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APPLICATION 

I. This is an application for .( (check one): 

(X) Original certificate (new company). 

Approval of transfer of existing certificate: Example, a non-certificated 
company purchases an existing company and desires to retain the 
original certificate of authority. 

Approval of assignment of existing certificate: Example, a certificated 
company purchases an existing company and desires to retain the 
certificate of authority of that company. 

/ 

Approval of transfer of control: Example, a company purchases 51% of a 
certificated company. The Commission must approve the new 
control I ing entity. 

2. Name of company: Communications Xchange, LLC 

3. Name under which the applicant will do business (fictitious name, etc.): 
Communications Xchange, LLC 

4. Official mailing address (including street name & number, post office box, city, 
state, zip code): 
9252 North 516'~ Street 
2nd Floor 
Tampa, FL 33617 
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5. Florida address (including street name & number, post office box, city, state, 
zip code): 
9252 North 56th Street 
2nd Floor 
Tampa, FL 33617 

6. Structure of organization: 

( ) Individual 
( ) Foreign Corporation 
( ) General Partnership 
( ) Other 

( ) Corporation 
( ) Foreign Partnership 
( X  ) Limited Partnership 

7. If individual, provide: 

Name: 

Title: 

Address: 

C i ty/St a t e/Zi p : 

Telephone No.: Fax No.: 

I n te rnet E-M ai I Add ress : 

Internet Website Address: 

8. If incorporated in Florida, provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State corporate registration number: 
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9. If foreign corporation, provide proof of authority to operate in Florida: 

(a) The Florida Secretary of State corporate registration number: 

I O .  If usinq fictitious name-dlbla, provide proof of compliance with fictitious name 
statute (Chapter 865.09, FS) to operate in Florida: 

(a) The Florida Secretary of State fictitious name registration number: 

I I. If a limited liability partnership, provide proof of registration to operate in 
Florida: 

(a) The Florida Secretary of State registration number: 
LO2000014365 

12. If a partnership, provide name, title and address of all partners and a copy of 
the partnership agreement. 

Name: 

Title: 

Address: 

Ci tylS tatelZi p : 

Telephone No.: Fax No.: 

Internet E-Mail Address: 

Internet We bsite Address : 

13. If a foreiqn limited partnership, provide proof of compliance with the foreign 
limited partnership statute (Chapter 620.A 69, FS), if applicable. 

(a) The Florida registration number: 

14. Provide F.E.I. Number(if applicable): 
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15. Indicate if any of the officers, directors, or any of the ten largest stockholders 
have previously been: 

(a) adjudged bankrupt, mentally incompetent, or found guilty of any felony or 
of any crime, or whether such actions may result from pending proceedings. 
Provide explanation. 

None 

(b) an officer, director, partner or stockholder in any other Florida certificated 
telephone company. If yes, give name of company and relationship. If no 
longer associated with company, give reason why not. 

None 

16. Who will serve as liaison to the Commission with regard to the following? 

(a) The application: 

Name: Sarah Keener 
Title: Director 
Address: 9252 N. 
CitylStatelZip: Tampa, FL 3361 7 

Street; Znd Floor 

Telephone No.: 81 3-984-6631 X I  09 Fax No.: 81 3-984-6631 

Internet E-Mail Address: sekeener@communicationsxchange.com 

Internet Website Address: www.communicationsxchange.com 
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(b) Official point of contact for the onqoing operations of the company: 

Name: Sarah Keener 
Title: Director 
Address: 9252 N. 56'h Street; 2nd Floor 
CitylStatelZip: Tampa, FL 3361 7 

Telephone No.: 81 3-984-6631 X I  09 Fax No.: 81 3-984-6631 

Internet E-Mail Address: sekeener@communicationsxchange.com 

Intern et Webs i te Add r e s  : www. co m m u n ica t ionsxcha n g e. co m 

(c) Com pla i ntsll nq u i ries from customers: 

Name: Doug Ventura 
Title: Director 
Address: 9252 N. 56th Street; 2nd Floor 
City/State/Zip: Tampa, FL 3361 7 

Telephone No.: 813-984-6631 X I  I 2  Fax No.: 81 3-984-6631 

Internet E-Mail Address: dfventura@ communicationsxchange.com 

Internet Webs i te Add res s : www.co m mu n icatio n sxcha nge .co m 

17. List the states in which the applicant: 

(a) has operated as an alternative local exchange company. 
None 

(b) has applications pending to be certificated as an alternative local 
exchange company. 
None 
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(c )  is certificated to operate as an alternative local exchange company. 
None 

(d) has been denied authority to operate as an alternative local exchange 
company and the circumstances involved. 
None 

(e) has had regulatory penalties imposed for violations of 
telecommunications statutes and the circumstances involved. 
None 

(f) has been involved in civil court proceedings with an interexchange 
carrier, local exchange company or other telecommunications entity, 
and the circumstances involved. 
None 

18. Submit the following: 

A. Managerial capability: give resumes of employeeslofficers of the 
company that would indicate sufficient managerial experiences of each. 

Mike Viren - President 
Mike is the President of Coinniiinications Xchange, providing specific support in the areas of 
strategy, marketing, engineering and technology. Prior to Conimunications Xchagne, Mike was a 
founding general partner in Intel lysis Consulting Group (Intellysis), where lead the partnership in 
the understanding of the coiniiiu~~ications technology and its economic impact on communications 
startup ventures of the next generation. Before starting Intellysis Mike was a founding stockholder 
in 2nd Century Comniunications, where he served as President, Chief Executive Officer, and 
Chairman of the Board. Mike also held several leadership positions with Intermedia 
Communications, Inc. most recently as Senior Vice President, Strategic Planning. Earlier, he was a 
professor of economics at University of Missouri and the University of Kansas and a member of 
the Missouri Public Service Comniission. Mike received his BS degree in mechanical engineering 
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from Long Beach State and his PhD. in economics from the University of California at Santa 
B arb ara. 

Oscar Williams - Executive Vice President 
Oscar is Executive Vice President of Communications Xchange, providing specific support in the 
areas of administration, accouiit and finance. Oscar J. Williams has over 30 years of 
telecommunications experience. Oscar spent his early years with ITT Latin American Group 
where he gained experience both in the operations and financial management of a local telephone 
company. Oscar was Comptroller and Treasurer of the Virgin Islands Telephone Company, an ITT 
subsidiary. During the early 19SO's, Oscar was Vice President and Treasurer of Associated Utility 
Services, a large utility consulting firm headquartered in New Jersey. While there Oscar was 
responsible for accounting and income tax consulting in rate applications before Public Service 
Commission in 13 states for both privately held companies and Public Service Commissions. In 
Delaware, the District of Coloinbia and Arizona Oscar provided expert testimony as a staff 
member of the Commissions. Oscar has filed testimony in over 25 cases. In 1991 Oscar joined 
Intermedia Communications holding a number of increasingly responsible positions from Vice 
President of Finance to acting Chief Financial Officer. Oscar was also a founding stockholder of 
2nd Century Communications, where he served as Chief Financial Officer and Senior Vice 
President of Business Operatioiis. Over the last several years Oscar has served as a founding 
general partner in htellysis, where he has lead the partnership in its relationships with other firms 
for financing its portfolio companies with additional equity and debt financing. 
his BS degree in accounting fi-oin Central State University of Ohio. 

Oscar received 

Patricia KurIin - Business Administration 
Patricia is responsible for the Business Administration department, which includes Legal and 
Human Resources (HR). Prior to joining Communications Xchange, Ms. Kurlin served as Senior 
Vice President and General Counsel at Intennedia Communications from 1996 until the company 
was sold in July 2001. As general counsel at Intermedia she was a key member of the senior 
management teani that grew tlie Company from $7 million in annual revenue to nearly $1 billion, 
acquired 6 companies, completed numerous debt and equity offerings, and completed the P O  of a 
web hosting subsidiary. hi 1999 she assumed responsibility for the Company's Human Resources 
department, focusing on executive hiring, retention, compensation and stock options. From 1993 
until 1996 Ms. Kurlin was in-house counsel and Director of Regulatory Affairs for Intermedia. 
Prior to 1993 she was a Senior Staff Attorney for the Telecommunications Bureau at the Florida 
Public Service Coniiiiission. She received a BS from the University of South Florida and a JD 
from the Florida State University. She is a member of the Florida and American Bar Associations. 

Sarah E. Keener - Marketing and Sales 
Sarah Keener has responsibility for tlie marketing, sales and regulatory functions within 
Comniuiiications Xchange. Prior to joining Comniuiiications Xchange, Sarah was an associate 
with the Intellysis Group. As an associate Sarah consulted in the areas of business plan, product 
and market development. Sarah was an Assistant Vice President of Industry Services Managenlent 
for 2"d Century Cominunicatioiis, where she was a key contributor to the organization and 
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development of the ISM fLiiictioii and, particularly, its vendor management responsibility. Prior to 
Znd Century, she was Director of Special Projects at Intermedia Communications Inc., holding a 
number of technical and analytical positions of increasing importance in Operations, Information 
Systems, Sales and Marketing. Sarah eamed a BS in Mathematics, with a minor in Business 
Administration from the University of Florida. 

Beverly Privette - Accounting 
Beverly Privette has responsibility for all accounting functions within Communications Xchange. 
Beverly K. Privette has over IO years telecommunications experience. Beverly was an Assistant 
Vice President and Controller for 2nd Century communications. Prior to 2nd Century, Beverly 
held various positions with Intermedia Communications Inc., including Controller and Director 
positions in regulatory relations, marketing, strategic planning, and finance. Beverly has served as 
Controller and Accounting aiid Finance Manager in service, finance, and international 
corporations. Beverly, a CPA, is a graduate of East Tennessee State University. 

6. Technical capability: give resumes of employeedofficers of the company 
that would indicate sufficient technical experiences or indicate what 
company has been contracted to conduct technical maintenance. 

