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Attorneys At La w 

Me 

November 10,2009 

BY ELECTRONIC FILI~G 
Ms. Ann Cole, Director 
Commission Clerk 
Room 110, Easley Building 
Florida Public Service Commission 090 50'1_,p
2540 Shumard Oak Blvd. 
Tallahassee, Florida 32399-0850 

Dear Ms. Cole: 
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 


The application ofT-Mobile South LLC for ) 

designation as an Eligible Telecommunications ) Docket No. OQOSO'7-,P 

Carrier pursuant to Section 214(c)(2) of the ) 

Communications Act of 1934. ) Filed: November 10,2009 


--------------------------) 

PETITION FOR DESIGNATION AS AN 
ELIGIBLE TELECOMMUNICATIONS CARRIER 

T-Mobile South LLC (<IT-Mobile" or "Company") hereby submits this Petilion to the 

Florida Public Service Commission ("Commission" or "FPSC") for Designation as an Eligible 

Telecommunications Carrier ("ETC"), pursuant to Sections 214( e )(2), 214( e)( 6) and 254 of the 

Communications Act of 1934, I the Federal Communications Commission's ("FCC") Report and 

Order in CC Docket No. 96-45,2 and Sections 364.011 and 364 .10, Florida Statutes, for the 

purpose of receiving federal universal service support, including high cost support, under the 

federal Universal Service Fund ("FUSF") limited to the exchanges identified in Exhibit A to this 

Petition. As explained herein, the public interest would be served by granting this Petition, 

thereby enabling T-Mobile to advance universal service by serving the basic and advanced 

communications needs of consumers in those exchanges identified herein. 

I. INTRODUCTION 

T-Mobile is a facilities-based wireless telecommunications carner In Florida serving 

mobile telephone and advanced broadband needs of consumers. The Company uses radio 

licenses issued by the Federal Communications Commission ("FCC") to provide Commercial 

Mobile Radio Service ("CMRS") in its requested designated service area, which includes the 

I 47 USC §§ 214(e)(2) and (6) and 47 USC § 254. 
2 In the Matter ofFederal State Joint Board on Universal Service, CC Docket No. 96-45. 
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wire centers of the incumbent local exchange carriers ("ILECs") BellSouth Telecommunications, 

Inc. d/b/a AT&T Florida d/b/a AT&T Southeast and Verizon Florida LLC identified in Exhibit 

A. 	 Upon designation as an ETC, T-Mobile will provide the supported services throughout the 

specific exchanges in Exhibit A and offer Lifeline service to qualified low-income consumers as 

required by the rules and orders of this Commission,3 thereby advancing universal service in 

Florida. 

T-Mobile's principal place of business is 12920 SE 38 Street, Bellevue, WA 98006. 

Pleadings, orders, notices and other papers filed or served in this matter should be served upon: 

Michele K. Thomas, Esq. Floyd R. Self, Esq. 
Michele.Thomas@T-Mobile.com fself(al,lawfla.com 
Sr. Corporate Counsel Messer, Caparello & Self, P.A. 
T-Mobile Hand: 2618 Centennial Place 
4 Campus Drive Tallahassee, FL 32308 
Parsippany, NJ 07054 Mail: P.O. Box 15579 
Phone: 973-981-1862 Tallahassee, FL 32317 
Fax: 866-836-6868 Phone: 850-222-0720 

Fax: 850-224-4359 

II. 	 T-MOBILE MEETS THE STATUTORY AND REGULATORY PREREQUISITES 
FOR ELIGIBLE TELECOMMUNICATIONS CARRIER DESIGNATIONS. 

T-Mobile meets the requirements for designation as an ETC as established under federal 

law and FCC rules [47 USC § 214(e)(I); 47 CFR § 54.201(d)] and the applicable Florida statutes 

and regulations. In particular, T-Mobile: 

• 	 is a common carrier [see 47 USC § 214(e)(l); 47 CFR § 54.201(d)]; 

• 	 will offer the services supported by federal universal service support 

mechanisms as defined in 47 CFR § 54.101(a) [see 47 USC § 214(e)(1)(A); 

47 CFR § 54.201(d)(1)]; 

) Rule 25-4.0665, Florida Administrative Code. 
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• will use its own facilities to provide the supported services [see 47 USC § 

214(e)Cl)(A); 47 CFR § S4.201(d)(l)]; 

• 	 will provide the supported services throughout its designated service area [see 

47 USC § 214(e)(l); 47 CFR § 54.201 Cd)]; 

• 	 will advertise the availability of its universal service offerings and charges for 

such offerings using media of general distribution [see 47 USC § 

214(e)(1)(B); 47 CFR § 54.201Cd)(2)); and 

• 	 will make available Lifeline service to qualifying low-income consumers (47 

CFR § 54.405). 

T-Mobile's compliance with each of the applicable federal and state requirements to 

obtain certification as an ETC is further discussed below. 

A. T-Mobile Is A Common Carrier 

T-Mobile provides CMRS throughout its requested designated service area. As a CMRS 

provider, T -Mobile is regulated under federal law as a common carrier [47 CFR § 20.9), subject 

to all applicable regulations, and therefore meets the ETC requirement of being a common 

carrier. 

For purposes of Florida law, T-Mobile, is a CMRS provider and is not a 

telecommunications company subject to the jurisdiction of this Commission pursuant to 

364.02(l4)(c), Florida Statutes. However, under the decisions of this Commission, T-Mobile as 

3 




a CMRS provider is authorized to seek and receive ETC certification from this Commission,4 

and such FPSC authority has been recognized by the FCC.
5 

B. T-Mobile's Proposed ETC Service Area 

T -Mobile is licensed by the FCC to provide CMRS throughout the State of Florida in the 

Jacksonville, Tampa-St. Petersburg-Orlando, Miami-Fort Lauderdale, and New Orleans-Baton 

Rouge Major Trading Areas6 pursuant to Section 332 of the Act7 and other applicable laws. 

T-Mobile commits to provide the supported services throughout its designated service 

area (identified below), consistent with all applicable requirements, including the FCC's ETC 

service provisioning requirements found in 47 CFR § 54.202. To the extent T-Mobile's network 

covers a potential customer's premises, T-Mobile will provide service on a timely basis, and, in 

those instances where a request comes from a potential customer within T-Mobile's licensed 

service area but outside its existing network coverage, T -Mobile will provide service within a 

reasonable period of time by: (1) modifying or replacing the requesting customer's equipment; 

(2) deploying a roof-mounted antenna or other equipment; (3) adjusting the nearest cell tower; 

(4) adjusting network or customer facilities; (5) reselling services from another carrier's facilities 

to provide service; or (6) employing, leasing, or constructing an additional cell site, cell extender, 

repeater, or other similar equipment. If T -Mobile determines that it cannot reasonably serve a 

4 Order No. PSC-07-0288-PAA-TP, Notice Of Proposed Agency Action Order Finding 

Authority To Consider Applications By CMRS Providers For ETC Designation (April 3,2007); 

Consummating Order PSC-07-0481-CO-TP (June 7,2007) (making Order PSC-07-0288-PAA

TP effective and final) . 

S In the Matter of High-Cost Universal Service Support; Federal-State Joint Board on Universal 

Service; Alltel Communications, Inc., et al. Petitions for Designation as Eligible 

Telecommunications Carriers; RCC Minnesota, Inc. and RCC Atlantic, Inc. New Hampshire 

ETC Designation Amendment, WC Docket No. 05-337; CC Docket No. 96-45, Order, at ~~ 8-9, 

FCC 08-122 (May 1, 2008) 

6 As defined by the Federal Communications Commission, based on the Rand McNally 1992 

Commercial Atlas & Marketing Guide, l23rd Edition, at pages 38-39. 

7 47 USC § 332. 
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consumer, then it will report the unfulfilled request within 30 days after making such 

determination. 

T-Mobile requests that the Commission declare that the "service area" in which T -Mobile 

is entitled to receive universal service support shall be the exchanges of the ILECs identified on 

Exhibit A throughout the State of Florida within the applicable Major Trading Areas8 in which 

T-Mobile offers wireless service. The 1996 Act defmes the term "service area" to be a 

"geographic area established by a State commission for the purpose of determining universal 

service obligations and support mechanisms.,,9 As previously indicated, attached to this 

Application, as Exhibit A, is a list of the exchanges in the State of Florida in which T-Mobile 

seeks ETC status in Florida through this Petition. 

C. 	 T -Mobile Offers The Services Supported By Federal Universal Service 
Support Mecbanisms 

T-Mobile provides each of eight services supported by federal universal service support 

mechanisms and will provide toll-limitation service for qualifying low-income conswners upon 

designation as an ETC as set forth below. 

1. 	 Voice Grade Access To The Public Switched Telephone Network - the 
ability to transmit and receive voice communications with a minimum 
bandwidth of300 to 3,500 Hertz [47 CFR § 54.101(a)(1)]. T-Mobile 
meets this requirement through its provision of mobile voice 
communications service and interconnection to the public switched 
telephone network. 

2. 	 Local Usage - an amount of minutes of use provided free of charge (47 
CFR § 54.101 (a)(2)]. T-Mobile meets this requirement by providing an 
amount of local usage free of charge in each universal service rate plan. 

