/1998
09/10/1998

09/22/1998

10/28/1998

02/03/1999

02/24/1999

03/04/1999

03/25/1999

03/30/1999
04/08/1999
04/21/1999
05/10/1999

Docket Index Listing for Closed Dockets

971399-TP
971399-TP

971399-TP
971393-TP

971399-TP

971399-TP

971399-TP

971399-TP

971399-TP

971399-TP

971399-TP
971399-1P
971399-TP
971399-TP

971399 (continued)

DESCRIPTION
FCCA (McGlothiin)/MCI (Melson)/ATAT (Rule) - Post
hear1n$ brief.
RECOM for 9/1/98 ag fr CMU/Audu/Simmons: LEG/Cox -

gggnt Bel1South’s relief from requirements of

tion 111 of Order PSC-96-1659-FOF-TP: close

u issuance of final order.

?d E SHEET fr 9/1/98 ag - deferred: staff to
advise.

RECOM for 9/22/98 ag fr CMU/Audu/Simmons: LEG/Cox
- grant BellSouth relief from requirements of
Section III of Order PSC-96-1569-FOF-TP: docket to
remain w; ing Bell1South filing 6-month

rﬁggrt on 2/1/99.

VOTE SHEET fr 9/22/98 ag - JN, DS, CL. GR. JC. (DS
and JC dissented) Issue 1 modified: Commissioners
initially approved issue; on their own motion,
Commissioners voted to reconsider decision. They
subsequently approved issue, with relief to become
effective on issuance of order. on a 3-2 vote:
Issues 1A and 2 approved.

Final Order PSC-98-1469-FOF-TP granting
BellSouth's petition for relief: ordered BellSouth
to provide a report on LPIC activity for 6 months
ending 12/31/98 and LPIC-abl:: access lines from
6/30/98 to 12/31/98, no later than 2/1/99: ordered
Bel1South to rewrite its cuclomer mailer as
specified: docket shall remain oEen: (JDCGJ)
BellSouth (Sims) - Report on Marketing
Restriccions in response to Order
PSC-98-1469-FOF -TP.

Bel1South (White) - Letter dated 2/16/99 seeking
leave for Nancy B. White to appear as a qualified
resentative
BellSouth (Hanna) - Letter dated 3/2/99 requesting
Nancy B. White be named a qualified representative

of BellSouth. )

Order PSC-99-0545-PLO-TP authorizing Nancy B.
White to agpear as qualified representative on
behalf of BellSouth. (C)

Bel1South (Carver) - Request for Mary K. Keyer to
ageear as qualified representative.

ﬁncDH for 4/20/99 ag fr CMU/Audu; LEG/Cox

ket .
VOTE SHEET fr 4/20/99 ag - GR, D5, CL. JN, JC
staff recomm approved.
Order PSC-99-0920-FOF-TP closing docket, (GDCJJ)

- close
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Section 1 - Divizion of Records and Reporting (FAR) Completes
Date Docketed: 10/21/1997 Title: Petition of BellSouth Telecommunications. Inc. to lift

Docket Mo 371399-TF

market1 mutnim: 1mposed by Order No
Company: BellSouth Telecommunicetions. Inc. PEC-96-1 -TP.
Official Filing Date:
Last Day to Suspend: Expiration:
Referred to: NN AR AP O (DLW GCL LEG RA REH WAl
(*()" indicates OPR) IR —— s o vy . ot
Section 2 - OP Completes end returns to RAR 1n 10 workdays. Iime Schedyle

Program/Module B11
Staff A
'DI.I'I'III 'l‘.'-ISl m-'lum ':m‘l g Dates
OPR_Staff J Audu
m Previous Current
1. Staff Recommendation T _WRE__Jo31E7
2, - lar HORE
3. WORE | DATTGT]
Staff Counsel M Cox 4 o Wevlse UK 170671958 | U5 7137
5.
ORs () g‘
8.
9.
10.
t ) 11. =
12.
= 13.
14.
15,
{ 1} 16.
17.
18.
19.
20.
t ) Zl.
2.
23.
24, —_—
5.
t 1} 6.
7.
8.
29,
n.
Reconmended assignments for hearing a1,
and/or deciding this case; g
Full Comission X Commission Panel _ M,
Hearing Examiner —_  Staff _ i
Date filed with RAR: 03/01/1999 gl
Initials: OPR 3.
Staff Counsel 40.
Section 3 - Chairman Completes
Assigments are 45 follows:
- Hearing Officer(s) - Prehearing Officer
Commissioners g Staff Commissioners AM
AL [er|os|a|om]ac ' ®|los|a|w|ax
X I
where panels are aszigned the sanior Comissioner 15 Panel Chatrmen;
the 1dentical panel decides the case. Approved .
Where one Commissioner, a Hearing Exsminer or a Staff Mesber 13
assigned the full Commission decides the case. Date: 03/01/1999 -

PSC/RMRL-15 (Rev. L/58)

* COMPLETED EVENTS




Sose Aseigrment end Schedyling Record

i 1- i .

Docket Mo. 971399-1F Date Docketed: 10/21/1997 Title: Petition of BellSouth Telecommunications, Irc. to LIfE
marketing restrictions Imposed by Order No,
Compary:  BellSuvath Telecommunications, Inc. PSC-Pb-1569-FOF-TP.

official Filing Date:
Last Day to Suspercl:

—_—

Explration: TR

————

Referred to: A AFA APP CAF (D) EAG GLL LEG RAR RER WA
(") indicates OPR) e — i v e R, R e - R s
fection 2 - OPR Compleley and returna To RAR In 10 workdays. lime Schedyle
Program/Module 811 | ; I g (] PLANNING DOCLUM
/E_AMD SLBJECT TO B
sxaff Aspigrments FOR UPDATES CONTACT THE RECORDS SECTIOM: (850) 413-6770
Current CASR revislon level P Dates
QPR Staff 4 Ruchy
Freviom Current
1 [
19/ r
f1aff Coswel W Cos A YELTALL .-
HEs ()
t )
t ) 16, S
iT. iy
18. —
9. R
20,
LA | 21,
2.
.
2k .
F=
[ | 8.
2.
28,
9.
30.
Recoemended assigrments for heering M. _
andfor deciding this cese: g
Full Comission X Commission Panel __ | M.
Mearing Examiner __  Staff — | %
34.
Date filed with RAR: Q3/17/1999 ;:-
Initiale: OPR 39, %
Staf! Counsel &0,
Section 3 - Chairmen Compleles
Assigrments are as follows:
= Wearing Offlceria) « Prohesaring Offlcer
Commissloners Wrg. | Staff Comm|ssloners ADM
Exam,
ALL | cr | DE | CL | JN | JC Gk | DS | CL | SN | JE
X X
Where ponales are assigned the senior Commissioner (s Panel Chalrman;
the identical panel decides the cass. Approved! _#4.-\_,
Where one Commissioner, & Wesring Examiner or a Staff Mesber (s 1’(
sssigned the full Commission declides the case. vate: pettrg— 372 Y/95

PEC/RAR-15 (Rev. 1/98) * COWPLETED EVENTE 3



‘
Docket No. PTINFR-1P Date Docketed: 10/Z1/199T Title: Petition of BellSouth Telecommnicstions, Inc. to Lift
marketing restrictions Imposed by Order PEC-Pd-15469-P0F-TP.

Comparyy: BelliSouth Telecommnice' ions, Inc.

official Filing Date:

Ledt Day to Suspend: Expliration:

feferred to: AW AFA AP CAF (oM Ead ~=1 LEG RAR RRE A
(*()* indicates OPR) A S iy ok B = K LD aat vew
gsction 2 - OPR Completes end returns to RAR in 10 workdeys. Iiee Schecile

o 1wwwm
f1aff Assionments FOR UPDATES COMTACT RECORDS SECTIOM: (B50) 413-&4770

Currant CASE revislon level
oo Stafl 4 Muchy

ks ¢ )
¢ )
(T
(S 2
¢ 3

Recommerded asaiprments for hearing
ard/or deciding thia cese:

full Commisslon X Commission Panel ___
Hearing Examiper ___ staff ol

Date filed with RAR: 08/05/1998

Initiale: OPR

Staff Coursel

Section 3 - Chairmen Completes
Asuipresnts are sa follows;
« Mearing Officer(s) = Prehaaring Officer
Cosmipsioners Mrg. | staff Comm|waioners D
Exam.

AL | 4% | DS | CL | GR | 4C Ju | DS | CL | Gr | JC

b X
Where panals sre sssipned the senior Commissioner Is Panel Chalrman; /
the identical panel decides the case. Ao oved | ":fr?'m
Where ony Commisaioner, » Hearing Exssiner or & Btaff Masber (s 3 o
assigned the full Commission decldes the case. Date: D8/21/1998 .

rad
PEC/RAR-15 (Rev. 1/98) * COMPLETED EVENTS



Pocket Mo. FTI399-TP Date Docketed: 10/21/1997 Title: Petition of BeliSeuth Telecommnications, Inc. to (ift
morketing restrictiors imposed by Order MNo.
Comperry: BellSouth Telecommnications, Inc. PSC-D4-15460-FOF - TP,

official Filing Date: ______

Lest Doy to Suspend: ________ Explratiom =T
Referred To: AOM AFA APP CAF  (DW)) EAG GCL LEG RAR RAR il
*()* indicates OPR} L o NI S — P— —_—
$ection 2 - OPR Completes nd returns to RAR In 10 workdeys. Lime Echecule
Program/Modyle 811 AR HiE_SCHEDY AN IMTERRA -
(11 15 TENTATIVE AMD BUBJECT TO BEVISIC
ftaff Assisrments FOR UPDATES CONTACT THE RECORDS SECTION: (8503 413-4770
Current CASR revision level Pus Dales
geR Steff 4 Ak
Previoum  Current
Staff Courmel M Cox
Ry ¢ )
(S S
13.
14,
15.
{ 16.
17,
18.
.
.
{ ) n.
2.
Fil
Fo
.
{( 3 -
.
.
. .
30.
Rocommercied assiprments for hesring 5.
and/or deciding this cese: g
Full Commission _X_ Commission Panel ___ H:
Weerirg Exsminer __  Suaff .
3.
Date flled with RAR: 0970971990 n.
.
Initials: OPR .
Stafl Courmel 40, |
$ection 3 - Chalrmen Compleses ﬁlfunu’?l\u. G-/-SEag.da
Assiprments are as follows:
= Hearing Offlceris) + Prehesaring Officer
Commi s | orers Wrg. | Swald Comminsloners L]
[asm.
ALL | Ju | DS | CL | GR | JC <N | b8 | cL | Ga | JC
X |
Where panels are sssipgned the senlor Commissioner is Penel Chalrmen;
the identical | decides the case. Appr oved:
Whare one saloner, & Wesring Examiner or & Staff Mesber 1s
ssnigned the full Commisslon decides the case. Date: OP/14/1999

PEC/RAR-1S (Rev. 1/98) * CONPLETED EVENTD h/




mm_l;m.um_num_n.n-:amum-m

Docket No. FTIIPP-TP Date Docketed: 1072171997 Title:

Comparry: BollSouth Telecosmunications, Inc.

official Filing Date: ________

Petition of BeliSouth Telecosmunication, Inc. to Lift

sarketing restrictions Imposed by Order PSC-9d-1549-10F-TP,

Last Day to Suspend: Expiration:

Referred to: ADH ATA APF CAF  (DW) EAG GCL LEG HAR ER 1]
(™()" Indicates OPR) S L - — X — — K — — _
Section 2 - 0P Completes and returns to RAR in 10 workdeys. Lime Schedule

Eroaras/Module 810
Esaif Assisnments
0P Statf Ly

FOR UPDATES COMTACT TaE RECORDS SECTION: (250) 413-4TTO
Current CASR revislon level

e Optes

Previous Current

i —

ri
[ JO171
= :E: (157
WOWE F1554
[ [
4
¢ ﬂ:
:ﬁ: (13
_L:""-&: %
e
t 1} |
20.
O | 21,
.
.
24, —
5.
{ 2 b,
7.
28,
.
30.
Reccemended sssiprments for hesring .
andfor deciding this case: ﬁ.
Full Comission X Commission Panel __ | 34.
Nearing Exsminer __  Staff = E
Date filed with RAR: 0271171998 gi
Initisle: OPR H:
Staff Coursel &0,
Section 3 - Chelrmen Completes CSLA
Assiprments are o follows:
= mearing Officer(s) » Prohearing Officer
Commissioners firg. | Staff Commiuslorers ADs
Enpm,
ALL | 4¥ | DS | CL | G | JC Ju | DB | CL | B | JC
X =
where panels are sssipned the senlor Commissioner Is Panel Chalresn;
the identical penel decides the case. Approved:
Where one Commissionar, s Mesring Exssiner or & Stafl Mesber (4
sssipned the full Commission decides the cass. Cater OR/1171990

PEC/RAR-1S (Wev. 1/98)

* COWPLETED EVENTE




calchedulingRescheduling AdBe

02/10/1998
To: x | Commissioner Desson x | Deputy Ex. Director/Technical Electric & Gas Director
% | Commissioner Clark % | Appeals Director % | Records & Reporing Director
% | Commissioner Garcia x | Legal Director % | Research Director
% | Commissioner Jacobs x | Auditing & Financial Analysis Director Water & Wastewnter Director
& | Executive Director % | Communications Director x | Court Reporer
[ X Public Information Giflcer & | Consumer Affairs Direclor % | Staff Contact - W Cox
From: Office of Chairman Julia L. Johnson
Docket No. 971399-TP Title: Petition of BellSouth
RECEIVED  Toecommonications, tac. to un
marketing restrictions impored by Order
FEB 17 1398 e —

1. Schedule Information \ SR §

Event Former Date | New Date Location Time
Prehearing Conference 06/01/1998 | Tallahassee, 152 13:30-16:00
Hearing 06/18/1998 | Tallahassee, 148 09:30-17:00

ALL|IN |DS|CL|GR|JC

Bemarky:
Document ID is 97139901.CCS
PSC/NAN 8 (01/98) FORM KEY 1S 021098133501



Date Docketed: 10/Z1/1997 Title: Petition of BeliSouth Telecommnications, Inc. to Lift

Cocket No. FT1399-1P
Compary: BellSouth Telecossunications, Inc.

officlal Filing Date: _
Last Day to Suspend: _________

Referred to: ADW AFA
("()" indicates OPR) e, o

Expiration:

marketing restrictions imposed by Order ™SC-96-1549-FOF-TP,

APF CAF  (ODw) E[AG  GCL

— el e

LEG
-

—

Wl

§ection 2 - 0P8 Completes and returns to RAR In 10 workdays,

Pregres/module 811
Staff Assigrments
oR Staft 1 huy

Recommended sss igrments for hearing
and/or deciding this case:

Full Commission X Cosmission Parel
Wearing Exsminer __  Staff

Date filed with RAR: 01/09/1998

Initinle: OPR
Staff Courmel

H

Iioe Schedule
AN _[NJERMAL PLAN|NG POCLPENT,

FOR UPDATES COMTACT THE RECOMDS SECTION: (B50) &13-4770
Current CASE revislon level

Rue Cates
Previous  Currenmt

7980

998 |

i

i

:

98 03

=

998

fsction 3 - Chalrman Completes

- Wearing Ofticer(s)

Asdlgrmente sre o8 fol lows:

Comisafoners Hrg.

ALL | 4% | DE | CL | Gr | JC

Staff

Where panels are ssalpned the senlor Commlssioner In Panel Chalrman;

the identical panel decides the case.

Where ore Commissioner, a Nesring Exssiner or & Stafl Mesber

sssigned the full Comission decldes the cese.
PSC/RAR-1S (Rev. 1/98)

* COMPLETED EVENTS

= Prehearing Officer

Comm|nsloners ADW
u |os | L |Gr | JC
X
Approved:
Datd:




M"ﬂ“’mm .

Docket Mo. Date Docketed: 102171997 Title: Petition of BellSouth hl.un_muun Inc, to Lift
marksting restrictions imposed by Order PSC-9é-1569-FOF-TP.

Compary: BellSouth Telecommunicetions, Inc.

official Filing Date:

Laat Doy to Suspend: Expiration:

Referred to: ADN  AFA AP CAF  (DW) EAG GCL LEG  RAR  ERR WA
(*()* indicates OPR) —— el - it . . —_ X == = fra=t
Section 2 - OPE Completes snd retuns to RAR in 10 workdeys. lime fchedule

Progras/Moduie 811
staft Assigrments

Current CASR revision level

11 18 VENTATIVE AMD SUSJECT TO REVIRION,
FOR UPDATES CONTACT TWE RECORDS SECTION: (B50) 413-6770

Du Dates

Previous

Current

. g
Fi
1998

e )
{ )
¢
. et s
19. e
0. —
{ ) 2. =
.
.
24,
3.
() 26,
.
4.
Fa
0.
Recommended sasigrments for hearing n.
srdl/or deciding this came: .;i
Full Comission X Commission Perel lt:
Wearing Exsminer __  Stalf -
34.
Date filed with RAR: 1270371997 ;:
initials: OPR IF:
Staff Counsel &0, st
fection 3 - Chplrmen Completes

- Hearing Officer(s)

Assigrments are as follows:

Coomissloners Krg.
[£7 N

ALL JM | DF | CL | K5 | GR

Etaff

Where panals are assigned the senior Cosmissiorer is Panal Chalresn;

the identicel panel decices the case.

Where one Commissioner, s Hearing Exsminer or o Staff Mesber i

stnigrad the full Commission decloes the case.
PEC/RAR-15 (Rev, T/¥T)
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Approved: Mhﬂu
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Docket Wo. §71399-1P Date Docketed: 1Q/21/1997 Title: Petition of BellSouth Telecommunications, Inc. to Lift
marketing restrictions imposed by Order PEC-96-1560-F0F-1F,
Comparry: BellSouth Telecommunications, Inc.

official Filing Date:

Last Day to Suspend: Expiration:

Referred to: ADM  AFA  APP  CAF  (DWU) EAC  GCL  LEG AR RER AW
(*0)" indicates OPR) R R B Ty
Section 2 - 0P8 Completes and returns to RAR In 10 workdeys. lime Schecule

Erorem/Modyle @11

a’ i 4 : w!lm.
Stafl Assigrmenty FOR UPDATES CONTACT THE RECORDS SECTION: (B850) £13-4770
Current CASR revision level fue Dates
o Staff PRI 1]

Previous Current

1 (7]
1 @

—IN

-

IWEH]

Recommended asslgrments for hearing
andfor declding this case:

Full Cosmission X Coemission Panel
kearing Exmminer __  Staff

Dote filed with RAR: 111971997

Initisls: oFR
staff Counssl

Section J - Cheirmen Completes
Assigrements are #s Tollows:

= Mgaring Offlcerin) » Prehearing Of ficer

Comminsioners Hrg, | Staff Commissloners ADW
Exam.
ALL J8 | DS | CL | K5 | GA 44 | 0% | CL | XS | GR

Whers parmls are ssslgned the senior Commlisaioner is Panel Chalrman; \
the identical pane! declides the cess, Approved:

Where one Comissioner, & Wesring Exsminer or & Staff Member (s
sssigned the full Comission decides the cose. pere: eadice V2 12\ .
|
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Docket No. 971399-1P Date Docketed: 10/21/1997 Title: Petition of BeliSouth Telecommunications, Irc. to Lift
sarketing restrictiora Imposed by Order I"i:-N-'IEW-FN-TF.
Comparry;: BellSouth Telecommunications, Inc.

official Filing Date: ________
Last Doy to Suspend: Expiration: —_—

Referred to: ADM  AFA APP CAF  (Ow) EAc GCL LEC RAR BER [T
(*()" indicates OPR) e — —_— _

T Y ks, Tl

Section 2 - OPR Completes and returns to RAR In 10 workdeys. lims Scheculs
Brograa/iegyle 811

1 AW BJICT 10 Bf
[ 1‘“ COMTACT THE RECORDE Ill:‘l'lﬁ.: (B%0) &13-47T0

Staf! Asylgmnts
hl"rl'lt CASR revinion level Put Dates

o Provious Current

mowg [11720/
—MowE | 12/02

—_—

m l'l'i"l [:

Recosmenced assigrments for hesring

ardfor deciding this case:

Full Commission _X_ Commipsion Panel

Hearing Examiner __  Staff

Date filed with RAR: 11/04/1997

Initiale: OPR

Staff Counsel

$ection 3 - Chalrmen Completes
Asnigrments are as follows:

= Wearing Offlcer(s) = Prehearing Cfficer

Commlasioners Hrg. | Staff Comminnlorars ADM
Exam,
ALL Ju | DS | CL | KN | GR Ju | DS | CL | kS | GR

Where paneles are astligned the senior Cosmigsioner s Panel Chalreen;

the identical penel decides the case. Agpr owed _#!41‘/
Where ore Commissioner, @ Nearing [xeminer or & Staff Mesber (s
sssigned the full Comission decides the case. Date: 11/04/1997
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Case Assionment and Schedy)ing Aecord
ign ] - Divigipn of .

ket Mo, 971399-TF Date Docketed: 072171997 Title: Petition of BellSouth Telecomunications. Inc. to 1ift
Docke marketing restricticns imposed by Order P5C.56-1565-FOF-TP.
Company: BellSouth Telecommunications, Inc.

Dfficial Filing Date:

Last Day 1o Suspend: ____ Expiration:
Referred to: ADM AR AP OO (DU EAA G0 LEE RM O RRR WA
{*{1" indicates OPR) T . 1
Sectign 2 - (PR Completer and returns to RAR in I0 workdays. Tiee Schegyle
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15 TEN
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Current CASR revision Tevel Due Dates
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0.
Recompended assigrments Tor hearing al.
andior geciding This case ﬁ
Full Commission _ Commission Panel M,
Hearing Examiner Staff — % o
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Staff Counsel 40,
aationd - Chairmgn Complgtes
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- Hearing Officer(s) « Prehearing Officer
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RECENED-FPSC
MEMORANDU 4 Je
SIHAY 4B PHI0: L9
May 5, 1999
RECC o AND
REPCRTING

TO: DIVISION OF RECORDS AND REPORTING %
FROM: DIVISION OF LEGAL SERVICES (COX) M (ﬁ)
RE: DOCKET NO. 971399-TP =-In re: Petition of BellSouth

Telecommunications, Inc. to l.ft marketing restrictions
imposed by Order No. PSC-96-1569-FOF-TP.

a4 -0420 - PO
Attached is an:
ORDER CLOSING DOCKET
to be issued in the above-referenced docket. (Number of pages in
order - §)
WPC/slh
Attachment

cc: Division of Communications
I1:971399.WEC



RECORDS AND REPORTING

+ L}

Job Number 22 Vertbed By ol bl
Dﬂwﬁmw_ﬁ:’_ Job Checked For Comec:ness and Guality (inflial) ____
-—-——'—'—___-Hmﬂ'm__————-———_'

Date Malled f! verified By /

FSC/MAR 1202/51)




- H . .