Mike Viren - President 
Mike is the President of Communications Xchange, providing specific support in the areas of 
strategy, marketing, engineering and technology. Prior to Communications Xchagne, Mike was a 
founding general partner in Intel lysis Consulting Group (Intellysis), where lead the partnership in 
the understanding of the coniniunications technology and its economic impact on communications 
startup ventures of the next generation. Before starting Intellysis Mike was a founding stockholder 
in 2nd Century Communications, where he served as President, Chief Executive Officer, and 
Chaimian of the Board. Mike also held several leadership positions with Intermedia 
Communications, Inc. most recently as Senior Vice President, Strategic Planning. Earlier, he was a 
professor of economics at University of Missouri and the University of Kansas and a member of 
the Missouri Public Service Coinmission. Mike received his BS degree in mechanical engineering 
from Long Beach State and his PhD. in economics from the University of California at Santa 
Barbara. 

AI LaBorde - Information Technology (IT) and Billing 
A1 LaBorde is responsible for the IT department within Communications Xchange, providing 
specific support in the area of billing. A1 was a founding general partner in Intellysis providing 
leadership in the new technology of the dot-com revolution. A1 comes to Intellysis after serving as 
the first Chief Infonnation Officer of 2nd Century Communications, Inc. A1 is a Management 
Infomiation Specialist of varied experience who also served as Vice President of MIS and Human 
Resources for the Virgin Islands Telephone Co., and President of an interconnect subsidiary 
VITELCOM. A1 is a graduate of the IBM Systems Science Institute, and attended Hampton 
University and City College of New York. 

Paul Kratz - Information Technology (IT) 
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Paul has responsibility for the IT fiinction within Communications Xchange. Prior to joining 
Communications Xchange, Paul provided consulting services for the selection and design of 
operational support systems as an associate of the Intellysis Group. Paul served as a Senior 
Manager of Operational Support Systems for 2nd Century Communications. He has 9 years 
experience in the telecomniunications industry and 20 years in information technology. As an IT 
consultant in telecommunications he has lead the selection, installation and integration of various 
operational support systems. 
Mr. Kratz held technical positions at Cray Research (Super Computing), the Australian Mutual 
Provident Society (Insurance), Digital Equipment Corporation (Manufacturing) and S ysteMethods 
(Software Engineering) prior to entering the telecommunications industry. He received his 
Bachelor of Science degree in Computer Science, with minors in Mathematics and Psychology, and 
his postgraduate Honors degree in Artificial Intelligence from the University of the Witwatersrand 
Johannesburg South Africa. 

Doug Ventura - Customer Service and Operations 
Doug Ventura has responsibility for customer service and operations within Communications 
Xchange. He is responsible for the delivery and support of services to end-user customers. Doug 
was previously a coiisultant for the Intellysis Group which provided consulting services for 
telecommunications companies in the areas of financial management and accounting, strategic 
business planning, technology review and development, contract negotiations and management, 
sales and marketing and organizational leadership. Prior to Intellysis, Doug held various technical 
and management positions within the telecommunications industry. He was the Director of 
Network Operations for 2nd Ceiituiy Communications, where he was responsible for network 
infrastructure and end-user support and the commissioning of 2"d Century's switching platform. 
Doug also held several manageinelit positions at Intermedia Communications in areas of network 
operations, customer service delivery, and performance management. Prior to Intermedia, Doug 
was responsible for the operational integrity of Frontier Corporation's voice and data network. He 
began his telecomniunications career with the U S .  Air Force where he spent three years operating 
and maintaining a fixed site coiiiniunications facility located in Western Germany. He has a BA in 
Business Administration and a total of 17 years of experience in the telecommunications industry. 
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C. Financial capability. 

The application should contain the applicant’s audited financial statements 
for the most recent 3 years. If the applicant does not have audited financial 
statements, it shall so be stated. 

The unaudited financial statements should be signed by the applicant’s chief 
executive officer and chief financial officer affirminq that the financial 
statements are true and correct and should include: 

I .  the balance sheet: 

2. income statement: and 

3. statement of retained earnings. 

See pages 14 - 25 for items 1 - 3 

Chief Financial Officer: 
0 scar W i 1 1 i ams 

Affinn that the projected or forecasted financial statements are true and correct. 

NOTE: This documentation may include, but is not limited to, financial statements, a 
projected profit and loss stafement, credit references, credit bureau reports, and 
descriptions of business rela fionships with financial institutions. 

Further, the following (which includes supporting documentation) should be 
provided: 

I. written explanation that the applicant has sufficient financial capability to 
provide the requested service in the geographic area proposed to be 
served. 

ConiiiiX will provide local, long distance and enhanced voice services through voice over 
Intemet protocol technology. C o n ”  will initially serve small and medium sized 
businesses (“Target Market”) in the Tampa Bay area (“Operating Area”). The Tampa Bay 
area consists of the Tampa, FL and St. Petersburg, FL metropolitan service areas (MSAs). 
The expaiisioii of CoimnX into additional MSAs will not be considered unless and until 
Coinnix reaches fiiiancial profitability and such expansion can be funded by existing cash 
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flow. 

CommX's initial capital requirements to fund and execute its business plan are 
significantly lower than many prior competitive local exchange carriers due to its smaller 
geographical service area and its utilization of more advanced and efficient technology 
such as voice over internet protocol. Assuming a conservative 2-3% penetration 
(approximately 170 customers) of our Target Market within our Operating Area, an initial 
$600,000 in funding is all that is required for cash flow positive status. C o " x  reaches 
cash flow positive status within 15-1 8 months of its service launch (SeptembedOctober 
2002). CommX will finance its business through intemal investors, which have committed 
the funds, thereby eliminating the need for public sector financing. 

2. written explanation that the applicant has sufficient financial capability to 
maintain the requested service. 

ComniX will obtain local services by interconnecting with an existing competitive local 
exchange carrier. This strategy allows CommX to eliminate the initial start-up cost 
associated with interconnecting to an incumbent local exchange carrier (ILEC). Once its 
growth warrants interconnection with the ILEC, CommX will evaluate this option. 
CommX will also partner with a local broadband Internet service provider (ISP) for 
connectivity to Customers. CommX's service will be provided over the same connection as 
a customer's Internet service. 

In the past, the vast niajority of competitive local exchange carriers failed due to the high 
cost of capital and the grand scale on which those companies attempted to grow. These 
factors precluded such companies from ever becoming free cash flow positive. As a result, 
they were dependent upon the raising of additional equity or debt to continue operations. 

Because of our low cost of capital required for entry, and the focus on two local markets for 
sales, ConimX will be able to achieve cash flow positive status within 18 months. This 
provides ComniX with sufficient revenue and cash to support its customers and sustain the 
on-going operations of the company. 

3. written explanation that the applicant has sufficient financial capability to 
meet its lease or ownership obligations. 

CoinniX will have 10 full time equivalent employees with growth to 20. The square 
footage required for operating is small, estimated to be 6,500 to start with growth to 
approximately 10,000 square feet. Since CommX will not purchase property, up front 
cask will not be reqiiired, other than the security deposit. 

The equipment req~iii-ed for the intemal operations of the company as staffed today (10 
employees) exists m d  has been paid for. Since the growth of employees is minimal, 
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additional equipment required for intemal operations will be purchased from the intemal 
funding or existing cash flow. 

CommX will collocate its service providing equipment with a collocation provider. The 
initial amount of space required will be one (1) rack. Our growth will take us to 
approximately six (6) racks. With collocation dropping in price our rent obligations will 
be minimal. 

The equipment required to provide service will be purchased through a lease. Based upon 
our projections the lease will be paid within 12 to 16 months. Additional equipment will 
be purchased, as required, through existing cash flow. 

The combination of these factors allows C o d  to aggressively manage the company’s 
financial position and therefore fulfill all necessary lease and/ ownership obligations 
associated with the business. 
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Co mm u n ica tio ns XC ha n g e 
Cash Flow 

$ 000's 

Jun 02 

Plan 

Operating Activities 

Net income (loss) $ 3.4 
Adjustments to reconcile net income (loss] to net cash 

provided (used) by operating activities 

Depreciation and amortization 

Provision for doubtful accounts 

Changes in operating assets and liabilities: 5.3 
Accounts receivable 

Accounts payable 5.0 

.3 Accrued taxes, expenses and interest 

Net Cash Provided (Used) By Operating Activities 

Investing Activities 

Capitd expcnditurcs 

Net Cash Used In Investmg Activihes 

Financing Activities 

Proceeds from debt and equity offerings 

principal payment of partner debt 

principal payments of capital leasc 

Capital lease financing 

Distribubon to investors 

Net Cash Provided By (Used) In Financing Activities 

Increase (decrease) in cash and cash equivalents 

Cash and cash cquivalents a t  beginning of period 

Cash and cash equivalents at end of period 

J d  02 Aug 02 

Phn Plan 

($42.5) ($56.4) 

.2 .9 

.1 
11.9 64.2 

(9-41 
11.5 72.7 

.4 .8 

Scp 02 

Phn 

($66.2) 

.9 

.2 

(40.7) 
(11.2) 

(30.6) 

1.2 

Oct 02 

Plan 

($70.7) 

.9 

.4 

(17.9) 

(13.3) 

(6.3) 
1.7 

riw 02 

Pkn 

($62.7) 

1.1 

.5 

5.2 

(10.8) 

13.7 

2.3 

Dec 02 Total 

Plmn P k n  

($50.5) ($345.5) 

1.2 5.3 
.7 1.9 

(7.21 20.9 

(16.6) (6 1.3) 
6.5 72.6 

2.8 9.6 

8.7 (30.3) 8.8 (105.7) (87.3) (55.9) (55.8) (317.5) 

(5.0) (9.41 (57.9) (13.0) (6.4) (91.6) 

(5.01 (9.4) (57.9) (13.0) (6.41 (9 1.6) 

50.0 30.0 50.0 90.0 75.0 50.0 345.0 

(-1) (-41 (2.0) (2.01 (2.01 (6.61 
5.0 9.4 57.9 13.0 85.2 

50.0 5.0 39.2 107.5 88.0 73.0 61.0 423.7 

53.7 (34.7) (9.91 1.7 .7 4.1 (1.2) 14.6 
53.7 19.0 9.2 10.9 11.6 15.8 

~~ ~~~ ~~ ~~~~ 

$ 53.7 $ 19.0 $ 9.2 $ 10.9 $ 11.6 $ 15.8 $ 14.6 $ 14.6 
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Communications XChange 
Income Statement 

$ 000’s 

M a y 0 2  JnnO2 Jn102 A u g O P  8ep02  O c t 0 2  N w O 2  D o c 0 2  Total 
P k n  Phn Phn Plan Plan P h n  Plan Plan PkU 

Statement of operrtions 

Revenues 

D k e c t  coat. 