3. 	 Dual Tone Multi-Frequency ("DTMF") Signaling Or Its Functional 
Equivalent - a method of signaling that facilitates the transportation of call 

8 As defined by the Federal Communications Commission, based on the Rand McNally 1992 

Commercial Atlas & Marketing Guide, 123rd Edition, at pages 38-39. 

9 47 USC § 214(e)(5). 
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set-up and call detail information [47 CFR § 54.I01(a)(3)). T-Mobile 
meets this requirement by providing out-of-band digital signaling and in
band multi-frequency signaling for call set-up and termination. 

4. 	 Single Party Service Or Its Functional Equivalent - a dedicated message 
path for the length of a user's particular transmission [47 CFR § 
54.101 (a)( 4)). T -Mobile meets this requirement by providing a 
dedicated, non-shared, frequency path for each voice call. 

5. 	 Access To Emergency Services - access to emergency services includes 
both access to 911 and E911 services to the extent the local government 
has implemented such services [47 CFR § 54.101 (a)(5)]. T -Mobile meets 
this requirement by providing 911 service and meeting all requests for 
E911 service from local public s · rv icc answering points ("PSAPs"). 

6. 	 Access To Operator Services - access to any automatic or live assistance 
to a consumer to arrange for billing or completion, or both, of a telephone 
caJl (47 CFR § 54. IOI(a)(6)]. T-Mobile meets this requirement by 
providing operator services to its customers directly or through third party 
arrangements. 

7. 	 Access To Interexchange Service - ability to make and receive calls using 
an interexchange carrier's network [47 CFR § 54. 10 1 (a)(7)]. T-Mobile 
meets this requirement by providing its customers with the ability to make 
calls over interexchange network facilities. The FCC has determined that 
wireless carriers are not required to provide equal access to interexchange 
service, but may be required to provide equal access in certain special 
situations. 10 	 . 

8. 	 Access To Directory Assistance - making available to customers, among 
other services, information contained in directory listings. T-Mobile 
meets this requirement by providing all of its customers with access to 
directory listings by dial ing "411" or "555-1212." 

9. 	 Toll Limitation For Qualifying Low-Income Consumers - toll limitation 
means both toll blocking and toll control, or, if a carrier is not capable of 
providing both toll blocking and toll control, then toll limitation is defined 
as either toll blocking or toll control [47 CFR § 54. 10 1 (a)(9); 47 CFR § 
54.400(d)]. Upon implementing its Lifeline service offering, T-Mobile 
will offer toll limitation to qualifying low-income consumers at no 
additional charge. 

10 See In the Matter of Federal-State Joint Board on Universal Service, CC Docket No. 96-45, 
Report and Order, ~ 7l, FCC 97-157 (released May 8, 1997) (" Universal Service Order"). 
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D. T-Mobile Will Use Its Own Facilities To Provide The Supported Services 

T -Mobile is a facilities-based wireless telecommunications carrier with its own 

switching, transport, cell sites, and associated telecommunications facilities in its proposed 

designated ETC service area. While an ETC can meet its universal service obligations by 

combining its own facilities with the resale of another carrier's services, T-Mobile intends to use 

its own facilities to meet its universal service obligations. As an ETC, T -Mobile will use 

universal service support to support and enhance its network facilities in its proposed designated 

service area. 

E. Annual Reports 

On March 17, 2005, the FCC amended its rules on universal service and added to the 

requirements for a provider to be designated an ETC for purposes of receiving high cost USF 

support. I I This Commission adopted those requirements by Order on October 18, 2005. 12 

Among those new requirements are requirements that each ETC seeking high cost USF funding, 

by October I, 2006, provide a five-year plan that demonstrates how high-cost universal service 

support will be used to improve coverage, service quality, or capacity in every wire center for 

which it seeks designation. I) These improvements are designed to ensure that the ETC will 

provide service throughout its proposed designated service area to all customers making a 

reasonable request for service. In its October 18, 2005 Order, the Commission stated that a 

\ I In the Matter ofFederal-State Joint Board on Universal Service, Report and Order, CC 

Docket No. 96-45, FCC 05-46, 20 FCC Rcd 6371, Mar 17,2005. 

12 Order No. PSC-05-0824-TL, Docket No. 0 I 0977-TL (Aug. 15,2005) (hereinafter, "October 

18, 2005 Order "). 

13 47 CFR § 54.202(a)(1)(B). 
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newly-designated ETC should submit its network improvement plan with its first reporting 

compliance filing, and T-Mobile shall comply with such requirement. 14 

F. 	 T-Mobile Will Advertise The Availability Oflts Universal Service Offerings 
And Charges For Such Offerings Using Media Of General Distribution 

T -Mobile commits to advertise the availability of, and charges for, the supported services 

using media of general distribution . T-Mobile currently offers and advertises its wireless 

telecommunications services, including those offerings that include all of the supported services, 

using radio, television, billboards, print, internet, and targeted mailings . In addition, T -Mobile 

maintains various retail stores and authorized agent iocations throughout its proposed ETC 

designated service area. T -Mobile will use all of these media outlets to advertise its universal 

service offerings in a manner consistent with applicable requirements. A sample of T-Mobile's 

Lifeline advertising is attached hereto as Exhibit B. In addition, T -Mobile will participate in the 

automatic enrollment process contained in Rule 25-4.0665(3), Florida Administrative Code, and 

T -Mobile is willing to provide written notification of its universal service programs to the 

applicable municipal, state, and federal governmental agencies within T-Mobile's service area 

whose clientele is likely to benefit from the program. 

G. 	 T-Mobile Will Make Available Lifeline Service To Qualifying Low-Income 
Consumers 

Upon designation as an ETC, T-Mobile wj\( make available to qualified low-income 

consumers a discounted service offering that meets all applicable Lifeline requirements. 

Consumers increasingly rely on their mobile phones for all of their communications needs and 

qualifying low-income consumers are no exception. In fact , low-income consumers have 

14 October 18,2005 Order, at footnote 3. 
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become increasingly dependent upon wireless service for their communications needs and would 

be the primary beneficiaries ofT-Mobile's Lifeline service offering. 

As implemented in other areas where the Company has been designated as an ETC I5 
, T-

Mobile's planned Lifeline service offering, which is subject to change, will include: 

• a low $6.49 per month Lifeline rate;16 

• 400 minutes-of-use per month; and 

• an affordable handset. 

T-Mobile's proposed services will serve to expand and improve the objectives of universal 

service upon being designated an ETC in the service area defined in this Petition. 

H. 	 T-MobiJe is Committed to Consumer Protection and Service Quality 
Standards 

Pursuant to 47 CFR § 54.202(a)(3), an ETC applicant is required to demonstrate that it 

will satisfy applicable consumer protection and service quality standards. T -Mobile is a 

signatory to the CTIA Consumer Code for Wireless Service ("Consumer Code"), which is the 

applicable service quality and consumer protection standard for wireless carriers. As a signatory 

to the Consumer Code, T-Mobile must demonstrate its compliance with CTIA on an annual 

basis, in order to be authorized to display the CTIA seal of Wireless Quality/Consumer 

Information. CTIA has consistently certified T-Mobile's compliance with the Consumer Code 

since 2003. 17 Exhibit C is a copy ofT-Mobile's annual certification granted July 2009. 

15 T-Mobile or its affiliated companies have been granted ETC status to serve Puerto Rico and 

the state of North Carolina. 

16 The $6.49 per month discounted Lifeline rate is based upon a non-discounted rate of$19.99 

fer month minus a $13.50 Lifeline discount. 

7 See CTTA Consumer Code for Wireless Service, available at 


http://files.ctia.orglpd1i'The Code.pdf. Signatories to the CTIA Consumer Code agree to : (1) 

disclose rates and terms of service to consumers; (2) make available maps showing where service 

is generally available; (3) provide contract terms to customers and confmn changes in service; 
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As of February 2009, J.D. Power and Associates ("J.D. Power") armounced that T-

Mobile earned the highest possible ranking in their survey of customer service provided by the 

major cellular companies in the United States. T -Mobile, widely acknowledged as one of the 

industry leaders in providing exemplary customer service, has won the top honor seven out of the 

last ei~ht years . J.D. Power determined the following specifics about T-Mobile's commitment to 

its customer base: 

• 	 T-Mobile ranked highest among all wireless providers in Overall Customer 

Care Performance, above all its competitors and significantly ahead of the 

industry average. 

• 	 In interactions between consumers and customer care representatives, T-

Mobile ranked significantly above the industry average. 

• 	 T-Mobile ranked highest in online customer service and walk-in interactions 

at retail stores. 

• 	 T-Mobile scored well above other wireless carriers and the industry average 

with the lowest average hold times. 

In addition, T-Mobile maintains policies for consumer privacy protections as detailed in 

T-Mobile's privacy policy provided as Exhibit D - also available at the company's website 

(vvww.t-mohile.com). As part of those policies, T-Mobile does not disclose or provide access to 

individual customer records to any individual or entity, other than the customer directly, unless 

(4) allow a trial period for new service; (5) provide specific disclosures in advertising; (6) 
separately identify carrier charges from taxes on billing statements; (7) provide customers the 
right to terminate service for changes to contract terms; (8) provide ready access to customer 
service; (9) promptly respond to consumer inquiries and compLaints received from government 
agencies; and (10) abide by policies for protection of customer privacy. T-Mobile was certified 
by CTIA as being compliant with this code on July 10, 2009. 