RECEIVED—PSC
MEMOREANDUM
599 :
March 9, 14599 HAR 24 PH 3: 41
RECC:-Us AND
TO: DIVISION OF RECORDS AND REPORTIN REPORTING
FROM: DIVISION OF LEGAL SERVICES (COX) f“‘b
RE: DOCKET NO. 971399-TP - PETITION OF BELLSOUTH
TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS
IMPOSED BY ORDER NO. PSC-96-1569-FOF-TP.
49-054s- Pco -7P
Attached is an ORDER AUTHORIZING QUALIFIED REPRESENTATIVE
STATUS, to be issued in the above-referenced docket.

(Number of pages in order - 2)

WC/1lw

Attochment

cc:

Division of Communications (Audu)

1:971399A.ALC




| | Docket Maling List - Fosed

Job Number /{p Verified By _’r; S

Mal Room Vedicalion =

PSCIRAR12{2/71)
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b qr 00128 A
Dctcber’;ﬂf 1998 . B
SG
= =

TO: DIVISION OF RECORDS AND REPORTING
FROM: DIVISION OF LEGAL SERVICES (COX) WC tﬂ‘ﬁ
RE: DOCKET NO. 971399-TP - Fetition of BellSCQuth

Telecommunications, Inc. To lift marketing restrictions
imposed by Order No. PSC-96-1569-FOF-TP.

J5L-25- 140G -[DF-TP

Attached is a Final Order on BsllSouth Telecommunications,
Inc.'s Petition to Lift Marketing Restrictions, to be issued in the
above-referenced docket. (Number of pages in order = E,I

WPC/slh

Attachment

cc: Division of Communications
1:97139%r.wpc
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Y
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FLRRIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING

et nd D NN

~ Date / ‘,.f )
Number of Originals [V oy I G P O :
Pequested By R G-1 LS TN
Hem Presenied
——— Agenda For [Date) ——————— Order No. . In Docket NO, ——————
—__ Nofice of For (Date) in Docket No.
— Other
_—_———_m-— = Ey. - —
Number Distribuled/Malled To Number Disiribuion/Malled To
Docket Maling List - Molled
Docket Maling List - Faxed

Note: ems must be malied andl/or nefumed within one working doy affer ssue unless speciiied here:

—— Print S$hop Veriicalion Ry, i SR - =
Date Maled Verified By ;
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o HUSTEDTODAY

June 12, 1998 JUN 12 1998

(0 25 4m
FPSC - Records/Reporting

TO: DIVISION OF RECORDS AND REPORTING
FROM:  DIVISION OF LEGAL SERVICES (COX) WN&
RE: DOCKET NO. 971399-TP - PETITION BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT HAHhETING RESTRICTIDNS
IMPOSED BY ORDER PSC-96-1569-FOF-TP.

F5-0809-PH0 TP

Attached is a PREHEARING ORDER, to be issued in the above-
referenced docket, (Number of pages in order - 10}

WPC/slh
Attachment

cc: Division of Communications = -
1:971399po.wpc :

N




FLORIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING

Number of Originals 2 Copies Per Original [~ O
e tom Prosenied
— Agenda For (Date) Orcer No In Docket No
_:‘Luaﬂuur For (Date) iz in Docket No L
—— Other

Special Handiing Instructions — —

Distribution/Mailing el
Number Distributed/Mailled To Number Disiribulion/Malled To
__h)_ == %[ [l L7 4 2
-
Docket Moling List - Mclied

Docket Maling List - Foxed
Note: Hems must be malied and/or retumed within one working day ofter issue unless specified here:

3 _mmvm____—-———-_
Job Number |2 Verfied By [20:2,
Date and Time Completed __ = - 5~ 1L Job Checked For Comectness and Quaity (inffial) ___

e e —————
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RECEIVED

MEMORANDUHN MAY U1 1998
0.35
Hay 1, 1990 epsd Srvsmeporing
TO: DIVISION OF RECORDS AND REPORTIN
FROM: DIVISION OF LEGAL SERVICES (COX) ltﬁ"b
RE: DOCKET NO. 971399-TP - PETITION OF BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS
IMPOSED BY ORDER NO. PSC-96-1569-FOF-TP

Attached is a

Notice of Commission Hearing and Prehearing
Conference to be issued in the above referenced docket. (Number
of pages in order - 2)

WPC/slh
Attachment

cc: Division of Communications (Audu)
1:/971399no0.wpc
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FLORIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING
Recs wing and Mglhing

Number Dishibuted/Maded To Number Distribuiion/Malled To
(1] Dockst MolingUst-Moled | |/
| Docket Moling Ust - Fored

Note: Hems must be malied GNG/ox refumed within one working Gy cfter issue unless specified here:

Print Shop Vedicalion ==

Job Number ql Verfied By 11

Date and Time Completed <L | X Job Checked For Comeciness and Guality (inificl) _
Mal Room Verlicalion =

Date Maled // Verfied By

PSC/RAR 1202/71)
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EIVED
April 1, 1998 APR -1 1998
1
FPSC - Records/Reparting
TO: DIVISION OF RECORDS AND REPORTING
FROM: DIVISION OF LEGAL SERVICES tcox:-PFCN({)
RE: DOCKET HO. 971399-TP - PETITION oF BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS
IMPOSED BY ORDER PSC-96-1569-FOF-TP.

99-047 - PLoTP

Attached is an QRDER GRANTING INTERVENTION to be lassued in the

above-referenced docket.

{Number of pages in order - 3)

i
WPC/1w Su,‘r UL, > @

Attachment
cc: Division of Communications

1:9713990R.WPC
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FLORIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING

Nurnber of Originals 0 i Coples Per Original
Requested By ke w1/ -

— Agenda For (Date) ————n Order No.
—— Notice of For (Date) in Dockst No.
— Other

Huﬁm/ Disiributed/M alled To Number Distribuion/Malled To
[ & commigion Cffices -
Doctet Moling - oled { (1
Docket List - Fomed

m:mmmmmmﬂhmwﬂwﬁﬁmmﬁdm

Job Number 74 Verified By o/ I BOSSTS

Date and Time Compileted ;,b_. mmmmmmm_
—— —— = pall Room Vedficalion s T— —
Date Mailed /,// Verilied By

PSC/RAR 12{2/71)



TO:

FROM:

RE:

7Y
® v+

February 25, 1998

DIVISION OF RECORDS AND REPORTING
DIVISION OF LEGAL SERVICES (COX) WCM
DOCKET NO. 971399-TP - PETITION CF BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS
IMPOSED BY ORDER PSC-96-1569-FOF-TP.

G8-03»0-P0 TR

Attached is an QRDER ESTABLISHING PROCEDURE, with attachments,
to be issued in the above referenced docket. (Number of pages in

order =-

WPC/anr

10}

Attachment

cc:
I:

Division of Communications
971399pr.wpc
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 AgeNnda FOr (Date) e OFGiSr NO. — : In Docket No.
— — Notice of For [Date) in Docket No.
—— Other
e $pecial Handling Instructions - = —

wf Distribuled/Malled To Humber Distribution/Malled To
— ! Commmgion Offices ___ —
| Docke Moling Ust-Mclled { 1'1-
1 DockstMolingUst-Foxed
mmmmmmamm“wmmﬂmmwm:

— Print Shop Verlication - —
Job Number 227 Verified By W >
Date and Time Completed _2—Z.5 _  Job Checked For Comectness and Gualty (inffidl] ___
s K —— Mall Room Verfication )
Date Malled Verified By

PSC/RAR 12{2/9)
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e RECEIVED

February 16, 1998 FEB }7 199§
I . J
FPSG - Records/Reporting

TO: DIVISION OF RECORDS AND REPORTING

FROM: DIVISION OF LEGAL SERVICES [cox}hlll,ﬂig

RE: DOCKET NO. 971399-TP - PETITION OF  BELLSOUTH
TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS

IMPOSED BY ORDER PSC-96-1569-FOF-TP.

8-0293 FoF P _

Attached is an QRDER DENYING MOTION TO DISMISS, to be issued
in the above referenced docket. {Number of pages in order - 5)

WPC/anr

Attachment

cc: Division of Communications
I: 971399md.wpc




FLORIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING

.......
o CITIES

Date / / /
Number of Originals = Copies Per Original r
Requested By L 5%
) PrEsie S—
—_ Agenda For (Date) Order No. in Docket No.
—L_ Notice of Clegg For (Date) In Docket No
—_— Other
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FEB n= 1958

FPSC - Fic;:::- .-?i‘ﬂm'

TO: DIVISION OF RECORDS AND REPOHTINWC

February 5, 1998

FROM: DIVISION OF LEGAL SERVICES (COX)

RE: DOCKET NO. 971399-TP =~ PETITION OF BELLSOUTH
TELECOMMUNICATIONS, INC. TO LIFT MARKETINZ RESTRICTIONS
IMPOSED BY ORDER PSC-96-1569-FOF-TP.

Attached is a to be issued in :che
above referenced docket. {Number of pages in notice = 2}

WEC/bm

Attachment

cc: Division of Communications (Audu)
L 971399nw.wpc
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MMISSION - RECORDS AND REPORTING

i ng and Moiling

Date I e
Number of Originals - — Coples Per Original |
Requested By rj
——— Agenda For (Dgte) —————  Order No. (LSl IinDocket No.
——— Notice of For (Date) in Docket No
— Ofther




e Q. .vED

DEC 11 1997
BEANDUHN
FPSC - Records/Reporting
December 12 , 1997

TO: DIVISION OF RECORDS AND REPORTING
FROM: DIVISION OF LEGAL SERVICES (COX) iN"%
RE: DOCKET NO. 971395-TP - Petition of BellSouth

Telecommunications, Inc. to lift marketing restrictions
imposed by Order PSC-96-1569-FOF-TP.
Psc-97- (59]-Fo-TFP

Attached is an QRDER GRANTING INTERVENTION to be issued in the
above referenced docket. (Number of pages in order = 2)

WPC/bm

Attachment

cc: Division of Communications (Audu)
Ix 971399mec.int
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Number of Criginals — Copies Per Original i

Requested By ’_{’L:—__&
————-——I—"_llmh-n'ld

——— Agenda For (Date) Order No. . in Docket No.

—— Nofice of For (Dote) in Docket No.

— Other

| ——L o Commision Offices _
— DocketMoling List- Moled
mmm-m
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doy oher lssue uniess spacified here:

Prind
Job Number e Verified By —
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RECEIVEYD

MEMORANDUM : :
DEC 11 1997
December 12 , 1997 #2)
FPSC - Hecoids/Reporting
TO: DIVISION OF RECORDS AND REPURTING
FROM: DIVISION OF LEGAL SERVICES (COX) MC e
RE: DOCKET NO. 971395-TP - PETITION OoF BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS
IMPOSED BY ORDER PSC-96-1569-FOF-TP.
PSC-97 - 570-FCo- 7P

Attached is an QRDER GRANTING INTERVENTION to be issued in the
above referenced docket. (Number of pages in order - 2)

WEC/bm

Attachment

cc: Division of Communications (Audu)
& 971399%tw.int
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FLORIDA PUBLIC SERVICE COMMISSION - RECORDS AND REPORTING
DOt e [ i / !
Numnber of Originals =% Copies Per Original '
Requested By E—
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— Agenda For [Date) ——  Order No. ———. in Docket NO. —————
— Nofice of ' For (Date) in Docket No.

— Other
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RECEIVED

MEMORAMNDUM =
DEC 11 1897
December 12 , 1997 _ {Z-?ti"
FPSC - Recc CoReporung
TO: DIVISION OF RECORDS AND REPDRTIHGL
FROM: DIVISION OF LEGAL SERVICES (COX) F(‘ﬂ’
RE: DOCKET NO. §971399-TpP - PETITION QF BELLSOUTH

TELECOMMUNICATIONS, INC. TO LIFT MARKETING RESTRICTIONS

IMPOSED BY ORDER PSC-96-1569-FOF-TP.

fsc-91 -1SL3-Pco- TF

Attached i3 an
above referenced docket.

WPC/bm
Attachment

cc: Division of Communications (Audu)

L: 971399FC. INT

to be issued in the
(Number of pages in order - 2)




State of Florida . .

Public Serbice Commissgion

=-M-E-M-0-R-A-N-D-U-M-

DATE: July 22, 1998

TO: Blanca Bayo, Director, Records and Reporting

FROM: Joy Kelly, Chief, Bureau of Reporting

RE: DOCKET NO. 971399-TP, HEARING HELD 6-18-98

Attached for filing in the docket file of the captioned case are Exhibits | through 8, representing
all exhibits marked and received into evidence during the hearing, including Late-Filed Exhibit
1.

Acknowledged by:




@
Public Serbice Commisgion

s

State of Florida

-M-E-M-O-R-A-N-D-U-M-

DATE: June 29, 1998

TO: Blanca Bayd, Director, Records and Reporting

FROM: Joy Kelly, Chief, Bureau of Reporting

RE: DOCKET NO. 971399-TP, HEARING HELD 6-18-98

RE: PETITION OF BELLSOUTH TELECOMMUNICATIONS, INC. TO LIFT
MARKETING RESTRICTIONS IMPOSED BY ORDER PSC-96-1569-FOF-TP.

DOCUMENT NO. 06689, 6-24-98

The transcript for the above transcribed hearing has been completed and is forwarded
for placement in the docket file, including attachments.

Please note that Staff distribution of this transcript was made to:

LEGAL, AFAD, CMU, SOLD

Acknowledged by:

Mg~
JK/pe

PSC/RAR 28 (Rev7/94)
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Public SHerbice Commisgion

-M-E-M-0-R-A-N-D-U-M-

DATE: June 3, 1998

TO: Blanca Bay6, Director, Records and Reporting

FROM: Joy Kelly, Chief, Bureau of Reporting

RE: DOCKET NO. 971399-TI, PREHEARING HELD 6-1-98

—

RE: PETITION OF BELLSOUTH TELECOMMUNICATIONS, INC. TO LIF/
MARKETING RESTRICTIONS IMPOSED BY ORDER PSC-96-1569-FOF-TP.
DOCUMENT NO. 05951, 6-3-98

The transcript for the above transcribed hearing has been completed and is forwarded
for placement in the docket file, including attachments,

Please note that Staff distribution of this transcript was made 1o:

LEGAL, AFAD, CMU

Acknowledged by:

Mg
1K /pe

PSC/RAR 28 (Rev7/94)




State of Florida
__-M-E-M-O-R-A-N-D-U-M-

DATE:

TO: Blanca Bayé, Director, Records and Reporting

FROM: Joy Kelly, Chief, Bureau of ing ??,‘,y-—ﬁné

RE:  DOCKET NO. 7504f5 - zg 11572 = Ko
27,339 - Jem /2, 7 7y a2 Lo (0

RE: me

DOCUMENT NO:
62070, 0209), 02072, 0 204G, ©R06f

The transcript for the above transcribed hearing has been completed and is forwarded
for placement in the docket file, including attachments.

Please note that Staff distribution of this transcript was made to:

Acknowledged .by:
f{{’ﬁ'g &é 2 :ﬂéz zd"-’
JK/pe

PSC/RAR 28 (Rev7/94)




. STATE OF FLORIDA .

Commissioners: L Drvisos or ReconDs & REPORTDNG
JULIA L. JOHNSON, CHAIRMAN iy BLANCA S. BAYO
J. TErRY DeEASON wars DIRECTOR
Susan F. CLARK A W (B50)413-6770
DiANE K. KIESLING \Q o .‘"
JoE GARCIA LA
Public Serbice Commissgion
A-C-K-N-0-W-L-E-D-G-M-E-N-T
DATE: #.2/77/74
¥ ‘r."l : 4
10: ey I FXL

4

FROM: ¢+ Ly /7 _ DIVISION OF RECORDS AND REPORTING

RE: ACKNOWLEDGMENT OF RECEIPT OF CONFIDENTIAL FILING

THIS WILL ACKNOWLEDGE RECEIPT OF A CONFIDENTIAL DOCUMENT

Ty //‘?
FILED IN DOCKET NO. OR (IF FILED IN AN UNDOCKETED
MATTER) CONCERNING _*~.« »» ' . - '~ » AND
] { (GENERAL DESCRIFTION)
FILED ON BEHALF OF LA A . THE

o

DOCUMENT WILL BE MAINTAINED IN LOCKED STORAGE-
ANY QUESTIONS REGARDING THIS MATTER SHOULD BE DIRECTED TO

KAY FLYNN AT (850) 413-6744.

PSC/RAR 19 (797)

CAPITAL CIRCLE OFFICE CENTER * 2540 SHUMARD OAK BOULEVARD * TALLAHASSLE, FL 32399-035%0
An Allirmathve Actios/Laqeal Opportusity Empioyer lateraet E-mall CONTACT@PFSCSTATEFLUS




FILE No. 545 01-16 '98 17:21 ID:WIGGINS-VILLACORTA

DATE!
TO:

FROM:

WIGGINS & VILLACORTA, 1A
ArToBRNETS AT Law
Ao CART (CnnEWRiD 8T mulT
HwoET fnire W f NEAwD® - 14
TALLAMASSLCL, FLOMIDA 22302

TR rmONE B FIZ L b
rELCCOMLN T Jag dinD

ITELECOPY

1 16-98
RECORNS AND REPORTING

FAM KETLLOR

1 850 22 1689 FHiE

RECEIVED
JAN 2 () 199

FPsc =

. |mmmu

41% r1LIR FAK

TH1S TELECOPY CONSISTS OF 1 PAGE INCLUDING THIS COVER PAGE. PLEASE

DELIVER AS SCON AS POSBIBLE.

CALL (904) 222-1534.

IF YOU HAVE ANY QUESTIONS, PLEABE

please add Douna (anzann to the iuterestod personn Listo
for the follewing dockers,

Thanhks 1}

W 'JP%

r———e Ly .
T ek aesas aban

q %




11711/97  TUE 15:20 FAL PO4 222 1383 FFTA +=» FFSC RAR

...
ZFPTA

Movember 12, 1997

Blanca S. Bayd, Director

Division of Records and Reporting
Florida Public Service Commission
2540 Shumard Oak Blvd.
Tallahassee, Florida 32395-0850

Re: Docket No. 97139%5-TC Docket No. 971399-TP
Dockat No. 971411-TC Docket No. 971412-TC

Dear Ms. Bayo:

The Florida Public Telecommunications Association, Inc.
requests that it be included on the mailing list =s an interested
entity in each of the above-referenced dockets. FPlease address
all correspondence as follows:

Angela B. Green, General Counael

Florida Public Telecommunications Rassociation, Inc,
125 South Gadaden Straet, Suite 200

Talluhassee, Florida 32301

Thank you for your assistance with this matter.

synceraly, /é /&&/\

a B. Green
General Counsel

Miivisallingllsn. dec

175 Sovth Godsden Street, Svite 700, Tollshaases. Floride I7301.1525 # (RS0) T72-5050 FAX (B30 771183

Quol
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LGNS e\ Law OFFICES
.4 "' MESSER, CAPARELLO & SELF
Ay

% 4 é\é‘a\; A PROFESSIONAL ASBOCIATION RECE‘VED

.t‘:'# Y u‘g‘:"'t B8 SO0UTH MORROE STREET BUITE Foe

-;q}\ FOST OFFICE BON TR Hﬂl'l = ﬁ 159?

Tartamansee. Fromins D2O00Z-INTH

TELIPwOw] (B0l FRE O RO
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November 3, 1997

Ms. Blanca Bayo, Director
Division of Records and Reporting
Florida Public Service Comraission
2540 Shumard Oak Blvd.
Tallahassee, Florida 32399-0850

Re: Docket No. 971390.TP, Petition of Bellsouth Telecommunications, Inc. to lifl
markeling restrictions imposed by Order PSC-96-1569-FOF-TP

Dear Ms. Bayo:

Please add this firm to the mailing list for the above captioned case directing all pleadings.
orders, nolices, or other materials to the undersigned.

Thank you for your assistance in this matter.

Y very truly,

Floyd R. Self

[

FRS/amb




. STATE OF FLORIDA .

Commissioners: Dirvisaon oF RECORDS & REroRTING
JULIA L. JOHNSON, CHAIRMAN BLANCA S. BAYO
J. TERRY DEASON DmECTOR
SUsaN F. CLARK egled R (850)413-6770
DIANE K. KIESLING NS/
JOE GARCIA g

Public Serbice Commisgion

October 23, 1097

Nancy B. White, Assist General Counsel-Florida
BellSouth Telecommunications, Inc.

150 South Monroe Street, Suite 400
Tallahassee, Florida 32301

Re: Docket No. 971300-TP
Dear Ms. White:

This will acknowledge receipt of a petition BeliSouth Telecommunications, Inc. to lift
marketing restrictions imposed by Order PSC-86-1569-FOF-TP, which was filed in this
office on October 21, 1997 and assigned the above-referenced docket number.

Appropriate staff members will be advised.

Mediation may be available to resolve any dispute in this docket. If mediation is
conducted, it does not affect a substantially interested person’s right to an administrative
hearing. For more information, contact the Office of General Counsel at (850) 413-6078

or FAX (850) 413-6079.

Division of Records and Reporting
Florida Public Service Commission

CAFTAL CIRCLE OFFICE CENTER * 2540 ServMARD Oak BOULEVARD * TALLARASSEE, FL 323990850
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In Re: Petition of BellSouth
Telecommunications,

Order PSC-96-1569-FOF-TP.

