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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA SCHEDULE CT-1 
PAGE 1 OF 1 

CONSERVATION ADJUSTMENT TRUE-UP 

FOR MONTHS January-01 THROUGH December-01 

ADJUSTED END OF PERIOD TOTAL NET TRUE-UP 

FOR MONTHS January-01 THROUGH December-01 

END OF PERIOD NET TRUE-UP 

PRINCIPAL 27,519 

INTEREST 689 

LESS PROJECTED TRUE-UP 

November-00 (DATE) HEARINGS 

PRINCIPAL 

INTEREST 

ADJUSTED END OF PERIOD TOTAL TRUE-UP 

21,013 

735 

28,208 

21,740 

6,460 

EXHIBIT NO. 
DOCKET NO. 020002-EG 
FLORIDA PUBLIC UTILITIES COMPANY 

PAGE 1 OF 36 
(MAP-1) 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA 

ANALYSIS OF ENERGY CONSERVATION PROGRAM COSTS 
ACTUAL VS PROJECTED 

SCHEDULE CT-2 
PAGE 1 OF 3 

FOR MONTHS 

LAB OWPAY ROLL 

ADVE RTI S I NG 

LEGAL 

OUTSIDE SERVICESXONTRACT 

VEHICLE COST 

MATERIAL & SUPPLIES 

TRAVEL 

GENEWL & ADMIN 

INCENTIVES 

OTHER 

SUB-TOTAL 

PROGRAM REVENUES 

TOTAL PROGRAM COSTS 

LESS. PRIOR PERIOD TRUE-UP 

AMOUNTS INCLUDED IN 
RATE BASE 

CONSERVATION ADJ REVENUE 

ROUNDING ADJUSTMENT 

January-01 THROUGH December-01 

ACTUAL PROJECTED* DIFFERENCE 

79,554 75,308 4,246 

53,135 56,032 (2,897) 

254 1,829 (1,5751 

3,170 2,843 327 

13,004 13,041 (37) 

11,440 5,302 6,138 

8,387 10,966 (2,579) 

12,781 10,240 2,541 

0 280 (280) 

779 627 152 

182,504 176,468 6,036 

182,504 176,468 6,036 

(8,085) (8,085) 0 

163,070 163,540 (470) 

TRUE-UP BEFORE INTEREST 

ADD INTEREST PROVISION 

27,519 21,013 6,506 

689 735 (46 1 

END OF PERIOD TRUE-UP 

() REFLECTS OVERRECOVERY 

28.208 21.748 6.460 

’ 8 MONTHS ACTUAL AND 4 MONTHS PROJECTED 
EXHIBIT NO. 

FLORIDA PUBLIC UTILITIES COMPANY 
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PROGRAM NAME 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY -MARIANNA 

ACTUAL CONSERVATION PROGRAM COSTS PER PROGRAM 

FOR MONTHS January41 THROUGH December41 

SCHEDULE CT-2 
PAGE 2 OF 3 

Common 
Residenbal Geolhemal Heat Pump 
Goodcents HomelEnergy Slar 
Goodcents Energy Survey Program 
Goodcents Loan Program 
GoodCents Commercial Building 
Goodcents Commercial Tech Assislance 
Low Income 
Affordable Housing/Builders Program 

TOTAL ALL PROGRAMS 

LABOR MATERIALS GENERAL 
& a & OUTSIDE VEHICLE SUB PROGRAM 

PAYROLL ADVERTISING LEGAL SERVICES COST SUPPLIES TRAVEL ADMIN. INCENTIVES OTHER TOTAL REVENUES TOTAL 

0 
0 
0 
0 
0 
0 
0 
0 
0 

34,163 1,294 94 88 13.004 1,633 4.977 9,607 0 779 65,639 65.639 
1,329 0 0 0 0 737 22 0 0 0 2.088 2,088 

16,027 22,448 63 2.209 0 4,440 1,720 1,485 0 0 48,392 48,392 
15,173 20,710 0 853 0 2,422 1,003 0 0 a 40.161 40,161 
1.277 7,153 97 20 0 597 114 0 0 0 9,258 9,258 
5,033 404 0 0 0 1.111 318 1,262 0 0 8,128 8.128 
6.370 1,126 0 0 0 500 203 427 0 0 8.626 8.626 

91 0 0 0 0 0 15 0 0 0 106 106 
91 0 0 0 0 0 15 0 0 0 106 106 
0 0 0 0 0 0 a 0 0 0 0 0 

0 - 79,554 254 3,170 13,004 11,440 8,387 12,781 779 182.504 0 182.504 
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COMPANY FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA SCHEDULE CT-2 
PAGE 3 OF 3 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
10 

PROGRAMNAME 

CONSERVATION COSTS PER PROGRAM--VARIANCE ACTUAL VS PROJECTED 
VARIANCE ACTUAL VS PROJECTED 

FOR MONTHS January41 THROUGH December41 

Common 
Residential Geolhennal Heat Pump 
GoodCenls HomelEnergy Sur 
GoodCenls Energy Survey Program 
GoodCents Loan Program 
GoodCenls Commercial Building 
GoodCenls Commerciaf Tech Assistance 
Low Income 
Affordable HousinglBuilders Program 

TOTAL ALL PROGRAMS 

GENERA1 LABOR MATERIALS 
i% a 8 SUB PROGRAM OUTSIDE VEHICLE 

PAYROLL ADVERTISING LEGAL SERVICES COST SUPPLIES TRAVEL ADMIN. INCENTIVES OTHER TOTAL REVENUES TOTAL 

(1.576) 
0 
1 
0 
0 
0 
0 
0 
0 

425 
637 

2,307 
1,270 

400 
729 
430 
(30) 
(30) 

152 
0 x -  
0 
0 
0 
0 
0 

4,246 - 0  - -  6.036 

EXHIBIT DOCKET NO NO 020002-EG 

FLORIDA PUBLIC USILlTlES COMPANY 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY -MARIANNA SCHEDULE CT-3 
PAGE 1 OF 3 

A 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
1 1  
12 
13 
14 
15 
16 
17 
18 
19 
20 

21 

CONSERVATION EXPENSE 
BY PROGRAM 

ENERGY CONSERVATION ADJUSTMENT CALCULATION OF TRUE-UP AN0 INTEREST PROVISION 
SUMMARY OF EXPENSES BY PROGRAM BY MONTH 

FOR MONTHS January41 THROUGH December41 

Common 
Residential Geolhermal Heal Pump 
GoodCenls HomeIEnergy Slar 
GoodCenls Energy Survey Program 
GoodCenls Loan Program 
GoodCenls Commercial Building 
GoodCenls Commercial Tech Assistance 
Low Income 
Affordable HousinglSuilders Program 

TOTAL ALL PROGRAMS 

22 LESS AMOUNT INCLUDED 
IN RATE BASE 

23 RECOVERABLE 
CONSERVATlON EXPENSES 

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

0 
0 
0 
0 
0 
0 
0 
0 
0 

6,395 6,710 7,800 5,060 6.179 4,560 4,204 6.164 4,194 4,003 7,043 2,527 65,639 

3,690 5,134 1,854 4,007 5.692 2,930 1.974 4,023 4,474 5,210 4,138 5,258 48.392 
4.509 2,012 2,961 2.414 4,812 40,161 4,176 4,142 2,387 3,489 2,951 2.932 2.596 