10 
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such records are required to be disclosed to a governmental agency as required by law. T-

Mobile has implemented a system by which individual customer records are safeguarded. I-

Mobile has trained its personnel as to when they are, and are not, authorized to disclose 

individual customer records. 

I. 	 T -Mobile offers local usage plans comparable to those offered by the 
incumbent carrier. 

FCC local usage requirements require that T -Mobile offer local usage plans comparable 

to those offered by the incumbent Local Exchange Carriers and I-Mobile acknowledges that it 

will do so, pursuant to Section 54.202(a)( 4) of the FCC's rules. IS Attached as Exhibit E is a list 

of some ofT-Mobile's currently ot1ered rate plans. 

J. T -Mobile acknowledges that it may be required to provide equal access. 

In the unlikely event that an incumbent carrier declares bankruptcy, abandons its Florida 

territory, or has its license to provide basic local exchange service revoked by this Commission, 

I-Mobile acknowledges that, pursuant to Section 54.202(a)(4) of the FCC's rules,19 it would 

provide equal access to long distance carriers in the event that no other Eligible 

Telecommunications Carrier is providing equal access within the service area. 

K. 	 T-Mobile is able to function in emergency situations. 

I-Mobile is a facilities-based wireless telecommunications camer with its own 

switching, transport, cell sites, and associated telecommunications facilities in its proposed 

18 47 CFR § 54.202(a)(4). 
19 47 CFR § 54.202(a)(4). 
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designated ETC service area. T -Mobile is able to function in emergency situations as set forth in 

Section 54.201(a)(2), which includes "a demonstration that it has a reasonable amount of back

up power to ensure functionality without an external power source, is able to reroute traffic 

around damaged facilities, and is capable of managing traffic spikes resulting from emergency 

situations.,,2D In particular, T-Mobile has the following capabilities to remain functional in 

emergency situations: 

• 	 A vailability of fixed and portable back-up power generators at various network 

locations throughout I-Mobile's network that can be deployed in emergency 

situations. 

• 	 Ability to reroute traffic around damaged or out-of-service facilities through the 

deployment of cell-on-wheels ("COWS"), redundant facilities, and dynamic 

rerouting of traffic over alternate facilities. 

• 	 A network control center that monitors network traffic and anticipates traffic 

spikes, and can then (i) deploy network facilities to accommodate capacity needs, 

(ii) change call routing translations, and (iii) deploy COWs to temporarily meet 

traffic needs until longer-solutions, such as additional capacity and antenna 

towers can be deployed. 

• 	 The majority of sites not equipped with fixed generators have battery back-up 

systems installed to maintain service in the event of a widespread power outage. 

T-Mobile also maintains an extensive Business Continuity Program that consists of a 

number of professionals responsible for documenting and developing enterprise standards, 

processes, and policies for all business continuity planning and defines enterprise tools and 

20 47 CFR § 54.202(a)(2). 
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methodologies. An overview ofT-Mobile's Business Continuity Program is provided as Exhibit 

F. 

L. Avoidance of Consumer Fraud 

T -Mobile has specific verification steps in place to prevent consumer fraud. T -Mobile is 

aware of the harm to the public interest that would result if low income Lifeline and Link-Up 

participants participated in the program both on a wireless and landline basis. Upon application 

for either a wi.reless or a landline Lifeline and Link-Up account, T-Mobile will utilize its 

certification and verification safeguards to ensure that ineligible subscribers are prevented from 

receiving multiple Link-Up and Lifeline subsidies at the same address in accordance with 47 

CFR § 54.41 1 (c). 

III. 	 DESIGNATION OF T-MOBILE AS AN ETC IS IN THE PUBLIC INTEREST 

T-Mobile meets all of the requirements for designation as an ETC by providing the 

supported services, committing to serve all consumers throughout its designated service area, 

offering a Lifeline service consistent with all applicable requirements, advertising the availability 

of its universal service offerings, participating in the Florida automatic enrollment process, and 

furthering the goals of the universal service program. Moreover, designation of T -Mobile as an 

ETC is in the public interest because consumers will benefit from competitive pricing, new 

services, a higher level of service quality, and better customer service. Furthermore, the 

designation will not adversely impact the universal service fund. 
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A. Benefits of Increased Competition 

The benefits of competition are widely recognized and extend to all markets, including 

the universal service market, as recognized by the FCC:
21 

We note that an important goal of the Act is to open local 
telecommunications markets to competition. Designation of 
competitive ETCs promotes competition and benefits consumers in 
rural and high-cost areas by increasing customer choice, innovative 
services, and new technologies. We agree with Western Wireless 
that competition will result not only in the deployment of new 
facilities and technologies, but will also provide an incentive to the 
incumbent rural telephone companies to improve their existing 
network to remain competitive, resulting in improved service to 
Wyoming consumers [consumers in the proposed ETC service 
area] . In addition, we find that the provision of competitive 
service will facilitate universal service to the benefit of consumers 
in Wyoming by creating incentives to ensure that quality services 
are available at "j ust, reasonable, and affordable rates." 

Similarly, this Commission has previously recognized that consumers benefit from a 

competitive carrier, and specifically a wireless carrier being designated as an ETC. This 


Commission's December 2008 report to the Governor and Legislature on Link-Up and Lifeline 


discussed the April 4, 2008 report of the Public Utility Research Center ("PURC") regarding low 


income households in Florida and their telecommunications preferences. As reported by this 


Commission, the PURC found "[t]he need to decrease emphasis on landline service and to place 


more emphasis on assisting eligible households obtain discounts on prepaid celluJar phone."n 


While the Commission and the Legislature continue to expand the eligibility opportunities for 


21 In the Matter of the Federal-State Joint Board on Universal Service, Western Wireless Corp. 

Petition for Designation as an Eligible Telecommunications Carrier in the State of Wyoming, CC 

Docket No. 96-45, Memorandum Opinion and Order, DA. 00-2896, 1 17 (released December 26, 

2000). 

22 Link-Up Florida & Lifeline Assistance: Number o/Customers Subscribing /0 Lifeline Service 

and the Effectiveness 0/Procedures to Promote PartiCipation, at 18 (Florida Public Service 

Commission, December 2008). 
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programs such as Lifeline,23 the fact that lower income households change residences more 

frequently only reinforces the PURC's finding that "a cellular phone might be more suitable for 

many low-income households."z4 T-Mobile's resources as a national wireless carrier with an 

extensive network in Florida within the proposed service area will offer customers that facilities-

based wireless carrier service that can meet the need of these Florida households. 

B. Benefits ofT-Mobile's ETC Designation 

Consumers rely on wireless services for their telecommunications needs. T-Mobile's 

designation as an ETC will result in consumers having greater access to wireless 

telecommunications services within the proposed service area, thereby advancing the basic goal 

of preserving and advancing universal service.25 

To accomplish this goal, a competitive universal service framework has been established 

with consumers benefiting from competing carriers vying for their business based upon price, 

service offerings, coverage, and service quality. T-Mobile is uniquely positioned in the 

marketplace, offering consumers the best price and customer service combination 10 the 

marketplace. For example, T-Mobile: 

• 	 has been consistently rated best in customer service by JD Power and 

Associates as recently as February 2009; 

• 	 leads the industry in offering "Even More" unlimited calling plans; and 

• 	 is a leader in the wireless industry by offering consumers discounted early 

termination fees. 

23 Chapter No. 2009-226, § 9, Laws of Florida (amending §364.l 0(3)(a), Florida Statutes, to 
increase Lifeline eligibility from 135 percent or less of the federal poverty income to 150 
~ercent) . 
L4 Order No. PSC-08-0418-PAA-TP (Oct. 30, 2007). 
25 See 47 USC § 254(b). 
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T-Mobile's designation as an ETC will enable the Company to bring these innovative and 

competitive services to consumers throughout its designated service area, which wi.1I lead to 

incumbent carriers expanding their service offerings, service quality, and customer service for 

26the benefit of consumers. 

IV. CERTIFICATION FOR USE OF UNIVERSAL SERVICE FUNDS 

T -Mobile certifies that it will Llse federal high-cost universal service support only for thp 

provision, maintenance, and upgrading of facilities and services for which the support is 

intended, in accordance with 47 USC § 2S4(e). T-Mobile's high-cost certification pursuant to 

47 CFR § S4.313(a) is attached hereto as Exhibit G. 

To ensure that T -Mobile's receipt of federal universal service support is effective as of its 

designation date, it is requested that the Commission provide a supplemental certification for T-

Mobile's use of universal service support. The FCC rules expressly provide for the filing of 

supplemental certifications for new ETC designations. 

V. CONCLUSION 

T-Mobile has demonstrated that it possesses sufficient technical, financial, and 

managerial resources and abi.lities to provide universal service in the areas requested. T-

Mobile's application has also demonstrated its compliance with the various requirements set 

forth by the FCC and this Commission, and accordingly, granting this Petition will be in the 

public interest by affording customers the opportunity to receive service from an established 

wireless services provider. 