Inc. to lift
marketing restrictions imposed by

DOCKET NO. 971399-TP

TELEPHONE
DEPOSITION OF:

TAKEN AT THE
INSTANCE OF:

PLACE:

TIME:

DATE

REPORTED BY:

LREAU OF REFORTING
“ECENFD 5-2

SANDRA SEAY

FPSC STAFF

FPSC

2540 SHUMARD OAK BOULEVARD
SUITE 362

TALLRHASSEE, FLORIDA

COMMENCED AT 1:00 P.M.
CONCLUDED AT 2:30 P.M.

MAY 22, 1598

NANCY 5. METZKE,
COURT REFPORTER

POST OFFICE BOX 3093
TALLAHASSEE, FLORIDA

RPR, CCR

32315

C & N REPORTERS
REGISTERED PROFESSIONAL REPORTERS
POST OFFICE BOX 3093

TALLAHASSEE,
(850)697-8314 /

C & N REPORTERS TALLAHASSEE, FLORIDA

FLORIDA 32315-3093

FAX (B50)697-2263

(B50)697-8314
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STIPULATION

IT IS STIPULATED that this deposition was taken
pursuant to notice in accordance with the applicable
Florida Rules of Civil Procedure; that objections, except
as to the form of the question, are reserved until hearing
in this cause; and that reading and signing was not waived.

IT IS ALSO STIPULATED that any off-the-record

conversations are with the consent of the deponent.

€ & N REPORTERS TALLAHASSEE, FLORIDA (850)637-8314
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PROCEEDINGS

MR. COX: If the notary could swear in Ma. Seay.

MR. BOND: Yeah, cne more minute, she is still
loocking for the fax. Hold on, let me peak down the
hall and see if she has that yect. I can have the
court r-par:n-r administer the ocath right now.

MR. COX: That would be fine.

MR. BOND: Okay.

MS. MURRAY: HRaise your right hand. Do you swear
to tell the whole truth and nothing but the truth so
help you?

WITNESS SEAY: I do.

MR. COX: At this time we’'ll take appearances.

MR. BOND: Tom Bond on behalf of MCI
Telecommunicaticns.

MS. WHITE: Nancy White on behalf of BellSouth
Telecommunications.

MS. RULE: Marsha Rule on behalf of ATAET.

MR. McGLOTHLIN: This is Joe McGlothlin for the
Florida Competitive Carriers Association.” Let me make
an appearance for Vicki Kaufman of my firm as well.
It's possible she may take my place at some point

here.
MR, COX: Will Cox on behalf of the Commission

& T SEE, FLOR (8501697-8314
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION
)
In Re: Petition of BellSouth }
Telecommunications, Inc. to lift ) DOCKET NO. 971399-TP
marketing restrictions imposed by )
Order PSC-96-1569-FOF-TP. )
)
TELEPHONE
DEPOSITION OF: SANDRA SEAY
TAKEN AT THE
INSTANCE OF: FPSC STAFF
PLACE: FPSC
2540 SHUMARD OAX BOULEVARD
SUITE 362
TALLAHASSEE, FLORIDA
TIME: COMMENCED AT 1:00 P.M.
CONCLUDED AT 2:30 P.M.
DATE MAY 22, 1998
REPORTED BY: NANCY S. METZKE., RPR, CCR
COURT REPORTER
POST OFFICE BOX 3093
TALLAHASSEE, FLORIDA 32315
{ UREAU OF REFORTING
C & N REPORTERS
REGISTERED PROFESSIONAL REPORTERS
POST OFFICE BOX 3093
TALLAHASSEE, FLORIDA 32315-3083
(850)697-8314 / FAX (B50)697-22613
=T & N REPORTERS  TALLAHASSEE, FLORIDA (B50)1697-8314
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APPEA.UANCES:

WILLIAM P. 20X, ESQUIRE, Florida Public Service
Commission, 2540 Shumard Oak Boulevard, Room 370,
Tallahassee, Florida 32399. -

JOE McGLOTHLIN, ESQUIRE, and VICKI GORDONW
KAUFMAN, ESQUIRE (by phone), FCCA, McWhirter, Reeves,
McGlothin, Davidson, Rief & Bakas, P.A., 117 South Gadsden
Street, Tallahassee, Florida 232301.

THOMAS K. BOND, ESQUIRE (by phone), MCI, 780
Johnson Ferry Road, Suite 700, Atlanta, Georgia 30342.

MARSHA RULE, ESQUIRE (by phone), AT&T, 101 N.
Monroe Street, Suite 700, Tallahassee, Florida 32301.

NANCY WHITE, ESQUIRE (by phone), BellSouth, 150
S. Monroe Street, Suite 400, Tallahassee, Florida

32301-1556.

ALSO PRESENT:

JONATHAN AUDU, FPSC Staff.

C & ALLAHASSEE, (850)697-8314
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STIPULATION

IT IS STIPULATED that this deposition was taken
pursuant to notice in accordance with the applicable
Florida Rules of Civil Procedure; that cbjections, except
as to the form of the question, are reserved until hearing
in this cause; and that .rnding and signing was not waived.

IT IS ALSO STIPULATED that any off-the-record

conversations are with the consent of the deponent.
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PROCEEDINGS

MR. COX: If the notary could swear in Ms. S=ay.

MR. BOND: Yeah, one more minute, she is still
looking for the fax. Hold on, let me peak do'n the
hall and see if she has that yet. I can have the
court rnpu:tu} administer the cath right now.

MR. COX: That would be fine.

MR. BOND: Okay.

MS. MURRAY: Raise your right hand. Do you swear
to tell the whole truth and nothing but the truth so
help you?

WITNESS SEAY: I do.

MR. COX: At this time we’'ll take appearances.

MR. BOND: Tom Bord on behalf of MCI
Telecommunications.

MS. WHITE: Nancy White on behalf of BellSouth
Telecommunications.

MS. RULE: Marsha Rule on behalf of AT&T.

MR. McGLOTHLIN: This is Joe McGlothlin for the
Florida Competitive Carriers Asscciacion.” Let me make
an appearance for Vicki Kaufman of my firm as well.
It's possible she may take my place at some point
here.

MR. COX: Will Cox on behalf of the Commission

— C & N REPORTERB TALLAHASSEE, FLORIDA (B50)697-8314
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wcaff. Do all of the attorneys on the line agree to
the usual stipulaticns for this deposition?

MR. BOND: MCI does.
MS. WHITE: BellSouth does.
MS. RULE: AT&T does.
MR. McGLOTHLIN: FCCA does.
L] L L] -
Whereupon,
SANDRA SEAY
was called as a witness by the FPSC Staff anc, after being
first duly sworn, was examined and testified as follows:
EXAMINATION
BY MR. COX:

Q Good afternoon, Ms. Seay. I'm Will Cox, and I'm
representing the Commission staff for this deposition. I
would like for you to start just by stating your name for
the record.

A My name is Sandra Seay. The last name .is spelled
S-e-a-y.

Q And what is your current business address?

A I'm employed by MCI Telecommunications,
Incorporated -- or Corporation.

T & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314

o



w e

W @ < T un

10
11
12
13
14
15
16
17
18
13
20
21
22
23
24
25

Q And where are you located?

A I'm located at 780 Johnson Ferry Road, Atlanta,
Georgia, 30342.

Q And in what capacity are you employed by MCI?

A I'm a regional support manager in our law and
public policy group.

Q Okay. What does that position involve?

A I manage a group of employees that support
regulatory functions. We assist our regulatory attorneys
in state matters.

Q Okay. Now how lcng have you been employed by
MCI?

A Ten years.

Q And in what capacities have you been employed
through those ten years?

A I started my career at MCT in ocur customer
service center as a representative on the phone during the
height of interLATA equal access. I from there was a
supervisor, supervisor one, supervisor two, supervisor
three; and in those, in the supervisory role I have been in
charge of a group of employees that would handle escalated
complaints from consumers that were sent to public service
commissions in the southeast states and to the FCC. Then I
lacer worked in our carrier management organization,

working issues between the local phone companies and MCI to

C & T SEE, (850)697-8314
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A Once they understood that tLhey needed to make a
selection and if they didn‘t they would be alloccated to a
carrier, then their questions would be about what, you
know, how can they dial with MCI if they were to select us
as their long distance carrier. I think dialing was
probably the next most frequently asked guestion.

Q Okay. You ilid you were supervisor one and two
and you moved up the ranks then. In the testimony is that
where you say you were a manager one, manager two; is that
the same position that you’re referring to when you said

supervisor one and two?

A The supervisor is different than a manager.
Q Okay .
A 1 supervised customer service teams, and then I

managed -- I became a manager when I started handling or
managing the groups that handled escalated complaints from
consumers.

Q Okay. And that was starting in 19217

A Yes, that's correct.

Q What is your experience with regard to the
intraLATA market?

A IntralATA, when I was in our carrier market group
or carrier management group, in dealing with BellSouth and
Southwestern Bell, the states -- the public service
commissions were ordering, you know, intralATA competition,

C & N REPORTERS TALLAHASSEE, FLORIDA (850)697-8314
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and I would work with the account teams within BellSouth
and Southwastern Bell to understand what the environment
was going to be like once this competition was in full
force. One of the first states to go up with competition
was Kentucky, and then we had Flcrida and Georgia in the
BellSouth region where the states actually ordered
intralATA competition.

So I worked a lot with BellSouth’s account team
and business members to understand how a customer would be
treated in this new competitive environment. We were able
to work through a lot of it, the issues, and understand the
billing systems and the order processing of those new
orders that would be received at BellSouth if a customer
picked another carrier other than BellSouth.

Q You mentioned proceedings in Kentucky and
Georgia. Do you know what the status of the proceedings
are in Kentucky?

A I'm not aware of any change other than -- I mean
it was a couple -- it was about a year and a half or two
years ago. I think they had a final order with, you know,
rules and stipulations as far as what could or couldn’t be
done in the business offices. I’'m not aware chat there is
any change in that.

Q Were those the results of any complaint by long

distance carriers such as MCI?

C & N REPORTERS  TALLAHASSEE, FLORIDA (8501697-6314
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A Yes, it was a complaint filed by MCI and AT&T.

Q Okay. And the commission imposed some sort of
restrictions through its rules there in Kentucky?

A Yes.

Q Do you know if those restrictions are still in
place?

A I'm not aware that they have been lifted.

Q Okay. So most of them were permanent, or were
they time sensitive?

A I would have to go back to the order. I
believe -- I would have to go back to the order.

Q Do you know what types of restrictions they
imposed in Kentucky?

A They were marketing restrictions on how the
verbiage that was to be used with new and existing
customers when they called in to BellSouth'’'s business
office.

Q Okay. Is it similar to what we have done here in
Florida?

A Yes, it is.

Q Okay. Is there any differences that you can
think of?

A No.

Q Okay. What about Georgia, was it a similar

situation in Georgia?

T & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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A Yes, it was.

Q Okay. And so some restrictions were imposed in
Georgia through rules or a commission order?

A There were, but I don’'t believe they were
identical to Florida or Kentucky.

Q Okay. Do you know how they were different?

A Again, I'd have to go back to the order. I would
have to go back and look at them to be specific.

Q Do you have -- for either Kentucky or Georgia do
you have order numbers you could cite us to?

A No, I don’t, but I could provide orders,
information after this. I mean --

Q Okay. That would be fine. Now have you ever
testified before the Florida Public Service Commission?

A Yes, I have.

Q In which proceedings?

A It was in the intralATA proceeding.

Q Okay. In this proceeding on whose behalf are you
testifying?

A MCI‘’s, AT&T and the Florida Competitive Carriers
Asscociation.

Q I'd like to turn back to the direct testimony
that you filed in this proceeding. Turning to page i of
your direct testimony, towarde the bottom where you are

discussing the purpose of your testimony, you state at

— "C & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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line -- starting at, I guess, line 20, ycu state: "Because
of its unique pcsition as the gate keeper for intraLATA.
service, BellSouth’s initial customer contact must be
neutral. BellSouth should use the same competitively
neutral practices when talking to their customers about
intralATA choices as they use when talking to them about
interLATA choices.”

: Do you see those lines?

A Yes, I do.

Q Okay. Now do you believe thar the choices that
are made with regard to intralATA and interLATA are the
same sorts of choices?

A Yes, I do.

Q Okay. Why do you believe that is true?

A The customer is being given the opportunity to
make a selection of their intralATA carrier. I believe
there is maybe approximately 140 competitors that offer
intralATA services and as well as there being given the
choice of being able to select an interLATA carrier, and
there are probably 140 or more competitors that offer that
service. And BellSouth is currently still the monopoly
local phone company that new customers must go¢ to in order
to obtain their local service, and at that time, when they
are establishing their new local account, they will be

informed of these two choices in addition to the local

T & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314 '
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service that they have. It has been proven that the
process that is in place for interLATA has created a very
fair and competitive market. Bell was not able to promote
one company over another, so a customer was just given a
list of carriers that are available to them if they didn’'t
already have a carrier in mind.

And I beiiqve that the same processes need to be
in place for intralATA. This is a new competitive
market. It is something that the customer should not be
swayed to one company over the atﬁar by BellSouth because
of the position they are in. Bell in the interLATA arena
macie itself, proved itself able to do the neutral
processes, and I believe in the intraLATA they have proven
that they can be neutral in the processes that have been
imposed and that are currently in place by the Commission
because there is a small percent of market that is actually
out there using these competitive carriers. Bell still
obtains -- you know, has 70 scme percent, 73% according to
their information, of all the customers and they are not
saying anything. I believe that if they are allowed to
market on this new customer call that that 73¥% will
increase greatly, therefore, diminishing the competition
that is underway in the State of Florida. So I believe the

two processes need to stay similar and in place.

Q S0 am I to understand that you are saying based

T & N REPORTERS TALLAHASSEE, FLORIDA (B850)697-8314
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on the market share data that BellScuth has provided in
this proceeding, that that in itself shows a lack of
neutrality? Is that what I understcod you to say?

A No, I believe it does show that they are -- their
neutral processes that are currently in place are at least
allowing 27% of the market to select another carrier. My
fear is, is that if they are allowed -- if the restriction
is lifted off of the new customer calls, that that 73% will

greatly increase and your 27% will decrease impeding

competition; that I believe the spirit of the Commission’'s

order was to, you know, increase competition and allow the
140 competitors to be a viable choice to the public.

Q Why do you think that if the restrictions were
1ifted the market share would immediately be greater for
BellSouth and diminished for the other carriers?

A I mean they’'ve shown that even without being able
to say anything other than read the list they already have
73% of the market. If we allowed them to market to new
customers and try to persuade a customer on that call that
they are the better carrier or maybe infer that they are
the only carvier, customers may be -- you may not
understand or not be fully educated that there are options
out there for them to have another company.

I1f BellSouth, during interLATA egual access had

been allowed to say, you know, AT&T is your carrier

—— "L 1 REPORTERS  TALLAHASSEE, FLORIDA [(B850)697-8314
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currently but if you don‘'t want to keep ATALT you can pick
another carrier off this list I‘m going to read, a lot of
customers probably would never have wanted to hear the list
because they felt comfortable with what they had had for
all those years. So in the interLATA practices, they were
not allowed to tout or promote one company over another, so
we feel that neutral process has allowed competition, and
we feel that what the Commission has already ruled in the
intralATA environment is at least allowing 27% of the
population to choose amongst the other competitors. If
that option goes away, that 73% could end up being 9%3% very
quickly.

Q Assume for a minute that market share did stay at
73%. At what point do you think that there would be
sufficient competition so that the restrictions could be
lifted, indicating that there is a thriving competitive
market and there is no longer a need for the restric:ions?
Is there a specific number that you have in mind, or how
would the Commission determine that?

A I think locking at the local competition is
relevant to this. I think it’'s currently, BellScuth is
still the monopoly local phone company. The companies like
MCI with Metro have tried to enter the marketplace, and I
believe that the Commission has ordered that BellSouth 0SS

systems are inadequate for us to order workable services

C & N REPORTERS TALLAHASSEE, FLOR DA (850)657-8314
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through BellSouth on the local side. And I don’t know that
Bcll has come back to the Commiss: on to prove up their 0SS
systems, but I believe that this is really closely related
to the fact that these customers are still going to the
local monopoly, u@ich is BellSouth; and as long as
customers feel or do have to go tc BellSouth for their
local service and in combination with their local service
they are being offered their interLATA and their intraLATA

service, that is what is going to impede competition. Once

their systems are up and we are able to compete fairly with

BellSouth in the local arena, I believe at that time the
Commission could re-lcok at these restrictions concerning
intraLATA and BellSouth.

Q At the top of page 5 -- this is just a
clarification question -- starting at line 1 there, and I
think based on your last response, that this is what you
meant. It says: "This prac*ice would be impermissible in
the interLATA market and should be equally impermissible in
the intralATA market."

Is that correct?

A Correct.

Q Okay. On page 6 of your testimony, you talk
about some of the Commission -- the Florida Commission's
earlier actions regarding intraLATA subscription, you talk

about a ‘95 order that w7 issued; and at line 20 you state

C & N REPORTERS TALLAHAGSEE, FLORIDA (850)697-8314
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on page 6: "In other words, MCI and FCC gave up their
right to argue in favor of balloting as a way to open up
the intralATA market in exchange for BellSouth agreeing to
a competitively neutral practice."”

Could you explain to me what you mean by that
comment?

A It’'s my understanding that we at that time agreed
to ﬁn: ballot and to go by --

Q When you say a “"competitively neutral practice®
there, do you mean, you know, some sort of permanent
competitively neutral practice in exchange for a one-time
balloting; is that what you're saying?

A Can you ask your question again?

Q Sure. You say that -- in the next line you say
that MCI and the PCC gave up their right to argue in favor
of balloting in exchange for BellSouth agreeing to a
competitively neutral prz-tice, and what I'm asking, was
that intended from your understanding to be a permanent
competitively neutral practice?

A That is correct.

Q Okay. Whereas the balloting would have been a
one-time deal?

A Correct.
Q Okay. Turning to page 7 where you discuss an FCC

order that was releas:d in August of 1985 regarding equal

—C & N REPORTERS TALLAHASSEE, FLORIDA (850)697-8314 9
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access, and you cited at line 7 after quoting from it. Do
you see where I‘m referring to?

A Yes.

Q The question I have is -- and I understand that
you’'re not an attormey, but in your lay opinion, does the
FCC require local exchange carriers, the LECs, to use the
same customer cnntact'p:ntncul when dealing with intraLATA
presubscription as for interLATA presubscription?

A I'm just rereading the section.

Q Sure, take your time.

MR. McGLOTHLIN: Will, would you read your
question again please?
MR. COX: Sure.
BY MR. COX (CONTINUING) :

Q Recognizing Ms. Seay is a lay person, I'm asking
whether or not the FCC in its orders requires the local
exchange carriers to use th2: same customer contact protocol
when dealing with intralATA presubscription as for
interLATA presubscription -- as it does for interLATA
presubscription.

A I would have to say I don’t know.

Q Could you tell me what the purpose of the portion
that you cited from the FCC order is in your testimony,

what‘s the purpose of you citing thac section of the FCC

order?
C &N “ﬁm TALLAHASSEE, FLORIDA IBED]EET-B]li
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A I believe it shows what the FCC felt was fair for
interLATA.

Q So it had no bearing to your knuwledge on
intralATA presubscription, subject to check?

A Okay .

Q Turning to page 8 where you are diecuseirg the
interLATA requirements on which the intralATA reguirements
were based, and the question had asked: Are these
requirements relevant today? And that’s at line 1 on page
8. And my question is, and it relates back, I think, to,
the market share information we were discussing earlier,
you know, will there be a time when the requirements will
not be necessary?

A For intraLATA?

Q Yes.

A I would say once local competition is underway in
the State of Florida, then the Commission would go back and
look at the requirements imposed or the restrictions
imposed on BellSouth.

Q I guess the cuestion here was addressing
interLATA requirements, and so what you're telling me is
that the lifting of the intralATA requirements should have
sore direct bearing on whether or not there is local
competition but the lifting of the interLATA requirements

is separate and apart from that triggering event, or is
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local competition important here as well?

A I -~

Q Let me ptrike that question.

Moving down the page on page 8, starting at line
13, or actually let’'s start at line 11. It says: "The
manner in which BellSouth provides information pertaining
to intralATA service options must be handled in the same
neutral manner in which it handles information concerning
interLATA competition, and this does not mean that
BellSouth cannot market its own service; that is entirely
appropriate and to be expected. Such efforts, however,
must be separate and distinct from its role as a dominant
provider of local exchange services."

Can you explain to me about these separate and
distinct efforts and give me examples of what you're
talking about here?

A We are not saying that BellSouth cannot market
its own products and services. They are entitled to market
their products and services in the very same manner that
all their competitors can, and their competitors can do
telemarketing calls. They can do TV ads. They can do
flyers in the mail, mail inserts. They can do radio
advertisements, newspaper ads. All of those methods are
things that each company that is offering intraLATA service

can utilize to market their services to the public. What
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we are saying is that BellSouth should not be able to use
their position as the monopoly carrier, the company that
customers when obtaining new service must go to, they
cannot use that unigque opportunity of discussing with the
customer their services over another company's services.

Q Okay. Later, further down that page, starting at
line 19, you talk about what you've stated previously or
filed previously in the joint complaint, and you say
that -- you pointed out in your testimony that BellSouth
intended to encourage its customer service representatives
to make a sales pitch on every call from a new customer,
that they should select BellSouth as their intraLATA
carrier. Two qQuestions, one, what do you characterize as a
sales pitch?

A Sales pitch would be promoting one’s company or
product over another company or product. At the time of
that hearing, the information provided by Bell in their
small business side of the house, they provided screen
information that indicated that they were teaching their
representatives or using this in their teaching tools or
on-line tools for their representatives to promote
BellSouth dursing conversations with customers. So it would
be promoting cne's product or company over another.

Q And you believe that should be prohibited,

correct?
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A That is correct. On the new customer’'s call I
believe that the BellSouth representatives should clearly
state the custoner has the opportunity to select an
intralLATA carrier, and if they don't know what carrier they
would like to select, then the BellSouth representative
would offer to read the list of the carriers available to
the customer.

Q@  Okay. I have kind of a simple question. In this
proceeding we have talked about restrictions that deal with
new customers and restrictions that deal with exiating
customers. How would you distinguish between a new
customer and an existing customer?