Gross margh % 

Network expense 

Sales operations expense 

Business operations expense 

Deprccfation and amortization 

Capitahation 

Total operitfng expenme 

Operating income (loss) 

Other income (expense) 

Interest expense 

lntcllysis aervices income 

Other income 

Other income (expense) total 

Net  income poi.) 

EBITDA 

$ - $  - $  - $ 10.3 $ 23.2 $ 38.7 $ 51.6 $ 70.9 $ 194.7 

3.0 6.0 9.1 10.6 13.6 42.2 

0% 0% 0% 7 1% 74% 77% 80% 81% 78% 

.2 .8 1.7 3.3 5.0 7.4 18.3 

.6 1.3 2 .o 2.4 3.2 9.4 

.o 16.3 68.4 87.6 85.0 99.3 99.9 100.6 557.1 

.2 .9 .9 .9 1.1 1.2 5.3 

.O 16.3 68.8 89.9 88.9 105.5 108.5 112.3 590.1 

6 0 1  ($16.3) ($68.8) ($82.6) ($71.7) ($75.8) ($67.4) ($55.0) ($437.6) 

(3) 1.4) (51 (1.41 (1.9) (2.4) (2.8) (9.7) 

20.0 26.6 26.7 6.9 7.0 7.1 7.2 101.5 

.1 .o .O .O .O .o -3 

19.7 26.4 26.2 5.5 5.1 4.7 4.5 92.1 

$ - $ 3.4 ($42.5) ($56.4) ($66.2) ($70.7) ($62.7) ($50.5) ($345.5) 

($.O) ($16.3) ($68.6) ($81.7) ($70.8) ($74.9) ($66.4) ($53.8) ($432.41 
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Com mu n ica t io ns XC ha ng e 
Balance Sheet 

$ 000's 

Assets 

Current Assets 

Cash and cash equivalents 

Accounts receivable, net 

Total Current Assets 

Fixed assets, net 

Total Assets 

Liabilities 

Accounts payable 

Accrued expenses 

Capital lease 

Partner debt 

Total Liabilities 

Stockholders' Equity 

Distribution to investors 

Retained earnings (deficit) 

Total Stockholders' Equity 

Total Liabilities and Stockholders' Equity 

Dec 02 Jan 03 Fcb 03 M a r 0 3  Apr03 Jan 03 J d  03 Aag 03 Sep 03 Oct 03 N w  03 Dec 03 Map 03 

Plan Plan Plan Phn Plan Plan Plan Plan Plan Plan Plan Plan Plan 

13.6 $ 22.7 $ 21.7 14.6 $ 18.8 $ 20.2 $ 13.8 $ 22.0 $ 40.6 $ 

59.4 83.6 97.2 111.0 125.0 139.1 153.3 172.2 187.9 197.3 208.2 218.6 231.2 

74.0 102.4 117.4 124.9 147.0 179.7 161.9 186.1 199.7 208.5 221.9 241.3 252.9 

11.2 $ 8.7 $ 13.9 $ 11.8 $ $ 

86.3 98.0 102.9 I. 17.3 135.3 133.9 145.5 149.6 169.4 179.7 183.3 193.3 209.4 

$ 160.3 $ 200.4 $ 220.3 $ 242.1 $ 282.2 $ 313.6 $ 307.4 $ 335.7 $ 369.2 $ 388.3 $ 405.1 $ 434.6 $ 462.3 

72 6 $ 100.2 $ 99.0 $ 110.5 $ 143.8 $ 142.7 $ 138.7 $ 166.7 $ 190.6 $ 206.1 $ 210.5 $ 211.2 $ 228.0 

9.6 12.4 15.6 19.1 22.6 26.1 29.7 33.3 37.0 40.8 44.6 48.4 52.5 
$ 

78.7 76.3 86.9 90.6 75.6 70.6 67.7 47.7 22.7 12.7 

345.0 420.0 475.0 5 15.0 515.0 515.0 515.0 515.0 515.0 5 15.0 487.7 447.7 417.7 

505.9 608.9 676.6 735.1 757.0 754.3 751.0 762.6 765.3 774.5 742.7 707.3 698.1 

(345.5) (408.5) (456.2) (492.9) (474.7) (440.7) (443.6) (426.9) (396.1) (386.2) (337.6) (272.7) (235.8) 

(345.5) (408.5) (456.2) (492.9) (474.7) (440.7) (443.6) (426.9) (396.1) (386.2) (337.6) (272.7) (23 5 .a) 

$ 160.3 $ 200.4 $ 220.3 $ 242.1 $ 282.2 $ 313.6 $ 307.4 $ 335.7 $ 369.2 $ 388-3 $ 405.1 $ 434*6 $ 462*3 
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c 

Corn munica tions XCha ng e 
Cash Flow 

$ 000's 

Jan 03 

Plan 

Operating Activities 

Net income (loss) ($62.9) 

Adjustments to reconcile net ncome (loss) to net cash 

pmvided (used) by operatmg activities 

Depreciation and  amortization 1.3 

Pmvision for doubtful accounts .9 

5.3 

Accounts receivable (25.1) 

Accounts payable 27.6 

Accrued taxes, expenses a n d  interest 2.8 

Changes in operatmg assets and liabdities: 

Net Cash Provided (Used) By Operating Activities 

Investing Achvlhes 

Capital expenditures 

Net Cash Used In Investmg Acttvitlcs 

Fmancmg Actwities 

Proceeds from debt and equity offenngs 

Principal payment of partner debt 

h c i p a l  payments of capital lease 

Capital lease fmancing 

Distribution to investors 

Net Cash Provided By (Used) In Financing Activities 

Increase (decrease) m cash and cash cquivdents 

Cash and cash equivalents at beginnmg of period 

Cash and cash equivalents at end of period 

Fcb 03 

Plan 

($47.7) 

1.5 

1.1 

(12 71 

(1.1) 

(14.8) 

3 2  

M a r 0 3  A p r 0 3  M a y 0 3  .Tun03 JulO3 AugO3 

Plan Plan Plan Plan Plan Plan 

($36.7) $ 18.2 $ 34.0 ($2.9) $ 16.7 $ 30.8 $ 

1.6 1.3 1.3 1.5 2.2 2.5 

1.2 1.4 1.5 1.6 1.8 2.0 

(-1) 21.6 (13.2) (16.2) 10.8 10.0 

11.4 33.4 (1.2) (4.0) 28.0 23 9 

3.5 3.5 3.5 3.6 3.6 3.7 

(15.0) (15.3) I15.6) (15.8) (20.8) (17.7) 

Scp 03 

Plan 

9.9 $ 

2.7 

2.1 

7.7 

(11.5) 

15.4 

3.8 

Oct 03 

Plan 

48.6 $ 

2.8 

2.3 

(5.01 

(13.2) 

4.4 

3 8  

Rov 03 

Plnn 

64.9 $ 

3.0 

2.4 

(8.3) 
(12.9) 

.? 

3.8 

Dec 03 

Pha 

36.9 $ 

3.3 
2.6 

5.7 

(15.2) 

16.8 

4.1 

Total 

Plan 

109.7 

25.2 
21.0 

5.5 

(192.8) 
155 4 

42.9 

(55.4) (57.9) (34.0) 42.5 23.6 (16.0) 31.6 45.3 22.4 48.8 62.0 48.4 161.3 

(13.0) (6.41 (16.0) (19.4) (13.0) (6.41 (22.4) (13.0) (6.4) (13.0) (19.4) (148.2) 

(13.0) (6.41 (16.0) (19.4) (13.0) (6.4) (22.4) (13.0) (6.41 (13.0) (19.4) ( 148.2) 

75.0 55.0 40.0 170.0 
(27.3) (40.0) (30.0) (97.3) 

I 2 4  (2.4) (2.7) (lS.O] (5.0) (2.9) (20.0) (25.0) (10.0) (12.7) (98.0) 

13.0 6.4 19.4 

72.6 65.6 43.6 (15.0) (5.0) (2.91 (20.0) (25.0) (10.0) (40.0) (40.0) (30.01 (6.01 

4.2 1.4 (6.4) 8.1 18.6 (3 1.9) 5.2 (2.0) (4 2.4 9.0 (.91 7.1 

14.6 18.8 20.2 13.8 22.0 40.6 8.7 13.9 11.8 11.2 13.6 22.7 14.6 
11.2 $ 13.6 $ 22.7 $ 21.7 $ 21.7 $ 18.8 $ 20.2 $ 13.8 $ 22.0 $ 40.6 $ 8.7 $ 13.9 $ 11.8 $ 
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Communications XChange 
Income Statement 

$ 000's 

Jan03 Feb 03 Mar03 A p r 0 3  M a y 0 3  Jnn03 JuIO3 AngQ3 Sap03 O c t o 3  Novo3 Dec03 Total 

Plan Plan Plan Plan Plan Plan Plan Plan P h n  Plnn Plnn Plan Plan 

statement of operations 

Revenues 

Direct costs 

Gross margin % 

Network expense 

Sales operations expense 

B i i s i n e s s  operations rxpense 

Depreciation and amortization 

Capitalhation 

Total operating expcnie 

Operating income (loms) 

Other Income (expense) 