26 Due to the cap on universal service support payments to competitive carriers, T-Mobile's 
designation as an ETC will not increase the federal universal service fund. 
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WHEREFORE, T-Mobile South LLC respectfully requests that the Florida Public 

Service Commission grant this application and specifically: 

A. Designate T-Mobile as an eligible telecommunications carrier for purposes of 

recei ving federal universal service support in the State of Florida; 

B. Designate each of the ILEC exchanges on Exhibit A as the T-Mobile service area 

for purposes of detennining universal service obligations and support mechanisms; 

C. Direct the Commission Clerk to send the appropriate notice of the order 

designating T-Mobile as an ETC in the State of Florida for the Exhibit A ILEC exchanges to the 

Federal Communications Commission and the Universal Service Administrative Company; and 

D. Order such other relief as may be appropriate. 

Michele K. Thomas, Esq. 
Michele.Thomasrm.T-Mobile .com 
Sr. Corporate Counsel 
T-Mobile 
4 Campus Drive 
Parsippany, NJ 07054 
Phone: 973-981-1862 
Fax: 866-836-6868 

By: 
--~~~~----~~--~r--------

Tallahassee, FL 
Phone: 850-222-0720 
Fax: 850-224-4359 

Attorneys For 
T-Mobile South LLC 
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SOUTHERN BELL-FL -- Wire Centers 
ARCHFLMA 
BCRTFLBT 
BCRTFLMA 
BCRTFLSA 
BGPIFLMA 
BKVLFUF 

BLDWFLMA 

BLGLFLMA 

BNNLFLMA 

BRSNFLMA 

BYBHFLMA 

CCBHFLAF 


CCBHFLMA 

CDKYFLMA 

CFLDFLMA 

CHPLFUA 

CNTMFLLE 
COCOFLMA 
COCOFLME 
CSCYFLBA 
DBRYFLDL 
DBRYFLMA 
DELDFLMA 
DLBHFLKP 
DLBHFLMA 
DLSPFLMA 

DNLNFLWM 

DRBHFLMA 

DYBHFLFN 

DYBHFLMA 

DYBHFLOB 

DYBHFLOS 

DYBHFLPO 

EGLLFLBG 

EGLLFLIH 


EORNFLMA 

FLBHFLMA 

FRBHFLFP 


FTGRFLMA 
FTLDFLCR 
FTLDFLCY 
FTLDFUA 

FTLDFLMR 
FTLDFLOA 
FTLDFLPL 

FTLDFLSG 
FTLDFLSU 

Non-Rural 
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FTLDFLWN 
FTPRFLMA 
GCSPFLCN 
GCVLFLMA 
GENVFLMA 
GLBRFLMC 
GSVLFLMA 
GSVLFLNW 
HAVNFLMA 
HBSDFLMA 
HLNVFLMA 
HLWDFLHA 
HLWDFLMA 
HLWDFLPE 

HLWDFLWH 
HMSTFLEA 

HMSTFLHM 
HMSTFLNA 
HTISFLMA 

HWTHFLMA 
ISLMFLMA 
JCBHFLAB 
JCBHFLMA 
JCBHFLSP 
JCVLFLAR 

JCVLFLBW 
JCVLFLCL 
JCVLFLFC 
JCVLFLIA 
JCVLFUT 
JCVLFLLF 

JCVLFLNO 
JCVLFLOW 
JCVLFLRV 
JCVLFLSJ 

JCVLFLSM 
JCVLFLWC 
JPTRFLMA 

KYHGFLMA 
KYLRFLLS 

KYLRFLMA 
KYWSFLMA 
LKCYFLMA 
LKMRFLHE 
LYHNFLOH 
MCNPFLMA 
MDBGFLPM 
MIAMFLAE 
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MIAMFLAL 
MIAMFLAP 
MIAMFLBA 
MIAMFLBC 
MIAMFLBR 
MIAMFLCA 
MIAMFLDB 
MIAMFLFL 

MIAMFLGR 
MIAMFLHL 
MIAMFLIC 
MIAMFLKE 
MIAMFLME 
MIAMFLNM 
MIAMFLNS 
MIAMFLOL 
MIAMFLPB 
MIAMFLPL 
MIAMFLRR 
MIAMFLSH 
MIAMFLSO 

MIAMFLWD 
MIAMFLWM 

MICCFLBB 
MLBRFLMA 
MLTNFLRA 

MNDRFLAV 
MNDRFLLO 
MNDRFLLW 
MRTHFLVE 
MXVLFLMA 
NDADFLAC 
NDADFLBR 
NDADFLGG 
NDADFLOL 
NKLRFLMA 
NSBHFLMA 
NWBYFLMA 
OKHLFLMA 
OLTWFLLN 
ORLDFLAP 
ORLDFLCL 

ORLDFLMA 
ORLDFLPC 
ORLDFLPH 
ORLDFLSA 
ORPKFLMA 
ORPKFLRW 
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OVIDFLCA 
PACEFLPV 

PAHKFLMA 
PCBHFLNT 
PLCSFLMA 
PLTKFLMA 

PMBHFLCS 
PMBHFLFE 

PMBHFLMA 
PMBHFLNP 
PMBHFLTA 
PMPKFLMA 
PNCYFLCA 
PNCYFLMA 
PNSCFLBL 
PNSCFLFP 

PNSCFLHC 
PNSCFLPB 

PNSCFLWA 
PNVDFLMA 
PRRNFLMA 
PRSNFLFD 
PTSLFLMA 
PTSLFLSO 
SBSTFLFE 

SBSTFLMA 
SGKYFLMA 
SNFRFLMA 
STAGFLBS 
STAGFLMA 
STAGFLSH 

STAGFLWG 
STRTFLMA 
TRENFLMA 
TTVLFLMA 
VRBHFLBE 
VRBHFLMA 
WELKFLMA 
WPBHFLAN 
WPBHFLGA 
WPBHFLGR 
WPBHFLHH 
WPBHFLLE 
WPBHFLRB 
WPBHFLRP 
WWSPFLHI 
WWSPFLSH 
YNFNFLMA 
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YNTWFLMA 
YULEFLMA 

Non-Rural VERIZON FLORIDA INC. - Wire Centers 
ABDLFLXA 
ALFAFLXA 
ALTRFLXA 

ANMRFLXA 
BARTFLXA 
BAYUFLXA 
BBPKFLXA 
BHPKFLXA 
BRBAFLXA 
BRJTFLXA 

BRNDFLXA 
BRTNFLXX 
BYSHFLXA 
CLWRFLXA 
CNSDFLXA 

CRWDFLXA 
CYGRFLXA 
DNDNFLXA 
DUNDFLXA 
ENWDFLXA 
FHSDFLXA 
FRSTFLXA 

GNDYFLXA 
HDSNFLXA 
HGLDFLXA 
HNCYFLXA 
HNCYFLXN 
HYPKFLXA 
INRKFLXX 
KYSTFLXA 
LGBKFLXA 
LKALFLXA 
LKLDFLXA 
LKLDFLXE 
LKLDFLXN 
LKWLFLXA 
LKWLFLXE 
LLMNFLXA 
LNLKFLXA 

LRGOFLXA 
LUTZFLXA 
MLBYFLXA 
MNLKFLXA 
NGBHFLXA 
NPRCFLXA 
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NRPTFLXA 

NRSDFLXA 

OLDSFLXA 

OSPRFLXA 

PKCYFLXA 

PLMTFLXA 

PLSLFLXA 


PNCRFLXA 

PNLSFLXA 

POINFLXA 

PRSHFLXA 

PSDNFLXA 

PTCYFLXA 


RSKNFLXA 

SARKFLXA 

SEKYFLXA 

SGBEFLXA 

SKWYFLXA 
SLSPFLXA 

SMNLFLXA 
SNSPFLXA 
SPBGFLXA 
SPBGFLXS 
SPRGFLXA 
SRSTFLXA 
SSDSFLXA 
STGRFLXA 
SWTHFLXA 
TAMPFLXE 
TAMPFLXX 
THNTFLXA 
TMTRFlXA 
TRSPFLXA 
UNVRFLXA 
VENCFLXA 
VENCFLXS 
WIMMFlXA 
WLCHFLXA 
WLCRFLXA 

WNHNFLXC 
WSSDFLXA 
YBCTFLXA 
ZPHYFLXA 
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Company I Study Area 

SOUTHERN BELL-FL 

VERIZON FLORIDA INC. 

D Major Trading Areas 
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T-Moblle customers may be eligible to receive 
monthly reduced-rate telecommunications service 
of $6.49 per month plus applicable fees and 
additional services under the Lifeline and Link-U p 
programs if they satisfy applicable eligibility crite ri a. 

In North Ca rolina, Lifeline eligibil ity is determined 

solely by one of the foll owing agencies: 


• The North Carolina Department of 

Social Services 


• Social Security Administration 

representative at the local SSA 


• Housing Authority/Section 8 official 

Customers who want Life line should contact their 
case worker at the Department of Social Services, 
local SSA representative at Social Security or 
Housing Authority/Section 8 official to qualify for 
Lifeline and complete a North Carolina Lifeline 
certification form. 