A My understanding is the restrictions on existing
customers are being lifted in June of this year, and we are
not disputing that those restrictions can be lifted. I am
focusing on the new customer component of this. An
existing customer -- to answer your question, an existing
customer would be one that BellSouth has on file or like a
customer that is moving from one locaticn to another but
they will still have BellSouth as their company for their,
obtaining a new line, or a second line rather.

Q Is that before --

A But they can update --

Q Is the existing customer based on a certain, a

time certain, before a certein time, or for example could
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BellSouth sign up a new customer and then in two months and
they are calling about some other product unrelated to
intralATA, could they make a quote, nguote, sales pitch
for some sort of intralATA service? 1Is that customer then
an existing customer, or is that still a new customer?

A An existing customer would be one that if two
months ago they -iénld up for BellSouth services but two
months later they would be an existing customer. It would
be new if they are now establishing new service.

Q So it’'s only on the initial contact that they are
a new customer; is that correct?

A That is correct.

Q At the end of your direct testimony you talk
about ways that BellSouth would -- under‘the current
restrictions or the restrictions that MCI would like to see
continue, you state that on line 1 of page 11 that
BellSouth is free to market in whatever way it chooses
outside of that initial customer contact, and this would
include television, radio and written advertisements.

Does that also include direct telemarketing? Would they be
free to telemarket?

A Yes, they could telemarket.

Q I would like to turn to the rebuttal testimony
that you filed in this proceeding, and this first cuestion

deals with some of the market share type figures, or I
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guess they are more activity type figures about customer
selection, and the question asked was, Are these statistics
even relevant.' And it’'s regarding percentage of new
customers who choose a competitive provider. If these
figures are not relevant, what data would be relevant to
best enable the Commission to evaluate the existence of
competition in the intraLATA market?

A Again, I would have to go back to the local
competition, and the local market I believe is what really

drives what is happening in the intralATA. I believe once

other competitors, MCI aand others are fully in competition
wicth BellSouth, then you will truly see customers in a
competitive environment.

Q Could you explain what it means to be "fully in
competition with BellSouth?"

A Able to order services from the incumbent LEC
that are usable and we are able to pass on to an end user
that can actually use them. Again, my understanding is
that the Florida Commission rules that BellSouth 0SS
system, which is the system that we must order services
through to be able to resell them to a customer, is
inadequate; and until that system is adequate and we can
order marketable services from BellSouth, there will nct be
a true competitive local envircnment in Florida.

Q Would BellSouth need to make a showing of market
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share in the local market for the competitive providers in
orier that these types of restrictions might be lifted? 1Is
that MCI's position?

A I don't think I understand the question. Can
you --

Q Well, we have discussed market share of the
intralATA toll, and you are seeming to tell me that what we
really need to look at is the local service market, not
necessarily the intralATA toll market, to see whether or
not it would be wise to lift these restrictions. 1Is there
specific data that the Commission should look towards
regarding the local market, not the intraLATA toll market,
in order to make a decision whether or not to lift the
restrictions?

A It may be very helpful for the Commission to look
at local competition market share.

Q Do you believe that's required? 1Is that MCI's
position?

A I believe it would be helpful for the Commission
to look at that before lifting these restrictions, yes.

Q Well, what sorte of corroborative or what sorts
of support or evidence should the Commission have abcut the
local market for it to make a decision to lift these
restrictions?

A I think in looking at what is happening with the

—C & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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local competition, their 0SS systems, and I believe Bell
ha; to come back or may heve to come back in front of the
Commission to prov: up the workability of their systems to
allow competition. Maybe the Commission should lock at
that side, whatever side of the house is looking at.

Q So as long as the 0SS systems are working so that
competitors can compete freely, MCI would allow the
ragtriction -- or would not ocbject to the restrictions
being lifted?

A As long as th; customers actually have a choice,
a real choice in their local company, then there would
be -- I believe that proves competition. In today's
environment, cuntomers do not have a true local choice for
their local service, and until a customer has the ability
to select from different carriers other than the incumbent
BellSouth, then there is not true local competition.

Q I guess what I'm trying to ask is how will the
Commission know when customers have a choice other than an
0SS system that the Commission has approved through some
proceeding? 1Is that the only way, or is there anything
else that you could tell me about that?

A Other than market true numbers, real numbers of
market share and if the customer has choice, I believe
those are two indicators. There may be more, but I don’t

know them.
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Q On line, starting at I guess line 9, it says on
page 2: "As I discuss more below, ths carrier of mutual
protocols for new customers are necessary because BellSouth
maintains a virtual monopoly on local service."

So you're distinguishing a virtual monopoly from
an actual monopoly; is that correct?

A I believe virtual because the state has
ordered -- there is ordered competition, but is there truly
competition is the difference? Are there truly viable
competitors reselling or selling service in Florida, or --
I mean it has been ordered that there is competition. One
could argue that, okay, there is competition in the State
of Florida because it has been ordered; but when you look
at the state of the competition, it’'s been impeded by the
monopoly, in this case it’s BellSouth, by, you know, the
company that a lot of the local competitors would go to to
resell services.

Q Turning to the bottom of the page at line 22, you
state: "BellSouth now wants to actively market to these
new customers when they sign up for local service, before
the customer even expresses any interest in BellSouth's
intralLATA service and before the custcmer knows that he has
other options."

What is the basis of this statement?

A In -- I'1l exry to find it in Hilda Geer's

C & N REPORTERS TALLAHASSEE, FLORIDA (850)637-8314
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testimony on line 7, or really starting on line 5, with the
question --

Q Okay.

A -« about their procedures to a customer. Line 9,
»BellSouth would adviee the customer that he has an option
of selecting a long distance carrier for local toll calls,”
but then on line 11 they clearly put in their marketing
piece, "BellSouth would like to advise the customer that
BellSouth can provide his local toll service." And by

being able to tell the customer their second, I guess their

second component of the three here, is allowing them to
market up-front their services or that they are a company
the customer can choose from. They are not telling us here
that in line -- or in section two or this second part that
they would, BellSouth would like to advise customers that
MCI can provide local toll service, or AT&T can provide
local toll service. They are clearly using it as a way to
encourage the customer to focus on BellSouth. And if the
customer, you know, doesn’t pick up on their prompts, I
guess -- or, you know, I don’t know what else BellSouth is
going to say. BellSouth really hasn’t told us, you know,
MCI, what else the representatives are going to say at that
point. They may very well start touting their premiere
plans that they have or their cost per minute, and they may

never get to read the list or let the customer know that
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they have an option of, you know, I don’t know how many
carri:rs are available in a BellSouth area.

Q In Ms. Geer's deposition this past Monday we
posed the question regarding that item in line 11 about
whether BellSouth would be amenable to indicating that the
customer has an option to select BellSouth or one of a
number of other competitive carriers for providing local
toll service, and she indicated that she would be amenable
to that. Now would you consider language along those lines
acceptable?

A I have to state that it would be better than what
BellSouth has proposed in her testimony, but it still is
allowing BellSouth the opportunity to put their name in
front of the customer. BellScuth is not going to say, you
know, MCI or ATET’'s name in that discussion unless they
have to read the list. I would prefer, or MCI would prefer
that BellSouth not be allowed to have its name in the
forefront on new customers calling in at this portion of
install. We would prefer that they be told that they have
an option of a carrier for their intraLATA and that if they
don’'t know, if they already have a carrier in mind to go
ahead and let them know; if they don‘t know, then they
would be happy to rexd a list; and BellSouth is among the
carriers on that list, giving them no more leverage Cthan

anybody else on the list.

— C & N REPORTERS TALLAIASSEE, FLORIDA (850)697-8314

3/



10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25

32

Q Recently Sprint, the local exchange carrier, was
allownd to use language "in addition to us" in this type of
situation, where they would say, in addition to us, a
number of other competitive carriers can provide you with
local toll service. Would you object to that type of
language?

A Again, I think it’'s better than what Bell has
proposed, but it still provides an inference to the
customer that Bell would be -- Bell is allowed to promote
itself again above everybody else on the list. "In
addition to us" is also allowing Bell latitude with the
customer for dialogue in that they are the carrier that
should be chosen, I believe.

Q Turning to page 3 of your rebuttal testimony,
line 2, you state, "BellSouth should continue to use
competitively neutral practices when talking to new
customers about their choice of intralATA carrier because
BellSouth is still the monopoly provider."

Is the primary evidence that you are relying upon
when you state that they are still the monopoly provider,
is it purely the market share numbers that BellSouth has
provided, or is there anything else?

A Well, I think they are still the monopoly local
provider, and that’s what is really driving this issue; and
they still, without even saying anything, still have 73% of
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the market. And I believe if they are allowed any latitude
with referring to themselves or making an inference to
themselves that we ave only going to see that 73%

increase. It seems to me that's why BellSouth wants the
restrictions lifted, is because they want to gain a bigger
piece of the market and they want to dig into the 27% that
their competitors have today, according to their
information.

Q Turn to page 5 of your rebuttal testimony, and
you’'re talking about what BellScuth is requesting, what
they are seeking, and you speak of, "In fact --" on line 7,
"In fact, BellSouth proposed not to mention the names of
its competitors unless specifically asked."

And ycu basically go through what BellSouth is
proposing to do, and so that would be, I guess, in the case
that the restrictions on BellSouth were lifted. If the
restrictions were lifted, as they presently stand, do you
think restrictions, maybe somewhat lesser than what are
currently imposed, should still continue? And do you have
any suggestions for that?

A I fesl the restrictions need to stay in place to
allow competition to grow or to exist in the intraLATA
environment .

Q 80 in light of the change of market share from a

hundred percent to 70 something percent, you don‘t think
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that the restrictions need to be modified in any way by
this -- because of the emergence of some competition?

A No, I believe that with the restrictions in place
without being able to say anything on a new customer call,
they are quite cupable of having 73% of the market share.
If the restrictions are lessened or done away with, we are
only going to see their market share go back up again; and,
therefore, competition taking a hit, and we’'ll see less
competition with them being allowed to now actively promote
themselves.

Q On line 9, on page 5 you state that -- you talk
about a stipulation that was approved by the Commission in
1995 regarding the, actually prior to the proceeding on the
joint complaint which required BellSouth to inform new
intraLATA customers of their choices in the same manner as
it informs new customers of their interLATA choices. Could
you explain to me your understanding of exactly what that
stipulation means as far as what BellSoutii is allowed to do
regarding its new intralATA customers and informing them of
their choices?

A I would understand that they must treat them the
same way, in a fair and neutral manner, that they would
have to have the neutrality that has been proven up in the
interLATA environment that Bell has proven they can do, and

that they would have to do the same neutral practices in
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the intraLlATA.

Q Okay. So it’s your understanding that it's to be
the same procedure from interLATA, just impose that same
neutral procedure for intraLATA?

A That is correct.

Q Do you have copies of the testimony that Ms. Geer
filed in this proceeding?

A Yes, I do.

Q Okay. I would like to turn your attention to the
exhibit filed to her direct testimony, and it was labeled
HG-1 titled *Florida LPIC activity from 1/1/37 to 3/1/s8."

A I have it.

Q Okay. Ms. Geer believes this data indicates that
there is thriving intraLATA competiticn in Florida. Do you
agree with her conclusion?

A No, I do not. I believe it indicates that with
the restrictions that are in place, znd we are concerned
with service contacts, that very first portion of the
exhibit, I believe it clearly shows that even with the
restrictions in place that they are maintaining 73% of the
overall market and that it doesn't show that there is --
There is competition, but there is not a huge competition
in the intraLATA environment, and that if they are allowed
to promote themselves, that 73% that they have with

restrictions in place will only increase --
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Q The 73% I understand is just on an activity
basis, ®0 it's just those new connections that are made and
only 73% of the new cultugar- are subscribing to BellSouth
as their intralATA carrier; is that your understanding?

A According to the information provided by Bell,
and that's what we are most concerned about, are the new
customers, we clearly understand that the restrictions
imposed on existing customers will be lifted, and we don't
dispute that. It’s clearly the new customers, the new

connections that we are concerned about.

Q So you’'re not as concerned about overall market
share?
A Well, we are concerned about overall market

share, but we feel that the greater damage can be done if a
customer that is brand new -- If a customer is moving
from a NYNEX region or an Ameritech region a Pac Bell
region and they are coming to -- they have never had
intralATA competition and they are coming to Florida and
BellSouth is their local carrier, if BellSouth is allowed
to tout itself, this customer may never know that it had a
choice in long distance carriers, or carriers rather for
their intraLATA service.

Q If one out of every two new connections were for
BellSouth, meaning there was 50% BellSouth, 50% to other

carriers, would that be indication of thriving competition
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in the intraLATA market?

A I think it would be a start, but we still need to
go back to local competition in the fact that, you know,
right now customers, you know, they can’‘t call up and order
service or call up and get another carrier of local service
in the state as it stands. They can’'t call up and get
MCI’'s service and, you know, be touted MCl’s service all
the way through the call. I think until local competition
is fair and open that the intralATA market is -- and that
BellSouth is the bottleneck for that and that the new
customers have to go through BellSouth to get their local
service and on that new local service call they are going
to be informed about local services, intralATA services and
interLATA services, neutral restrictions need to be imposed
until the rest of the marketplace is clearly up and active
and fair. I think that is a better indicator than just
looking at raw numbers provided by Pell on the number of
customers.

Q Okay. Still on this issue of competition and
market share, if you’d turn to the rebuttal testimony that
Ms. Geer filed, page 2, and she is addressing your
testimony. At line 6 she says that you have simply
restated stale arguments from years past, based on your
direct testimony, you would have the Commission believe

that the local toll market has remained stagnant during the
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past years, and she states that --
MR. BOND: I'm sorry, are you in the rebuttal
testimony?
MR. COX: Yes, I'm sorry I didn‘t clarify that.
It’s rebuttal, page 2 of Ms. Geer.
BY MR. COX (CONTINUING) :
Q *"The complainants have made no attempt --" at
line 8 "-- to quantify the effects of the marketing

restrictions in Florida."

Could you comment on these statements, first with

regard to the allegation that you would have us believe
that the intraLATA toll market has remained stagnant during
the past two years?

A Can you ask the question one more time?

Q Sure., Sure. With regard to the statement that
Ms. Geer makes in her rebuttal testimony that you would
have -- you, Ms. Seay, would have the Commission believe
that the local toll market has remained stagnant during the
past two years, do you agree with her analysis of your
testimony? Are you trying to tell the Commission that the
local toll maurket has remained stagnant during the past two

years?
A I believe she is saying that the complainants

have made no attempt to quantify the effects of --

Q Right, that‘s the next statement.
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A Oh.

Q The next statement says, "The complainants have
made no attempt,” and I guess they do interrelate, you're
right. Have you made any a:tempt to quantify the effects
of the marketing restrictions other than analyzing
BellSouth's calculations?

A The toll market may not have stayed stagnant, but
thé local market has, which is affecting the overall
process involving intralATA. Since the toll market -- My
thought was is that the local market has stayed stagnant
and the toll market has been open, and by BellSouth's
numbers there is 27% of the market selecting another; bLHut
BellSouth is still the local monopoly. I think the key to
this is, is that customers have to go to Bell to get their
local service, and they are going to --

(PHONE INTERRUPTION)
MR. BOND: You might need to ask your guestion
again.
MR. COX: Sure, let’s do that.
BY MR. COX (CONTINUING) :

Q We were talking about the all:gatiom that you've
made no acctempt to quantify the effects of marketing
restrictions in Florida, and you were discussing the
situation with the local market.

A I was getting to the point that I think the key
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here is that customers still mus: go to BellSouth for their
local service. Until there is true local competition,
customers still have to go to BellSouth to get their local
service, to be educated or inforned on this new install,
that they have aa option for their intralATA carrier and
that they have an option for their interLATA carrier.
Customers are not gaiﬁg to another company for those pieces
of information. Today they are, if they are establishing a
new telephone number, they are still going to the incumbeat
LEC, in this case BellSouth, and that is what has been
stagnant and stale, is the local competition, and the fact
hasn’‘t changed that Bell is still the bottleneck and the
first company that the customer will go to.

If a customer comes to MCI, regquests long
distance service, be it interLATA or intralATA, we cannot
establish an account for them unless they hLave gone to
their local company £irst in order to establish an account
with them. So even in this existing environment, a
customer still has to go back to them; and if they were to
come to us first, we would still have to send them back to
Bell to go through those steps. So even if we did have the
ability to educate them or put something on line for them,
Bell would still get a clear shot at picking the
opportunities to promote itself on the new install portion

of that customer’s service.
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Q Based on the testimony that Ms. Geer has filed on
behalf of BellSouth in this proceeding, it seems that
BellSouth has come forward with two primary bases for
1ifting the intralATA toll restrictions. The first, what
we have been discussing, has to do with the market share,
and you keep pointing me to what is going on with the local
market. The other area seems Lo deal with alleged customer
confusion. What is your understanding of this customer
confusion that Ms. Geer has raised in her testimony? And I
could refer you to page 6 of the rebuttal testimony that
Ms. Geer filed where she discusses the impact of removing
the marketing restrictions on the customer confusion that
she had previously described in her direct testimony.

A I‘'m just reading the section.

Q Okay. Take your time.

A I mean I think she is referring that if they sell
something early on in the conversation with the customer,
that if they pick anoiher carrier, it negates what they
earlier purchased from BellSouth. My thoughts would be if
a customer picks another carrier that negates something
that was previously selected, BellSouth would say so. They
would not remarket or sell something or embellish -- not
embellish but influence the customer to keep whatever
service they offered.

If the customer in the first part of their
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conversation during the local porticon of the call has
either offered to pay something in addition to their local
service to have some type of plan and that when they get to
the intraLATA portion of the call, if they pick another
carrier that would make the plan they selected with
BellSouth obsolete, the BellSouth representative should
simply state that, they should not allow the customer to,
you know, keep something and pay for something that they
sold. They should say, Per your selection of MCI for your

intralLATA service, you no longer need blah, blah plan or

X,Y,2 plan that you purchased, period. They don't need to

go into any further detail.

Q They can’t tell them why they don't need the
service any more?

A I mean the customer may ask that, but if the
customer doesn’'t, they may know why they don't need it; but
I mean we are not out to say that they need to confuse the
customer, but I think they should clearly state that, you
know, MCI carries those calls, or AT&T, but your intraLATA
carrier provides that service and you no longer need X,Y,2
plan from BellSouth.

I£f the customer goes into details, the BellSouth
rep will probably have to have that conversation with the
customer so that they are not confused; but I don’t believe

that the BellSouth rep should be allowed to, you know, get
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to the enter -- I mean intralATA portion selection and say,
well, vou know, you already picked X,Y,Z plan so BellSouth
can -- you know, by piiking BellSouth for your intraLATA
carrier, that may change that plan and so forth because I
don‘t feel the BellSouth reps are in a position to
understand all the pricing plans of all their competitors.
I mean if today MCI offers five cents a minute and the
average call of the consumer is 15 minutes, then 15 cents a
call is better than 25 cents a call if that is the plan
that BellSouth is offering the customer or they feel they
would lose by having, you know, MCI as their carrier.

So I don't feel BellScuth is wanting to take on
knowing all the pricing plans and products of their
competitors, so if a customer selects a carrier that would,
you know, would mean that they no longer need a previously
sold service or something that BellSouth offered, then they
need to just state that, but that doesn’t mean that the
company they selected offers a worse plan. Tomorrow a
company may come out with a 20-cent-a-call plan which would
be better than BellSouth. BellScuth, are they going to be
ready to know that? I don't think their reps are going to
want to be in that position.

Q So am I -- I have a question. Can MCI provide
flat rate opticnal calling plans comparable to those of
BellSouth? Can MCI provide those cype of plans, such as

C & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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the EAS, the ECS or the area plus type plans?

A I don't believe we do today because we pay access
rates versus interconnection rates with BellSouth.
BellSouth is paying a flat 25 cents, and if MCI were to do
a flat rated call, we are paying access minutes on that,
and we pay -- I'm not sure. I would have to find out what
our access rates are, but I'm sure they are more than a
penny, to BellSouth. You know, we would have to be able to

cover the cost of paying BellSouth to complete the call and

to pay for the components of carrying the call.

And it doesn’'t -- what I'm trying to say is thac

in today’'s market we don't currently offer a 25-cent flat
rated call. It doesn’'t mean tomorrow we couldn’'t offer a
25-cent. We may tlk; it as a loss leader and come up with
a 25-cent or a 20-cent call. And again, in today's
environment, the customer may only make an average of a
four-minute call which is 20 cents.

I mean I think what we are doing is if we lifc
the restrictions a hundred percent across the board we are
saying that all customers, or a certain type of customer or
one type, and customers are very different. Customers may
use intralATA services in a multitude of ways, some may
need 25-cent flat rated, or some may benefit from what
other plans or services other competitors use. And a

customer may be equally misled or deceived if they are told
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you’'re losing out on your 25 cents with BellSouth when, in
fact, maybe they would have only averaged three- or
four-minute calls that would have been 15 or 20 cents, or
even a five-minute call. If today’'s environment is 25
cents, it would be equal to what they could get on
BellScuth. So I think they would equally deceive a
customer if they try to sell or educate somecne that theirs
ie a better plan or a better product when I don’t think
BellSouth fully knows if it is or not. I think that is up
to the consumer to figure out.

Q Soc do you believe that there is some customer
confusion presently as a result of the intralATA marketing
restrictions?

A From personal experience I‘'m not aware of any.
But I mean according to Ms. Geer they are saying there is
customer confusion.

Q And so do you have any suggestions on how we
might remedy the situation Ms. Geer described? Is that the
sort of neutral education that you were trying to refer to
earlier?

A Right. T think -- I1f what she is describing is
that if the customer has a certain plan with BellSouth and
then they pick another carrier for their intraLATA service,
they feel the customer -- from what I’'ve seen and heard,

what she is saying is that the customer is confused if they
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lose something with BellSouth when they obtain the services
of another company; and I feel that if a customer has
bought something or they have paid extra, like a monthly
fee for a product with BellSouth, earlier in the
conversation, maybe it‘s associated with their local
service plan, and then they get to the intralATA portion of
the call, the customer selects a carrier other than
BellSouth, then BellSouth should simply neutrally educate
the customer that, due to your selection of, you know,
AT&T, you no longer need X,Y,Z service plan. And there
may -- you know, if the dialogue between the customer i3,
well, why is that, then the customer service rep can’t
ignore that question. But I don’t think they should be --
They should answer it, but I don‘t think that it’'s supposed
to or should allow them the opportunity to say, Mr.
Customer, before I even tell you about intraLATA, know that
with whatever X,Y,Z service you purchased from BellSouth,
this has all these wonderful things; so if you have
BellSouth as your intralATA one plus company, we’ll do all
these things for you. That's a marketing, that’s a sales
pitch. That’'s telling them what BellSouth will do over
their competitors, and that‘ms not fair.