Interest expense 

Intellysis services mcome 

Other mcome 

Other Income (expense) total 

Net lncome (lorm) 

E3ITDA 

$ 92.8 $ 107.0 $ 121.2 $ 135.3 $ 149.4 $ 163.6 $ 182.8 $ 198.2 $ 213.6 $ 228.9 $ 244.2 $ 259.6 $ 2,096.6 

16.6 16.6 16.5 16.5 16.5 16.5 18.0 18.0 17.9 17.9 17.9 17.9 206.8 

82% 85% 86% 88% 89% 90% 90% 91% 92% 92% 93% 93% 90% 

10 1 12.9 15.7 18.6 21.4 24.0 33.6 37.9 37.5 42.6 45.8 48.7 348 9 

3.9 42 44 4 6  4.8 5.0 5.5 5.7 5.9 6.2 6.4 66 63.0 

1280 1234 123 1 79 5 75.1 1232 110.5 107.2 143.6 114 9 110.7 150 8 1,390 0 

1.3 1.5 16 1.3 1.3 1.5 2.2 2.5 2.7 2.8 3 .O 3 3  25.2 

143.4 141.9 144.8 104.0 102.5 153.7 151.8 153.3 189.8 166.5 165.8 209.4 1,827.0 

($67.1) ($51.5) ($40.2) $ 14.7 $ 30.4 ($6.6) $ 13.0 $ 26.9 $ 5.8 $ 44.5 $ 60.5 $ 32.2 $ 62.7 

(3.21 (3 4 (3.91 (3.91 (3.8) (3.7) (3.71 (3.61 (3.4) (3.31 (3.0) (2.81 (42.1) 
7.4 7.4 7.4 7.4 7.4 7.3 7.4 7.4 7.4 7.4 7.4 7.4 88.6 

.o .o .o .o .o .1 .o .o -0 .o .o .o 4 

4.2 3.8 3.5 3.5 3.6 3.7 3.7 3.9 4.1 4.1 4.4 4.7 47.0 

($62.9) ($47.7) ($36.7) $ 18.2 $ 34.0 ($2.9) $ 16.7 $ 30.8 $ 9.9 $ 48.6 $ 64.9 $ 36.9 $ 109.7 

($65.8) ($50.0) ($38.6) $ 16.1 $ 31.7 ($5.1) $ 15.2 $ 29.5 $ 8.5 $ 47.3 $ 63.5 $ 35.5 $ 87.9 
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Com mu n ica t i o n s XC ha n g e 
Cash Flow 

$ 000's 

c 

Sep 04 Oct 04 Nov 04 D t c  04 Total Jan04 Feb 04 M a r 0 4  A p r 0 4  M a y  04 Jun04 JulO4 A u g 0 4  

Plan Plan Plan Plan Plan Plan PLan P1.n Plan Phn Plan Plnn PLPn 
Operatmg Ac'uvitles 

Net tncome (loss] $ 112 8 $ 124.3 $ 97 2 $ 167.3 $ 179.5 $ 129.8 $ 170.3 $ 180.2 $ 143.9 $ 204.2 $ 216.5 $ 211.7 $ 1,937.7 
Adjustments to reconclle net income (loss) to net cash 

provided (used) by operating actlvities 

Depreciatmn and amor tmhon 

Provision for doubtful accounts 

Changes in operating assets a n d  liabilities 

Accounts receivable 

Accounts payable 

A?(  r i , t . ( !  I , \ (  cl, v ~ l > t ~ i i s r v  : I : ' ( !  I !  1 1  r r \ t  
_I 

Ncr Cash Frovided (Used] By Operating Activitics 

lnvestmg Achvihes 

Capital expenditures 

Net Cash Used In Investmg Activihts 

Fmancmg Achvihes 

Proceeds from debt and equity offenngs 

Pnncipal payment of partner debt 

Pnncipd payments orcapjtal lease 

Capital lease financing 

2.0 2.4 2.5 2.6 

2.7 2.9 3.1 3.2 

(19.9) (18.9) 6 8  (43.8) 

(18.9) (19.4) (19.7) (20.0) 

(3 9) (1 91 24.6 (25.2) 

3 c )  2 5  1 0  1 4  

97.6 110.7 109 6 129.4 

2.8 3.1 3.1 3.4 3.6 3.9 3.9 4.2 

3.4 3.6 3.7 3.9 4.1 4.2 4.4 4.6 

(27.6) 9.6 (18.4) (17.7) 23.2 (5.9) (1 19.4) (32.3) 

(20.3) (25.3) (22.1) (22.5) (10.6) (14.2) (13.8) (18.0) 

(8.0) 34.4 3.2 4.1 33.2 7.4 (106 4) (15 61 

6 5 5 7 8 R G 1 4  

158 0 146.1 158.7 169.8 174.7 206.4 105.3 188 2 

37.5 

43.7 

(264.2) 

(224.7) 

154 11 

14  6 

1,754.6 

(22.4) (13.0) (6.4) (13.0) (22.4) ( 19.4) (13 01 (19.4) (22.4) (151.2) 

(22.4) (13.0) (6.41 (13.0) (22.4) (19.4) (13.0) (19.4) (22.4) (151.2) 

(75.0) (90.0) (95.01 (125.0) (32.7) (417 7) 

Distribution to mvestors (1 12.3) (125.0) (160.0) (150.0) (1 60.0) (185.0) (105.0) (165 0) (1,162.3) 

Net Cash Provided By (Used) In Financing Activities (75 01 (90.0) 19.5 0)  (125 0) (145.0) (125 0) (160.0) (150.0) (160.0) (185.0) (105 0) (165 O] (1,580.0) 

Increase (decrease] in cash a n d  cash equivalents 22.6 (1.61 1 6  (2.01 .o (1.31 (1.31 .4 1.7 2.0 .3 .a 23.4 

Cash and cash equivalents at bcgmnmg of penod 21.7 44.4 42 7 44.3 42.3 42.3 41.1. 39.8 40.2 4 1.9 44.0 44.3 21.7 
41.9 $ 44.0 $ 44.3 $ 45.1 $ 45.1 Cash and cash equivdents at  end o f  penod $ 44.4 $ 42.7 $ 44.3 $ 42.3 $ 42.3 $ 41.1 $ 39.8 $ 40.2 

Confidential Page 2 1  



f 

Communications XChange 
Income Statement 

$ 000's 

Total 

Plan P h n  Plan Plan Plan Plan Plan Plan Plan Plan Plan Plan Plan 

J a n 0 4  Feb 04 Mar04  Apr04  M a y 0 4  Jun04 Ju104  A u g 0 4  S e p 0 4  Oct 04  Novo4 Dcc 04 

Statement of operations 

Revenues 

Direct costs 

Gross margin % 

Network expense 

Sales operations expense 

F i ! r i n r \ s  - p c r > t : c t . c  1 r ; r c t ~ c c  

D e pr  ec id t io n R n d a LII ort  Lza t ion 

Capitalization 

Total operating expense 

Operating income (loss) 

Other income (expense) 

Interest expense 

lntellysis services mcome 

Other  income 

Other income (expense) total 

Net income (loss) 

EBITDA 

$ 274 9 $ 290.1 $ 305 4 $ 320.7 $ 335.9 $ 356 3 $ 372.8 $ 389.3 $ 405.8 $ 422.2 $ 438.6 $ 455.1 $ 4,367.1 

17.9 17.9 17.8 17.8 17.8 19.3 19 3 19.3 19.2 19.2 19.2 19.2 223 9 

94% 94% 94% 94% 95% 95% 95% 95% 95% 95% 96% 96% 95% 

56 0 59 1 62.1 54.3 57.3 68.7 70.5 74.7 82.7 80.0 83.2 94.5 843 1 

6 8  7.0 7 3  7.5 7.7 8.2 8.5 8.7 9.0 9.2 9.4 9 7  99 1 

8'1 2 84  8 1 2 4 4  77 6 7 8 2  1347  1088  110 5 155 0 113 2 114 0 123 4 1,309 7 

2 0  2 4  2 5  2.6 2 8  3 1  3 1  3 4  3 6  3.9 3.9 4 2  37 5 

197.3 250.2 206.3 210 5 231.7 2.288.3 149.1 153.3 196.3 142.0 145.9 214 8 190.8 

$ 107 9 $ 119.0 $ 91 3 $ 160.8 $ 172.2 $ 122.2 $ 162.7 $ 172.7 $ 136.3 $ 196.7 $ 208.9 $ 204.1 $ 1,854 9 

(2 6) (2.11 (1 61 (1.0) (4 (7 51 

7.4 7.4 7.4 7.4 7.4 7.5 7.5 7.5 7.5 7.5 7.5 7.5 89.4 
.O .1 1 .1 .I . I  . I  .1 .1 .1 .1 - 1  1 .o 

4 8  5.4 5 9  6.5 7.3 7.6 7.6 7.6 7.6 7.6 7 6  7.6 82.9 

$ 112.8 $ 124.3 $ 97.2 $ 167.3 $ 179.5 $ 129.8 $ 1 7 0 3  $ 180.2 $ 143.9 $ 204.2 $ 216.5 $ 211.7 $ 1,937.7 

$ 109.9 $ 121 3 $ 93.8 $ 163.5 $ 175.0 $ 125.4 $ 165.8 $ 176.1 $ 139.9 $ 200.5 $ 212.8 $ 208.3 $ 1,892 3 
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Co m mu n ica t io ns XC h a n g e 

$ 000's 
Balance Sheet 

Assets 

Current Assets 

Cash  and cash equivalents 

Accounts receivable, net 

Total Current Assets 

Fured assets, net 

Total Assets 

Liabilities 

. ' i l.i ' I. :I I 5 [-'<I 5, <I  :i I( 

A ccr u ed ex pen scs 

Capital lease 

Partner debt 

Total Liabdmcs 

Stockholders' Equity 

Distnbubon to investors 

Retamed eammgs (deficit) 