455 1,428 550 952 611 721 1.138 7 82 1,395 617 204 405 9.258 

1,092 866 573 514 614 213 1,218 620 540 1,056 7 38 582 8,626 

0 0 0 0 0  0 0  0 342 1,156 417 173 2,088 

783 555 404 621 370 388 584 390 786 788 652 1,727 0.128 

0 0 0 0 0 0  0 0 106 0 0 0 106 
0 0 0 0 0 0  0 0 106 0 0 0 106 
0 1 0 78 1.267 (1,213) (134) 1 0 0 0 0 0 

16,599 18,836 13,648 14,721 17,684 10,511 11.580 16,489 14,755 16,591 15,606 15.484 182,504 

16,599 18,836 13,648 14,721 17,684 10,511 11,580 16,489 14,755 16,5 

EXHIBIT NO 
DOCKET NO 020002-EG 
FLORIDA PUBLIC UTILITIES COMPANY 
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(MAP- 1 ) 



COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA SCHEDULE CT-3 

CALCULATION OF TRUE-UP AND INTEREST PROVISION 

FOR MONTHS January-02 THROUGH December41 

PAGE 2 OF 3 

E. CONSERVATION REVENUES JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

1 

2 

3 

4 

5 

6 

7 

8 

9 

9 A  

10 

11 

RESIDENTIAL CONSERVATlON 

CONSERVATION AOJ REVENUES 

TOTAL REVENUES 

PRIOR PERIOD TRUE-UP ADJ NOT 
APPLICABLE TO THIS PERIOD 

CONSERVATION REVENUE APPLICABLE 

CONSERVATION EXPENSES (FROM CT-3, 
PAGE 1, LINE 23) 

TRUE-UP THIS PERIOD (LINE 5 - 6) 

INTEREST PROVlSlON THIS PERIOD 
(FROM CT-3, PAGE 3. LINE IO) 

TRUE-UP AND INTEREST PROVISION 
BEGlNNlNG OF MONTH 

DEFERRED TRUE-UP BEGlNNlNG 
OF PERIOD 

PRIOR TRUE-UP COLLECTED 
(REFUNDED) 

TOTAL NET TRUE-UP 
(LINES 7+8+9+9A+10) 

0 

16,563 12,703 10,976 11.054 11,545 14,320 16,475 15,792 15,934 13,064 12,279 12,365 163,070 

16,563 12,703 10.976 11,054 11,545 14,320 16,475 15,792 15,934 13,064 12,279 12.365 163,070 

(674) (674) (674) (674) (674) (674) (674) (674) (674) (674) (674) (671) (8,085) 

15,889 12,029 10,302 10.380 10,871 13,646 15,801 15.118 15,260 12,390 11.605 11,694 154,985 

16,599 18,836 13,648 14,721 17,684 10,511 11,580 16,459 14.755 16,591 15,606 15,484 182,504 

(710) (6,807) (3,346) (4,341) (6,813) 3,135 4,221 (1,371) 505 (4,201) (4,001) (3.790) (27,519) 

(42) (50) (66) (74) (83) (82) (65) (56) (48) (40) (41) (42) (689) 

(8,085) (8,163) (14,346) (17.084) (20,825) (27,047) (23,320) (18,490) (19,243) (18.1 12) (21,679) (25,047) (8,085) 

674 674 674 674 674 674 674 674 674 674 674 67 1 8,085 

_ ( )  14,346 17,084 (20,825) (27,047) (-% (18-21,679) (25,047) (28,208) (28,2081 

€XHIBIT NO 

FLORIDA PUBLIC UTILITIES COMPANY 
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(MAP-1) 



C. INTEREST PROVISION 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA 

CALCULATION OF rRuC-uP AND INTEREST PROVISION 

FOR MONTHS January41 THROUGH December-01 

SCHEDULE CT-3 
PAGE 3 OF 3 

1 BEGINNING TRUE-UP (LINE E-9) 

2 ENDING TRUE-UP BEFORE INTEREST 
(LINES 87+69+89A+BlO) 

3 TOTAL BEG AND ENDING TRUE-UP 

4 AVEMGE TRUE-UP (LINE C-3 X 50%) 

INTEREST RATE - FIRST DAY OF 5 
REPORTING BUSINESS MONTH 

6 INTEREST RATE - FIRST DAY OF 
SUBSEQUENT BUSINESS MONTH 

7 TOTAL (LINE C-5 + C-6) 

AVG INTEREST RATE (C-7 X 50%) 8 

9 MONTHLY AVERAGE INTEREST PATE 

10 INTEREST PROVISION 
(LINE C-4 X C-9) 

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

(8,085) (8,163) (14,346) (17.084) (20,825) (27,047) (23,320) (18.490) (19,243) (18,112) (21,679) (25.047) (8,085) 

(8.12 1 ) (14,296) (17,018) (20.751) (26,964) (23.238) (18,425) (19,187) (18,064) (21.639) (25,006) (28,166) (27,519) 

(16.206) (22.459) (31,364) (37.835) (47,769) (50.285) (41,745) (37,677) (37,307) (39,751) (46,685) (53,213) (35,604) 

(8,103) (11,230) (15,682) (18,918) (23,895) (25.143) (20,873) (18,839) (18,654) (19.876) (23.343) (26,607) (17,802) 

6 50% 555% 5 15% 500% 437% 394% 380% 367% 347% 267% 222% 204% 

5 55% 5 15% 500% 437% 394% 380% 367% 347Yo 267% 222% 204% 178% 

12 05% 1070% 10 15% 937% 831% 774% 747% 7.14% 6 14% 489% 426% 382% 

6 03% 535% 508% 469% 4 16% 307% 374% 357% 307% 245% 213% 191% 

0502% 0446% 0423% 0390% 0346% 0323% 0311% 0298% 0256% 0204% 0 178% 0 159% 

(42)( 50 66) 174) ( 65) (56) (48) ( 40 3 (41) (42) ( 6 8 9  

EXHIBIT NO 

FLORIDA PUBLIC UTILITIES COMPANY 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - MARIANNA 

SCHEDULE OF CAPITAL INVESTMENT,DEPRECIATION & RETURN 

FOR MONTHS January41 THROUGH December41 

SCHEDULE CT-4 
PAGE 1 OF 1 

PROGRAM NAME: 
BEGINNING 
O f  PERIOD OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL. MAY JUNE JULY AUGUST SEPTEMBER TOTAL 

1 INVESTMENT 

2 DEPRECIATION BASE 

3 DEPRECIATION EXPENSE 

4 CUMULATIVE INVESTMENT 

5 LESS ACCUMULATED DEPRECIATION 

6 NET INVESTMENT 

7 AVERAGE INVESTMENT 

8 RETURN ON AVERAGE INVESTMENT 

9 RETURN REQUIREMENTS 

10. TOTAL DEPRECIATION AND RETURN NONE 

EXHIBIT NO 

FLORIDA PUBLIC UTILITIES COMPANY 
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AUDIT EXCEPTION. 

COMPANY: FLORlDA PUBLIC UTILITIES COMPANY - MARIANNA 

RECONCILIATION AND EXPLANATION OF 
DIFFERENCES BETWEEN FILING AND PSC AUDIT 

FOR MONTHS January-04 THROUGH December-01 

TO OUR KNOWLEDGE, NONE EXIST 

SCHEDULE CT-5 
PAGE 1 OF 1 

COMPANY RESPONSE. 