I mean if they are ready to sit there and tell
them, well, you know, MCI offers five cents a minute and if

you’'re average call is more than five minutes, then our
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plan is better than MCI; and AT&T offers another type of
plan. But I don’t think BellSouth wants to sit there and
know all ¢f our pricing plans and our products. I don‘t --
They would be doing the customer just an injustice by
telling them, you know, well, you are losing something by
the selection or by not even educating them on the
selection of another carrier when, in fact, they may
benefit -- have greater benefits with another carrier or
equal benefits with another carrier.

Q Okay. So you've seemed to indicate that the
present restrictions would allow them to do some minor
education of the customer to inform them that they would be
losing the benefit of the service; is that correct?

A Well, I think that we are not saying that they
should defraud the customer by any means. We are saying
that if they’ve picked something earlier in the
conversation with that rep, they’ve bought something or
they’'ve agreed to purchase something from BellSouth and
that their selection of another intraLATA carrier would
make that, their previous selection ocbsolete, then the
BellSocuth rep should tell the customer that they no longer
need that product or plan. We are not saying that they
need to continue to get the money for that or just leave it
as is and confuse the customer and defraud them; that'’'s not

what we are saying.
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Q Right. But under the present restrictious and
Commission order, they would be allowed to do that; is that
correct? Is that your understanding?

A I don’t think there is anything restricting them
from telling a customer they don’t need a certain plan.

Q Okay. So that’'s not stepping over the boundary
of being neutral?

A Not by telling a customer that they don’‘t need a
product or a service that wouldn’'t be usable by the
customer, no.

Q That concludes staff’'s questions.

MR. COX: Would the witness like to take a break
before the other attorneys start their questioning?

WITNESS SEAY: I'm okay. We can go on.

MS. WHITE: This is Nancy White. 1I‘ll assume
that since Ms. Seay is a witness of MCI and AT&T and

FCCA that they have no guestions?

MS. RULE: None from ATET.

MR. COX: Nancy, why don‘t you start with your
questions.

MR. WHITE: Well, I would rather go last if FCCA

has any gquestions.

MS. KAJFMAN: Hey, Nancy, this is Vicki. We

don't have any guestions.
MS. WHITE: Okay.

C&N SEE, IDA B50)6597-8314
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EXAMINATION
BY MS. WHITE:

Q All right. Ms. Seay, Nancy White for BellSouth
Telecommunications, and I want to follow up on the last
discussio:. you had with staff members. You said that if in
the conversation with a BellSouth service rep a new
customer picks a plan, that when they pick an intraLATA
tuil carrier that negates the plan they’'ve picked that
BellSocuth should tell the customer you no longer need that
plan; is that a fair assessment?

A Yes, it is.

Q Aren‘t you saying that BellSouth should make the
decision for the customer on what the customer needs?

A No. I think BellSouth has made the inference
that they are defrauding the customer by not being able to
tell them that. I think they are doing the customer --
they are servicing them by telling them that you no longer
need this plan because of your intralATA pick. I stated
that if the customer asks questions about that, then the
BellSouth representative should answer those questions.

Q Well, how is BellSouth to know whether the
customer no longer needs the particular plan?

A Well, I thought that was -- I think I'm confused
by the question. I thought that was what BellSouth was

saying, is that there was customer confusion because they
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either had plans or there were services that the customer
had with BellSouth but then they lost it because they were
picking another carrier.

Q Yes, but you said that BellSouth should tell the
customer that the customer no longer needs the plan, and I
guess my guestion is, how is BellSouth supposed to know the
specific needs of each customer?

A If the customer picks a carrier that wonuld
enable, would not allow -- by what intraLATA carrier they
pick, if by that selection they cannot utilize the service
that they have purchased or made an agreement with
BellSouth, then BellSouth has the right to tell them that
by this pick you’'ve made you no longer need this. I think
the second decision negates the first one; and BellSouth
would, therefore, educate the customer that this plan that
you are going to pay more for or you've selected, that you
don‘t need. I don‘t think BellSouth would want to bill a
customer for something they can't use.

Q Now is it -- what about in the situation where
the customer could use the plan but they would have to dial
around, would BellSocuth -- under the restrictions as they
currently exist in your opinion, would BellSocuth be
available to advise the customer of the dial-around option?

A I think my main focus is on -- I'm not an
expert on BellSouth’'s plans by any means, but if there are

" C & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314 50
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plans that a customer pays extra or additional monthly for,
if there is something that they just automatically get, if
they use it or don‘t use it and they are not paying
anything additional for, then, no, I don’'t think the
representatives should educate them and market to them how
to use dial around.

Q Okay.

A Because I don’'t think they would want to say,
well, if you don’t pick MCI for your intraLATA carrier but
you can dial around and use them, I don’t think that is
going to happen on the call.

Q All right. How long has intraLATA competition
been open in Florida?

A I don‘t know off the top of my head, three years,
two years.

Q Okay. And do you consider that a new competitive
market?

A I'd say that‘s a ne. market. It‘s in its
infancy.

Q Do you believe that the intraLATA market is
competitive now in Florida?

A I think once we have full local competition in
Florida we'll have a true competitive market all the way
around. I don't believe that -- I think since BellSouth is

still the monopoly company that all customers must come
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through to get their local service that impedes full
competition.

Q All right. Can you tell me what experience and
training or info mation do you have with regard to the
competitiveness of the local market?

A I‘'m not an expert in local market.

Q Okay. Do you know how much local competition
exists in Florida today?

A I do not.

Q Okay. Now can you tell me, I understand that
your position is that the restrictions should not be lifred
until there is full competition in the local market; is
that correct?

A That is correct.

Q Was this your position in the original marketing
restriction docket in Florida?

A I believe there were numerous issues. I would
have to go back to look at my original -- the original
compliant that was filed, but there were many more issues
that were raised in that hearing than in the current
situvation.

Q Okay. So would it be fair to say that you just
don’'t recall?

A I don't recall.
Q All right. Now let me ask you this with regard

~— T & I REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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to your position on local competition. Hypothetically, if
the e was a 90% market share loss by BellSouth in the
intralLATA toll market and there was a 10% loss in the local
competitive market, what would be your position as to
whether the restrictions should be lifted?

A I think that would be up to the Commission to
make that decision on when the restrictions could be
lifted. Today my understanding is that there are a lot of
problems with local competition.

Q Well, and I understand that‘s your vieuﬁoint, but
I'm asking you what would your cpinion be. If there is 90%
BellSouth market share loss in the intralATA toll market
and 10% BellSouth market share loss in the local market, is
it your opinion that the restrictions should be lifted or
not?

A I don't believe that -- I don't know if you can
lock at just raw market numbers to make such a decision. 1I
think you have to lock at the overall conditions of the
competitive environment. If a customer truly has a choice
of their local nhone company and there is full competition,
then the customer has the ability to use different
carriers; and at that time, if a customer has full
competition and a multitude of carriers to pick from, then
I believe the Commission would look back at this and decide
if the restrictions should be lifted. I don’t know that

C & N REPORTERS TALLAHASSEE, FLORIDA (850)697-8314
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you can look at raw numbers and make that decision.

Q Now do you have any information on which you
based your statement earlier that the lost market share
suf ferec. by BellSouth would not have happened without the
restrictions?

A I don’t have any data. I know that that's -- the
numbers that are reported by Bell show that they still have
73% and, again, Bell being the only monopoly that has --
the only company that has those numbers and that if you

listed -- and they’ve had restrictions and they‘'ve had 70%,

so if you lift the restrictions, it would be obvious that
it would go up. I mean that is why BellSouth wants the
restrictions lifted is so that they can gain back more of
that 27% of the market share.

Q And on what do you base that statement?

A The fact that BellSouth is asking for them to be
lifred.

Q Okay. 1Is that anywhere in BellSouth's
testimony? Do you have any information on which to base
the statement that that is BellSouth’'s motivation in this
casae?

A Well, I'm not an employee of BellSouth, so I'm
not sure what their -- I'm reading their testimony, and

that’s my understanding of it.

Q Does the customer have a choice of BellSouth as
—— T & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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an intralATA provider today?

A I'm sorry, the question again.

Q Does the customer have a choice of BellScuth as
an intralATA provider today in Florida?

A I do not know.

Q In your testimony concerning the 1955
stipulation, do yﬁu know whether the issue of stating,
guote, BellSouth could also provide service, end quote, was
specifically discussed by the parties?

A I do not.

(o} Okay. If BellSouth has a competitor for local
service, is providing local service in Florida today, can
that company market itself for intralATA service when a new
customer calls it up?

A Ask your question one more time please.

Q Yes. BSay that you have -- if you've got a local
exchange company non-incumbent, alternative local exchange
company who is providing local service in Florida today and
a new customer calls that company up for local service, can
that company market its intraLATA toll service to that
customer?

A I'm not aware of any restrictions on that type of
company .

Q Okay. Do you have any information with which to

dispute the statistics that are contained in Ms. Geer’s
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testimony?

A No, we do not because Bell is the only company
that would have all the information being the incumbent
LEC.

Q Well, do you have any reason to believe that the

statigtics cited in Ms. Geer’'s testimony are not correct?
A No, I do not.
Q You said that you had Ms. Geer's direct
testimony. Could you turn to Exhibit HG-2, page 5 of 57
A I have one of one., I have no -- I have her
testimony.
Q HG-27
A I have HG-1. I have no dash two.
MR. BOND: I don’'t have an HG-2 either.
MS5. WHITE: I’ll be happy to fax it to you.

MR. BOND: Okay. You want me to give you the fax

numbexr?
MS. WHITE: Please. Just give me a minute and

let me take it off my copy. Well, let me try it this

way. Let me try it without.
BY MS. WHITE (CONTINUING) :

Q Ms. Seay, if an intraLlATA toll company stated on

a letter of authorization that, quote, only one long

distance company may be designated for the telephone number

you provide us, end quote, would that be a true statement
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for Florida?

A IntraLATA?

Q It says, quote, only one long distance company
may be designated for the telephone number you've provided,
end quote. Is that a true statement for the State of
Florida?

A It would be a true statement. They can have one
company selected.

Q But it says only one long distance company may be
designated. 1Is it true that in Florida only cne long
distance company may be designated per telephone number?

A For your interLATA service there can only be one,
and there can only be one for your intralATA service.

Q So would you agree that two long distance
companies may be designated per telephone number?

P Well, is the LOA for enter and intra or for enter
or just intra?

Q It's silent.

A I don't know. 1 mean --

Q Okay. I won’t put you on the spot any longer.

MS. WHITE: That'’s all I have.

MR, MOX: FCCA, do you have any questions?
MS. KAUFMAN: No, we don’'t.

MR. COX: AT&T?

MS. RULE: No, we don't.

T & N REPORTERS  TALLAHASSEE, FLORIDA (850)697-8314
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MR. COX: MCI?
MR. BOND: MCI has no redirect.

58

MR. COX: That concludes the deposition.

(WHEREUPON, THE DEPOSITION WAS CONCLUDED)
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CERTIFICATE OF DEPONENT

This is to certify that I, SANDRA SEAY, have read
the foregoing transcription of my testimony, Page 1 through
59, given on May 22, 1998 in Docket Number 971399-TP, and
find the same to be true and correct, with the exceptions,
and/or corrections, if any, as shown on the errata sheet
attached hereto.

SANDRA SEAY
Sworn to and subscribed before me this
day of ¢ 19

NOTARY PUBLIC
State of

My Commission Expires:
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REPCORTER’S DEPOSITION CERTIFICATE

STATE OF FLORIDA )
COUNTY OF LEON )

I, NANCY S. METZKE, Certified Shorthand Reporter
and Registered Professional Reporter, certify that I was
authorized to and did stenographically report the
deposition of SANDRA SEAY; that a review of the transcript
was requested; and that the transcript is a true and

complete record of my stenographic notes.

I FURTHER CERTIFY that I am not a relative,
employee, attorney or counsel of any of the parties, nor am
I a relative or employee of any of the parties’ attorney or

counsel connected with the acticn, nor am I financially

interested in the action.

DATED thie 25th day of May, 1998.

ZKE, RPR,/\C
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APPEARANCES!:

NANCY B. WHITE, General Attorney, BellSouth
Telecommunications, Inc., 675 West Peachtree Street, Suite
4300, Atlanta, Georgis 30375-0001; appearing on behalf of
BellSouth Telecommunications, Inc.

Also Present: NANCY H. SIMS, Direct - Regulatory Relations
BallSouth Telecommunications, Inc.
Tallahassee, Florida

JOSEPH A. McGLOTHLIN, Esquire, and TERRI THOMAS,
Esquire, McWhirter, Reeves, McGlothlin, Davidson, Rief &
Bakas, P.A., 117 South Gadsden Street, Tallahassee, Florida
32301; appearing on behalf of Florida Competitive Carriers
Association.

THOMAS K. BOND, Attorney at Law, (via telephone),
MCI Telecommunications Corp., 780 Johnson Ferry Road, Suite
700, Atlanta, Georgia 30342; appearing on behalf of MCI
Telecommunications Corporation.

MARSHA RULE, Esquire, (Via Telephone) AT&T
Communications of the Southern States, Inc., 101 North
Monroe Street, Suite 700, Tallahassee, Florida 32301;
appearing on behalf of AT&T Communications of the Southern
States, Inc.

WILLIAM P. COX, Staff Counsel, Florida Public
Service Commission, 2540 Shumard Oak Boulevard, Tallahassee,
Florida 32399-0850; appearing on behalf of Staff.

ALSO PRESENT: Jonathan Audu
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ETIPULATIONS

IT IS8 STIPULATED that this deposition was taken
pursuant to notice in accordance with the applicable Florida
Rules of Civil Procedure; that objections, except as to the
form of the question, are reserved until hearing in this
causes; and that reading and signing was not waived.

IT IS ALSO STIPULATED that any off-the-record

conversations are with the consent of the deponent.
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DEPOSITION

Whereupon,

HILDA GEER

was called as a witness, having first been duly sworn to

was examined asd testified as follows:

MR. COX: Let’s start by taking appearances of
those on the line first.

MR. BOND: Tom Bond on behalf of MCI.

MS. RULE: Marsha Rule for ATLT.

MR. McGLOTHLIN: Joe McGlothlin for the Florida
Competitive Carriers Association.

MS. WHITE: HNancy White for BellSouth
Telecommunications.

MR. COX: Will Cox on behalf of the Commission
Staff.

Do all thosa on the line and all the attorneys
present here agree to the usual stipulations?

MS. WHITE: Yes.

MR. MCGLOTHLIN: Yes.

MR. BOND: MCI does.

MR. COX: Marsha?

speak the truth, the whole truth, and nothing but the truth,

MS. RULE: What are we considering the usual these

days?

MR, COX: I’‘ll read them to you, if you would

oS
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like. It is stipulated that this deposition was taken

pursuant to notice in accordance it with the applicable

Florida Rules of Civil Procedures; that cbjections

except as to the form of the question are reserved

until hearing in this cause; and that reading and
signing wvas not waived.

It is also stipulated that any off-the-record
conversations are with the consent of the deponent.

MS. RULE: Sounds good to me.

MR. COX: All right.

EXAMINATION
BY MR. COX:

Q. Ms. Geer, my name is Will Cox, and I’1ll be taking
your deposition this morning. Could you start by stating
your name for the record?

A. I am Hilda Geer.

Q. And vho is your present employer?

A. BellSouth.

Q. And your business address there?

A. 600 Northwaest 79th Avenue, Room 632, Miami.

Q. And on vhose behalf are you testifying in this
proceeding?

A. On behalf of BellSouth.

Q. Have you ever been deposed before?

A. Yes, I have.
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Q. And have you ever testified before this commission

A. Yes, I have.

Q. How many times have you testified?

A. Once beforn.

Q. In wvhich proceeding was that?

A. It was the prior docket.

Q. Prior =-

A. On the intralATA presubscription.

Q. And have you testified before other commissions in
the BellSouth territory?

A. I have not.

Q. What's your present position with BellSouth?

A. Present position with BellSouth is that wve feel
that the circumstances in the marketplace have changed and
therefore --

Q. Excuse me. Let me clarify. As far as employment,
vhat’s your present position?

A. I'm sorry, director.

Q. Director, and what does that entail, that
position?

A. I bave responsibility for consumer services or
residential services for the South Florida territory, which
includes south of Fort Pierce to Kay West.

Q. What are some of the day-to-day functions that you

o3
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perform in that capacity?

A. I supervise about 1500 employees, most of which
are customer service representstives that take customer
calls, and assist customers in the area of service,
":nllnctiunl. repair, that area.

Q. What sorts of functions do you perform
“lpnniricllly with regard to the intralATA toll,
presubscription services?

I\ A. other than supervision of the emplcyees who deploy
the guidelines and the procedures that we set in place for
them to follow, that’s my key responsibility there.

Ii Q. I have some questions regarding the direct

testimony that you prefiled on behalf of BellSouth in this

proceeding. Do you have that with you?

A. Yes, I do.

Q. If you could turn to Page 3 of your testimony.

A. Unh~huh.

Q. And on an ansver starting around Line 17 you talk
about the importance of the first experience a new customer
has with the company.

A. That’s right.

Q. And starting in Line 22, it states, the marketing
restrictions imposed on BellSouth preclude the company from
explaining in detail products and services that can benefit

CONSUmMers.
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A. Uh=huh.

Q. What would be some of the products and cervices
that you’re referring to here?

A. Primarily in this case we would be talking about
|local calling plans, whether they would be of the type that
the custome: pays a flat rate, a flat monthly rate to have
access to those services, or those services that he would
have access to automatically but he would pay on an
as-per-use type basis. So the primary services that we’re
addressing here unulg more than likely -- would be local
calling plans of some description.

Q. What sorts of plans would be those that would be
on a flat rate basis?

A. Those primarily would be plans, such as Area Plus,

in the residential market, or Business Plus in the business

market, where the customer pays a flat rate on a monthly
basis and he has access to unlimited calling or certain
amount of calling within an expanded or extended area type

basis.
Q. And the Area Plus is for the residential; is

that --

A. Area Plus is for residential. Business Plus is
for business customers.

Q. You stated in this statement, you say that

precludes BellSouth from explaining in detail. When you say
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"in detail,” so if it’s not a detail, what level of detail
is allowed? What is your understanding of that?

A. Okay, the level of detail that is allowed at this
poirt is that for a new customer, or even at this point for
an existing customer, when we are negotiating the intraLATA
toll carrier that the customer is going to have on his
records in order for him to make his local calls, what we
are allowed to say is basically that there are several
carriers in the marketplace that provide that service, and
then we ask the customer to let us know what carrier he
wants to select, and if he does not have one or he doesn’t
know right then and there, we offer to read a list of those
carriers that provide the service in the area. And we read
a random list of those carriers.

Q. When would this type of negotiation take place?
What’s the normal setting for this type of negotiation? You
sald -- you referred to "negotiation" with the customer.

A. Well, there’s at the time the customer calls in to
either place new service, or if he’s moving from one
location to another, even within the same city, we would
follow the same procedures.

Q. Okay. Is there anymore explaining that BellSouth
would be allowed te o, that you can think of?

A. Not unless the customer asks in specifics about a

service that we might provide that he might have heard
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about, or that he may know of.

“ Q. Can you think of an example of this situation?

Flan, or if he had heard about Area Plus, for example, and
“h- asked a direct gquestion about that service, then
obviously we can address and answer that guestion. But wve
are not to be marketing any of our intralATA toll services
unless the customer asks a direct question regarding the
service.

Q. Okay, so if the customer introduces the subject,
then you can market the service?

A. That’s correct.
il Q. Turning to Page 4 of your testimony, at Line 8,

you state, allowing BellSouth to once again market its

intralATA toll services to new customers will stimulate
competition.

So is it your position that the present
restrictions stifle competition?

A. The present circumstancers, I believe, not stifle
competition, but they do not leave the field as a fair
playing field for all people involved, for all the players
invelved. In addition to that, I think that there -- it

A. Oh, for example if he had heard about our 25 cent

creates a great deal of customer confus.on, which is not in

the benefit of the customer, because the customer is not

able to avail himself of the services that are in the
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marketplace, and alsco he may end up paying for services he
has no access to because of misinformation. And I think
that the kind of competitive marketplace that we would be
putting in place would certainly create competitive rates
and competitive calling plans generated by the other
carriers in order to really and truly bring about the
economic benefits of the competitive marketplace to the
customer.

Q. So you’re saying it doesn’t stifle competition,
but there is, you believe, some hindrance to making it a
fair --

A. Absolutely.

Q. -= playing field?

A. And create a great deal of customer confusion,

which is not in the benefit of the customer.

Q. Tell me more about that customer confusion. Could

you explain what you mean by customer confusion?

A. Well, customers call us and they make their
selection of carrier, and go on about their business. Then
later they may find out that either, one, they had -- they
could have availed themselves of services of the -- either
EAS or ECS type services that were available to him in the
particular location he vas existing in, and either, one, he
was paying for services he was not receiving, or he could

have bean paying a lower rate for this same kind of
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|l|rv1cl. And in a lot of cases we do receive complaints to
that effect, and in other cases customers feel that we
|d1dn't serve thea well by not educating them up front on
what vere really the true alternatives in the marketplace.

Q. So the confusion is, sort of, vhy didn’t you give
us the whole picture?

A. That’s right. In addition to the fact that they
do come into contact with a lot of literature in the
marketplace which leads them to believe, or misleads them
into thinking that they can only have one carrier for the
entirety of his long distance service, intraLATA as well
interLATA. So there’s a great deal of confusion in the
customers’ mind about that as well.

Q. That relates to the exhibits attached to your
testimony?

A. Correct.

Q. The -- blanking out on the term here.

| MS5. WHITE: Commercial.
WITNESS GEER: LOAs.
|BY MR. cox:

Q. LOAs.

A. That’s right, the LOAs.

Q. In the naxt line in that same ansver, on Page 4,
Line 9, it says, "For nearly two years now BallSouth has

been unable to discuss service during negotiations.®™ Now
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these negotiations here are the same types of negotiations
we discussed earlier?