Total Stockholders' Equity 

Total Liabihes and Stockholders' Equity 

Dec  04 Jan 05 Feb 05 Mar 05 Apr 05 M a y  05 Jun 05 JulO5 Aug 05 Scp 0 5  Oct  05 Nov 05 Dee 05 

Plan Plan Plan Plan Phn Plan Plan Plan Plan Plan Plan Plan Phn 

41.6 $ 44.6 $ 44.0 $ 44.6 $ 41.5 45 1 $ 44.3 $ 41.4 $ 41.2 $ 41.5 $ 42.8 $ 39.3 $ 39.1 $ $ 

412 3 424 3 443.8 463.4 487.8 508.9 530.2 551.7 573 3 576 6 585.4 593.6 608.0 

457 4 468 7 485.2 504.6 529.3 55 1.8 569.5 590.8 614.9 62 1.2 629.4 638.3 649 5 

323.1 333.9 338.0 348.5 368.1 384.3 38 I. .2 441.6 450.5 468.5 470.3 478.6 493 1 

$ 780.5 $ 802 6 $ 823 2 $ 853 1 $ 897.3 $ 936.1 $ 950 8 $ 1,032.3 $ 1,065.4 $ 1,089.7 $ 1,099 7 $ 1,116.9 $ 1,142 6 

241 0 250.4 238.3 258.7 243.3 254.2 268.6 299.3 3 18.8 307.8 278.0 276.3 311.0 

1,701.9 1,914.5 2,147.2 2,421.7 2,731.4 3,069.3 3,379.5 3,515.4 3.853.9 4,179.2 4,524.0 4,883 0 5,218 9 
539.6 552.2 584.8 594.4 654.0 68 1.9 682.2 733.0 746.6 781.8 82 1.7 840.6 83 1.5 

$ 780 5 $ 802.6 $ 823.2 $ 853.1 $ 897.3 $ 936.1 $ 950.8 $ 1,032.3 $ 1,065.4 $ 1,089.7 $ 1,099.7 $ 1,116.9 $ 1,142.6 
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Com mu n ica tio ns XC h a n ge 

$ 000’s 
Cash Flow 

Operatmg Acoviues 

Net mcome (loss) 

Jan05 F e b 0 5  M a r 0 5  Apt05 May 05 Jun05 Jul05 A n g 0 5  Ssp OS Oct 0 5  Now 05 Dec  05 Total 

Plan Plan Plnn P h n  P h l  Plan Plan Plan P h l  Phn Plan Plan Plan 

$ 212.6 $ 232 6 $ 274.6 $ 309.6 $ 337.9 $ 310.2 $ 135.9 $ 338.6 $ 325.3 $ 344.8 $ 358.9 $ 335.9 $ 3,517.0 

Adjustments to reconcile net mcome (loss) fo  net cash 
provided [used) by operatmg actwities 

Depreciation and amortrzahon 2.2 2.3 2.5 2.8 3.1 3.1 3.9 4.1 4.4 4.5 4 7  50 42 5 
Provision for doubtful accounts 4.7 4.9 5.0 5.3 5.4 5.6 5.8 6.0 6.1 6.3 6.5 6.7 68.3 
Changes m operatmg assets and liabilities. (7.3) (36.4) (4 3) (45.0) (15 7) (12.4) 3.4 (W (20.5) (44.91 (16 41 13.7 (193.9) 

Accounts receivable (16.81 (24.3) (24.7) (29 7 )  (26.6) (26.9) (27.2) (27.6) (9.51 (15.1) (14.71 (21 01 (264 0) 
Accounts  pa) ablc 9 1  (12 4 )  20.0 (1 5.81 10.4 14 0 29.9 18 7 (I 1.9) (30 81 (2 9) 33.1 61 5 

I : i i( . iI  t , i s . ( ~ ~ ) ,  I \[1cii>c LI int i .r t ’ \ t  3 .3 4 4 .5 5 7 8 9 LO 1 2  I G  8 6  

hu t  Cash i’rovided (Used] Dy Upcrating Activities 212.2 203.4 277.8 272.6 330.7 306.5 149 0 340.5 315.3 3 10.7 353.7 361.3 3,433 8 

Investmg Actlvihes 

Capital expend1 t ures (13.0) (6 41 (13.0) (22.4) (19.4) (64.2) (13.0) (22.4) (6.4) (13.0) (19.4) (2 12.4) 
Net Cash Used In Investmg Actwiues (13.0) (6.4) (13.0) (22.4) (19.4) (64.2) (13.0) (22.4) (6.41 (13.0) (19 4) (2 12.4) 

Fmancing Actrvities 

Proceeds fmm debt and equity offerings 

Principal payment of partner debt 

Pnncipal payments of capital lease 

Capital lease fmancmg 

Dis tnbuoon  to mvestors (200 0 )  (200.0] (265.0) (250.0) (3 10.0) (3 10.0) (85.0) (325 0) (290.0) (305.01 (340 0) (345 0) (3,225 01 

Net Cash Provided By (Used) in Financmg Activitws (200 O] (200.0) (265.0) (250.0) (3 10.0) 13 10.0) (85.0) (325.0) (290.0) (305.0) I340.0) (3 4 5 .O) (3,225 0) 

Increase [decrease) m cash and  cash equivalents ( 81 (2.9) (4 .3 1.4 (3.5) (4 2.5 3.0 (.61 .7 (3 11 (3.61 
Cash and cash equwalents at begmning of penod 45.1 44.3 41.4 41.2 41.5 42.8 39.3 39.1 41.6 44.6 44 .O 44.6 45.1 

Cash and cash equivalents a t  end of penod $ 4 4 3 $  41.4$ 41.2$ 4 1 . 5 $  42.8$ 39.3$ 3 9 . 1 $  41.6s 44.6 $ 44.0 $ 44.6 $ 41.5 $ 41.5 
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THIS PAGE MUST BE COMPLETED AND SIGNED 

I. 

2. 

3. 

4. 

APPLICANT ACKNOWLEDGMENT STATEMENT 

REGULATORY ASSESSMENT FEE: I understand that all telephone comPanies 
must pay a regulatory assessment fee in the amount of . I 5  of one percent of 
gross operating revenue derived from intrastate business. Regardless of the 
gross operating revenue of a company, a minimum annual assessment fee of 
$50 is required. 

GROSS RECEIPTS TAX: I understand that all telephone companies must pay a 
gross receipts tax of two and one-half percent on all intra and interstate 
business. 

SALES TAX: I understand that a seven percent sales tax must be paid on intra 
and interstate revenues. 

APPLICATION FEE: 
$250.00 must be submitted with the application. 

I understand that a non-refundable application fee of 

Signature 
~~ 

Print Name 

26 FORM PSClCMU 8 (1 1/95) 
Required by Commission Rule  i4 3s. 25-24.805, 
25-24.81 0, and 25-24.81 5 



THIS PAGE MUST B €  COMPLETED AND SIGNED 

AF F I DAVIT 

By my signature below, 1, the undersigned officer, attest to the accuracy of 
the information contained in this application and attached documents and 
that the applicant has the technical expertise, managerial ability, and 
financial capability to provide alternative local exchange company service in 
the State of Florida. 1 have read the foregoing and declare that, to the best of 
my knowledge and belief, t h e  information is t rue  and correct. I attest that I 
have the authority to sign on behalf of my company and agree to comply, now 
and in the fu ture ,  with all applicable Commission rules and orders. 

Further, I ant aware that, pursuant to Chapter 837.06, Flori tk Statutes, 
"Whoever knowingly makes a false statement in writing with the intent to 
mislead a public servant in t he  performance of his  official duty shall be guilty 
of a misdemeanor sF the second degree, punishable as provided in s. 775.082 
and s. 7'75.083." 

re 

Telephone No. Fax No. 

27 FORM PSCICMU 8 (11/95) 
Required by Commission R u l e  Nas 25-24.805, 
25-24.810, and 25-24.81 5 



. 

INTRASTATE NETWORK (if available) 

Chapter 25-24.825 (5), Florida Administrative Code, requires the company to make 
available to staff the alternative local exchange service areas only upon request. 

I. POP: Addresses where located, and indicate if owned or leased. 

2. SWITCHES: Address where located, by type of switch, and indicate if 
owned or leased. 

3. TRANSMlSSiON FACILITIES: POP-to-POP facilities by type of facilities 
(microwave, fiber, copper, satellite, etc.) and indicate if owned or 
leased. 

POP-to-POP OWNERSHIP 

II 

28 FORM PSClCMU 8 (11/95) 
Required by Commission Rule NGS. 25-24.805, 
25-24.81 0, and 25-24.81 5 



I 

n 

CERTIFICATE SALE, TRANSFER, OR ASSIGNMENT STATEMENT 

I, (Name) 
(Title) NIA of (Name of Company) 

and current holder of Florida Public Service Commission Certificate Number # 

, have reviewed this application and join in the petitioner's request 
for a: 

( ) sale 

( ) transfer 

( ) assignment 

of the above-mentioned cerLifica :e. 

UTILITY OFFICIAL: 

Print Name 

Title 

Telephone No. Fax No. 

Address: 

S ig natu re 

Date 



c 
4 

Communications Xchange, LLC 
Florida P.S.C. Price List No. 1 

Original Title Sheet No. 1 

Communications Xchange, LLC 

9252 North 5tith Street 
2nd Floor 

Tampa, Florida 33617 

LOCAL EXCHANGE TELECOMMUNICATIONS SERVICES 
PNCE LIST 

This price list contains the description, regulations and rates for the furnishing of 
services and facilities for local exchange telecommunications services provided by 
Communications Xchange with principal offices at 9252 N. 56th Street, 2nd FIoor, 
Tampa, Florida 33617. This price list applies for service furnished within the state 
of Florida. This price list is on file with the Florida Public Service Commission, 
and copies may be inspected, during normal business hours, at the Company's 
principal place of business in Tampa, Florida. 