EXHIBIT NO 

FLORIDA PUBLIC UTILITIES COMPANY 
(MAP-I ) 
PAGE 9 OF 36 

DOCKET NO 020002-EG 



FLORIDA PUBLIC UTILITES COMPANY 
MARIANNA DIVISION 
PROGRAM DESCRDPTlON ANEl PROGRESS 

SCHEDULE CT-6 
PAGE 1 OF 9 

1 

1. Residential Geothermal Heat Pump 

2 W C e n t s  & e r g  Star Program 

3. Goodcents Energy Survey Program 

4, GoadCents Commacid-EkriJdingPrqgarn 

5. GoodCents Commercial technical Assistance Program 

6. EctuCatonaVLow Jnwm 

7, Educ.atimal/Affmdable Hmsing’Eluilders and Frovidws Program 

EXHIBIT NO. 

DOCKET NO. 020002-EG 
FLORIDA PUBLIC UTILITIES €0- 

PAGE 10 OF 36 
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FLORIDA PUBLIC UTILITIES COMPANY 
MARIANNA DIVISION 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 2 0 F 9  

PROGRAM TITLE: Residential Geothermal Heat Pump ' 

PROGRAM DESCRIPTION: The objective of the Residential Geothermal Heat Pump Program is to reduce the demand and 

energy requirements d- R ~ W  and existing residential- customers through the pamotion- and installatim- of advanced and 

emerging geothermal systems. Geothermal heat pumps ah0 provide significant benefits to participating customers in the 

fbm of &ced operating oosts aRd iruxeased " h r t  levels, and are superior to other available beating and cooling 

technologies with respect to source efficiency and environmental impacts. FPUC's proposed Geothermal Heat Pump 

prmgam- is designed to o v a m e  existing market- barriers,. ~ ~ I ~ y ,  lack- of consumer awarenq- kr~owledge,- and 

acceptance ofthis techaolopy- 

This p r o m  will promote efficiency leveIs well above current market conditions, specifically those units with an Energy 

Efficiency Ratio (EER) of L3.0 or higher, The Department- of ha+g (DOE) is touting-geathmal- technofogy as the most- 

eneraefficient and mvinmmentdly clean spaceanditionhg system available today. Additionally, a recent DOE study 

iudicates that g e o t k ~ L  systems have the lowest 1jf;eCyde cost of any W A C  system- today- 

PROGRAM ACCOMPLISHMENTS: Even though there are no goals set for this program we continue to promote this 

technolqgy to our- customers and WAC tun". We continue to see ar-incmse hinterest as our customers learn-more 

h u t  this technology. 

PROGRAM FISCAL EXPENDITURES: The expenditures for the reporting period of January 1,2001 through December 3 1, 

2001 were$2<088. 

PROGRAM PROGRESS SUMMARY: Even though there is no particular goal for this program we feel mnfident that by 

our eabrts to promote this tecknolcqg we will. see a number of geotbemal- instaWmns. We will- educate amtractors by 

offering Geothermal Certification classes and deveIop a network of installers in order to better promote this highly efficient 

heating-and d i n g  sou~ce. 

EXHIBIT NO. 
DOCKET NO. 020002-EG 
FLORIDA PUBLIC UTILITIES- €0. 
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FLORIDA P u B m  UTILITIES COMPANY 
MARiANNA DIVISION 
PRffiRAM DESCRIPTION AND-PROGRESS 

SCHEDULE CT-6 
PAGE 3 O F 9  

PROGRAM TITLE: Goodcents HomeEnerB Star Program' 

PROGRAM DESCRIPTION: The Goodcents Home Program has long been the standard for energy efficient construction 
inNorthwest Florida and throughout other- parts ofthe country where the GoodCemts l3mg-m" bem-utilizecl by as many 
as 270 different utilities. For FPUC and our customers, Goodcents homes provides guidance Goncernhg energy efficiency 
innew mnsaUctiOnby pmmtiugeueqg ef&kntkome m ~ d o n - ~ e s  by evahathgwnqmmts in-the categories 

ofdesip-and construction-F&*ces. 

In an eEort to further enhance the GoodCents Home Program and market it more efficiently and eff'ectively, Goadcents 

signed st Memorandumof V d e i n g .  with the Bepwt"t of h e q y  (DOE) and the l 3 z v i i - d  protection. Ageucy 

(EPA). Since FPUC is a member of Goodcents this agreement provides the opportunity to offer the Energy Star Home 
P r ! - t o  builders and Rlstomers and d a t e s t h e  p e r b a n c e  ofGood(=ents homes to the ~timaIly r m g n i d  b e r ~  

Star efficiency label. In many cases, a standard Goodcents home will also q d i f j  as an Energy Star Home. The Good- 

Cents EL" standards contime to exceed the "umefacieRcy StaRdardS fbr new mnstmctionas s&- fbahby the Flo& 

Mode-Energy code. 

PROGRAM ACCOMPLISHMENTS: The year's goal is 28. A total of 53 Goodcents Homes have k e n  built during this 

r@neperiod 

PROGRAM FISCAL EXPENDITURES: Expenditures beginning January 1, 2001 through December 31, 2001 were 

$48,392. 

PROGRAM PROGRESS SUMMARY: We've enhanced our efforts in promoting contractor participation and customer 

betleffts. We kave d u c t e d  openhouse days to provide infb-nto pmpective bome busldeFs and iRfbnnatim-pesen- 

tations have been made to educate area builders, realtors and suppliers. Though our increased efforts we have seen our 

participation. numbers rise over the past year and we will- mtinue to buiM on- our- success with- even greater creative 

mark- e&rts in-order to teach- our @ 

EXHIBIT NO. 

FLORIDA PUBLIC UTILlTIES CO. 

PAGE 12 OF 36 

DOCKET NO. 020002-EG 

(MAP-2) 



FLORIDA PUBLIC UTLITES COMPANY 
MARLANNA DIVISION 
PROGRAM DESCRIPTION AND-PROGRESS 

SCHEDULE CT-6 
PAGE 4 0 F 9  

PROGRAM TTTLE: Goodcents Energy Survey Program I 

PROGRAM DESCRIPTION: The objective of the Goodcents Energy Survey Program is to provide FPUC's residentid 

customers with- eneqy conmatior- advice that will- encourage the implementation of  efficiency "sues resulting- in- 

energy savings for the customer. FPUC views this program as a vehicle to promote the installation of mst-effective 

ooww&n featur;es. Qu@ the audit process, the. customer is provided WEtk s.pec& whok-house re"me"s. 
Also during the survey process duct leakage will be addressed. Lf'a probIem is identified recommendations will be made for 

fbrther analysis and repairs.. Thmghfbllow-up add-  work-EPUC monitors and tracks the iastalMonotthe cost-efktive 

C o a s e c V a t i o R ~  and/or duct leakage re- 

The conservation measures, once impIemented, also lower FPUC's energy requirements, as well as improve operating 

efficiencies. As a result,-the increase h-operathg-effiCienCiespr.o;vides fix a r&ctir>ninw&sen&ive peak-demand,,- 

as weU. as a rsductioa in-enerH consumptio~ 

PROGRAM ACCOMPLISHMENTS: The goal for this program is 150 participants. This has been a very successhl 

prmgzmtc, date. Auditshave been-conducted b- 269 customers atthe end ofthis reportingpbd. 

PROGRAM FISCAL EXPENDITURES: Expenditures beginning January 1 ,  2001 through December 31, 2001 were 

$ 4 0 ~  6 I - 

PROGRAM PROGRESS SUMMARY: We feel confident that by our efforts to promote this program through newspqer, 

radio and cable W that we will-contjnue to exceed QUT- p r t k i p u t  PIS in-thk pmgmn-in-the hare. 