Customers may also go to the North Carolina 
Department of Social Services web page concern ing 
the programs and how to apply for the discounts. 

www.dhhs.state.nc.us/dss/ lifeline/ index.htm 

'1-~1""r'~"'-r-'~...-. . . ~-1,- . -. ..." ~ -.~ . , - '" ~ ~ ','. ~~~.-. I 

~a...;" For · ;:lddifio.n.~' iqforrnatiol1 : 
;) I~. R~.' I-¥~.~iI~l~ _~ifeJ~.ne offerin~... '. 'I ~ 

...call USLifeline directly at 800-866-2453. 
You may f ind more information about Lifeline and 
other telephone services ava ilable from T-Mobi le 

USA. Inc. at t-mobile.com. 


T-Mob ile offers Lifeline/Link-Up service only in areas 
where the company has been deSignated Eligib le 
Telecommunicat ions Carrier status. T-Mobile offers 
to ll blockingllimitation at no charge to qualifying low 
income customers. 

'F - -Mobile·

http:t-mobile.com
http:ifeJ~.ne
www.dhhs.state.nc.us/dss
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Director of Legal Affairs & 
Associate General Counsel 
Sales & Distribution 
T-Mobile USA, Inc. 
12920 SE 38th Street 
Bellevue, W A 98006 

Dear Susan: 

Congratulations! This letter is to notify you that T-Mobile USA ("T-MobiJe") has 
completed the recertification process for the CTJA Consumer Code for Wireless Service 
("Voluntary Consumer Code") for the period January 1, 2009 - December 31, 2009, and is 
deemed compliant with the principles, disclosures and practices set forth in the Voluntary 
Consumer Code. Accordingly, T-Mobile is authorized to use and display the CTYA Seal of 
Wireless Quality/Consumer Information, subject to the tenns and conditions set forth in the 
attached License Agreement 

Please ensure that the relevant employees ofT-Mobile review the License Agreement 
before using the Seal. Use of the Seal constitutes acceptance of these terms and conditions. 
Upon request, we will provide two specimens (color and black/white) of the Seal for T-Mobile's 
use on its website or collateral materials. lfyou should have any questions concerning the 
recertification process or use of the Seal, please contact Andrea Williams, CTlA's Vice President 
of Law and Assistant General Counsel, at (202) 736-3215 or awiUiams@ctia.org. 

CTIA commends T-Mobile for its ongoing leadership and participation in the CTIA 
Voluntary Consumer Code, and we look forward to continuing to work with T-Mobile on this 
important industry initiative. 

Sjncerely, 

~Lt:r 

Attaciunent 

cc: 	 Robert Dotson 
Dave Miller 

1400 ' Sth SI'''''I. NW SUI t\! 600 We5hingtOt\. DC 20036 M ain 2C2 785,0081 rall 202. 78S 0721 wwwella olg 

mailto:awiUiams@ctia.org
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SEAL OF WIRELESS QUALITYICONSUMER INFORMATION 

UCENSE AGREEMENT 

Company is hereby granted a norHtXclusive, world-wide, royally-free licsose to use 
eTIA's Seal of Wireless Quality/Consumer InformatJon ("Seal") to represent that 
Cu'li~&' iy il'iJli;j It.c:.fi:, ac.iupts ~Illi iOdCi'WS the Gi i7\ Consumer Code ror Wireless 
Service and has certifiea such to CTIA,. 

CTIA permits the use of appropriate references to CTIA and the Seal solely in 
connection with the eTIA Consumer Code. for Wireless Service Program. 
References to the Seal shall not be misleading as to the extent or Company's 
voluntary support and participation in the eTIA Voluntary Code for Consumer 
Information program. The Seal may appear in Company's advertising, promotional 
material or olher literature to indicate Its voluntary and consistent appfication of the 
eTtA Consumer Code for Wireless Service. 

Upon CTlA's acknowledgement of Company's certification, CTIA shall supply 
Company with a specimen of the Seal. Company shall not modify or alter the Seal 
without prior written permission from CTIA, and such permission shaD not be 
unreasonably withheld. Company agrees to amend or discontinue the use ot the 
Seal upon written request of CTIA. Company shall immediately cease use of the 
seal upon receipt of CTlA's written notice to do so. 

Company assumes full and oompJete responsibility far its use of the Seal. and 
agrees that its use of the Seal constitutes a declaration that Company voluntarily 
adopts and follows the principles set forth in the CTtA Consumer Code for Wireless 
Service. 

Use of the Seal for other purposes than those stated in this Ucense Agreement is an 
unauthorized use of the Seal and is strictly prohibited. 

This license may be renewed annually subject to Company's successful completion 
of the certification process. 

Use of the Seal constitutes acceptance of these legal terms and conditions. 

tdOO 16th S""", NW SUllO 600 Weshtog\ . DC 20036 Ma,n 201 /8S 0001 hilI 202 7BS 0721 ww.... ella eM9 

http:It.c:.fi
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Ms. Susan Hacker 
Director of Legal Affairs & 
Associate General Counsel 
Sales & Distribution 
T-Mobile USA, Inc. 
12920 SE 38th Street 
Bellevue, WA 98006 

Dear Susan: 

Congratulations! This letter is to notify you that T-Mobile USA (,T-Mobile") has 
completed the recertification process for the CTIA Consumer Code for Wireless Service 
("Voluntary Consumer Code") for the period January 1, 2009 - December 31, 2009, and is 
deemed compliant with the principles, disclosures and practices set forth in the Voluntary 
Consumer Code. Accordingly, T-Mobile is authorized to use and display the eTIA Seal of 
Wireless Quality/Consumer Information, subject to the terms and conditions set forth in the 
attached License Agreement. 

Please ensure that the relevant employees of T-Mobile review the License Agreement 
before using the Seal. Use of the Seal constitutes acceptance of these terms and conditions. 
Upon request, we will provide hvo specimens (color and black/white) of the Seal for T-Mobile's 
use on its website or collateral materials. If you should have any questions concerning the 
recertification process or use of the Seal, please contact Andrea Williams, CTIA's Vice President 
of Law and Assistant General Counsel, at (202) 736-3215 or awilliams@ctia.org. 

CTIA commends T-Mobile for its ongoing leadership and participation in the CTIA 
Voluntary Consumer Code, and we look forward to continuing to work with T-Mobile on this 
important industry initiative. 

Sjncerely, 

~i::r 
Attachment 

cc: 	 Robert Dotson 

Dave Miller 


-
 1400 lSln Sueel WI< SUIre 600 WBShrn O. DC 20035 Mal(', 202 185 0001 FIIJ< 202 7B5 0721 WW'NCIIa..OI'g 
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SEAL OF WIRELESS QUALITYICONSUMER INFORMATION 

UCENSE AGREEMENT 

Company is hereby granted a non-exclusive, world-wide, royalty-free license to use 
CTIA's Seal of Wireless Quality/Consumer Infonnation ("Seal") to represent that 
Company voluntarily adopts and rollows the CTIA Consumer Code for Wireless 
Service and has certified such to CTIA. 

CTIA permits the use of appropriate references to CTIA and the Seal solely in 
connection with the CTIA Consumer Code. for Wiroless Service Program. 
References to the Seal shall not be misleading as to the extent of Company's 
voluntary support and participation in the CTIA Voluntary Code for Consumer 
Infonnatlon program. The Seal may appear in Company's advertising, promotional 
material or other literature to indicate its voluntary and consistent application of the 
CTIA Consumer Code for Wireless Service. 

Upon eTIA's acknowledgement of Company's certification, CTIA shall supply 
Company with a spedmen of the Seal. Company shall not modify or alter the Seal 
without prior written pennission from CTIA, and such permission shaH not be 
unreasonably withheld . Company agrees to amend or discontinue the use of the 
Seal upon written request of C"rlA. Company shall immediately cease use of the 
seal upon receipt of CTlA's written notice to do so. 

Company assumes full and complete responsibility for its use of the Seal, and 
agrees that its use of the Seal coostlMes a declaration that Company voluntarily 
adopts and follows the principles set forth in the CTiA Consumer Code for Wireless 
Service. 

Use of the Seal for other purposes than those stated in this License Agreement is an 
unauthorized use of the Seal and is strictly prohibited. 

This license may be renewed annually subject to Company's successful completion 
of the certification process. 

Use of the Seal constitutes acceptance of these legal terms and conditions. 

1400 16th StIne!. NW Suite 600 Washmgllln. DC 10036 Main 102 78S 0081 Fax 202 785.0721 WWWC\liorg 
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T -Mobi le Privacy Policy 

Effective September 30, 2008 

T-Mobile USA, Inc. ("T-Mobile") is committed to protecting the privacy and securlly of your personal Information. This 
Privacy Policy ('Policy") describes the personal Information we may collect about you, how we may use it, when we may 
disdose iI, how we safeguard It, and how you may access it and control its use in connection with our mar1<eting 
communications. The policy also provides other Important privacy information and describes when and how we may 
change Ihis policy and how to contact us with any questlOns or comments. 