Issued: July 9,2002 Effective: 

By: Sarah E. Keener 
Director 
9252 N. 56"' Street, 2"d Floor 
Tampa, Florida 33617 



Communications Xchange, LLC 
Florida P.S.C. Price List No, 1 

Original Sheet No. 2 

CHECK SHEET 

The sheets listed below, which are inclusive of this price list, are effective as of the date shown at the 
bottom of the respective sheet(s). Original and revised sheets as named below comprise all changes from 
the original price list and are currently in effect as of the date indicated below. 

Sheet 

1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 

* = New or revised sheet 
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SYMBOLS 

The following are the only symbols used for the purposes indicated below: 

(D) Delete or Discontinue 
(I) 
(M) 

(R) 
(T ) 

Change Resulting in an Increase to a Customer's Bill 
Moved from Another Price list Location 

Change Resulting in a Reduction to a Customer's Bill 
Change in Text or Regulation but no Change in Rate or Charge 

CN) New 
/ 

~~ ~~ ~ 
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PRICE LIST FORMAT 

A. Sheet Numbering - Page numbers appear in the upper right comer of the sheet. Pages 
are numbered sequentially. However, new pages are occasionally added to the price list. When a 
new page is added between existing pages with whole numbers, a decimal is added. For 
example, a new page added between pages 34 and 35 would be page 34.1. 

B. Sheet Revision Numbering - Revision numbers also appear in the upper right corner of the 
page. These numbers are used to determine the most current page version on file with the 
Commission. For example, 4th Revised Page 34 cancels the 3rd Revised'Page 34. Consult the 
check sheet for the page currently in effect. 

C. Paragraph Numbering Sequence - There are nine levels of paragraph coding. 
coding is subservient to its next higher level: 

Each level of 

2 
2.1 
2.1.1 
2.1.1 .A 
2. I. 1 .A. 1 
2.1.1.A. 1 .(a) 
2.1 .l.A. 1 .(a).I 
2.Ll.A.l.(a).I.(i) 
2.1.1.A.l.(a).I.(i).(l) 

D. Check Sheet - When a price list is filed with the Commission, an updated check sheet 
accompanies the price list filing. The check sheet lists the price list pages, with a cross reference 
to the current revision number. When new sheets are added, the check sheet is changed to reflect 
the revision. All revisions made in a given filing are designated by an asterisk (*). There will be 
no other symbols used on this sheet if these are the only changes made. The price list user 
should refer to the latest check sheet to find out if a particular page is the most current on file 
with the Commission. 
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SECTION 1 - TECHNICAL TERMS AND ABBREVIATIONS 

Ll  Definitions 

Busy Hour - The two consecutive half hours during which the greatest volume of traffic is 
hand1 ed 

Call - A completed connection between the calling and called parties. 

Calling Station - The telephone number from which a Call originates. ' 

Called Station - The telephone number called. 

Commission - The Florida Public Service Commission. 

Company - Communications Xchange, unless specifically stated otherwise. 

Customer -A person, firm, corporation, partnership or other entity, including affiliates or 
divisions of the Customer, in whose name the telephone number of the Calling Station is 
registered with the underlying local exchange company. The Customer is responsible for 
payment of charges to the Company and compliance with all terms and conditions of this price 
list. 

Day - The period of time from 8:OO a.m. to (but not including) 5 : O O  p.m., Monday through 
Friday, as measured by local time at the location from which the Call is originated. 

Disconnect - To render inoperable or to disable circuitry thus preventing outgoing and incoming 
toll communications service. 

Evening - The period of time from 5:OO p.m. to (but not including) 11 :00 p.m., Sunday through 
Friday and any time during a Holiday, as measured by local time at the location from which the 
Call is originated. 

Incomplete - Any Call where voice transmission between the Calling and Called station is not 
established. 
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SECTION 1 - TECHNICAL TERMS AND ABBREVIATIONS (cont’d) 

1.1 Definitions (cont’d) 

Holiday - For the purposes of this price list recognized holidays are New Year’s Day, Memorial 
Day, Independence Day, Labor Day, Thanksgiving Day, and Christmas Day. 

Message - A completed telephone Call by a Customer or User. 

Normal Business Hours - The hours of 8:OO a.m. to 5:OO p.m., Monday’through Friday, 
excluding holidays. 

Premises - The space occupied by an individual Customer in a building, in adjoining buildings 
occupied entirely by that Customer, or on contiguous property occupied by the Customer 
separated only by a public thoroughfare, a railroad right of way, or a natural barrier. 

Rate - Money, charge, fee or other recurring assessment billed to Customers for services or 
equipment. 

State - Florida 

Terminal Equipment - Telephone instruments, including pay telephone equipment, the common 
equipment of large and small key and PBX systems and other devices and apparatus, and 
associated wiring, which are intended to be connected electrically, acoustically, or inductively to 
the telecommunication system. 

User or  end User - Customer or any authorized person or entity that utilizes the Company’s 
services. 

1.2 Abbreviations 

PBX - Private Branch Exchange 

POP - Point of Presence 

V&H - Vertical and Horizontal Coordinates 
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SECTION 2 - RUlLES AND REGULATIONS 

2.1 Undertaking of the Company 

2.1.1 The Company provides local exchange telecommunications to Customers for the direct 
transmission of voice, data and other types of telecommunications. The Company 
provides service to multi-line business Customers only. 

2.1.2 The Company installs, operates and maintains the communications services provided 
herein in accordance with the terms and conditions set forth in this price list. When 
authorized by the Customer, the Company may act as the Customer’s agent for ordering 
access connection facilities provided by other carriers or entities to allow connection of a 
Customer’s location to the Company’s network. The Customer shall be responsible for 
all charges due for such service arrangements. 

2.1.3 The Company’s services are provided on a monthly basis, unless otherwise stated in this 
price list. Services are available twenty-four (24) hours per day, seven (7) days per 
week. 

2.2 Limitations of Service 

2.2.1 Service is offered subject to the availability of facilities and provisions of this price list. 

2.2.2 Service is furnished to the User for any lawful purpose. Service shall not be used for any 
unlawful purpose, nor used in such a manner as to interfere unreasonably with the use of 
service by any other Users. 

2.2.3 The use of the Company’s services without payment for service or attempting to avoid 
payment for service by fraudulent means or devices, false or invalid numbers, or false 
calling or credit cards is prohibited. 

2.2.4 The Company’s services may be denied for nonpayment of charges or for other 
violations of the terms and conditions set forth in this price list. 

2.2.5 The use of the Company’s services to make Calls which might reasonably be expected to 
frighten, abuse, torment, or harass another is prohibited. 
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SECTION 2 - RULES AND REGULATIONS (cont’d) 

2.2 Limitations of Service (cont’d) 

2.2.6 Service temporarily may be refused or limited because of system capacity limitations. 

2.2.7 Service is subject to transmission limitations caused by natural (including atmospheric, 
geographic or topographic) or artificial conditions adversely affecting transmission. 

2.2.8 Service to any or all Customers may be temporarily interrupcted or curtaiIed due to 
equipment modifications, upgrades, relocations, repairs and similar activities necessary 
for proper or improved operations. 

2.2.9 The Company reserves the right to discontinue fumishing service where the Customer is 
using the service in violation of the law or the provisions of this price list. 

2.2.10 Customers reselling or rebilling the Company’s services must be certificated by the 
Commission. 

2.3 Limitations of Liability 

2.3.1 Because the Company has no control of communications content transmitted over its 
system, and because of the possibility of errors incident to the provision and use of its 
service, service furnished by the Company is subject to the terms, conditions and 
limitations herein specified. 

2.3.2 The Company is not liable to Users for interruptions in service except as set forth in 
Section 2.5 of this price list. 

2.3.3 The liability of the Company for errors in billing that result in overpayment by the 
Customer shall be limited, unless otherwise ordered by the Commission, to a credit equal 
to the dollar amount erroneously billed or, in the event that payment has been made and 
service has been discontinued, to a rehnd of the amount erroneously billed. 
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SECTION 2 - RULES AND REGULATIONS (cont’d) 

2.3 Limitations of Liability (cont’d) 

2.3.4 With the exception of billing disputes, the Company shall not be liable for and the User 
shall indemnify and hold the Company harmless against any claims for loss or damages 
involving: 

2.3.4.A Any act or omission of: (i) the User; or (ii) any other entity fumishing service, 
equipment or facilities for use in conjunction with services or facilities 
provided by the Company; 

2.3.4.B Interruptions or delays in transmission, or errors or defects in transmission, or 
failure to transmit when caused by or as a result of acts of God, fire, war, riots, 
government authorities or causes beyond the Company’s control; 

2.3.4.C Any unlawful or unauthorized use of the Company’s facilities and services; 

2.3.4.D Libel, slander or infringement of copyright arising directly or indirectly from 
content transmitted over facilities provided by the Company; 

2.3.4.E Infringement o f  patents arising from combining apparatus and systems of the 
User with facilities provided by the Company; 

2.3.4.F Claims arising out of any act or omission of the User in connection with 
service provided by the Company. 

2.3.4.G Breach in the privacy or security of communications transmitted over the 
Company’s facilities; 

2.3.4.H Changes in any of the facilities, operations or procedures of the Company that: 
(1) render any equipment, facilities or services provided or utilized by the User 
obsolete; (2) require modification or alteration of such equipment, facilities or 
services; or (3) otherwise affect use or performance of such equipment, 
facilities or services except where reasonabIe notice is required by the 
Company and is not provided to the Customer. 
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SECTION 2 - RULES AND REGULATIONS (cont’d) 

2.3 Limitations of Liability (cont’d) 

2.3.4.1 Defacement of or damage to the Customer’s Premises or personal property 
resulting from the furnishing of services or equipment on such Premises or the 
installation or removal thereof. 

2.3.4.5 Any wrongful act of a Company employee where such act is not authorized by 
the Company and is not within the scope of the emplwee’s responsibilities for 
the Company; 

2.3.4.K Any noncompleted Calls due to network busy conditions; and 

2.3.4.L Any Calls not actually attempted to be completed during any period that 
service is unavailable. 