EXHIBIT NO. 
DOCKET NO. 020002-EG 
FLORIDA PUBLIC UTILITES €0, 
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FLORIDA PUBLIC UTILITIES COMPANY 
MARIANNA DIVISION 
PROGRAM DESCRlPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 5OF9 

PROGRAM TITLE: Goadcents h Program 
1 

PROGRAM DESCRIPTION: The objective of the Goodcents Loan Program is to provide FPUC's residential customers a 
vehicle to encourage installation- of energy consewation- features in their- homes. The CzoOdGmts ban- Rogan- provides #L 

nancing for up to $20,000 for a period of 12 years to customers that choose to install energy conservation features in their ex- 

isting. homes. 

The program is designed to work in conjunction with FPUC's approved Goodcents Energy Survey Program. During the sur- 

vey process, the custrxna- is provided with Specifific whule-house recommendations. AR EPUC representative will- submit- a 

completed loan application once the customer decides to install the conservation features. After the application has been 

approved,. the customer wil l  coutact a a" to iRstalL the ~ e c 0 - d  amservat3oR. features A h -  the work- i s  

completed, an inspection is performed by FPUC to ensure all energy conservation features covered by the loan are installed. 
Confirmation- of the installed features is provided to the participating- bank. The increased operating- efficiencies of the 

instal led katures provide a reductiou in weather sensitive peak- d e d  as well. as a reduction iu overaU. energy consumptioa 

PROGRAM ACCOMPLISHMENTS: This year's goal is 15 program participants. During this reporting period we have cam- 

pleted 2loan& 

PROGRAM FISCAL EXPENDITURES: Expenditures for the reporting period January 1,2001 though December 31,2001 

were $9,258. 

PROGRAM PROGRESS SUMMARY: To insure the success of this program we are pursuing other financial institutions so as 
to wake it more cunvenient and appealingto ow cumm We will- continue to advertise this pagran~m-cahle W,  radio 

and newspaper. During Residential Surveys we will also inform residents of the advantages of this program. We continue to 

work- with- area realtors and contractors by providing them with. p g a m  materials that will. enhance their. effms t~ infbrm 

customer- ofthis program. 

EXHIBIT NO. 

FLORIDA PUBLIC UTILITIES CO. 
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FLORIDA PUBLIC UTILITIES COMPANY 
M A R M A  DIVISION 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 6 0 F  9 

PROGRAM TITLE: GoodGents Commercial- Building Frog“  
1 

PROGRAM DESCRIPTION: The wrrunerciaUindustrial market is comprised of a wide range of diverse businesses with 

variable size and 0perati~al-chara~’stiCS. The success ofthe Cb”erciaUlndustrial-GcKjcl Cents Buildmgp”-lies hits 

ability to address this diversity by focusing on the mutual characteristics of commercial buildings. The most common critical 

areas ~ c o ~ ~ i a l b u i l d i R ~ ~ a a e d s u “ e r - ~ - d e ~ a r e t k e ~ e f f f c i e R c y o f t k e  buWiaad WACequipmeRt 

efficiency. The CommerciaVZndustrial Good Cents Building program provides requirements for these area hat, if adhered to, 

wilLhelp rzduce peakdemand and enerw msumption. 

The rromotion of the Goodcents Building Prograrn through the years has fmtured a positive relationship with trade allies, the 

public,. and local. m “ e w i d i d U  custmea Tke pmgmn’s design coRtsRues to be suf!iic&mdy flexible to allow an 
architect-cu-desipxto use initiative and ingenuity to achievermlts thatare meaningful-to bhthe custumec and FPUC 

To provide an m a t e  quantitative analysis of the kW and kwh saving due to the Goodcents Building Program, the 

GoodGents standards fix our average co”wckiLbuildiAg.are compared to the F b r i d a M o d e L k ~  Code. The f w e s  used 

to prepare the customer’s analysis include: wall and ceiling R-vdues; glass area; description of glass; and equipment used in 

determining-the kW and k-Whdi-fferences b- the two types dstructures. The AXCESS - herw Anal-vsis Computa- Prwm- 

(AXCESS) is used in calculatingk-W and k-wh-di fkem.  

PROGRAM ACCOMPLISHMENTS: This year’s goal is 5 and for this reporting period we have had 7 Goodcents Building 

qualif idms in- the Mariannasavice territory. 

PROGRAM PROGRESS SUMMARY: We feel that we will continue our success with this program as we further develop 

relations wiih-architects and contractofs to gain-knowledge of possible prqeck We have laid the foundation-o€customer- trust 

in this area through our Goodcents Commercial Technical Assistance Program and with this relationship we feel we will con- 

tinue to exceed our program pioaL 

EXHIBIT NO. 
DOCKET NO. 020002-EG 
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FLORIDA PUBLIC UTILITIES COMPANY 
MARIANNA DIVISION 
PR0GRAh-f DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 7 0 F 9  

PROGRAM TITLE: Goodcents Commercial Technical Audit Assistance Program 

PROGRAM DESCRIPTION: The Goodcents Commercial Technical Assistance Audit Program is an interactive program that 

provides mmercial-customers assistance in-identiQingadvanced energy consematioltop~nities. It is customized to meet 

the individual rreeds of kge  Rlstotners as Fequired;. therefore,. it is m. evolwing p r o g a n ~  

The Technical Assistance Audit process consists of an on-site review by FPUC Conservation Consultant of the customer’s 

Mlity -*on, equipment and e n m ~  usage paitem. The consultant. identiffs areas of potdaI-reductkmIrrk-W and k W h  
mnsumption as well as identifjing end-use technology opportunities. A technical evaluation is then performed which often 
inchdes performing an. AXGESS simulation iff. odez to ascatam * an- economy payback. or 1% cycle cust andysis f ir  various 

improvements to the fhcility. When necessary FPUC will subcontract the evaiuation process to an independent engineering 

firm and/or m n t r a c t i n g w s u l ~  

PROGRAM PROJECTION: This year’s goal is 17 and a total of 27 Goodcents Commercial Technical Audits were completed 

during this reporting period 

PROGRAM PROGRESS SUMMARY: This program has been very successhl and we are optimistic that our commercial/ 

Industrial customers will invoLve us to agrxxiter extent in&” projects hased upontbe relationship oftrust and howledge. 

EMIIBIT NO. 

FLORIDA PUBLIC UTILITIES CO. 
(W-3 
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FLORIDA PUBLIC UTILITIES COMPANY 
M A R M A  DIVISION 
PROGRAM DES€RIPTlON AND PROGRESS 

SCHEDULE CT-6 
PAGE 8 0 F  9 

PROGRAM TITLE: Low Income Program 1 

PROGRAM DESCRIPTION: FPUC presently has enera education programs that identi@ low cost and or no cost 

a"atim-measwes. h-order: to better- assist low-income customers in-mana@ngtheir- aergy purzbases, the presentation- 

and format of these energy education programs are tailored to the audience. These programs provide basic energy 

ducatbq,. as weU as inhm the customers of  0k-r spxific services,. suck as free energy survey,. tbat FPUC currently 

offers, 

PROGRAM ACCOMPLISHMENTS: 

Pwwm- 

For January 2001- through December 2001: There are no goals set for this 

PROGRAM PROGRESS SUMMARY: This program will continue to benefit Florida Public Utilities by providing 

qpmwities to educate l o w - b c "  CuStoRlers outbe benefits of anenergy efficiefft home. 