A. That'’s correct.

Q. Starting at Line 12, you state, "Allowing
3ellSouth to market once again will act as an incentive for
other intralATA providers to develop competitive rates and
calling plans and not rest comfortably on their laurels
under the guise of protective regulation." Could you
provide examples of these types of competitive rates and
calling plans that might be developed?

A. Well, I don’t know that I have examples on hand
right now, but I do know that at the present time, a lot of
the plans that are in place from other carriers are still
pretty much on a per minute type basis. And customers do
erjoy being able to utilize a lot of our flat rate type
calling plans, which I believe part of the reason we feel
that it would really create true competition and true
economic benefits for the customers if we were allowed to at
least share that those are available in the marketplace.
Right now a lot of customers just don’t really know, and
they think that the per minute plans -~ they’re confused
between the per minute plans and the flat rate plans, and
they feel that those are the only plans that are available
to him.

Q. Am I to understand from this statement that you

Iy
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believe that there might be perhaps benefits to the
consumer, lower rates, better pricing plans for the
consumer?

A. Absolutely. I think the more educated the
cus‘.omer is on all the alternatives that he has in the

marketplace, and kncwing what’s available from BellSouth as

well, is going to entice the long distance carriers to truly
go out there and compete in that marketplace.

"~ @. I would like to turn you to the bottom of the page
where you start discussing the exhibit you provided as HG-1
to your direct testimony.

A Uh~huh.

Q. And that’s titled Florida LPIC activity from
1-1-97 to 3-1-98.

A. That’s right.

Q. For the purposes of this exhibit, who gathered the
data for this exhibit?

A. I believe the data was gatchered by Chris Boltz,
|who provided the response to the interrogatory.

Q. Who is Chris Boltz?

A. I believe she’s a manager in the interexchange
organization, interexchange services staff organization.

Q. In BellSouth?

A. In BellSouth.

Q. But she is an employee of BellSouth
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Telecommunications?

A. Yes, she is. She has responsibility for
information that comes from the CARE system, which is the
mechanized system we utilize to gather that data.

Q. Ckay. So she is hands-on with the CARE system on
a daily basis?

A. That’s my understanding.

Q. Do you lcnw'hmr long she’s been working in that
capacity?

A. No, I don’t.

Q. Who actually put the data into this format? Did
she put the data intc this format?

A. That’s my understanding.

Q. And the purpose of -- what’s your understanding of
the purpose of this attachment?

A. Well, the purpose of this attachment is to show
the changed competitive marketplace since January 1997
through March 1lst of ’98, both as it relates to newv service
connections, existing service, and moves, and the overall,
as to whether customers are selecting BellSouth or selecting
others.

(Pauses)

Q. And you -- my understanding is you believe that

this shows that competition is thriving?

A. Absolutely.

e
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Q. could you explain to me why you think that’s
true?

A. Well, when you look at the data on new service
conaections during this time period, customers selected
other carriers in tie residential marketplace 32 percent of
the time, and 20 percent in the business market. And
basically the data that’s on here shows that on existing
service changes, and that is customers who are either
calling us or calling a carrier to change their local PIC,
that is the bulk of the activity, 51 percent of the
activities in the existing customer base. Eighty-four
percent are selecting others in the residential market; 92
in the business market. When you go all the way thcoough the
bottom of the chart and you look at the totals, of all the
activity that is taking place during this time frame, you
can sea that 57 percent of the customers in the residential
marketplace are selecting others and 46 are selecting others
in the business market.

Q. So that -- but that figure about the. 57 percent is
just those changes that you process; it’s not 50 percent of
BellSouth’s total access lines in Florida?

A. That’s correct. This is -- the basis for this is
activity, not lines.

Q. Right. Okay. Now you said that this study period

was from January 1, 1997 to March 1lst, 1998. Have you
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updated this information since that February date?

A. I have not updated it on an exhibit as this one.
Obviously we could do that if that’s --

Q. Could you provide that?

A. Absolutely.

Q. And If you could provide it as most recently as
possible, I won’t stipulate a date on that and we’ll call
that Late-filed Deposition Exhibit 1.

A. Okay.

Q. Update to Exhibit HG-1?

A. Probably prior to the hearing, the latest day I
would be able to obtain would be April and May.

(Late-filed Exhibit No. 1 identified.)
BY MR. COX:

Q. Going to the bottom of Page 5, Line 18, it states,
the target of competitors’ marketing activity appears to be
existing customers. Approximately 51 percent of all
residential LPIC activity and 30 percent of business LPIC
activity during the study period was generated by changes on
existing lines.

Now does the LPIC activity only include customers
who change their intralATA toll carrier for the first time?

A. No.

Q. Being --

A. No, no. The data in here, since it’s an activity
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based data, it would be any customer that either called the
carrier or the business office to make a change. It could
be a multiple change.

Q. S0 it could be somecne who subscribed to
PellSouth, changed to another carrier and then changed back?

A. It could be. Since this activity base, that kind
of change would be captured both ways.

Q. And you don’t specifically keap track of those
customers who switch -- say, switch back to DellSouth as a
separate piece of data?

A. I’‘m not aware of any system that keeps track of
that information.

Q. Also at the bottom of Page 5, the last sentence
there, it says, the last category summarized during the
study period was moves (from one address to another
address.)

What I’m wondering is how does a move from one
address to another addr-ess represent the lous of a customer,
or does it necessarily represent the loss of a customer, I
guess is my question.

A. Well, the negotiation step for a move from one
address to the other still contains the restriction of
discussing anything with the customer or informing or
"-ducatinq the customer, other than what the alternatives
are, and then sharing with him or her what the current
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carrier is on record for his account, and then expectira the
customer to make a selection either because he knows who he
wants to selact or because we read them the list. So
basically it could be a customer that was a BellSouth
customer who’s moving to a different address, and wve let
thes know that there are several carriers in the marketplace
now who provide that service. We do tell them BellSouth is
your current carrier, but at the same time, he could now
select somecne else, either after we read them the list, or
because he‘s already made a determination he wants to try a
different carrier.

Q. I want to go back a step to when we were talking

about the exhibit. And you were saying that this is done on
an activity basis, not on the total access lines basis.
A. Right. This particular exhibit.
| Q. Right.
A. Yes.

Q. Do you actually have statistics on an access line
basis? And what I'm getting at is, do you have any
statistics that show loss of market share?

A. The statistics that I saw last were as of mid
March, and it showed that Florida, BellSouth, had lost 30
percent of its residential access lines, LPICable lines, in
other words, and 26 percent of the complex market lines and

20 percent of the small business LPICable lines. That
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information can be obtained more currently, as well, but
that’s the last data that I saw.

Q. And somecne else in BellSouth was assembling this
data? Is that your understanding?

A. Yes, there are differing organizations that
assemble trat data, depending on vhat market segment they’‘re
managing, whether it’s consumer, small business or complex
business. ‘

Q. Do you think you could provide the most current
update to that information?

A. Yes, absolutely.

Q. We’ll have that maried --

A. As of the end of Ma).

Q. As of the end of May -- marked as late-filed
Exhibit 2, Update on BellSouth =--

MS. WHITE: I think what you’re really asking her

to update is what’s at the top of Page 6.

MR. COX: Okay. That's still activity basis.

That’s not total access linas.

WITNESS GEER: What he's asking me to update is

the information that’s on Page 6, Line 15.

MR. COX: I'm just goin; to say Update on

BellSouta IntralATA Toll Mar)et Share.

(Late-filed Exhibit No. 2 identified.)

MR. COX: And that’s Late~filed Exhibit 2 to

2
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Ms. Geer’s deposition.
BY MR. COX:

Q. Turning to the top of Page 6, that Ms. White just
referred to, these figures, the first figure where it says a
total of all the LPIC changes from January 1997 to February
19¢8 at $4,569,7977

A. Right.

Q. of this number, do you know how many of these
changes were residential?

A. 3,228,945,

Q. How many were business?

A. 1,340,852,

Q. Do you know how many actual residential lines were
affected?

A. No, I do not.

Q. And do you know how many actual business lines
were affected?

A. No, I do not.

Q. Do you know how many total resident.ial access
lines BellSouth has in Florida the last time you were able
to check?

A. Approximately 4.3 million.

Q. And how many total business lines in Florida does
BellSouth have?

A. I believe it’s a bit over a million. I can bring
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exact numbers as of the end of May, but -~

Q. Do you believe that at least some of the 4,569,797
LPIC changes involve, perhaps, the same line being changed
more than once?

. Yes.

Q. And you havu no idea how many?

A. No.

Q. Is that information obtainable?

A. Probably so. Not very easily though. You would
have to do soma iterations on matching telephonc numbers and
things such as that to see hov many times this particular
number is hitting some kind of change. So I would assume,
yes, it probably is obtainable. Is it easily obtainable? I
would sincerely doubt it.

Q. And under the time constraints we’re under now,
probably be kind of difficult to understand.

A. Take a computer guru to write a program and see if
it --

Q. Do you think you could provide an estimate? 1Is
that within the realm of possibility?

A. I would really have to ask subject matter experts
in that arena. I am not in the database managemant area.

So I don’t know that I could even tell you that I could or
not, unless I talked to a fev pecple that might be able to

tell me if there’s any guick way of making that
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deternination.
Q. We’re going to ask, if possible, with that
criteria, if you could at least =--
A. You really want this, huh?
Q. -= provide an sstimate, and we’ll title that -- be
Late-filed Deposition Exhibit 3.
A. So what you’re looking for is the number of lines
that would be involved --
Q. Affected lines.
A Affected lines, in these 4.5 million changes?
Q. Uh=huh.
A That’s what you’re really looking for, correct?
Q. Uh=huh.
A No? He’s shaking his head.
MS. WHITE: Why don‘t we go off the record for a
minute?
(Discussion off the record.)
MR. COX: Late-filed Deposition Exhibit 3,
Estimated Percentage of LPIC Changes Occurring on the
Same Lane Line From 1~1-1997 to 2-3-98.
(Late-filed Exhibit No. 3 identified.)
BY MR. COX:
Q. Moving to Line 15 on Page 6 of your direct
testimony, vhere you offer some figures. And it states, a

comparison of intralATA toll competition results shows that
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in Florida BellSouth lost 30 percent of its residential and

26 of its complex business, 32 of its small business, as of

January 1998. That’s what we were just talking about.

A. That’s correct, and that’s what I will be updating

at part of Exhibit 2.

Q. Could I ask that when you provide that update you

provide support for these figures? Would that be possible?

A. That would constitute support.
MS. WHITE: For the number of lines?

MR. COX: Right. Any sort of backup materials

that helped you to arrive at those figures, any

statistics that you used.

WITHESS GEER: Such as total number of residential

lines in Florida?

MR. COX: Right, whatever bhackup calculation

materials that you can provide is what ve’re looking

for. We’ll just supplement to that Exhibit 2.

BY MR, COX:

Q. On Page 7 of your testimony, you go through a

series of prompts or points in the customer contact
protocol, starting at Line 9.

A. Right,

Q. And this deals specifically with what wve're
talking about, the intralATA toll subscription type
services. The second point, BellSouth would advise a
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customer that BellSouth can provide its local toll service?

A. Uh=huh.

Q. Do you believe -- I have a suggestion. I want to
ree if you felt like that BellSouth might be amenable to
this suggestion. The suggestion is this: BellSouth would
advise the customer that BellSouth, as well as other
carriers, are available options for providing his local toll
service. |

A. As opposed to --

Q. To the language that you’ve indicated here.

A. Certainly, that’s =--

Q. Does that seem like something that BellSouth could
agree to?

A. Certainly.

Q. Turn to Page B8 of your testimony. And this is
where you talked about the two types of calling plans, the
flat and the -- here we’ra talking about the second type,
which is the flat rate.

A. Right.

Q. And the question I have is: Does the customer
choice of intralATA carrier affect the EAS services?

A. Well, he -- if a customer is subscribed to an EAS
type service, and let’s, for example, say it’s Area Plus for
a residential customer, but he selects a different carrier

other than BellSouth for his intralATA toll, then he is

A
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actually paying for a service with BellSouth that he is not
utilizing. 8o most definitely, hes would be affected in that
regard, He has the mervice available to him. He is paying
for it. But he is utilizing another carrier’s service and
therefore paying him as well.

Q. Would that nzaybe put a different rate? Is that
what you’re telling me?

A. Could be a different rate. Most definitely would
be a different rate, more than likely.

MR. McGLOTHLIN: When you get to a changing of
gears, I would like to go off and ask for some
clarification.

MR. COX: Let’s go off the record.

(Discussion off the record)

BY MR. COX:

Q. Let’s go back on the record. Just for
clarification, we’re going to rehash the Extended Area
Service that we discussed earlier. What are the different
types of EAS that are available?

A. Okay, well you have, as you described them, your
EAS type services, which are part of your Extended Area
Sarvice, as well as other plans, such as Area Plus for
residential customers and Business Plus for business
customers, where the fee is a monthly flat rate fee.

Q. Now that first version, is that something that you

2%
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have to presubscribe to, or is that something =--

A It’s an optional --

Q. It’s an optional?

A. -= calling plan, right.

Q. And it’s different from the Area Plus and the
Business Plus?

A. No.

Q. The standard EAS is what I‘m trying to get you to

A Oh, the standard EAS.

Q. Yeos.

A. On the standard EAS, or -- I don’‘t baliove that
you have ~-- it’s optional, but I’m not sure that I can
recall right now a situation where you wculd be signing up
on a flat rate base to any other plan.

Q. But it is different than the Area Flus, the
traditional EAS?

A. Yes, because Area Plus in a lot of -- it'’s
available in certain locations, in certain extended areas,
but it‘s not available all throughout.

Q. Okay. But the traditional EAS would be available
all throughout an area; is that wvhat --

A Depending on the area. I wish I had a map or
something to share some of that.

Q. In the case of customer subscribing to the Area




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

29

Plus service, would the customer choice of another intraLATA
toll provider -- if a customer chooses another intraLATA
toll provider, would that terminate the customer’s
subscription to the Area Plus service?

A. No, it would not.

Q. Why is that?

A. He would have to request teraination to that
service, and we would notify, probably on some other means,
not during that customer contact, but possibly in an
outbound type basis, that that customer has a service he’s
not availing himself of, and that if he wants to disconnect
it, we would be more than happy to disconnect it. 1n other
words, we would become aware at some point that he is paying
for a service that he does not -- is not receiving, and wve
would make the effort to notify him.

Q. And that’s a standard BellSouth practice, that
notification?

A. Uh-huh.

Q. Do you know how scon after the change in service
provider that occurs?

A. No.

Q. At Line 14 on Page 8, you state, under the
Commission restrictions, when a customer contacts BellSouth,
the Company is prohibited from discussing its intraLATA toll
services unless the subject is introduced.

(3]
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So if the customer doesn’t introduce the subject,
how might BellSouth advise customers of these types of
services?

A, Where are you at?

Q. This is Page 8, starting at Line 14.

A. Okay. And you’re asking me what are the means?

Q. Right, that BellSouth has available to advise
customers of these types of services that we’re discussing.

hl Well, obviously from a marketing standpoint,
whether it be just advertising or direct marketing of some
sort.

Q. Going on to the next line, when a new customer
selects an intralATA toll carrier other than BellSouth, the
“Enmpany is restricted from educating the customer about the

impact of that choice on the local calling plan he may have

chesen, or to which he has access.

Now would BellSouth only advise the customer --
(Pause)

So if you’re restricted from educating a customer
in this instance, that is when a new customer selects an
intralATA toll carrier other than BellSouth, so the only
type opportunity where you would have to educate a customer
would be thore types of marketing tools that you mentiocned,
when else == I guess what I’m asking is when would you be

able to educate a customer about these types of services.

3o




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

31

MS. WHITE: Under the current restrictions?
WITNESS GEER: Under the current restrictions?
MR. COX: Yes.
WITNESS GEER: After he has been an existing
cuitomer and he can either listen to advertising or be
part of a direct rarketing type program. He would not
be able to be aware of any of these different plans as
part of any kinﬂ of educational practices we do up
front because we would not -- we would basically just
be advising him that there are carriers in the
marketplace that provide the service and offer to read
him the list of thosa carriers. And we would not be
educating him or even offering him any of our services
unless he specifically requested that information on
that contact. So it would be much after he was a
customer or a new customer.
BY MR. COX:

Q. So you could market these types of service through
direct telemarketing to an existing customer?

A. That’s correct.

Q. And then you could also directly telemarkat to
someone who was not a customer; is that --

A. That’s correct.

Q. In an ideal world, from BellSouth’s perspective,

wvhere these restrictions didn’t exist, how would you go
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about educating customers on these types of choices with
regard to intralATA toll services?

A. Well, our recommendation points to the fact that
if we are able to let the customer know that he has several
choices in the marketplace, and then also inform them that
BellScuth can providu those services, at that point, if the
customer is interested in the services that BellSouth can
provide, he’s obviously going to ask: And what kinds of
services do you provide under these local calling plans?
And that would be an opportunity to, obviously, share with
the customer that he has access to ECS type services and EAS
type services. And that would be sort of the educational
opportunity.

In addition to that, the customer still has the
ability to go with another carrier if he so chose, and also

find out how many others and which other carriers, as we

'prnvid- him a listing of those carriers in the marketplace.

He would be making an educated decision.

Q. Right. So you would -- one pcssibility would be
to educate customers on instances where they were calling
about a service not related to intralATA toll services.
Would that be an opportunity that BellSouth would want to
exercise to educate people about these types of services?

A. On an existing or new?

Q. For example, if they called to set up or loock into

3z
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rates for Caller ID service.

A. Uh=huh.

Q. Would that be an instance where you would want to
maybe suggest or educate a customer about intraLATA toil
services?

A. Now you’re talking about an existing customer?

Q. Yas.

A. And based on our prior docket, existing customers’
restrictions would expire in June. So after June, we could
conceivably be offering and educating the customer on all
our products and services as well. At this time we do not.

Q. Turning to Page 9 of your testimony, you talked a
little bit just about the education cf the customer with
these types of services. Do you have any idea or a summary
of what the results or the impact of these -- the present
attempts to educate customers about thece services has been?

A. During the current --

Q. Under the current restrictions.

A. Under the current restrictions. It’s very
minimal, especially with new customers, because they‘re not
familiar with what’s available in the marketplace. So more
times than not they’re making a decision based on their own
knowledge or advertising, information that they’ve become
aware of, and that that’s how they make their selection of

the carrier that they would like to have. And in more cases
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than not, they are not knowledgeable enough to be directly
asking questions about services, especially if they’re new
to the area, new to BellSouth, or even new to the area,
because a lot of the plans, the local calling plans that I'm
addressing here are -- in some cases, some of these new ones

a'e Florida specific. So especially if they’re a new

customer, they would not be familiar with, for example, the
25 cent plan, of which they could avail themselves, or
anything else.

I do a lot of listening to customer contacts. And
most customers, the education on a new customer is very
minimal because he’s not in an asking questions mode at that
time, and all we’re -- all we offer him is basically the
ability to make a selection of a carrier, with that initial
contact.

Q. on Line 7 on that same page, Page 9 of your direct

testimony, you state, it’s important that BellScuth be

allowed to educate customers concerning the first type of
local calling plan, which was the per call ECS type
services.

A. Right.

Q. Do you feel that it would also be important that
they be allowed to educate regarding the second type of

!plnnl. the EAS type services?
A. Absolutely. Especially since in that case the
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customer would be paying for a benefit he’s not actually
being able to obtain.
Q. And you feel that you are restricted in that
context as well?
A. Yes, unless we do it after the fact.
MS. WHITE: Can we take a break for a minute?
MR. COX: Bure.
(Recess 11:00 a.m. until 11:05 a.m.)
BY hR. COoX:
Q. Ms. Geer, it’s my understanding you want to
provide some clarification to the response?

A. I need to look for the actual training material

|and the actual documents that the service reps follow in

order to address a customer that’s paying a flat rate. I do
know that we send them a letter, or correspondence after the
fact in those cases where we note that. However, I also
need to verify that we -- what ianguage we use on that
initial customer contact.

Q. Would you like to provide that as a late-filed
exhibit?

A. Yes, I will.

Q. Late~-filed Exhibit 4, and that -- I’1ll just run
this by everybody, is that all right? BellSouth Education
of Customers Regarding -- would you prefer Flat Rate

Services or EAS Services?
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MS. WHITE: Flat rate.

MR. COX: Flat Rate Services. So BellSouth
Education of Customers for Flat Rate Services. That
will be Late-filed Deposition Exhibit 4.

(Late-filed Exhibit No. 4 identified.)

BY MR. COX:

Q. Turning to Page 10 of your testimony, you talk
about, if the lark-tiﬁq restrictions were lifted -- (Pause)
Page 10, starting at Line 13, if the marketing restrictions
|| were lifted, would a new customer be advised of conflicts
with subscribed BellSouth services based upon the intralATA
"cnrri-r that he has selected? And then at Line 21 you state
that BellSouth will inform the customer in as competitively
neutral manner as poesible.

Do you have any idea how BellScuth would perform
this type of informing? Could you provide any examples of
how that might take place?

A. With regards to the negotiation aspect of that
order, or when the customer calls in, and he is --

Q. Right, to advise him Cf these conflicts, I guess
is what we’re talking about.

A. Right, and here’s a customer that is subscribed to
one of our services, and he has no access to? Is that --

MS5. WHITE: I think he’s asking about ECE or Area

Plus.
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WITNESS GEER: Right.
BY MR. COX:

Q. That’s right.

A. Well, on the recommendations we state that we
would be notifying the customer that while other carriers
provide the service in the area, BellSouth does as well, and
at that time we would be able to then clarify any questions
that the customer has relative to the services that are
offered by BellSouth, or that he has signed up to. In this
case it sounds as if he has subscribed -- based on the
question, it’s a service that he’s already subscribed to,
such as the flat rate service.

Q. So you would like to inform the customer through
some sort of direct letter, direct mailed letter to the
customer? Is that the type of informing that you would be
doing here?

A. Well, in this particular statement, the
information would probably be also at the time that the
conversation is taking place, to ensure that there is no
customer confusion beyond that.