2.3.5 The User shall reimburse the Company for all costs, expenses and fees (including 
reasonable attorneys’ fees and costs) incurred by the Company in its defense against 
claims set forth in Section 2.3.4. 

2.3.6 The Company assumes no responsibility for the availability or performance of any 
facilities under the control of other entities that are used to provide service to the User, 
even if the Company has acted as the User’s agent in arranging for such facilities or 
services. 

2.3.7 With the exception of billing disputes, any claim against the Company shall be deemed 
waived unless presented in writing to the Company within thirty (30) days after the date 
of the occurrence that gave rise to the claim. 

2.3.8 The Company makes no express representations or warranties regarding the service and 
disclaims any implied warranties, including, but not limited to, warranties of title or 
implied warranties of merchantability or fitness for a particular purpose. The Company 
does not authorize anyone to make a warranty of any kind on its behalf and the User 
should not rely on any such statement. 
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SECTION 2 - RULES AND REGULATIONS (cont’d) 

2.3 Limitations of Liability (cont’d) 

2.3.9 Any liability of the Company for loss or damages arising out of mistakes, omissions, 
interruptions, delays, errors or defects in the service, the transmission of the service, or 
failures or defects in facilities furnished by the Company, occurring in the course of 
furnishing service shall in no event exceed an amount equivalent to the proportionate 
fixed monthly charge to the Customer for service, during the period of time in which 
such mistakes, omissions, interruptions, delays, errors or defects in the service, its 
transmission or failure or defect in facilities furnished by the Company occurred, unless 
the Commission orders otherwise. 

2.3.10 In no event shall the Company be liable for speciaI, incidental, consequential, indirect or 
punitive damages including but not limited to loss of revenue or profits, loss of use of 
any property cost of substitute equipment or service, downtime costs and claims of 
Customer damages. 

2.4 Responsibilities of the Customer 

2.4.1 The Customer is responsible for placing any necessary orders, complying with price list 
regulations and assuring that Users comply with price list regulations. The Customer 
shall ensure compliance with any applicable laws, regulations, orders or other 
requirements of any governmental entity relating to services provided by the Company to 
the Customer or made available by the Customer to another User. The Customer also is 
responsible for the payment of charges for a11 Calls originated at the Customer’s numbers 
which are not collect, third party, calling card, or credit card calls. 

2.4.2 The Customer is responsible for charges incurred for special construction and/or special 
facilities which the Customer requests and which are ordered by the Company on the 
Customer’s behalf. 

2.4.3 If required for the provisioning of the Company’s services, the Customer must provide 
the Company, free of charge, with any necessary equipment space, supporting structure, 
conduit and electrical power. 

2.4.4 The Customer is responsible for arranging access to its Premises at times mutually 
agreeable to the Company and the Customer when required for Company personnel to 
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install, repair, maintain, program, inspect or remove equipment associated with the 
provision of the Company's services. 
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SECTION 2 - RULES AND REGULATIONS (cont’d) 

2.4 Responsibilities of the Customer (cont’d) 

2.4.5 The Customer must pay the Company for replacement or repair of damage to the 
Company’s equipment or facilities caused by negligent or improper use on the part of the 
Customer, Users, or others. 

2.4.6 The Customer must indemnify the Company for the theft of any Company equipment or 
facilities installed at the Customer’s Premises. i 

2.4.7 The Customer agrees, except where the events, incidents or eventualities set forth in this 
sentence are the result of the Company’s gross negligence or willful misconduct, to 
release, indemnify and hold harmless the Company against any and all loss, claims, 
demands, suits or other action or any liability whatsoever, whether suffered, made, 
instituted or asserted by the Customer or by any other party or person, for any personal 
injury to or death of any person or persons, or for any loss of or damage to any property, 
whether owned by the Customer or others. The Customer shall reimburse the Company 
for all costs, expenses and fees (including reasonable attorneys’ fees and costs) incurred 
by the Company in its defense against such actions. 

2.5 Allowances for Interruptions in Service 

2.5.1 General 

2.5.1.A A service is interrupted when it becomes unusable to the User, e.g., the User is 
unable to transmit or receive communications due to the failure of a 
component furnished by the Company under this price list. 

2.5.1.B An interruption period begins when the User reports a service, facility or 
circuit to be inoperative and releases it for testing and repair. An interruption 
period ends when the service, facility or circuit is operative. 

2.5.1.C If the User reports a service, facility or circuit to be inoperative but declines to 
release it  for testing and repair, the service, facility or circuit is considered to 
be impaired but not interrupted. No credit allowances will be made for a 
service facility or circuit considered by the Company to be impaired. 
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SECTION 2. RULES AND REGULATIONS (cont’d) 

2.5 Allowances for Interruptions in Service (cont’d) 

2.5.2 Application of Credits for Interrupted Services 

2.5.2.A At the Customer’s request, a credit allowance for a continuous interruption of 
service for more than twenty-four (24) hours will be made in an amount to be 
determined by the Company on a case-by-case basis. 

Any such interruption will be measured from the time it is reported to or 
detected by the Company, whichever occurs first. 

r 

2.5.2.B 

2.5.2.C In the event the User is affected by such interruption for a period of less than 
twenty-four (24) hours, no adjustment will be made, No adjustments will be 
eamed by accumulating non-continuous periods of interruption. 

2.5.2.D When an interruption exceeds twenty-four (24) hours, the length of the 
interruption will be measured in twenty-four (24) hour days. A fraction of a 
day consisting of less than twelve (12) hours will not be credited and a period 
of twelve (12) hours or more will be considered an additional day. 

2.5.3 Limitations on Allowances 

2.5.3.A No credit allowance will be made for any intemption of service: 

2.5.3.A.1 due to the negligence of, or noncompliance with the provisions of 
this price list by, any person or entity other than the Company, 
including but not limited to the Customer or other entities or 
carriers connected to the service of the Company; 

2.5.3.A.2 due to the failure of power, equipment, systems or services not 
provided by the Company; 

2.5.3.A.3 due to circumstances or causes beyond the control of the Company; 
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SECTION 2. RULES AND REGULATIONS (cont’d) 

2.5 Allowances for Interruptions in Service (cont’d) 

2.5.3 Limitations on Allowances (cont’d) 

2.5.3.A.4 during any period in which the Company is not given full and free 
access to the Customer’s or Company’s facilities and equipment for 
the purpose of investigating and correcting the interruption; 

during any period in which the User continues to use the service on 
an impaired basis; 

i 

2.5.3.A.5 

2.5.3.A.6 during any period in which the Customer has released service to the 
Company for maintenance purposes or for implementation of a 
Customer order for a change in service arrangements; 

2.5.3.A.7 that occurs or continues due to the Customer’s failure to authorize 
replacement of any element of special construction; and 

2.5.3.A.8 that was not reported to the Company within thirty (30) days of the 
date that service was affected. 

2.6 Termination of Service 

2.6.1 A Customer may terminate service, with or without cause, by giving the Company thirty 
(30) days written notice. The Company may terminate service with cause by giving the 
Customer five (5) business days’ written notice. The Company may terminate service 
without notice in the event of the Customer maintaining and/or operating its own 
equipment in a manner that may cause imminent h a m  to the Company’s equipment. 

2.6.2 The Customer is responsible for all charges incurred to the Access Number regardless of 
which party terminates the service. The Customer shall reimburse the Company for all 
costs, expenses and fees (including reasonable attorneys’ fees and costs) incurred by the 
Company in collecting such charges. 
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SECTION 2. RULES AND REGULATIONS (cont'd) 

2.7 Payment of Charges 

2.7.1 The Customer is responsible for payment of all charges for service furnished to the User. 

2.7.2 The Company reserves the right to assess late payment charges for Customers whose 
account(s) carries principal owing from the prior billing period. Any charges not paid in 
full by the due date indicated on the billing statement may be subject to a late fee of 
1.5% per month. / 

2.7.3 Recurring monthly charges may be invoiced one month in advance. Invoicing cycles are 
approximately 30 days in length. 

2.7.4 Customers must notify the Company either verbally or in writing of any disputed charges 
within sixty (60) days of the billing date, otherwise all charges on the invoice will be 
deemed accepted. AI1 charges remain due and payable at the due date, although a 
Customer is not required to pay disputed charges while the Company conducts its 
investigation into the matter. 

2.8 Deposits 

The Company will not require deposits from Customers. 

2.9. Advance Payments 

The Company will not require advance payments from Customers. 

2.10 Contested Charges 

All bills are presumed accurate, and shall be binding on the Customer unless objection is 
received by the Company no more than sixty (60) days after such bills are rendered. In the event 
that a billing dispute between the Customer and the Company for service fumished to the 
Customer cannot be settled with mutual satisfaction, the Customer may take the following course 
of action: 
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SECTION 2. RULES AND REGULATIONS (cont'd) 

2.10 Contested Chargeg (cont'd) 

2.10.1 First, the Customer may request, and the Company will provide, an in-depth review of 
the disputed amount. (The undisputed portion and subsequent bills must be paid on a 
timely basis or the service may be subject to disconnection.) 

2.10.2 Second, if there is still a disagreement about the disputed amount after investigation and 
review by the Company, the Customer may file an appropriate complaint with the 
Florida Public Service Commission. The address of the Commission is: 

Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Tallahassee, FL 32399-0864 

2.11 Taxes 

State and local sales, use and similar taxes are billed as separate items and are not included in the 
quoted rates for service. 
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SECTION 3 - DESCRIPTION OF SERVICE 

3.1 Timing of Calk 

3.1.1 The Customer’s monthly usage charges for the Company service are based upon the total 
number of minutes the Customer uses and the service options to which the Customer 
subscribes. Chargeable time begins at the time the called party answers ( i e .  when two- 
way communications is possible), and ends when either party hangs up. 

3.1.2 No charges apply if a Call is not completed. / 

3.1.3 For billing purposes, all Calls are rounded up to the nearest minute and billed in 
increments of one minute. The minimum call duration is 1 minute for a connected Call. 