EXHIBIT NO. 
DOCKET NO. 020002-EG 
FL.ORIDA PUBLIC UTILITIES CO. 
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FLORIDA PUBLIC UTILITIES COMPANY 
MARIANNA DIVISION 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 9 0 F 9  

PROGRAM TITLE: Affordable Housing Builders and Prodders Program 

PROGRAM DESCRIPTION: FPUC will identifjl the affordable housing builders within the service mea and will encou~- 

age them-to attend education-seminars and workshops related to en- efficient construction,.r&ofi~pragm” financing 

programs, etc., and to participate in the Goodcents Home Program. FPUC will work with the Florida Energy Extension 

Secvkx and other seminar spom~ to o&r s e m b r s  ador  wokshop FPUC w U  work- with- dl spnscus to reduce or 

eliminate attendances fees fbr aEm&lle housingpmviders. 

PROGRAM PROCRESS SUMMARY: This program will continue to provide FPUC the opportunity to educate contrac- 

tors OR. the benefits of building a home to GoodCents StaRdards as well as introduce new and hmvatj-ve enerw efficient 

building technolagy. 
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1 

2. 

3. 

4 

5 

6. 

7 

8. 

9. 

10. 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA 

CONSERVATION ADJUSTMENT TRUE-UP 

FOR MONTHS January-01 THROUGH December-01 

ADJUSTED END OF PERIOD TOTAL NET TRUE-UP 

FOR MONTHS January-01 THROUGH December-01 

END OF PERIOD NET TRUE-UP 

PRI NC I PAL 15,488 

INTEREST 41 

LESS PROJECTED TRUE-UP 

November-00 (DATE) HEARINGS 

PRINCIPAL 

INTEREST 

ADJUSTED END OF PERIOD TOTAL TRUE-UP 

6,350 

8 

SCHEDULE CT-1 
PAGE I OF 1 

15,529 

6,358 

9,171 

EXHIBIT NO 
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1. 

2. 

3 

4. 

5. 

6. 

7. 

a. 

9. 

10 

11. 

12. 

13 

14. 

15. 

16. 

17. 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANOINA 

ANALYSIS OF ENERGY CONSERVATION PROGRAM COSTS 
ACTUALVSPROJECTED 

FOR MONTHS January-01 THROUGH December-01 

ACTUAL PROJECTED* 

LABOWPAYROLL 63,462 67,689 

ADVERTIS I NG 59,664 52,844 

LEGAL 669 1,739 

0 UTS I DE SERV I CES/CONTRACT 3,505 5,070 

VEHICLE COST 8,679 9,534 

MATERIAL & SUPPLIES 10,122 7,029 

TRAVEL 6,813 9,873 

GENERAL & ADMIN 22,278 12,974 

INCENTIVES 0 0 

SCHEDULE CT-2 
PAGE 1 OF 3 

DIFFERENCE 

(4,227) 

6,820 

(1,070) 

(1,565) 

(855) 

3,093 

(3,060) 

9,304 

0 

OTHER 

SUB-TOTAL 

358 1,850 (1,492) 

175,550 168,602 6,948 

PROGRAM REVENUES 

TOTAL PROGRAM COSTS 175,550 168,602 6,948 

LESS: PRIOR PERIOD TRUE-UP (267) (267) 0 

AMOUNTS INCLUDED IN 
RATE BASE 

CONSERVATION ADJ REVENUE 160,329 162,519 (2,190) 

ROUNDING ADJUSTMENT 

18. TRUE-UP BEFORE INTEREST 15,488 6,350 9,i 38 

19 ADD INTEREST PROVISION 41 8 33 

20. END OF PERIOD TRUE-UP 15,529 6,358 9,171 

() REFLECTS OVERRECOVERY 
8 MONTHS ACTUAL AND 4 MONTHS PROJECTED 

EXHIBIT NO. 
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COMPANY: FLORIOA PUBLIC UTlLlTlES COMPANY - FERNANDINA SCHEDULE CT-2 
PAGE 2 OF 3 

ACTUAL CONSERVATION PROGRAM COSTS PER PROGRAM 

FOR MONTHS January-01 THROUGH December41 

PROGRAMNAME 

1. 
2. 
3. 
4 
5 
6. 
I .  

a 
9 
10 Common 
11 Residential Geolhermal Heal Pump 
12 GoodCenls HomelEnergy Star 
13 GoodCenls Energy Survey Program 
14. GoodCenls Loan Program 
15. Goodcents Commercial Building 
16 GoodCenls Commercial Tech Assistance 
17. Low Income 
18 Affordable Housing/Builders Program 
19. 
20. 

GENERAL LABOR MATERIALS 
8 OUTSIDE VEHICLE & & SUB PROGRAM 

PAYROLL ADVERTISING LEGAL SERVICES COST SUPPLIES TRAVEL ADMIN. INCENTIVES OTHER TOTAL REVENUES TOTAL 

0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

29.082 12,001 600 141 8.679 618 0 350 74,667 74.667 6.346 16,842 
1.582 0 0 0 0 500 0 0 0 0 2,082 2.082 

10,262 24.180 69 2,376 0 3,193 4 67 4,521 0 0 45,068 45,068 
11.112 22.853 0 884 0 2.214 0 300 0 0 37,363 37.363 
2,059 0 0 (106) 0 500 0 0 0 0 2,453 2,453 
5,129 0 0 0 0 2,602 0 34 3 0 0 0.074 8,074 
3,747 430 0 210 0 495 0 272 0 0 5,154 5,154 

342 200 0 0 0 0 0 0 0 0 54 2 542 
147 0 0 0 0 0 0 0 0 0 147 147 

0 0 0 0 0 0 0 0 0 0 0 0 

TOTAL ALL PROGRFIMS 

~~ 

63,462 59,664 669 3,505 0.679 10.122 m i 3  22,278 0 358 175,550 0 175.550 

EXHIBIT NO. 
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COMPANY FLORIDA PUBLIC UTlLtTlES COMPANY - FERNANDINA 

CONSERVATION COSTS PER PROGRAM-VARIANCE ACTUAF VS PROJECTED 
VARIANCE ACTUAL VS PROJECTED 

SCHEDULE CT-2 
PAGE 3 OF 3 

FOR MONTHS January41 THROUGH December41 

PROGRAM NAME 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 Common 
1 t Residential Geothermal Heat Pump 
12 Goodcents Home/Energy Star 
13 GoodCents Energy Survey Program 
14 Goodcents Loan Program 
15 Goodcents Commerclal Building 
16 GoodCents Commercial Tech Assistance 
17 Low Income 
18 Affordable Houstng/Builders Program 
19 
20 

LABOR MATERIALS GENERAL 
& OUTSIDE VEHICLE 8 & SUB PROGRAM 

PAYROLL ADVERTISING LEGAL SERVICES cosr SUPPLIES TRAVEL ADMIN. INCENTIVES OTHER TOTAL REVENUES TOTAL 

220 
500 

1.063 
1,065 

0 
0 

245 
0 
0 
0 

(67) 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 
0 
0 
0 
0 
0 
0 

0 
a 

TOTAL ALL PROGRAMS (4,227) 6.820 (1,070) ( 1,565 ) 855 3.093 (3,060) 9,304 0 (1,492)- 6 948 0 6,948 

DOCKET EXHIBIT NO NO 020002-EG 

FLORIDA PUBLIC UTILITIES COMPANY 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA SCHEDULE CT-3 
PAGE 1 OF 3 

A CONSERVATION EXPENSE 
BY PROGRAM 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 Common 

ENERGY CONSERVATION ADJUSTMENT CALCULATION OF TRUE-UP AND INTEREST PROVISION 
SUMMARY OF EXPENSES BY PROGRAM BY MONTH 

FOR MONTHS January-01 THROUGH December41 

JANUARY FEBRUARY MARCH APRIL MAY J U N E  JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