COLLECTION, USE, DISCLOSURE, AND SECURITY OF PERSONAL INFORMATION 
Personal Information 
This policy applies 10 personally identifiable information ("personal information"), which is information that we directly 
"~~'1'-',:!lP wilh a 5 ecitic per 0 or ent'o ly rfo r e~amrlp name, arl rJressB5 , telephone (lumbers . SOC ial securi ty number: call 
records: Wireless device locallon). Personal information does nol include "anonymous" or "aggregale" in fo rmation 
neither of which are associated with a specific person or entity 

Collection of Personal Information 
We collecl personal Informalion about you when you use our services or otherwise interact with us. Such Information 
includes 

-Information you provide_ We collect personal infomnation when you sign up for and use our services, and 
when you e-mail, call, or otherwise communicate with us. For example, we may collect personal contact, 
billing, and credit infomnation when you sign up for voice or data services or purchase other products or 
services. We may also collect personal information when you call or e-mail our customer service 
representatives, enter information on our Web Sites, submit survey responses, pay for service, or submit a 
job application or resume If you prOVide personal information to us in connection with a co-sponsored Web 
site, this policy Will apply to our use of lhe information and the co-sponsor's policy Will apply to their use of 
the information. 

-Infonrnation automatically collected. We automatically collect certain information. some of which may be 
associated with personal information, whenever you use our services or Web sites. For example, our 
systems capture details about the type and location of wireless devlce(s) you use, calls and text messages 
you send and receive, and other data services you use (for example your ring tone purchases). When your 
computer Web browser or other communication device (inctuding phone, PDA. @Home router, etc.) 
accesses our Web sites or wireless deck pages (T-Mobite wireless Web pages deSigned for access by 
wireless device browsers), we automatically receive certain information, such as your IP address, browser 
lype, date and time, and the Web page you Visited before visiting our site. Our networ1< also automatically 
captures necessary routing Information when you use our services to access the IntErnet at aT-Mobile 
HotSpot or from your wireless device. 

-Infonrnatlon from other sources, We may also obtain personal information about you from other sources. For 
example, we may receive credit information from third-party sources before initiating your service or in 
connection with employment reViews, and we may obtain updated address information from our shippers or 
other vendors. We may also purchase personal informallon (for example. e-mail lists, postal mall lists, 
demographic and marKeting data) from others. 

Use of Personal Information 

We use personal information for a variety of business purposes ,ncluding for example, to complete transactions and bill 

for products and services, verify your identity; respond to your requests for service or assistance; anticipate and resolve 

actual and potential problems With our producls and services; create and improve products and services; suggest 

additional or different products or services; make internal business decisions about currenl and future offers, provide 

personalized service and user experiences; and protect our rights and property. If you submit a lob application or lesume, 

we use personal information to communicate wilh you and, subject to applicablE law, evaluate your qualif,cations for 

employment. We may also use personal information to contact you about T-Mobile or thlfd-party products servICeS, and 

offers that we believe you will find of interest. We may contact you by telephone, postal mad, e-mail. or other methods. 

You may opt-out of receiVing marKeting communications from us at any time as outlined below in Choices Regarding Use 

of Your Information 


Disclosure of Personal Infonrnation 

We do not sell. renl, or otherwise provide your personal information to unaffiliated third-parties (parties outside the T

MObile corporate family) to market their services or products to you We may, however, disclose your personal information 

to unaffillaled third-parties as follows: 
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-With your consent We may disclose personal information about you to third-parties Wlth your consent We 
may obtain your consent in several ways , such as in writing: onhne, through "click-through" agreements; 
orally, Including through interactive voice response : or when your consent is part of thiS pohcy or the terms 
and conditions pursuant to which we provide you service. Your consent is sometimes Implicit For example, 
if you purchase a product and ask that it be shipped to your home. you impliciUy consent to our disclosure of 
your name and address to a third-party shipping company to complete delivery, 

-To the primary account holder_ We may disclose personal information of an account user to the primary 
account holder (the party financially responsible for the account). If a business, governmental agency, or 
other individual obtainS service for you , that entity or individual IS our customer, and we may provide 
personallnformallon about you or your use of the service to them or others al their direction When you are 
the primary account holder, but you receive speCial or discounted pricing , terms , or other benefits through 
another party's agreement with us (for example , an employee discount}, we may provide enough personal 
information to that party to verify your initial and continuing eligibility for benefits under their agreement With 
us and to calcu late any assOCiated discounts . 

• Transaction processing, We may disclose personal information to third-parties who complete transaclions or 
perform services on our beha lf (for example, billing, shipping, customer service_ and marketing), 
transactions on your behalf (for example, verirtcation of your account information at your request 10 some 
third-party business), or transfers related to your service (for example, number portabi!.ly) We typically 
reslrict by contract the manner in which Ihese third-parties may use and disclose personal infonmation about 
you without your consent. 

-Third-party services, Your personal inlonmation may be disclosed when the use of our servIces allow you to 
take advantage of services and products offered by other companies For example. if you are roaming on 
the network of another carrier, your wireless telephone number, the numbers you dial, and other information 
about your usage Will be available to that carrier to facilitate that service, 

.Buslness transfers, We may disclose personal information as part of a corporate business transaction, such 
as a merger or acquisition, joint venture, corporate reorganization, financing, or sale of company assets, or 
in the unlikely event of Insolvency bankruptcy, or receivership, in which personal infonmation could be 
transferred to third-parties as a business asset in the transaction , 

-Legal process & protection of T-Mobile and others, We may disclose personal information or 
communications where we believe in good faith such d~closure Is necessary to comply with the law or 
respond to legal process (for example, lawful subpoena, court order, E-9-1-1 information): to enforce or 
apply agreements; to initiate, render, bill, and collect for services and products; to protect our rights or 
propeny, in connecllon with claims, disputes, or litigation; to protect users of our services and other carriers 
or providers from fraudulent, abusive, or unlawful use of, or subscription to, such services; to facilitate or 
verify the appropriate calculation of taxes, fees, or other obligations due to a local, state, or federal 
government; or if we determine disclosure is necessary in an emergency situallon . 

Security and Retention of Personal Information 
We use a variety of physical. electronIC, and procedural safeguards to protect personal infonmation from unauthorized 
access, use, or disclosure while It is under our control For instance, when you provide sensitive infonmation (such as 
credit card numbers) to our Web sites, we use transmission encryption technologies like Secure Socket Layer (SSL), 
Although we cannot guarantee that loss, misuse, or alteration of your personal Information will not occur, we strive to 
prevent such occurrences 

Our practices and procedures are designed to limit personal infonmation access to those T-Mobile employees and agents 
with a legi timate need to access such information . T-Mobile employees are bound by confidentiality obligations and our 
Code of Conduct, which obligate them to protect the confldentiatlty of our customers ' personal information. Violations 
subject employees to disciplinary action, up to and including termination. 

We retain personal mfonnation ror as long as we have a business need or as applicable laws, regulations, or government 
orders reqUire. When we dispose of personal infonmation, we use reasonable procedures to erase or render It unreadable 
(for example, shredding documents and wiping electronic media). We will make reasonable attempls to notify you if we 
determine that a secunty breach involving your personal infonmation has occurred and creates a risk of identity theft or 
service disruption, or as otherwise reqUired by law, 

Access and Choice 

Access to Your Information 
You r)'1ay access and modify your contact information by visiting my.t-mobile .com or a T-Mobile retail store, or by 
contacting Customer Service . We will make good faith efforts to resolve requests to correct inaccurate informat ion except 
where the request is unreasonable, requires disproportionate technical effort or expense, jeopardizes the privacy of 
others , or would be impractical. 

Choices Regarding Use of Your Information 
We want to provide you with meaningful choices regarding our marketing communications and you may choose to limit or 
opt-out of certain communications from T-Mobile at any time. While you may elect not to receive marketing information 
from us, If you subscribe to our services or buy our products, you will continue to receive invoices, customer-service and 
transactional notices, and similar communications , 

http:my.t-mobile.com
http:portabi!.ly
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olf you are a T-Mobile customer and you manage your account online. you can change your markeling 
preferences by logg ing into your my.t-mobilecom prome: 

·If you are a T-Mobile customer but do nol manage your account online . you can change your marketing 
preference by completing our customer opt-out fomn. 

olf you are not a T-Mobile customer and would like to opt-out of marketing communications from T-Mobi le. you 
can do so by completing our non-customer opt-outfonm: and 

·You may also manage your marketing preferences by ccntacting Customer Service when you dial611 from 
your T-Mobile phone or 1-877-453-1304 from any phone, or, with respect to marketing e-mails. by following 
the "unsubscribe" instructions on any marketing e-mail we send you . 

Not all marketing communications you receive on your device are sent or authorized by T-Mobile When you provide your 
mobile number or other contact rnformation to others, you may rece ive unwanted calls, text messages. or e-marls on your 
device We take steps to reduce unsolicited advertrsing. but we cannot block all such advertisements or unwanted 
communications 

OTHER PRIVACY INFORMATION 

Caller 10 Blocking 
When you use T-Mobile communications services . your name and telephone number may be transmitted and displayed 
on the receiving pany-s communications deVice and:ol phune lii il u/1 ie& ~ you lJioJ. tha t ,(,(olllla\,OI) , wl'oU 1 YU U (,0" 

generally do by dialing "67 prior to dialing the called party's number ReFer to the speCific instructions for your 
communrcation device regarding Caller 10 Bloding Caller 10 Blocking does not prevent the display of your inFonnalion 
when you dial certa in business numbers. including 911, gOO numbers. or toll-Free numbers , 

Children 
We do not solicit children lo purchase our services or products. IF. however, you aulhorize a child to use our services or 
products by providing them a device associated w ith your T-Mobile account, any personal infonmation associated with 
such use will be treated as your infonma\ion in accordance with this policy. Our Web sites are not designed to attract 
children under the age of 13 and we do not intentionally or knowingly collect persona ; mFonmiition on our sites from 
anyone under the age of 13. We encourage parents to be involved In the onlinE: activities (including wireless Internet 
browsrng) of their children to ensure that no rnfonmalion is ccllected from a child without parental permission , We may 
offer Web Guard or Similar security features des igned to allow the customer to implement restrictions to adult orientated 
content. but such features are not foolproof . 