3.1.4 Where applicable, charges will be rounded up to the nearest penny. 

3.1.5 Usage begins when the called party picks up the receiver (Le. when two-way 
communication is possible). A Call is terminated when the calling or called party hangs 
up. The Company utilizes software answer supervision, which permits up to 60 seconds 
of ringing before the Call becomes billed usage. Where answer supervision is not 
available, any Call for which the duration exceeds 60 seconds shall be presumed to have 
been answered and becomes billed usage. 

3.1.6. The Company will not knowingly charge for Incomplete Calls. Upon the Customer’s 
request and proper verification, the Company shall promptly adjust or credit the 
Customer’s account for charges or payments for any unanswered Call inadvertently 
billed due to the unavailability of Feature Group D or due to another carrier’s failure to 
provide answer supervision. Upon the Customer’s request and proper verification, the 
Company also shall promptly adjust or credit the Customer’s account for charges or 
payments for Calls placed to a wrong number. 
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SECTION 3 - DESCRIPTION OF SERVICE (cont’d) 

3.2 Start of Billing 

For billing purposes, the start of service is the day following acceptance by the Customer of the 
Company’s service or equipment, or another date mutually agreed-upon by the Customer and the 
Company. The end of service date is the last day of the minimum notification of cancellation or 
any portion of the last day, after receipt by the Company of notification of cancellation as 
described in Section 2 of this price list. 

/ 

3.3 Calculation of Distance 

3.3.1 Where applicabIe, usage charges for all mileage sensitive products are based on the 
airline distance between rate centers associated with the originating and terminating 
points of the Call. 

3.3.2 Where applicable, the airline mileage between rate centers is determined by applying the 
formula below to the vertical and horizontal coordinates associated with the rate centers 
involved. The Company uses the rate centers that are produced by Bell Communications 
Research in their NPA-NXX V&H Coordinates Tape and Bell’s NECA Tariff No. 4. 

3.4 Minimum Call Completion Rate 

The Customer can expect a Call completion rate of at least 90% per 100 Calls attempted during 
peak use periods for all Feature Group D (1+) services. The Company will engineer its 
switching systems on the basis that at least ninety percent (90%) of the Customers accessing their 
system will be served during the Busy Hour. 

Issued: July 9,2002 Effective: 
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SECTION 3 - DESCRIPTION OF SERVICE (cont’d) 

3.5 Service Offerings 

Where technically and economically feasible, the Company offers local exchange 
telecommunications services to business Customers pursuant to contractual arrangements. The 
Customer’s total monthly use of the Company’s service is charged at the applicable rates, in 
addition to any monthly service charges. None of the service offerings are time-of-day sensitive. 

3.5.1 Dialtone Local Exchange Services 

3.5.1 .A Local Service 

Local Service provides the Customer with basic business local service 
allowing connectivity to the local service network and features. This service 
requires a broadband Intemet connection with one of the Company’s Internet 
Service Provider partners and is sold as a packaged product together with the 
Company’s Long Distance services. 

3.5.2 Local Operator Service / Directory Service 

The Company will provide access to Local Operator Services and Directory Services 
through arrangements with other telecommunications carriers. 

3.5.2.A Station-to-Station - Collect / 3‘d Party Service 

Station-to-Station - Collect / 3rd Party Service provides the Customer with 
the ability to use an operator’s assistance to make a collect Call or a bill-to- 
third-party Call. This service is sold as a packaged product together with the 
Company’s Dialtone Local Exchange Services. 

Issued: July 9, 2002 E t‘fec the:  
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SECTION 3 - DESCRIPTION OF SERVICE (cont’d) 

3.5 Service Offerings (cont’d) 

3.5.2 Local Operator Service / Directow Service (cont’d) 

3.5.2.B Person-to-Person - CoIlect/ 3rd Party / Sent Paid Service 

Person-to-Person - Collect/ 3rd Party / Sent Paid Service provides the 
Customer with the ability to use a live operator to assist in placing a Call to a 
specific party. This service is sold as a packaged product together with the 
Company’s Dialtone LocaI Exchange Services. 

3.5.2.D Directory Assistance Service 

Directory Assistance Service provides the Customer with the ability to use a 
directory assistance operator to provide listing information. This service is 
sold as a packaged product together with the Company’s Dialtone Local 
Exchange Services. 

3.5 -2.E Directory Assistance Call Completion Service 

Directory Assistance Call Completion Service provides the Customer with 
the ability to use a directory assistance operator to provide listing 
information and to automatically dial the number requested. This service is 
sold as a packaged product together with the Company’s Dialtone Local 
Exchange Services. 

3.5.3 Local Number Portability 

Local Number Portability is a service that enables the end User to retain use of the 
existing local exchange carrier’s number after choosing the Company as its local 
exchange carrier, provided that the Customer’s location remains the same after the 
switch. 
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SECTION 3 - DESCRIPTION OF SERVICE (cont’d) 

3.5 Service 0ffering;s (cont’d) 

3.5.4 General Service Charges 

The Customer will be charged a non-recurring fee for each Order Change, Record Order 
Change, Telephone Number Change and Reconnection, as defined below: 

3.5 -4.A Order Change 
/ 

An Order Change is a change in the Customer’s service requested 
subsequent to installation. 

3.5 -4.B Record Order Change 

A Record Order Change is a change in the Customer’s directory listing or a 
change in the responsibility for payment of the Customer’s bills. 

3.5.4.C Telephone Number Change 

A Telephone Number Change is a change in the Customer’s telephone 
number. 

3.5.4.D. Reconnection 

Reconnection charges occur where service to an existing Customer has been 
discontinued for proper cause, and the Customer desires to resume service 
with the Company. Where a Customer desires reconnection, the Customer 
will be charged a fee to cover the cost to the Company of restoring service to 
the Customer . 
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SECTION 4 - RATES AND CHARGES 

4.1 Dialtone Local Exchange Service Rates 

4.1.1 Local Service 

Flat Rate Service: 
Recurring monthly charge: 
Non-recurring charge: 

$40.90 
$68.90 

Issued: July 9,2002 Effective: 
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SECTION 4 - RATES AND CHARGES (Cont'd) 

4.2 Local Operator Service/Directory Services Rates 

4.2.1 

4.2.2 

4.2.3 

4.2.4 

Station-to-Station - Collect / 3rd Party Service 

Per Call charge: $2.50 

Person-to-Person - Collect/ 3rd Party / Sent Paid Service 

Per Call charge: $5 .OO 

Directory Assistance Service 

Per Call charge: $0.75 

Directory Assistance Call Completion Service 

Per Call charge: $0.75, plus 
$0.75 for Call completion 

Issued: July 9, 2002 Effective: 
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SECTION 4 - RATES AND CHARGES (Cont’d) 

4.3 Local Operator Service/Directory Services Rates (cont’d) 

4.3.1. Directory Assistance for Individuals with Disabilities 

4.3.1 .A Directory Assistance Calls Within Local Calling Area 

There will be no charge for Directory Assistance Calls made from lines or 
trunks serving Customers with disabilities as defined in Chapter 25-4.1 15 of 
the Commission’s rules, provided that such Directory Assistance Calls are 
made within the local calling area serving the disabled Customer’s lines or 
trunks. 

4.3.1 .B Directory Assistance Calls Outside of the Local call in^ Area 

There will be no charge for up to fifty (50) Calls per billing cycle for Calls 
made to Directory Assistance from lines or trunks serving Customer’s with 
disabilities where such Directory Assistance Calls are outside of the 
Customer’s local calling area. The Directory Assistance charges specified in 
Sections 4.3.4 and 4.3.5 of this price list will apply for every Call outside of 
the disabled Customer’s local calling area in excess of 50 Calls per billing 
cycle. 

4.4 Local Number Portability Charge 

Where applicable, the Company will assess on end User Customers a monthly Local 
Number Portability (“LNT”’) fee or fees to recover the Company’s costs of porting the 
Custonier’s number/s from its existing carrier to the Company. 

Per month charges: Per line: $6.00 
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SECTION 4 - RATES AND CHARGES (Cont'd) 

4.5 General Service Charges 

4.5.1 Change Order Charge 

The Customer will be charged a non-recurring fee of $25.00 for each order change 
requested fo1Iowing installation. 

4.5.2 Record Chanpe Charge 

The Customer will be charged a non-recurring fee of $25.00 for each directory listings 
change and payment responsibility change, 

4.5.3 Telephone Number Change Charge 

The Customer will be charged a non-recurring fee of $25.00 for each telephone number 
change. 

4.5.4 Reconnect Charge 

If service has been discontinued for proper cause, the Company will charge a non-recurring 
fee of $25.00 to defray the cost of restoring service to the Customer. 

4.6 Mi s c e I I a ne o u s C h a r ge s 

4.6.1 Bad Check Charge 

If payment for service is made by a check, draft, or similar inshunient (collectively 
"Check") that is returned to the Company unpaid by a bank or another financial institution 
for any reason, the Company will bill the Customer a $25.00 charge if the face value of the 
check does not exceed $50.00, a $30.00 charge if the face value of the check exceeds 
$50.00 but does not exceed $300.00, and a $40.00 charge if the face value of the check 
exceeds $300.00, or 5% of the value of the check, whichever is greater. In addition, the 
Customer may be required to replace the returned Check with a payment in cash or 
equivalent to cash, such as cashier's check, certified check or money order. 
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SECTION 4 - RATES AND CHARGES (cont’d) 

4.6 MiscelIaneous Charges (cont’d) 

4.6.2 Payphone Surcharge 

The Customer will be charged a fee of $26 per Call for each Call made to the 
Company’s toll-free number from a payphone. 

4.4.3 National Connection Charge 

The Customer will be charged the following monthly fee for access to the Public 
Switched Telephone Network (“PSTN”). 

Single line Business Customer: $4.00 
Double line Business Customer: $9.00 

4.7 Promotional Service Offering: Charges 

From time to time, the Company may offer services or waive or vary service rates for 
promotional, market research or other similar business purposes. 
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