2.957 6.803 5.460 4.994 
11 Residential Geothermal Heat Pump 17 33 60 37 
12 Goodcents HomelEnergy Sur 
13 GoodCenls Energy Survey Program 
14 GoodCenls Loan Program 
15 GoodCenls Commercial Building 
16. GoodCenls Commercial Tech Assistance 
17 Low Income 
18 Affordable Housing/Builders Program 
19 
20 

21 TOTAL ALL PROGRAMS 

22 LESS AMOUNT INCLUDED 
IN RATE BASE 

23 RECOVEWBLE 
CONSERVATION WPENSES 

2.147 
1,607 

300 
480 
589 
0 
0 
0 

7,938 
5,971 

103 
504 
44 
33 
33 
0 

2.151 
4,155 

259 
316 
159 
60 
60 
0 

3,335 
3,800 

689 
2.72 1 

37 
0 
0 
0 

,674 
73 

4,524 
3.226 

117 
588 
268 

0 
0 
0 

710 
84 

2,257 
2,987 

125 
51 1 
746 

0 
0 
0 

,938 5.688 5.804 
308 368 787 

1,584 
2,507 

122 
440 
844 

29 
29 
0 

4,174 
4,512 

182 
472 
348 
245 

7 
0 

4,752 
3,678 

133 
408 
739 
22 
0 
0 

74 1 
131 

5,424 
1,704 

134 
447 
317 
44 
0 
0 

13,861 
94 

4,476 
1,634 

139 
737 
618 

46 
0 
0 

7,037 
90 

2,306 
1,582 

150 
370 
445 
63 
18 
0 

0 
0 
0 
0 
0 
0 
0 
0 
0 

74,667 
2,082 

45,068 
37,363 
2,453 
8,074 
5,154 

542 
147 

0 

8,097 21,462 12,680 15,613 13,470 11.420 10,801 15,996 16,403 15.942 21.605 12.061 175,550 

8,097 21,462 12.680 15.613 13,470 11,42 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA SCHEDULE CT-3 
PAGE 2 OF 3 

CALCULATION OF TRUE-UP AND INTEREST PROVISION 

FOR MONTHS January41 THROUGH December41 

0. 

1 

2 

3 

4 

5 

6 

7 

8 

9 

9A 

10 

11 

CONSERVATION REVENUES 

RESIDENTIAL CONSERVATION 

CONSERVATION ADJ REVENUES 

TOTAL REVENUES 

PRIOR PERIOD TRUE-UP ADJ NOT 
APPLICABLE TO THIS PERIOD 

CONSERVATION REVENUE APPLICABLE 

CONSERVATION EXPENSES (FROM GT-3, 
PAGE 1, LINE 23) 

TRUE-UP THIS PERIOD (LINE 5 - 6) 

INTEREST PROVISION THIS PERIOD 
(FROM CT-3, PAGE 3, LINE 10) 

TRUE-UP AND INTEREST PROVISION 
BEGINNING OF MONTH 

DEFERRED TRUE-UP BEGINNING 
OF PERIOD 

PRIOR TRUE-UP COLLECTED 
(REFUNDED) 

TOTAL NET TRUE-UP 
(LINES 7+8+9+9A+10) 

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

0 

15.683 13,846 12.370 12,730 12,212 13,701 15,534 15,265 14,158 12,344 11,134 11,352 160,329 

15.683 13.846 12,370 12,730 12,212 13,701 15,534 15,265 14,158 12,344 11.134 11,352 160,329 

(22) (22) (22) (22) (22) (22) (22) (22) (22) (22) (22 ) (25) (267) 

15,661 13,824 12,348 12.708 12.180 13,679 15,512 15,243 14.136 12,322 11.112 11.327 160,062 

8,097 21,462 12.680 15,613 13,470 11,420 10.801 15,996 16,403 15,942 21,605 12,061 175,550 

7.564 (7,638) (332) (2,905) (1,280) 2,259 4.71 1 (753) (2,267) (3.620) (10.493) (734) (15.488) 

(267) 7.337 (264) (576) (3.467) (4.740) (2,471) 2.261 1,536 (708) (4,310) (14,797) (267) 

22 22 22 22 22 22 22 22 22 22 22 25 267 

7,337) 264 576 ( 3,467 (4,740) ( , )  2 471 2.261 4.310) 2 1 4 , 7 9 7 )  (15,529) (15,5291 
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C. INTEREST PROVISION 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA 

CALCULATION OF TRUE-UP AND INTEREST PROVISION 

FOR MONTHS January41 THROUGH December41 

SCHEDULE CT-3 
PAGE 3 OF 3 

1 BEGINNING TRUE-UP (LINE B-9) 

2 ENDING TRUE-UP BEFORE INTEREST 
(LINES 87+89+89A+B10) 

3 TOTAL 8EG AND ENDING TRUE-UP 

4 AVERAGE TRUE-UP (LINE C-3 X 50%) 

5 INTEREST RATE - FlRST OAY OF 
REPORTING BUSINESS MONTH 

6 lNTEREST RATE -FIRST DAY OF 
SUBSEQUENT BUSINESS MONTH 

7 TOTAL (LINE C-5 + C-6) 

8 AVG INTEREST RATE (C-7 X 50%) 

9 MONTHLY AVERAGE INTEREST RATE 

10 INTEREST PROVISION 
(LINE C-4 X C-9) 

JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL 

(267) 7,337 (264) (576) (3,467) (4,740) (2.471) 2,261 1,536 voa)  (4,310) (14,797) (267) 

(2,459) 2,262 1,530 (709) (4,306) (14,781) (15.506) (15,4881 

627 (5,014) (19,091) (30,303) (15,755) 

7,3 19 (279) (574) (3,459) (4,725) 

(209) 3,791 7.052 7,058 (838) (4,035) (8,192) (7,199) 

(419) (2,018) (4,096) (3,600) (105) 1,896 414 (2,507) (9.546) (15.152) (7,878) 3,526 3,529 

6 50% 555% 5 15% 500% 437% 394% 380% 367% 347% 267% 222% 204% 

5 55% 5 15% 500% 437% 394% 380% 367% 347% 267% 222% 204% 178% 

12 05% 1070% 10 15% 937% 031% 7 74% 747% 7 14% 614% 489% 426% 382% 

6 03% 535% 508% 469% 4 16% 307% 374% 357% 307% 245% 2 13% 191% 

0502% 0446% 0423% 0390% 0346% 0323% 0311% 0298% 0256% 0204% 0 178% 0159% 

J(?)8)-() i a  15 ( 1 2 L ( I )  6 1 (4) (16) (23) 2 41 
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COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA 

SCHEDULE OF CAPITAL INVESTMENT,DEPRECIATION 8 RETURN 

FOR MONTHS January41 THROUGH December41 

SCHEDULE CT-4 
PAGE 1 OF 1 

PROGRAM NAME: 
BEGINNING 
Of PERIOD OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER TOTAL 

1 INVESTMENT 

2 DEPRECIATION BASE 

3 DEPRECIATION EXPENSE 

4 CUMULATIVE INVESTMENT 

5 LESS ACCUMULATED DEPRECIATION 

6 NET INVESTMENT 

7 AVERAGE INVESTMENT 

8 RETURN ON AVERAGE INVESTMENT 

9 RETURN REQUIREMENTS 

10 TOTAL DEPRECtATlON AND RETURN 

€XHIBIT NO 
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4 

AUDIT EXCEPTION 

COMPANY: FLORIDA PUBLIC UTILITIES COMPANY - FERNANDINA 

RECONCILIATION AND EXPLANATION OF 
DIFFERENCES BETWEEN FILING AND PSC AUDIT 

FOR MONTHS January-01 THROUGH December-01 

TO OUR KNOWLEDGE, NONE EXIST 

SCHEDULE CT-5 
PAGE I OF 1 

COMPANY RESPONSE 

EXHIBIT NO 
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FLORIDA PUBLIC lJTIL.lllES COMPANY 
FERNANDINA BEACH DIVISION PAGE 1 OF 9 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 