Consumer Code for Wireless Service 
We follow the Consumer Code lor Wireless Service established by the Cellular Telecommunications & Internet 
Associallon ("CTIA) . As such . we strive to help customers understand their bills, receive quality service. and make 
Informed chOices . In particular. as part of the Consumer Code. we confonm our infomnation practices under thiS policy to 
meet the requirements of applicable Federal and state laws and regulations. 

Cool\ies, Web Beacons, and Similar Technologies 
We may use cookies (small data text files placed on your computer or device) or similar technologies to idenlify the 
computer or device and record your preferences and other data so Ihal our Web sites can pers on al ize your visiL(s), We 
may also use information collected from cookies to improve our sites, make recommendations . and complete transactions 
you request . You may be able to set your browser{s) to reject cookies or delete cookies, but that may result in the loss of 
some functionaliLy on our sites . We may also use Web beacons (small graphiC images on a Web page or an HTML e
mail) to monilor Interaction with our Web sites or e-mails. Web beacons are generally invisible because they are very 
small (only 1-by-l pixel) and the same color as the background of the Web page or e-mail message. I f we combine or link 
cookie or Web beacon infonmaLion with personal inrormation. we will treat the combined or hnked infonmatron as personal 
Information under th is policy. We may employ third-part ies to place advertisements about our products and services on 
other Web sites. The use of cookies, Web beacons . or similar technologies by such third-parties IS subject 10 their privacy 
policies - not this policy. 

Customer Proprietary Network Information (CPNI) 
Customer Propnetary Network Information. or "CPNI", ls a fonm of personal infonmalion that is generated in connection 
With the teleccmmunicatrons services we provide to you CPNI ,ncludes. for example, call details, call location information. 
and certain information about your rate plans and features. CPNI does not include your name, address. and phone 
number Under federal law. you have a right. and we have a duty. to protect the confidentiality of CPNI and we have 
adopted policies and procedures designed to ensure compliance wllh lhose ru les . We won·t intentionally disctose your 
CPNI to third -partres wilhout your permission, except as allowed under FCC rules, applicable law. or explained in this 
polrcy However. you may deSignate other "authonzed users' (for example, a spouse) to access and manage your 
account information. including CPNI . 

We prOVide password protected online access to your account information through my.l-mobile.com. For mulLr-line 
accounts. the primary account holder is authorized to access onl ine account inFormation for all the devices on the account 
Other users may generally access online account information related only to their respective device (for example. if a 
parent provides a device to their child. Ihe child may access online Information about that device - including CPNI) The 
primary account holder. however. may designate additional or more limited access rrghts For other users . 

http:my.l-mobile.com
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Customer Service Monitoring 
We may monitor and record phone calis , a-mails, or other communications between you and our Customer Service 
representatives or other employees fo r training and quality assurance purposes and to review speci fic transaction 
requests. 

Directories 
We do not publish directo ries of our customers' wi reless numbers , Nor wil l we provide or make such numbers aVililable to 
third-parties for listing in their publiC directories, without Ihe customer's prior consent. 

Forums and Chat Rooms 
If you use or link to a public forum, bulletin board, chat room, or social networ1<. on or from a T-Moblle Web site, be aware 
that any personal inFormation you submit can be read , collected, or used by other users of these forums, including to send 
you unsolicited messages, We are not responsible for access to or use of personal inFormation you choose to submit or 
share with others. 

Location-Based Services 
Our networ1<. detects your device's approximate location whenever it is turned on (subject to coverage limitations). This 
location technology makes the roullng of wireless communications possible and IS also the basis for provKling enhanced 
emergency 9-1 -1 service, which permits us to provide your genera l location to a public safety answering point. emergency 
medical service provider, or emerqency dispatch provider. We may also use th is lechno logy to disclose, without a user's 
consent, the apprO~lmate localion of a wi reless device 10 a governmental entity or law enforcemenl authority when we are 
served With lawful process or reasonably believe there is an emergency involving risk of dealh or serious physical harm 

With your consent, we may also prOVide location-based services or provide th ird-parties access to approximate localion 
Information so they may provide such services to you , You should carefully review lhe specific T·Mobile terms and 
conditions appl icable to your use of location-based services For any speCial pnvacy implications or rules, You should also 
carefully reView the privacy policies and other terms of third -parties With whom you have aulhorlzed the sharing or your 
location InFormation, and you should cons ider the risks involved in disclosing your location information 10 other people 
Where a wireless device user requests that their location information be revealed to other persons (ttl fOugh aT-Mobile 
application or a third-party application you place on your device), the wireless device user will be provided options for 
managing when and how such inFormation shOU ld be shared (except in the case of certain parental controls or similar 
services aSSOCiated Wlth enterprise or mUlti-line accounts, which may be managed solely by the primary account holder or 
their deSignee). T-Mobile follows the CTIA's Best Practices Guidelines for Location-Based Services 

Network Information Storage 
Some devices may automatically up load to T-Mobile network selVers information you have stored on the device and /or 
SIM card in order to facilitate speCif ic Functions . For Instance, some devices back-up your address book You may choose 
to disable such uploads but this may affect functionality of the device Of your services , Refer \0 instructions for your device 
and service for details or contact Customer Service for more information. We may also provide you the ability to upload 
other information from your device to T·Mobile networ1<. servers, For instance, you may have the option to upload pictures, 
recordings, calendars, tasks, or notes, Uploaded information will nol be used by T-Mobile for purposes other than as 
disclosed in connection with those services , this Privacy Policy, or applicable Terms and Conditions, and will not be 
shared With third-parties for the ir use. without your prior consent 

Services and functionality offered through certain deVices are provided in conjunct ion with other entities As a result, 
personal information from your devices may be uploaded and stored on their servers . For Instance, T-Mobile Sideki<:k® 
services are provided in conjunction with Danger, Inc" and persona l information from your device is stored on the 
Danger® servers. Similarly, BlackBerry® seIVlce is provided in conjunction with Research in Motion (RIM), and personal 
Informatfon from your device is stored on the BlackBerry Enterprise SelVersTM. Their specific terms and conditior1s. terms 
of use, and privacy polices apply to those services, 

Other Governing Terms 
This policy does not modify or alter any applicable agreement you have with T-Mobile , For example, our Terms of Use 
govern your use of our Web sites . Additio llally, if you use our products or use or subscribe to our services , our T-Moblie 
Terms and Conditions, one or more applicable selVice agreements, and certain other terms may apply to your use, 
purchase , or subscription If this poliCy conflicts with any portion of those terms and agreements, those terms and 
agreements govern to the extent of the inconSistency, 

Protecting Your Own Personat Information 
You play an important role in ensunng the security of personal information, includ ing protecting against unauthorized 
access to your device. Many devices store Information both In the phone and on the SIM card Therefore , before 
discarding, trad ing in , or giving away your device, be sure you remove and retain your 81M card and follow the 
manufacturer's Instructions for deleting perso ll at informatIOn or other data on the device, (This can be found In your 
owner's manual or on the manufacturer' s Web site,) If you provide a third-party access to your deVice, you should 
understand that personal information Wlil remain on the device and may be accessible , deleted altered , or transferred to 
another device or our network servers by the person using the device, and that we Will treat that user as you for purposes 
of this policy , 

We encourag e you to use passwords to prevent unauthorized access to your deVice, your online account, and your 
vOicilmal1 You may also establish an opt ional password to identify yourself during calls with our Customer Service 
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representatives We recommend that you use unlque, non-obvious passwords, that you periodically change yo~r 
passwords, and that you not share your passwords with olhers. NotlEy us immediately if you believe your uevice has been 
losl or slolen or if you believe your personal information has been accessed without your consent 

Third-Party Applications for Your Devices 
When you Installthird -pilrty applications (for example, programs, widgets, etc.) on your device, you may give your consent 
for Ihe third party 10 access certain information you have stored on your device (for example your contact lisl) You may 
also give your consent for the third party to access informalion stored on T-Mobile's network to (acdltate the application's 
fUllctions (for example. you may consent to third-party access to your locallon mformallon - see Location Based 
Services) In either case, the manner in which such third-parlies may use, share, or disdose such Iflformalion is governed 
by their terms and conditions and their privacy policy - nolthis policy, 

Wireless Communications Security 
We cannot guarantee that your commun ications uSlng our services or deVices wi ll be private or secure Although It IS 

Illegal (or unaulhorlzed persons to intercept or access your communications or information, such interceptions or access 
can occur 