Q. And just for clarification, the customer confusion
that ve’re talking about is wvhat you’re -~ it’s the
confusion where they’re subscribing to a service from
BellSouth but they’ve changed carriers, is that --

A. Right.
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Q. So they’re not receiving the benefit?

A. Right. Or they have access to services as part of
their Extended Calling Service area, that they’re not even
aware they would have access to.

Q. So it’s just a pure education of services that are
available?

A. Right,

Q. Page 11, this is my last question from your direct
testimony. Starting at Line 18, in the middle of your
summary of your testimony, you state: While the marketing
restrictions have been in place, other intraLlATA service
providers have gained a significant amount of intraLATA toll
market, though largely at the expense of the consumer in two
areas. And the first area is that of customer confusion,
and that’s the same customer confusion we just discussed,
right?

A. Correct.

Q. How has BellSouth determined there was customer
confusion, just by hearing complaints from the customers
themselves?

A. Constantly, yes.

Q. Do you maintain any kind of data or statistics on
those types of complaints?

A. The major complaints where the customer actually

25 "unnta to file either a complaint with the Public Service
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Commission or a higher management complaint, then, yes, we
would have a record of those, but your constant customer
calling, asking questions, or basically saying, "I wasn’t
avare of tais, how come you allowed me to do that?" that
kind of customer contact, where the customer is upset and
complaining about a situation that he felt he was not made
avare of, those we would not keep track of, obviously, if
they were not a formal complaint.

Q. Do you have any kind of estimate of the volume of
these types of complaints, as far as numbers?

A. No, 1 really couldn’t say, based on --

Q. How the percentage of overall complaints that
BellSouth receives for all its services, do you have any
idea how nany are coming from this area? 1Is this a lot? Is
it the majority?

A. The majority of customer complaints at the current
time, in my estimation, based on what I hear, have to do
with the confusion in the toll marketplace, whether it be
intralATA toll or interLATA toll, and it has to do with a
lot of what goes on in the marketplace, whether it be a lot
of the advertising and questions -- customers questioning
vhat is really the offer, or whether it be slamming or
cramming. I mean all of these issues will start bleeding on
to each other, but unfortunately, a lot of times customers

call in and do complain quite a bit relative to slamming.

29
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And they only find out about some of these lost
opportunities when they’re now questioning what happened to
their service, and their service was changed, and that kind
of thing. So, yes, there’s a great deal of complaint,
corplaints in that regard.

Q. I would like to turn to your rebuttal testimony
that was filed in this proceeding. Turning to Page 2 of
your prefiled rebuttal testimony, starting at Line 17 where
we discuss the amount of IPIC changes and the percentages,
particularly the 58 percent -- 57 percent of the residential
lines and the 46 percent of the business line statistics
involve situations where BellScuth was not the intralATA
toll carrier on these LPIC changes that occurred between
January of ‘97 and February of ’98. Do you have these
statistics broken down by an IXC basis?

A. I don’t have them, but that is probably something
else that could be retrieved.

Q. Could we ask that you file that as a late-filed
exhibit?

A Okay .

Q. That would be Exhibit 5.

MS. WHITE: 8o that would be HG-1 Broken Down on
the IXC Bas.s.
MR. COX: Yes, title would be HG-1l Broken Down on

IXC Basis --
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WITNESS GEER: For the two other categories, you
want it broken down by LPIC?

MR. COX: I think that sounds right.

MS. WHITE: I guess to the extent I'm not sure, I
would have to think about whether that would be
considernad proprietary by the interexchange carriers.
I figure it would, so we’ll probably protect it just to
be on the safe side.

MR. COX: Provided under confidential cover,
that’s fine.

MS. WHITE: That’s why we didn‘’t put it that way
ir the beginning.

MR. COX: Suggest that maybe you list the top ten
and then group all of the rest as "the rest."

MS. WHITE: Okay, the top ten, and the amount of
changes?

MR. COX: Right.

(Late-filed Exhibit No. 5 identified.)

BY MR. COX:

Q. Turning to Page 3, rebuttal testlimony, where you
state in Line 16, the Commission’s intent in tpil docket was
to dramatically change the competitive landscape in the
local toll market, and irposing the restrictions on
BallSouth was its mechanism for achieving this goal.

What is the basis of your statement here as far as
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the Commission’s intent?

A on the initial docket?

Q. I suppose so. I think that’s what you’ra --

A. Uh=huh.

Q. Why they opened up this whole proceeding way back
when.

A. Right. Well, the intent here was to have
BellSouth remain completely neutral in their negotiations
with customers relative to intraLATA toll until such time as
they felt that the marketplace was competitive relative to
the other interexchange carriers having a market share of
the intralATA toll market.

Q. So you’re basing your statement here on the
Commission’s earlier order?

A. Un-huh.

Q. That came out?

A. Uh~huh.

MR. McGLOTHLIN: For clarification, talking about
the 1995 ordering 1+ based competitinn or the results

of the joint complaints case.
WITNESS GEER: The results of the joint complaints

case, which is what I was referring to, which is what
created the current rastrictions.

BY MR. COX:

Q. Turning to Page 4, Line 16, you state the IXCs ar»
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very adept at soliciting customers to use their services.
Customers are now awvare that they have choices of carriers.

Now you believe that this is true both for the
interLATA service and the intralATA services?

A. Where are you at?

Q. Starting at line 16 on Page 4, I'm sorry. It
states the IXCs are very adept at soliciting customers to
use their services. Customers are now aware that they have
choices of carriers.

When you say that customers .re now aware they
have choices of carriers, do you believe that this is true
both for the intralATA services and th: interLATA services,
or are you just referring to interLATA sarvicas?

A. Well, I think that that statement is t_ue
overall.

Q. Overall. So you think that the average customer
knows that there’s a difference betwee: the intralATA
service and interLATA service?

A. I would not say that. I thiuk there’'s still a
great deal of customer confusion that leaves much -- many
customers to believe that one and £h¢ other are the same.
There’s a very fine line as far as the customer is concerned
between what is local toll and what is interLATA toll, as we
call it, or intralATA versus interLATA. There’s a great

deal of confusion there as it is.
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Q. And it’s your position that 1lifting the
restrictions would help to make customers more aware of the
intralATA services?

A. That there are differences, and that there are

very many services on both sides that they can avail

themselves of.

Q. Starting at the bottom of Page 4, Line 25,
removing the restrictions from BellSouth will stimulate
innovation, e.g., more competitive calling plans, continues
on to Page 5. Removing the restricticns from BellSouth?

A. My pages are all different. Okay. All right.
Removing the restrictions.

Q. From BellSouth will stimulate innovation, e.g.,
more corpetitive calling plans among all local toll
providers.

Do you think that the introduction of more

competitive calling plans is -- would be merely a response

to the introduction of competition, or do you think it’s
actually an indication of a flourishing competitive
environment?

A. will yﬁu restate that question? _

Q. Sure. Sure. You talk in this statement about how
the removing the restrictions wculd stimulate innovation,
for example, more competitive calling plans.

A. Right,
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Q. Now do you think that more competitive calling
plans == the introduction of more competitive calling plans
is the result of simply the introduction of competition and
that’s all -- the only reason it’s there is you think that
the iniroduction of new competitive calling plans is
actually a solid indicitor of a flourishing competitive
enviromnment?

A. Well, I think the introduction of more innovative
and more competitive calling plans is to the benefit of the
customer. And which is, in essence, the thrust behind
opening up the marketplace to competition, being -- the
“thuught that the cuctomers will benefit from competition
"hoth -cnnanictlly} as well as in the number of choices they
will have in the marketplace.

(Pause)
Q. On Page 5, the next statement says, releasing
BellSouth would force other service providers to introduce
new local toll service to acquire new customers and retain
existing ones.
Could you explain how this -- explain this
statement?
A. Well, basically the issue here is that if
customers are educated &nd aware of some of the plans that
BaellSouth has for local calling plans, and they are indeed

the kinds of plans that are positive as far as a customer is

I
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concerned, then in order for competitors to match and
compete against BellSouth in this regard, would require that
they do indeed come up with competitive local calling plans,
even some flat rate plans, as BellSouth currently has, and
plans that would actually entice customers tc stay with them
or join them. It would no longer be a situation where
customers are making a selection based on no information of
any other lltlrnntivis.

Q. Turning to Page 6, rebuttal testimony, you state,
Line 4, the local toll market is extremely competitive
today. And what’s the basis of that conclusion?

A. Basically the data that I have provided as far as
intralATA toll market. I did not provide any data on the
interLATA toll market.

Q. Okay. Going down the middle of that paga 6,
starting at Line 17 -- actually, we should probably look at
it in the context of the previous statement. But it says,
as a result, new customers who choose an intralATA toll
carrier cther than BellSouth will not know how to obtain the
benefits of the first type of local plan previously
described, which is the -- 1 guess the ECS, the per call?

A Uh~huh.

Q. How =-- when you say "obtain the benefits,” you

mean just be able to use the service? Is that what you're

referring to?
Y5




[

o n s LS

L'+ ]

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24

25

47

A. That’s right.

Q. The next statement you say, further, in certain
circumstances a new customer could be paying for a service
for which he has received no benefit. And those
circumstances are those that we discussed earlier?

A. The flat rate, monthly.

Q. Going to¢ the very bottom of the page at Line 22.
(Pause) Back to -- in the case of EC5 type service, the per
call service, first type, can a customer who is not
subscribing to BellSouth service, intralATA toll service,
dial around and use that ECS service?

A. Yes, he can, but that would obviously have to be
explained to him as well as part of the direct guestioning
he might make on that subject.

Q. S0 there would probably be very few customers that
would be aware of that ability to dial around?

A Right.

Q. At Line 22 there on Page 6, BallSouth should be
allowed to inform custcmers of such conflicts without having
to wait until the subject is introduced by the customer.

Would this type of education of customers, of

"l standard marketing pitch geared at dissuading the customer

informing them of these types of conflicts, differ from just

from his or her choice?

A Absolutely. This would be a neutral type of
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contact where the customer is informed that he has choices,
that BellSouth can provide service as well in that intr=TATA
toll market, and the services that we provide would be
obviously made known to him.

Q. And these are the types of situations that wve’ve
already discussed, as far as when you’d educate about
conflicte?

A. Right.

Q. Last -- last question. Top of Page 7. Actually
let’s move on.

I have a few questions on rebuttal testimony that
the MCI/ATALT/FCCA witness, Sandra Seay filed in this
proceeding, if you have a copy of that.

A. Yes, I do. The pages may be a little bit ocut of
order.

Q. Well, my page for this first gquestion is on Page
3. And the question speaks to Page 3, Lines 8 through 12 of
your testimony. And it starts in the answer, we contended,
and believe the Commission agreed, that the carrier neutral
protocol was necessary to recognize Bellsouth’s two hats and
require BellSouth to separate them.

Now does BellSouth have different customer contact
protocols that would differ between the intraLATA and the

interLATA services?
A. At this time, the contact relative to intralATA
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toll services for new and existing customers and interLATA
contacts are essentially the same. We inform the customer
that there are several carriers in the marketplace that
provide the service, and we offer to read him a list, or her
a list, of those carriers that provide the service.

Q. So they are essentially the same right now?
I A. Right, correct. At no point, obviously, do we =--
we don’t provide interLATA toll services, and in the

intralATA toll market, even though we do provide the
service, we do not inform them that we do, unless the
customer asks a direct question about a service that we
provide.

Q. On Page 5, I have it at Line 7, starts, in fact,
BellSouth proposes not to mention the names of its
I competitors unless specifically asked. 1Is that correct?
I’l11 let you read it.

A. Oh, I believe what she’s addressing here is that
we offer to read the customer the list of available
|carriers. If the customer responds affirmatively, then we
read the list. So the statement here is basically saying
that if the customer says, no, I don’t want you to read the
list, we would not be reading the list. So that is
essentially what she’s addressing there, that we do not --
ve‘re not proposing not to mention it unless the customer

specifically asked. We would not read the list if the
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customer did not want us to read the list.

Q. When you read the list in the intralATA context --

A. For the intraLATA?

Q. IntralATA. And I think I heard you say earlier
that you always indicated that you are a toll -- intralATA
toll service provider?

A, No, never.

Q. But you could come up as part the random list?

l:. Correct.

Q. So that’s the only way that they would know in
that context, is if you came up as a part of the random
list?

A. Correct. And vhat you have to realize there is
that the contact negotiating guidelines call for us to
nagotiste interLATA toll carrier first and intralATA toll
carrier second. The procedure is the same. So basically we
are discussing with a customer first the interLATA toll
carrier choice, and we’re telling him that there are several
carriers in the marketplace that provide the service, would
you like to have us read you a list of those carriers? And
in that list, which is the interLATA toll carrier list,
BellSouth is not a provider.

The next step is now basically doing the exact
same thing, but for the intralATA toll market, and us

telling the customer there are several carriers in the

So
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marketplace, and currently we also offer to read the list.

Now in this second instance, which i> the
intralATA toll carrier list, BellSouth is a carrier.
However, what you find for most customers is that, number
one, they don’t want to stay on the phone negotiating a new
connect for a long time; and number two, their assumption is
going to Le since the phraseclogy and all of the information
that we’re sharing sounds and looks the same, is that their
assumption is that the lists are both the sama. And in nine
cases out of ten, they’ve already heard the list once, they
don’t like us to read the list a second time. That’'s
ocbviously a time waster. 5o they always hear the list from
the interLATA toll market’s standpoint, which cbviocusly
never would have BellSouth, because we do not provide
interLATA toll services.

Q. And the interLATA protocol is the majority of the
context that you do? Is that what you‘re telling me?

A. No, but it’s the -- vhen a customer comes in to
place service with us, we have to negotiate both. But
interLATA is negotiated first and intralATA second. You’ve
already =-- if you read the list, you’ve already read the
list once, but that list does not contain BellSouth as one
of the names on the random =--

Q. And Baellfouth hag no way of communicating that
although they ware not included in the first list, they
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could be included in the second list?

A. No, BellsSouth has no way. In fact, we would be
saying exactly the same thing, that we do provide one
| service, though not the other.

Q. A couple more statements, Ms. Seay, on Page 6, 1
would like you te comment on. The first statement I would
like you to comment on is starting at Line 10 where it
states, BellSouth is not prohibited from educating
customers. If a customer requests information about
BellSouth’s service, BellScuth is free to market itself to
the interested customer. Do you agree with that statement?

A. No, I don’t, because just as I stated before, in
the instance that I shared with you, a customer would
obviously not have any indication that we even provide the
service. 8o we would not have any opportunities, again, of
educating the customer on the fact that we neither provide
the service nor have some plans available that might be of
interest to him unless he somehow is aware of that
information through other means and asks that direct
question.

So BellSouth is very much prohibited from
educating customers, and in the case of a nev customer,
which is what we’re addressing here, or a new consumer,
especially, that consumer has already, in the first part of

the contact, bsen made aware that BellSouth is not a part of
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that interLATA customer list, if he heard it all the way
through the end. So the likelihood that he would think that
we are a part of the second list, which they’ll seldom hear,
is not a reasonable conclusion.

Q. And the last statement he makes here is

BellSouth’s real effort -- she makes, excuse me --
BellSouth’s real effort is to avoid having to educate
customers on competitive choices by presenting BellSouth
service in every contact and informing the customer of
additional choices only if specifically asked by the
customer. BellSouth hopes to bypass its real educational
responsibility. What would be your comment on that
statement?

A. That’s an inaccurate statement, because in all of
the recommendations that BellSouth has made, it has alwvays
been stated that what we intend to do, would like to do, is
to advise the customer that he has many choices of carriers
in the marketplace, that BellSouth is one of them, and also
make the list of all those carriers available to them. So
it is in that framework of discussion that if the customer
was to say, well, I am interested in BellSouth, what
services do you have to offer, or if he was to ask, what
services do you have to offer, so I can compare against
|another carrier, at least he would be able to make an

educated decision on which leocal calling plan and which
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carrier he wvas interested in based on the financial and/or
any other criteria that he might want to look at for his
choice,; where right now he does not have that ability.

MR. COX: That concludes Staff’s questions. We
could either take a short break or start with those on
the line.

MS., WHITE: Why don’t we take a short break, if
y’all don’t mind.

Tom, do you have any?

MR. BOND: Just a couple.

M5. WHITE: Marsha?

M5. RULE: Nope.

MR. McGLOTHLIN: Possibly ten minutes.

MS., WHITE: If Tom is only going to have a couple
and you’‘re going to have ten minutes, do you want to --
let’s keep going then.

MR. COX: Why don’t we start with those on the
line.

MS. WHITE: Okay, Tom.

EXAMINATION
BY MR. BOND:
Q. Good morning. My name is Tom Bond appearing on
behalf of MCI. Jast a couple questions.

First, do you know i1 regards to ECS calls what

the average number of minutes duration ECS calls arae?
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A. No, I do not.
2 Q. Okay. ©On Page 7 of your direct testimony you have
3 {|l1isted, there was a 1, 2 and 3, on Lines 9 throvgh 14 with
steps that BellSouth proposes to use.

A. Correct.

Q. Are Steps 2 and J separate steps under your

proposal?
A. Yes, they are.

W O m < ; n

Q. So under your proposal, are you suggesting you

10 ||would advise the customers that BellSouth can provide the

11 ||local toll service; the minute they say okay, that’s the end
12 ||of your discussion on that topic?

13 A. It could be.

14 Q. So you may not even mention to the customer that
15 ||you have a list of other providers that ou would read to
16 |{|them if they desired?

17 A. I’ve already told them on the first item that he
18 ||has an option of selecting a long distance carrier for local
19 ||tolls; that there are various carriers in the marketplace

20 ||that provide that service. Under Step No. 2, I’'m telling

21 ||him that BellSouth can provide his local toll service.

22 Q. Then on Step No. 3 is where you would advise them

23 ||that you have a list of other carriers?
24 A. That’s right. And in most instances the

25 ||conversation is flowing quickly enough that all of those
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three statements are made very closely together unless a
customer jumps in and says, no, I know who I want and here
Iit is, and he gives you that information. But they are
intended to be thres separate statements, not one script,
and it’s not a script. 8o it could conceivably be that if a
lc'l.l.lt.‘.lllr stopped right there and said, this is who I want,
that the list would never be read.

Q. Okay. And on Page 10 of your testimony, I think
at Line 21, BellSouth will inform the customer in as
competitively neutral a manner as possible about the
BellSouth option.

How again does that fit into the three steps on
Page 77 Where do you make that statement?

A. Okay, that would be in the case where the customer
said that he would like to either utilize BellSouth as a
“carritr, or he would ask us, if I was to use services from
you, BellSouth, what plans do you have or what local plans
do you offer, or something to that effect, wvhere he would
actually be asking what is available to him as a BellSouth
intralATA toll customer.

Q. And conceivably that could take place under your
proposal before you reached Step 3 on Page 77

A. More than likely not.

Q. Is it conceivable that that’s the way the

transaction could take place?
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A. It could.

Q. And, again, what is the -- do you have any =-- have
you determined how you’re going to make that competitively
neutral statement to the customer to advise them of these
options?

A. Well, the information, as shared with the customer
on the documentation and the instructions that the
represantatives are given, is to strictly initially tell the
customer that there are various options in the marketplace.
The recommendation would then ke to let the customer know
that BellSouth is one of those providers, and immediately
after that offer to read them the list if they have not made
a selection.

It is after that information is provided in a very
clear and concise manner, that if the customer then wants to
know what is available from BellSouth, that the
representative would explain the different plans that, based
on the location where he resides, or he does business in,
would be made available, whether it be Area Plus, or whether
it would be every other ECS plan that is available in that
area.

And then they might explain even as far as to tell
the customer, well, with this plan you might be able to call
from here to here for X amount, or for this flat rate,

et cetera, because in most cases that is really the only way
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customers understand what’s available to them. They seldom
relate to miles and things like that. So while the ,lans a
lot of times are addressing number of miles, we do try to
then explain, you can call from this town to that town, that
kind of thing. And the reference would be made then.

Q. Now, if other carriers have adopted similar plans,

|25 cent type calling plans, is that going to be made known

to the customers at that time?

A. No, I don’t believe we would even be aware of some
of those plans at that time.

Q. How are you going to make this information known
to them in a competitively neutral manner if you’re only
going to be discussing BellSouth’s plans?

A Well, I‘m only discussing BellSouth’s plans, once
the customer, being aware that BellSocuth is actually able to
provide the service for intralATA toll, that he is actually
asking, wvhat plans do you have available, and how can I
compare to the other plans in the marketplace? The
competitively neutral position comes into play in the fact
that we do make it known that there are kiny carriers in the
marketplace that provide the service and BellSouth is just
one of them. And we offer them the selection of all those
other carriers.

Q. Okay, no by mentioning step number one on your
list of three steps on Page 7, is that what you’re referring

53




10
11
12
13
14
15
16
17
18
15
20
21
22
23
24

25

to, is making it competitively neutral?

A. Yes, letting the customer know that there are
options in the marketplace for his service, letting him know
that BellSouth is one of those options, and offering to read
them a list of all the carriers that are in the

marketpl ace. Obviously BellSouth could not be aware of all

the plans that are being offered by all 51 or 100 carriers
that operate in the Florida market.
Q. Thank you. I have no further questions.
EXAMINATION

BY MR. McGLOTHLIN:

Q. Ms. Geer, I have several, and some of them will
touch on ground that’s been covered, but I‘ll try not to
plow that unduly.

I have a couple more scenarios, just as a
"ralluu-up to Tom Bond’s questions. Looking again at the

|| BallSouth proposal, as outlined on Page 7 of your testimony,

let’s assume for a minute that your proposal is in place.
And as Step 1, the BellScuth representative advises the
customer that the customer has an option of selecting a long
distance carrier for local toll ¢alls, and Step 2 says
BellSouth can provide that local toll service. And the
customer says, okay, I’l]l take BellSouth’s local toll
service. What happens?

A. That selection is noted on the customer’se account,
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and then obviously at that point we can share with him the
options of the different calling plans that he has
available, based on where he resides or where he does
business.

Q. And is that part of your proposal, that you would
th.n get into the details of various BellSouth plans once
that election is mide?

A. Once the election is made, as part the educational
process of him knowing what is available to him.

Q. All right. Let’s take another scenario. The
BellSouth rep has advised the customer that the customer has
an option, and has alsc said, BellSouth can provide your
local toll service. And the customer says, I want ATET.
What happens at that point?