1 - AFFORDABLE HOUSING BUILDERS AND PROVIDERS PROGRAM 

2. RESIDENTIAL GEOTHERMAL, HEAT PUMP 

3. GOODCENTS ENERGY SURVEY 

4. LOW INCOME CUSTOMER ENERGY AUDITS 

5 .  GOODCENTS LOAN PROGRAM 

6. GOOD CENTS H O W  ENERGY STAR 

7. GOOD CENTS COMMERCIAL BUILDING 

8. GOODCENTS COMMERCIAL TECHNICAL ASSISTANCE 
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FLORIDA PuBLrc UTIL~~IES COMPANY 
FERNANDINA BEACH DMSION PAGE 2 0 F  9 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 

PROGRAM TITLE: Affordable Housing Builders and Providers Program 

PROGRAM DESCRIPTION: The objective of the Mmclable Housi.ng Buddm and Providers Program is to provide 

Florida Public Utilities Company’s affordable housing builders guidance concerning energy efficiency in new construction. 
The program promotes energy efficient home construction techniques by evaluating components in the categories of design 

and c-ctim practices. These categories include: wall insulation, doors, windows, perimeter/floor insulation, moisture/ 
mfiltration barriers, attidwiling insulation, attic ventilation systems, centsable duct systems, centsable water heating 

systems, and W A C  systems. 

PROGRAM ACCOMPLISHMENTS: The local Habitat for Humanity organization has accepted these practices and has 

contributed six homes to the GoodCents /Energy Star program. 

PROGRAM FISCAL EXPENDITURES: The expenditures January 1,2001 through December 31,2001 were $147.00 

PROGRAM PROGRESS SUMMARY: Program accomplishments in this category are tabulated w i h  our GoodCents / 

EnergyStar program. 
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FLORIDA PUBLIC UTILITIES COMPANY 
FERNANDINA BEACH DMSION 
PROGRAM DESCRZPTION AND PROGESS 

SCHEDULE CT-6 
PAGE 3 0 F  9 

PROGRAM TITLE: Residential G e o t h d  Heat Pump 

PROGRAM DESCRPTION: The objective of the Residential Geothermal Heat Pump Program is to reduce the demand and 

energy requirements of new and existing residential customers through the promotion and installation of advanced and 

emerging geothemal systems. Geothermal heat pumps provide significant benefits to parhcipating customers in the form of 

reduced operating costs and increased curd-ort levels, and are superior to other available heating and cooling technologies 

with respect to source efficiency and environmental impacts. FPUC's proposed Geothermal Heat Pump program is designed 
to overcame existing market baniers, specifically, lack of consumer awareness, knowledge, and acceptance of this 
technology. 

This program will promote efficiency levels well above current market conditions, specifically those units with an Energy 

Efficiency Ratio (EER) of 13 .O or higher. The Department of Energy (DOE) is touting geothermal technology as the most 
energyeficient and environmentally clean spaceconditioning system available today. Additionally, a recent DOE study 

indicates that geothermal systems have the lowest Me-cycle cost of any WAC system today. 

PROGRAM ACCOMPLISHMENTS: At this time we have had one geothmd installation completed in our service area 
within the reporting period. Many customers are beginning to leam more a b u t  this technology, therefore, we are confident 

that we will see a greater number of geothermal installations in the future. 

PROGRAM FISCAL EXPENDITURES: The expenditures January 1 , 2001 through December 31,2001 were $2,082. 

PROGRAM PROGRESS SUMMARY: Even though there is no particular goal for this program we feel confident that by 

our efforts to promote this technology we will see a number of geothermal installations in our service areas in the coming 

years. We will continue to educate customers and strive to develop a network of installers in d e r  to better promote thts 

highly energy efficient heating and cooling source. 
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SCHEDULE C T 4  FLORIDA PUBLIC UTILITIES COMPANY 
F'E€UVNX" BEACH DMSION PAGE 4 0 F  9 
PROGRAM DESCRIPTION AND PROGRESS 

PROGRAM TITLE: GoodCents Energy Survey Program 

PROGRAM DESCRIPTION: The objective of the GoodCents Energy Survey Program is to provide FPUC's residential 

customers with energy conservation advice that will encourage the implementation of efficiency measures resulting in 
energy savings for the customer. FPUC view this program as a vehicle to promote the installation of cost-effective 

conservation features. During the slrrvey process the customer is provided with specific whole-house recommendations. 

Through follow-up audit work, F'PUC monitors and tracks the implementation of k s e  measures. 

The "Appliance Efficiency Education" DSM program &om JEA's DSM Plan will be incorporated into these residential 

energy auhts. The customer will be educated on the expense of operating a second refrigerator or freezer and on the value 

of a high efficiency pool pump. The resulting increase m opemtmg efficiencies will provide for a reduction in weather- 

sensitive peak demand, as well as a reduction in energy consumption. 

PROGRAM ACCOMPLISHMENTS: The goal for this program is 150 participants. This has been a very successful 

program to date. Surveys have been conducted for 564 customers at the close of this reporting period. 

PROGRAM FISCAL EXPENDITURES: Expenditures beginning January 1, 2001 through December 31, 2001 were 

$37,363. 

PROGRAM PROGRESS SUMMARY: We feel confident that by our efforts to promote this program through newspaper 

and cable TV that we will see increased participation in this program in the future. 

I 
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FLORIDA PUBLIC UTILITIES COMPANY 
F E R ” I N A  BEACH DMSION 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE CT-6 
PAGE 5 0 F  9 

PROGRAM TITLE : Low Income Customer Energy Audits 

PROGRAM DESCRIPTION: FPUC has provided low inme customers benefits i&rough its energy conservation 

programs for many years. Although programs are offered to cusf~mefs without discrimi~tion, the company recognizes that 

a customer may be less likely to participate in a particular program due to various circumstances, including lack of 

disposable income. FPUC does not dmctly identifj low income participants, but base on experience and observations, it is 

apparent that low income customers are participating at levels sirmlar to the overall residential customer population. 

Every FPUC customer is eligible for an WUC residential energy survey, but the survey recommendafions usually require 

the customer to spend money replacing equipmat, upgrading features or completing energy conservation measures. Low 

i n m e  persons may not have the discretiormy income to make these changes. In an effort to further assist FPUC’s low 

income customers, FPUC Will work with a local weatherization agency to provide weatherbation energy audits for low 

income customers. FPUC will pay fqr these weatherization energy audits for any FPUC customer through the state 

weatherizaton program. The estimated cost per audit is $50. 

PROGRAM ACCOMPLISHMENTS: No low-income customer audits have been completed to date. 

PROGRAM FISCAL EXPENDlTURES: E>cpenilltures beginning January 1,2001 through December 31,2001 were $542. 

PROGRAM PROGRESS SUMMARY: Even though there is no particular goal for this program we feel confident that by 

continually educating the consumer as well as the proper agencies we will be able to Contribute to the overall success of 

lowering peak loads. 
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PROGRAM TITLE: Goodcents Loan Program 

PROGRAM DESCRIPTION: The objective of the Goodcents Loan Program is to provide FPUC’s residential customers a 

vehcle to encourage installation of energy conservation features in their homes. This below-market interest rate loan 

program provides hancing to customers that choose to install energy conservation features in their existing homes. 