POLICY UPDATES AND CONTACT INFORMATION 

Ch ;:mgc::; to Thi ~ Pollci' 
We may update this policy if we materially change our practices or if legal or regUlatory changes require it. IF we decide to 
use or disclose personal information In a way that is materially different from that which was stated in this policy at the 
time the personal information was collected, we will notiEy you by posting nolice of the change on our Web site's home 
page for at least 30 days before we implement that change and will give you an opportunity to opt-out of the proposed use 
or disclosure of previously collected personal informallon, You should refer to thiS policy often for the latest Informalron 
and the effective date of any changes 

How to Contact Us 
If you have any questions or comments about thiS POliCY or about T-Mobile's privacy practices, please call Customer 
Service at 61 1 (from a T-Mobile phone) or 1-877-453-1304 (from any phone) or send an e-mail message to privacy@t
mobile com You may also direct your privacy-related commenls or questions to the address below 

T-Mobile USA, Inc 
Attn: Principal Pnvacy Officer 
12920 SE 381h Sireet 
Bellevue. Washington 98006 

T-Mobile.com: © 2002-2009 T-Mobile USA, Inc_ 

http://www.t-mobile,com/company/website/privacypolicy_aspx 

http://www.t-mobile,com/company/website/privacypolicy_aspx
http:T-Mobile.com
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I Charge - Even 
More" 

Total Monthly 
Charge - Even 

More Plus.... 

TALK (Individual) 
500 Talk 500 Whenever Minutes 

Unlimited nights and weekends 
Unlimited T -Mobile to T -Mobile 

$39 .99 $29.99 

Even More Rate Plans T -Mobile ETC Application 

(Even More Even More Plus) Exhibit "E" 
Page 1 of 4 

1000 Talk 1000 Whenever Minutes 
Unlimited nights and weekends $49.99 $39.99 
Unlimited T-Mobile to T-Mobile 

Unlimited Talk Unlimited Whenever Minutes 
Unlimited nights and weekends $59.99 $49.99 
Unlimited T-Mobile to T-Mobile 

TALK & TEXT (Individual) 
500 Talk & Text 500 Whenever Minutes 

Unlimited messaging 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$49.99 $39.99 

100 Talk & Text 1000 Whenever Minutes 
Unlimited messaging 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$59.99 $49.99 

Unlimited Talk & Text Unlimited Whenever Minutes 
Unlimited messaging 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$69.99 $59.99 

TALK, TEXT, & WEB (Individual) 
500 Talk, Text, & Web 500 Whenever Minutes 

Unlimited messaging 
Unlimited Web 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$79.99 $59.99 

1000 Talk, Text, & Web 1000 Whenever Minutes 
Unlimited messaging 
Unlimited Web 

$69.99 $69.99 

Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

Unlimited Talk, Text & Web Unlimited Whenever Minutes 
Unlimited messaging 
Unlimited Web 

$99.99 $79.99 

Unlimited nights and weekends 
Unlimited T -Mobile to T -Mobile 
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"Even More 
Handset discount available 
2 year contract required 
Finance handset (up to 4 months) 
No overage alerts 
No fee to migrate 

··Even More Plus 
No subsidized handset pricing 
No contract 
Finance handset (up to 20 months) 
Overage alerts 
Fee for migrating 
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Rate Plan Highlights 
Total Monthly 
Charge - Even 

More* 

Total Monthly 
Charge - Even 

More Plus'" 
TALK (Family - 2 lines) 
750 Talk 750 Whenever Minutes 

Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$59.99 $49.99 

1500 Talk 1500 Whenever Minutes 
Unlimited nights and weekends $79.99 $59.99 
Unlimited T-Mobile to T-Mobile 

Unlimited Talk Unlimited Whenever Minutes 
Unlimited nights and weekends $99.99 $79.99 
Unlimited T-Mobile to T-Mobile 

TALK & TEXT (Family - 2 lines) 
750 Talk & Text 750 Whenever Minutes 

Unlimited messaging 
Unlimited nights and weekends 
Unlimited T -Mobile to T -Mobile 

$79.99 $69.99 

1500 Talk & Text 1500 Whenever Minutes 
Unlimited messaging 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$99.99 $79.99 

Unlimited Talk & Text Unlimited Whenever Minutes 
Unlimited messaging 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$119.99 $99.99 

TALK, TEXT, &WEB (~amily - 2 lines) 
750 Talk, Text, & Web 750 Whenever Minutes 

Unlimited messaging 
Unlimited Web 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$139.99 $109.99 

1500 Talk. Text, & Web 1500 Whenever Minutes 
Unlimited messaging 
Unlimited Web 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$159.99 $119.99 

Unlimited Talk, Text & Web Unlimited Whenever Minutes 
Unlimited messaging 
Unlimited Web 
Unlimited nights and weekends 
Unlimited T-Mobile to T-Mobile 

$179.99 $139.99 



T -Mobile ETC Application 
Exh ibit "E" 

Page 4 of 4 
·Same plan details apply as listed on "individual" tab 

Additional Lines (maximum of 5 lines allowed on a family plan) I 
Add a line and share 
minutes (only on 750 or 1500 
minute plan $5.00 

Add a line and share 
unlimited bucket (only on 
ulimited plan) $40.00 
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T -Mobile USA 
Business Continuity Program Summary 

T-Mobile USA, Inc. ("T-Mobile") is committed to safeguarding the interests of our customers, 
employees and stakeholders in the event of an emergency or significant business disruption. As 
a result T-Mobile has and maintains an enterprise-wide Business Continuity Program designed to 
provide effective responses to a wide variety of disruptive events. T-Mobile's Business Continuity 
Program is centralized in its design and decentralized in its implementation, promoting active 
involvement in the program by all lines of business in all locations. 

Primary components of the T-Mobile Business Continuity Program include: 

~ Enterprise Business Continuity Project Initiation and Oversight 
~ Risk Evaluation and Controls 
~ Business Impact Assessment and Analysis 
~ Business Continuity and Disaster Recovery Strategic Direction 
:> Crisis Response, Emergency Response, and Operations 
~ Business Continuity Plan Development, Maintenance, and Exercising 
~ Awareness and Training Programs 
:> Public Relations and Crisis Response and Resumption Coordination 
~ Coordination with External Agencies 

A team of certified Business Continuity professionals is responsible for documenting and 
developing enterprise standards, processes, and policies for all business continuity and disaster 
recovery needs throughout T-Moblle. This group supports the line of business continuity planning 
and defines enterprise tools and methodologies. This level of conSistency across the lines of 
business enhances T-Mobile's overall planning and resumption efforts. 

T-Mobile also maintains backup and alternate power sources at mission critical locations, and has 
information processing and telecommunications back-up sites that provide redundancy that is 
important to protecting key business information and services. Business Continuity Plans are 
housed in a centralized online repository, accessible to employees in office and remotely Ihrough 
a web browser. Additionally, hard copies of plans are available at multiple sites throughout the 
enterprise. 

The T-Mobile USA Business Continuity Program is designed and maintained to proaclively 
mitigate the risk of threats to T-Mobile's customers, employees, and stakeholders. As such the 
program is revised and updated as needed to address potential and emerging hazards. 

For more information on the T-Mobile Business Continuity Program, please send inquiries to: 
business.contIOyjty@t-mobi le.com 

August, 2009 

mailto:business.contIOyjty@t-mobi
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION 

The application ofT-Mobile South LLC for ) Docket No. 
Designation as an Eligible Telecommunications ) 
Carrier pursuant to Section 214(e )(2) of the ) 
Communications Act of 1934 ) 

Certification on Use of Non-Rural High-Cost Universal Service Funds in ILEC 

Ar~as Pursuaul to Section 54.313 


I am Harlie Cornett, Vice President of Tax for T-Mobile USA, Inc., which is the parent 

company of and controls T-Mobile South LLC, doing business as T-Mobile (hereinafter 

"T-Mobile") in this matter. I submit this certification in support of T -Mobile's 

application for designation as an Eligible Telecommunications Carrier pursuant to 

Section 214( e )(2) of the Communications Act of 1934 ("application"). 

In my capacity as Vice President of Tax for T-Mobile, I have general knowledge 

regarding its operation of commercial mobile radio services ("CMRS") in the state of 

Florida, and it's technical, financial and managerial resources and abilities to provide 

CMRS consistent with this application. 

T-Mobile will use its NON-RURAL HIGH-COST SUPPORT only for the provision, 

maintenance and upgrading of facilities and services within the study area defined in 

Exhibit A attached in the above referenced captioned application for which support is 

intended, consistent with Section 254(e) of the Communications Act, 47 U.S.C. § 2S4(e). 



T-Mobile ETC Application 
Exhibit "Gil 
Page 2 of 2 

I am authorized to make this certification on behalf ofT-Mobile. 

'arlie Cornett ~ 
Vice President, Tax 
T-Mobile South LLC 
12920 SE 38 th Street 
Bellevue, W A 98006 

STATE OF WASHINGTON 
COUNTY OF KING 

Acknowledged before me this Will day of November 2009, by Hartie Cornett, as 
Vice President, Tax ofT-Mobile USA, Inc. who is personally known to me or produced 
identification and who did take an oath. 

2 