A. The selection is made on his record for ATET.

Q. And under your proposal, there’s no attempt at
that point to warn the customer of any potential problems
you see, but at that time it’s a -- the transaction is
complete?

A. Correct. (Pause) Do you want tu take a break?

BY MR. McGLOTHLIN:

Q. I want to look at the exhibit to your direct

testimony.

MS. WHITE: Let’s take a break for a minute.

Sorry.
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MR. McGLOTHLIN: Well, just a minute.

MS. WHITE: Okay, I’ll do it on redirect, but I
need to take a break anyway to go to the bathroom. But
go ahead.

BY MR. McGLOTHLIIs:

Q. Looking at the Exhibit HG-1, and I believe some of
this came ocut 'n response to some Staff questions, but just
for my own clarifications, Page 1 of 1 deals with
transactions as opposed to market share, correct?

A. Correct. It’s activity.

Q. And in response to one of the questions of Staff,
you gave some statistics as of fairly recently, you said you
wanted to update them, but the statistics you gave were 30
percent of residential access lines, as I understand it,
were being served by carriers other than BellSouth.

A. Correct.

Q. Twenty-six percent of commercial -- what term did
you use?

A. Twenty-six percent of complex.

Q. Complex market -- complex market and complex
business, and 26 percent of small business?

A. Thirty-two of small business.

Q. And just so I’'m clear that I understand the
terminology baing used, does that translate then to a

present market share of BellSouth of 70 percent of
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residential access lines for intraLATA?

A. That’s correct. HNow those statistics were
relative to number of access lines.

Q. All right. And the corresponding figures for the
other two categories you gave them would be 74 percent, and
I don’t know why I wrote down 20 percent, but you’re
saying --

A. Thirty-two percent.

Q. So the corresponding figure is --

A. I think it’s on my --

Q. Is 68 percent?

A. I think it’s on my testimony.

Q. And that is resulting overall market share, taking
into account of the transactions that are reported on 1
of 17

A. Correct. I believe that data was as of the end of
January, though.

Q. Okay .

A. 8o it could be a little bit higher as far as
market share loss.

Q. Now, looking at Page 5 of your direct testimony.
At Line 10, you say, during the study period, BellSouth was
not the customer selection of the local toll carrier on 32
percent of new residential lines and 20 percent of new

business lines, right?
6
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A. Uh~huh.

Q. Now we’re talking about transactions at this
peoint, right?

A. Right.

Q. And said differently, BellSouth was the customer
selection for 68 percent of new residential lines and 80
percent of new business lines?

A. That’s correct.

Q. And that’s with the existing routines in place,
correct?

A. Correct.

Q. At Line 18 you say the target of competitors’
marketing activity appears to be existing customers; is that
correct?

A. Right.

Q. Would you agree that the proposal you make with
respect to nevw customers would not affect the activity of
BellSouth and/or its competitors with respect to existing
customers?

A. That’s correct.

Q. Turning to your rebuttal testimony, at Page 3, you
make this statement beginning at Line 10: The complainants
apparently believe that this Commission is more interested
in philoscphical and anecdotal arguments as opposed to
quantitatively understanding how competition is evolving.
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Which of Ms. Seay'’s arguments do you regard as
philosophical?

A. Well, I think this statement here refers to the
fact that we have provided information that’s quantitative
relative to competition in the marketplace and the current
conditions as they exist. And the testimony from Ms. Seay
does not address anything in that light. It more goes back
into a qualitative or philosophical statement about what we
had agreed to or did not agree to relative to how we would
handle the intraLATA and interLATA toll marketplace until
such time as the local market was completely open, and that
was where I think this particular statement went back to.

Q. Do you have reference then to her description of
the stipulation that was in effect and approved by the
Commission in the 1995 order, under which carriers,
including BellSouth, agreed that if 1+ intralATA competition
were to be allowed, the new customers would be handled in
the same manner as interLATA customers?

A. That wvas what she wvas referring to in her
testimony.

Q. Is that what you referred to as a philosophical
argument?

A. Well, I guess more than anything what this is
attempting to address is the fact that there’s been no

quantitative information provided to rebut the information
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I|
that wvas provided on direct testimony relative to the
effective competitiveness of the current marketplace.

Q. What about anecdotal arguments? Cid you have a
particular statement in mind when you described Ms. Seay’s
testimcny as anecdotal?

A. Not really.

I Q. At Line 13, you say =--
A. On the same page?
Q. Yes. You say by setting forth stale and dated

equal access arguments, which by the way are applicable to a
market that BellSouth is prohibited from operating in,
Witness Seay, S5-E-A-Y, attempts to skirt the very spirit and
intentions of the Commission in this (ocket.

Is it your understanding, Mr. Geer, that the -~
that the arguments or the requirements that you refer to as
equal access arguments vere made applicable to BellSouth in
the 1995 order?

A. Can you restate that question?

Q. Yes. Well, let me first ask you, what do you mean
by the term "equal access arguments®?

A. I’m addressing it basically in the same terms that
it’s on the direct testimony from Ms. Seay, where she talks

about the fact that we should be following those very same

guidelines in the intralATA toll market that we’re following

in the interLATA toll market, evan though we do not provide
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the service in the interLATA toll market, but we do in the
intralATA toll market.

Q. Do you understand that in the 1995 order, the
Florida Public Service Commission made those interLATA
routines applicable to BellSouth with respect to its
informing customers of their intralATA options? 1Is that a
yes?

A. Yes, uh-huﬁ.

MR. McGLOTHLIN: I believe those are all the
questions I have.
EXAMINATION
BY MS. WHITE:

Q. Ms. Geer, in response to a question from Mr. Cox
with Staff, you talked about BellSouth sending a letter to
customers who choose Area Plus and choose an intraLATA toll
carrier other than BellSouth.

A. Uh~huh.

Q. What is essentially in that correspondence?

A. I believe essentially in that correspondence it
tells a customer that he is currently subscribing to Area

Plus service and he is told what the charge for that service

is, and, you know, he’s basically put in front of the
"¢u1tol.r that he has that service available to him and may

not ba able to utilize it.
Q. And if the customer is not able to utilize it,
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what does BellSouth do for that customer?
A. That customer would be in the customer contacts

Illi-t, and we make sure that he receives whatever he has paid

for that service that has not been made avallable to him as
a resvlt of his other choice.
Q. Now, under the current restrictions, if a customer

chooses a carrier other than BellSouth for local toll

calls.

A. Right.

Q. And if that customer has ECS5 available to him in
his area.

A. Right.

Q. Is BellSouth able to advise that customer how to
access ECS calls?

A. Yes, but I believe in this case he would be
regquesting that information. We do not offer the
information directly, and this is the item that I want to
really verify with the training material. And I will
provide it on an amended aexhibit.

Q. Is it BellSouth’s posicion that if these
restrictions are lifted and a customer picks their local
toll carrier other than Bellfouth, and that customer has
access to ECS celling, that BellSouth will advise that
customer that they have to dial around to reach ECS?

A. Yes.
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Q. Thank you. I have nothing further.

MR. COX: Anyone on the line have any further
questions?

MS. WHITE: We've got five exhibits, and --

MR. COX: I was looking at dates in relation to
the hearing on the 18th. I was thinking the 8th of
June. Does that sound reasonable?

MS. WHITE: Yeah, I won’t be here so I don’t
care.

WITNESS GEER: The 8th of June may be too early to
get information as of the end of May. I’m not certain,
but it may be.

MS. WHITE: Our hearing is on the 19th? 18th?

WITNESS GEER: 18th.

MR. COX: Would you prefer later that week?

MS. WHITE: Either later, or we just have to get
it as -- you know, whatever wve’ve got --

WITNESS GEER: If not, all we’re going to be able
to provide is one more month worth of data, because the
data in this testimony is as of the end of February.

M5. WHITE: Let’s go off. We’ll just Fin.uh the
deposition and go off the record.

MR. COX: That concludes the deposition.

(Deposition concluded at 12:10 p.m.)
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designated and was duly sworn.

WITNESS MY HAND AND SEAL this 20th day of
May, 1998, in the County of Leon, State of Florida.

Lisa Girod Jones, | RPR, RMR
Notary Public, State of Florida




BellSouth Telecommunications, Inc. /U’fﬁg
FPSC Docket No. 971399-TP

Geer Deposition Late Filed

Exhibit HG-1

May 18, 1998

Page 1 of |

REQUEST: Ugdate HG-1 for April and May, 1998,

RESPONSE: The CARE extract to produce the data to update HG-1 for April, 1998,
will be available on June 10*. Allowing time for summarizing and
formatting, an updated HG-1 will be provided on June 11*. A data
extract to provide May, 1998, data can be completed by June 17* for
submission of an HG-1 update at the hearing on June 18*.
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BellSouth Telecommunications, Inc.
FPSC Docket No. 971399-TP

Geer Deposition Late Filed

Exhibit HG-2

May 18, 1998

Page 1 of 2

REQUEST:

Update page 6, line 15 of direct testimony. Also provide back up for numbers,
including the number of residential and business lines.

RESPONSE:
T line 15

A comparison of intraLATA toll competition results shows that in Florida, BellSouth
lost 32% of its residential, 25% of its complex business and 36% of its zmall business
intraLATA toll pic-able lines as of May 31, 1998.

Backup provided next 4 pages.

*-




Late-flled exhibits

HG-2

FPSC Docket # 971300-TP
Page ’_ of 2

LPIC Distribution of LPIC'able Access Lines

FLORIDA 1/30/98 FLORIDA 8731198 Ch.ln'i
LPIC Accoss Accoss Access
Ulnag % of Total Lines % of Total Linad .

[Consumer BST 2010480  O0B8% 2000088 67 70%  (/0.421) -267%
OTHER 1,233 459 28.80% 1,354 054 31.62% 120,585 89.78%

BLANK 14,548 0.34% 13,004 0.30% (1,544) -10.81%

NONE 30,512 0.71% 33,460 0.78% 2857 9.69%

UNDC 25,160 0.50% 25 457 0.50% 2687 1.18%

Sub-total 4,202,188 4,328,082 42884  1.00%
Complex Business  BST 000,007 14.12% 012078 T810% 12071 144%]
OTHER 2559268 21.08% 317,010 26.11% 61084 23.87T%

BLANK 47,770 3.93% 49,081 4.04% 1311 2.74%

NONE 9,038 0.82% 13,081 1.15% 4,043  40.68%

UNDC 590 0.05% 520 0.04% (81) -10.34%

Sub-total 1,214,231 1,293,579 78,348 6.53%

: BST 512,719 . : (4, -

OTHER 208,243 27.75% 251,408 J3.50% 43163 20.73%

BLANK 22 801 3.05% 24,921 3.32% 2,020 B.82%

NONE 5,212 0.60% 8,457 0.86% 1,245  23.80%

UNDC 1,385 0.10% 1,637 0.22% 242 17.35%

Sub-total 750470 TE2ATY 12,001 1.60%

[ics BST 72082 00.02% 71,688 G8.27% [408)  -0.56%|
OTHER 1,251 1.68% 1,000 1.48% (152) -12.15%

BLANK 1,069 1.44% 1,050 1.42% (10) -0.84%

NONE 41 0.08% 58 0.08% 17 41.46%

UNDC 6 0.01% 9 0.01% 3 50.00%

Sub-total T4 A 73,881 (548) 0.74%

Unknown BST 71,080  04.02% 72,003 05 66% 934 131%
OTHER 13 0.02% 13 0.02% 0 0.00%

BLANK 4,027 5.36% 4,112 547% 85  2.11%

Sub-total 75,109 76,128 1019 1.36%

TOTAL BST 4,554,348 TO80% 4433768 B3T% (100501) 2229
OTHER 1,600,802 20.50% 1,923,582 =0.0T% 224600 13.23%

BLANK 90,316 1415 82177 1.44% 1,882 2.06%

NONE 45,703 0.71% 83,968 0.84% 8,282 18.08%

UNDC 27,161 0.42% 27,832 0.43% 81 1.7T%

TOTAL 6,308 407 8831111 134,704 2.11%




BellSouth Telecommunications, Inc.
FPSC Docket # 971399.TP

Geer Deposition Late Filed

HG-3
May 18, 1998
Page 10of |

REQUEST:

Estimate percentage of LPIC transactions occurring on the same line from 1/1/97 to
2/1/98.

RESPONSE:

BellSouth has investigated what would be required to provide a response to this
request based on actual data. Significant processing capacity would be required to
compare each transaction against all transactions each day for the entire time
period. Approximately 1,600,000 transactions are processed each month equating

to some 22,000,000 over the study period that would have to be cycled through for
each transaction.

BellSouth then investigated a means to estimate the percentage requested. A sample
method was considered; however, determining the sample pointr was problematic.
Consumers are not likely to change their LPIC on the same day. It is likely that this
might occur 1-3 days later in the case of buyer's remorse or 30-60 days later when

they receive their first bill. Defining a sample time frame that would be
representative was not possible.
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REQUEST:

RESPONSE:

BellSouth Telecommunications, Inc
FPSC Docket # 971399-TP

Geer Deposition Late Filed

Exhibit HG-4

May 18, 1998

Page | of 2

Script on Area Plus and Business Plus when customer LPIC'd to carrier cther than
BellSouth.

Our Service Representatives do not use scripts in responding to customer inquires. .

Attached is a copy of the screen prompt from the OLD (on line documentation)
which is used by our Service Reps as a guide when negotiating Service orders.
This prompts the rep to remind our customers that if they do not subscribe to
BellSouth as their Local Long Distance carrier, they would need to dial an access
code before making a call to the expanded calling arca. The same information
applies to both Area Plus and Business Plus.

¥+S




Late-filed Exhibit
HG-4
FPSC Docket # 971399-TP

L) States Mewlocs Updllocs More Updates  More, .. 5/18/98 Deposition
Page 20f2

State: FL  Book: Reference Guide Subject: AREA PLUS - FL

+6

7 Volume discounts do not apply.

7 Calls made to an expanded calling area which are dialed 1+, must be carried on the
BellSouth network. Customers that are LPIC'd to another carrier must dial the BellSouth

access code 1015124, before making the call.

"Myr./Mpys. Customer:

Calls made 2o an epanded callivg area which are dialed 1+, st
de carried on the BellS oulh network.

FYou currently do not sudseride to BellS outh as your Local Lovg
Distance carrier. Therefore, in order o receive the denefic of
AreaPlis, you wouldneedto dial Ghe BellSouth access cods of

1015124, defore makingthe call. "

7 Century, Florida is part of the Mobile, Alabama LATA.

Search Repeat Search Prior Topic




BellSouth Telecommunications, Inc.
FPSC Docket # 971399-TP

Geer Deposition Late-Filed

Exhibit HG-5

May 18, 1998

Page 1 of |

REQUEST: HG-1 broken,down on an IXC basis (top 10 and rest)

RESPONSE:
HG-1 required two man weeks of effort 10 summarize and format based upon the
CARE extract. In order to produce this same exhibit broken down by the 11
groupings requested from 1/1/97 to 3/1/98, an estimated 22 man weeks would be
required. This was so labor intensive that BellSouth sought an alternative method to
approximate the information requested. The CARE data for the month of April,
1998, being used to respond to item | will be extracted by carrier. This one month
sample will be used to approximate the 14 month summary requested. This extract
will be available on June 10 for summary into the HG-1 format that can be provided
to the Commission Staff on June 11th.
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BaliSouth Telscommunications, inc.
150 South Monros Stroet

Talshssses, Fionda 32301
{308) MT7-5558

April 8, 1298
Hand-Delivery

Richard Melson, Esq.
Hopping Green Sams & Smith
123 South Calhoun Street
Post Office Box 8526
Tallahassee, FL 32314

Re: Docket No. 971388-TP Lifting of Marketing Restrictions
Imposed by Order No. PSC-96-1569-FOF-TP

Dear Mr. Melson:

Enclosad is BellSouth Telecommunications, Inc.'s Responses tc MCI
Telecommunications, Corporation's First Set of Interrogatories (Nos. 1-5) and
Responses and Objections to its First Request for Production of Documents
(Nos. 1-12), which we ask that you file in the above-captioned matter.

A copy of this letter is enclosed. Please mark it to indicate that the
original was filed and return the copy to me. Copies have been served to the
parties shown on the attached Certificate of Service.

Wit
N:?ﬁ

NBWA

cc: All parties of record
A. M. Lombardo
R. G. Beatty
William J. Ellenberg 1I
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BellSouth Telecommunications, Inc.
FPSC Docket No. 971399-TP
MCT's First Set of Interrogatories
March 6, 1998

Item No. 1

Page 1 of |

REQUEST: In its Petition to Lift Marketing Restrictions, BellSouth stated that “BellSouth has
tracked the intraLATA toll disconnects from June of 1996 through September 30
of 1997 for all existing Florida residential and business customers. The numbers
show that BellSouth has lost 26% of intraLATA toll pic-able access lines in that
time frame.”

(a)
(b)

(c)
(d)
(e)

RESPONSE:

(a)

()

(€)

()

(e)

Please define “intralL ATA toll disconnects” as BellSouth uses this term.
Does an “intralL ATA toll disconnect™ only occur when a customer chooses
a new intraLATA carrier?

Please list and describe any other possible causes for intral ATA toll
disconnects.

What percentage of “intraLATA toll disconnects” are due solely to
customers changing intraLATA carriers?

What percentages of “intral ATA toll disconnects™ are due to each of the’
causes lists in response to interrogatory 1(c)?

BellSouth's use of the term “intraLATA toll disconnect” in this instance
means that an existing BellSouth customer selects either another carrier or
selects the No-PIC option through the business office.

In our use of this term in the above, yes (with the exception being that a
customer selects the No-PIC option through the business office).

Other causes of a disconnect could be that a customer moved to a new
location or discontinued their service. However, these were not included in

the above percentage.

26% (customers selectin the No-PIC option through the Business office
are included in this figure)

0%

INFORMATION PROVIDED BY: Chris Boltz -

BellSouth Telecommunications
675 West Peachtree Street, NE
Atlanta, Georgia 30375
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BellSouth Telecommunications, Inc.
FPSC Docket No. 971399-TP
MCI's First Set of Interrogatories
March 6, 1998

Item No. 2

Page 1 of |

REQUEST: How many intraLATA toll carriers offer service in BellSouth's service territory?

RESPONSE: Approximately fifty-one (51) carriers have advised BellSouth they wished to
provide intraLATA toll service to customers in BellSouth's Florida territory.

INFORMATION PROVIDED BY: Chris Boltz - Manager
BellSouth Telecommunications
675 West Peachtree Street, NE
Atlanta, Georgia 30375




BellSouth Telecommunicaticns, Inc
FPSC Docket No. 971399-TP
MCT's First Set of Interrogatories
March 6, 1998

Item No. 3

Page 1 of |

REQUEST: What does BellSouth intend to instruct its customer service representatives to say
to prospective customers for residential services if the current marketing
restrictions imposed in Order PSC-96-1569-FOF-TP are lifted or modified

RESPONSE: The prompts do not have to be verbatim. BellSouth will prompt the Service
Representatives to include the following information in order:

(1) advise customer they have an option for local toll
(2) BellSouth can provide local toll service
(3) offer to read the list of providers

INFORMATION PROVIDED BY: Hilda Geer
Director-Consumer-South Florida
600 N.W. 79* Avenue
Miami, Florida
(305) 260-8110
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BellSouth Telecommunications, Inc.
FPSC Docket No. 971399-TP
MCT’s First Set of Interrogatories
March 6, 1998

Item No. 4

Page 1 of |

REQUEST: What does BellSouth intend to instruct its customer service representatives to say
to prospective customers for small business services if the current marketing
restrictions imposed it Order PSC-96-1569-FOF-TP are lifted or modified

RESPONSE: The statements to the customer will not have to be word by word, BellSouth will
instruct the Small Business customer service representatives to include the
following statements in order:

A) Advise the customer they have an option for a local toll provider.
B) Advise the customer that BellSouth can provide local toll service.
C) Offer to read the list of available providers.

INFORMATION PROVIDED BY: Hilda Geer
Director-Consumer-South Florida
600 N.W. 79* Avenue
Miami, Florida
(305) 260-8110
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BellSouth Telecommunications, Inc.
FPSC Docket No. 971399-TP
MCI's First Set of Interrogatories
March 6, 1998

Item No. §

Page 1 of |

REQUEST: V/hat does BellSouth intend to instruct its customer service representatives to say
Iapm@pocdwmmhmm:ﬂhemmﬁmrmnmm
imposed in Order PSC-9-1569-FOF-TP are lifted or modified.

RESPONSE: “Mr./Mrs. Customer, due to the new competitive environment we are entering,
you are now required to select a long distance carrier for the Local Toll calls, calls
made within your calling zone to nearby communities. 1 will be glad to advise you
of the carriers available. BellSouth is one of these carriers.” OR “Mr./Mrs.
Customer, in addition to selecting a carrier for your long distance calls, you are
now required to select a company to handle long distance calls made within your
local calling area. BellSouth would like to be your local toll provider. 1 will be
glad to provide a list of other carriers available ™

INFORMATION PROVIDED BY: Hilda Geer
Director-Consumer-South Florida
600 N.W. 79* Avenue
Miami, Florida
(305) 260-8110
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STATE OF GEORGIA
COUNTY OF FULTON

BEFORE ME, the undersigned authority, personully appeared
Micheale F. Holcomb, who being first duly sworn deposes and says

That she occupies the position of Manager, Headquarters
Regulatory and is the person who has furnished answers to these
interrogatories No. | through No _i and further says that
said answers are true and correct 10 the best of her knowledge and

belief.

WITNESS my hand and seal this __ /04 day of

AD, 1998

swee Maecli - ficde,
. y (/'é)&éldzé(/

otary Public
State of Georgia

My Commission Expires:
TERA L

hhﬁ_mm
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EXHIBIT NO. ___ ¢

.

DOCKET NO.: 971399-TP

WITNESS: Hilda Geer
PARTY: BellSouth (CONFIDENTIAL)

DESCRIPTION:  Responses to MCI 1st request
for POD Nos. 1-6, 12

FLORIDA PUE UC SERVICE COMBNSSION
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WITNESS: & JlLe.

DATE 27157 x4

PROFFERING PARTY: Staff
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