The program is designed to work in conjunction with FPUC’s approved Residential Energy Audit Program. During the 

audit process, the customer is provided with specific whole-house recommendations. An FPUC representative d l  submit 

a completed loan application to the participating bank once the customer decides to install the conservation features. After 

the application has been approved, the customer will cuntact a licensed contractor to install the recommended conservation 

features. After the work is completed, an inspection is Womd by FPUC to ensure all energy conservation features 

covered by the loan are jnstalled. Confirmation of the installed features is provided to the parhcipating bank. The increased 

operating efficiencies of the installed features provide a reduction in weather sensitive peak demand as well as a reduction 

in overall energy consumption. 

PROGRAM ACCOMPLISHMENTS: This year’s goal is thirteen (13) program participants. To date one (1) FPUC 

Express Loan has been campleted Program participation is expected to increase as contractors, realtors and customers 

become more aware of the availability of the program. 

PROGRAM FISCAL EXPENDITURES: Expenditures begLnning January 1, 2001 through December 31, 2001 were 

$2,45 3. 

PROGRAM PROGRESS SUMMARY: Full implementaGon of this program has begun. We feel this program will succeed 

due to increased advertising and our new promotional efforts. During Residential Audits we will also inform residents of 

the advantages of this program. We will continue to develop close relationships with area d t m  and contractors by 

providing them with program materials that will their efforts to inform customers of this program. 

EXHIBIT NO. 

F’LORIDA PUBLIC UTILITIES CO. 

PAGE 33 OF 36 

DOCKET NO. 010002-EG 

(MAP-2) 

t 



FLORIDA PUBLIC UTILJTIES COMPANY 
FERNANDINA BEACH DMSION 
PROGRAM DESCRIPTION AND PROGRESS 

SCHEDULE C T 4  
PAGE 7 0 F  9 

PROGRAM TITLE: Good Cents Home/ Energy Star Program 

PROGRAM DESCRIPTION: The objective of the Enhanced Good Cents Home Program is to provide Florida Public 
Utdities Company’s residential customers gwdance concerning energy efficiency in new construction. The program 

promotes energy efficient home construction techniques by evaluating components in the categories of design and 
conslruction practices. These categories include: wall insulation, doors, windows, perimeter/floor insulation, moktwd 
infiltration baniers, attidceiling insulation, attic ventilation systems, centsable duct systems, centsable water heating 

systems, and WAC systems. 

The program will result in reductions in energy usage and peak demand. FPUC will i d a m  potential program participants 

through buildeddeveloper relationships as well as through promotional activities. Additionally, FTUC will provide 

education and training to budding contractors and building inspectors to encourage energy conservation. Two classes will 

be provided, both of which are approved continuing education courses for building cunhctors licensed by the Florida 

Construction Industry Licensing Board (CILB). The two classes are: “Constructing an Energy Efficient Home” and ‘Zoad 

and Duct Sizing Calculations: Computer Solutions”. 

PROGRAM ACCOMPLISHMENTS: A total of one-hundred eight (108) Enhanced Good Cents Homes have been built to 

date With several more currently under construction. 

PROGRAM FISCAL EXPENDITURES: Expenditures beginning January 1, 2001 through December 31, 2001 were 

$45,068. 

PROGRAM PROGRESS SUMMARY: The program goal was fifty-three (53) participants for the current reporting period. 

We will continue to build on our success with even greater creativity and better marketmg eEhts, to Continue exceeding 

our goals inthe coming year. 
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PROGRAM TITLE: Comercialflndustrial Good Cents Buildrugs 

PROGRAM DESCRIPTION: The commercial/indwtnal market is comprised of a wide range of diverse businesses with 
variable sizes and operational characteristics. The success of the Commercialhdustrial Good Cents Building program lies 

in its abdity to address this diversity by focusing on the mutual characteristics of commercial buildings. The most common 

critical areas in comercial buildings that af€ect summer peak demand are the thermal efficiency of the building and W A C  

equipment efficiency. The Co"erci*dhd Good Cents Building program provides requirements for these area that, 

if adhered to, wdl reduce peak demand and o v d  energy consumption. 

Promotion of the CommercialIIndustrial Good Cents Building program will fatwe a positive relationship with trade allies, 

the public, and local w"ercial/ind&al customers. The program's design is sufficiently flexible to allow an architezt or 

designer to use initiative and ingenuity to achieve results that are meaningfull to both the customer and WUC. 

To provide an accurate quantitative analysis of the demand and energy savings due to the Commercialhdustrial Good 

Cents Building program, the Good Cents standards for our average commercial building are compared to the Florida Model 

Energy Code. The f a m e s  used to prepare the customer's analysis include: wall and cei@ R-values; glass area; 
description of glass; and equipment used in determining the demand and energy differences for the two types of structures. 

The AXCESS - Energy Analvsis Computer Program (AXCESS) is used in calculating these demand and energy 

differences. 

PROGRAM ACCOMPLISHMENTS: To date, we have had seven (7) Good Cents Building qualifications in the F e x n a "  
Beach service territory. 

PROGRAM FISCAL EXPENDlTURES: Expenditures beg- January 1, 2001 th~ough December 31, 2001 were 

$8,074. 

PROGRAM PROGRESS SUMMARY: The goal for this program was three (3)Good Cents Buildings for the year. By 
developing a plan of action to gain knowledge of possible projects before the design stage begins we feel that we will have 

greater success with t h ~ s  program. We have laid the foundation of customer trust in this area through our Commercid 

Industrial Audit and Technical Assistance Program. 
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PROGRAM TITLE: Goodcents Commercial Technical Assistance Program 

PROGRAM DESCRIPTION: FPUC provides energy assistaxlce sxvices to the commercial and industrial classes to assist 

in the evaluation of specific energy requirements of a given structure. 

FPUC's representative will be provided a prospective customer for an audit through a phone call, advertising, a complaint, 

or r e f d .  In this initial contact the representative determines needs, sets m appointment, and begins to gather some basic 

data such as the address, account number, business type, and past energy records. At the time of the audit, the 

representative discusses the audit and submits an outline of the procedure to the. cushxner. During the discussi04 the 
representative also acquires some customer data as it relates to the characteristics of the operation, time of operation, 

occupancy, and duration of the occupancy. In the audit's vi& inspections, the rqresentative observes overall layout, 
gathers equipment data, statistics, observes housekeeping and maintenance, checks various energy sources, and checks 

waste heat sources. The repraentative also makes appropriate measuremenfs of lighting, ambient air temperatures, water 

temperatures, and air quantities. 

After the visual inspectioq the representative will return to the custrrmer to review the total energy consumption and billing 

of the structwe, and make general suggestions for improved efficiency that will have little or no cost associated with them. 

The representative will also identie major items for finther study in which the customer will have the option of making 
capital expenltures. 

PROGRAM PROJECTION: Commercialhdustrial Audits have been completed for fi9Ben (1 5 )  customers to date. 

PROG- FISCAL EXPEmlTURFB: Expenditures beginning January 1, 2001 through December 31, 2001 were 

$5,154. 

PROGRAM PROGRESS SUMMARY: The DSM plan goal is fifteen (15) participants for this particular program. 
Program patxipation has been excellent with several customers having participated thus far. Ttus progmp has met or 

exceeded goaI during each reporting year . We are optimistic that our commercial/industrial customers will involve us to a 

greater extent in future projects based upon the work we are currently doing in this area. 
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