
July 15,2010 

1: (305) 347-SS61 
F (305) 577-4491 
m u & a u u i ~ ~  

Ms. Ann Cole 
Commission Clerk 
Office of the Commission Clerk 
Florida Public Service Commission 
2540 Shumard Oak Boulevard 
Tallahassee, FL 323940850 

Re: Docket No. 090082-TP 
Petition by AT&T Florida for Waiver of Rule 25-A040(2), 

Dear Ms. Cole: 

Enclosed is an original and seven copies of Bellsouth Telecommunications, 
Inc. d/b/a AT&T Florida's Response to Staff's Request of June 22,2010, which We 
ask that you file in the captioned dodcet. Confidential portiins have been filed under 
a separate daim of confidentiality letter this same day. 

cc: Beth Salak 
Jerry D. Hendrix 
Gregory R. Follensbee 
E. Earl Edenfield, Jr. 



CERTIFICATE OF SERVICE 
Docket No. O90082-TP 

I HEREBY CERTIFY that a true and wrrect copy of the foregoing was served via 

Electronic Mail and First Class U.S. Mail this 15th day of July. 2009 to the following: 

Charles Murphy 
staff counsel 
Florida Public Service 
Commission 

Division of Legal Services 
2540 Shumard Oak Boulevard 
Tallahassee. FL 323994850 
cmumhv@Dsc.state.fl.us 
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FPSC Docket NO. 090082-TL 

In Docket No. 090082-TL, AT&T Florida was granted a two-yw rule waiver of the 
residential directory requkemeats of Rule 25-4.040(2), Florida Administrative Code, 
which requires the ILEC to furnish each subscriber a directory of local residential and 
business listhgs. During the two years the rule waiver remains in effect, AT&T Florida 
is to engage in public outreach seeking input h m  collsumers regarding the 
implementation and effect of the rule waiver. 

Since approximately one  yea^ has passed since the temporary waiver was granted, Staff 
requests the following: 

REQUEST 

a Please identify what has been done to date to fulfill AT&T Florida's consumes 
outreach obligation. 

d t s ) .  
b. Please include any data specific consumer feedback obtained (e.&, survey 

RESPONSE: 

a Fk-suant to the FPSC's July 8,2009 Order Granting Rule Waiver, AT&T Florida 
has &ne the following public outreach in Jacksonville, Miami, West Palm Beach, 
Central Florida, Daytona, Fort Laudcadale, Deland, and New Smyrna Beach. 
Moreover, in 2010-201 1, 

1. To increase the awareness of the Consumer Choice program AT&T printed 
the verbiage, "To obtain a free copy of the residentid wbite pages, please call 
1-800-422-1955," on the h n t  cover of its yellow pages directory in fourteen- 
point (14) type font. See Exhibit 1 sample attached. 

2. In the Customer Guide section, AT&T has included a highlighted box at the 
bottom of the Cornmuniw Information page that provides consumers with four 
options for obtaining free white page information; including 1) obtaining 
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FPSC Met NO. o90082-TL 

electronic access though www.RealPaxesLive.com, 2) obtaining electronic 
access through yp.com, 3) req-g a FREE CD-ROM by calling a provided 
toll free number, 4) or by requesting a FREE @ted Residential White Pages 
directory by either calling a provided toll lke number or by htmnet access at 
att.mdmydkctories. See Exhibit 2 sample attached. 

3. Also in the Customer Guide d o n s  in both the Yellow Pages and White 
Pages, AT&T has included a half page ad providing the same information 
listed in part c, above. AT&T has also provided on this page of the Customer 
Guide, the ‘800’ number and the word “free” highlighted in blue and in 
prominent type font. See Exhibit 3 sample attached. 

4. Inside the Yellow Pages directories, AT&T has included a color card stock tab 
that fider pmvides customers all of the options on how to receive tire white 
pages information anuor directories. See Exhibit 4 sample attached. 

5. Starting with the month the directory delivers and Continuing for 2 months in 
each mark& AT&T includes in the ‘News You Can Use” section of 
s u b s c r i i  bills, in both English and Spanish, the choices customers have to 
obtain free residential white page listings and other directory information. See 
Exhibit 5 for sample of billing language. 

6. In its October 29,2009 Orlando Press Release, its January 14,2010 Daytom 
Beach Press Release, its January 15 Palm Coast Press Release, and its January 
22,2010 Deland Press Release, AT&T aanounced options subscribers have to 
obtain h e  White Pages information and/or directories. See Exhibit 6 
attached. 

b. ATBCT Florida objects to this request to the extent it implies that AT&T Florida 
was ordered by the Commission in Docket No. O90082-TL to engage in “surveys” 
and other similar activity. See Order No. 09-0492 at p. 5 (“AT&T Florida shall 
go about public outreach through its own regular channels of public interaction”). 
Notwithstanding and without waiving said objection, AT&T Florida tracks by 
market, the number of requests it receives and the number of copies of White 
Pages books it distributes per market each month. Please see the 2009-2010 and 
2010-201 1 RWPCC Markets tracking results attached as Proprietary and 
Confidential Exhibit 7. 
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For a FREE printed copy of the Jacksonville Area 
Residential White Pages Directory, 

Call 1-800-422-1955 
* n r * o m r n n a d 0 ~ i h . ~ o f a r ~ b y p o r l d n p y o u u h ~ a t o h a r y o u a  Doxs¶ 
~ l l l - l r r R L d a ( * L \ M I I P R D I P g h n v O U N I . l k . ~ c 4 l I I -  .- 
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Directory Recycling 
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Exhibit 6 
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News Release 

Formor,Inforrmtlon,contrrct: 
GpetchensdnrltZ 
ORbe: (407) 237-3324 
E- mall: 

THE ORLANDO SHAKESPEARE THEATER IN PARTNERSHIP WITH 
UCF FEATURED ON COVER OF 2009 AT&T REAL YEUOW PAGES 

COMPANION DIRECTORY 

ORLANDO, Fh., Oct. 29,2009 -The ortendo Shakespeare Theater in partrmmhlp with UCF is 

featwed on the cover ofthe new ATBT Real Yelbw Pages Canpsnlon direcltwy. The theater's 
enbarn, with William Shakespeare's image prominently displayed is on the cover. 

More then 782,OOO c o p h  of this ATBT Real Yelbw Pages Companion directory have been 

produced for dMkr(ion in the area this year. De#very is undarway and continw through Dec. 
IO. 

We am proud to feature The Orlando Shakeapeam Theater in paflnership with UCFon the 
cover ofthe new Central Florida ATBT Real Yellow Pages Companion dimctory,' said Victoria A. 
Davis, a m  marketing manager, AT&T Advertising Solulions. We continuany work to make our 
diredwy cov~ls special on the outside, and t a i i  the community information inside our 
dlrectDliestobestmeettheneedsofbcel residentsandbwinesses.' 

Wfi Shakespeare as its standard and Inspiretion, the Orlando Shakespam Theater produceg 

b o l d p r o f e g s i o n a l t h e e t e r , ~ n e w p l s y s , a n d p r o v i d e s l n n a r e t i v e e d u c s f i o n e l ~  
that enrlch the community. The theater produces quality events that encourage the adw- 
audience relationship, embraces the passionate use Ol languege, and ignites the imaginatbn. 

We'rethri#sdthe OrlandoShakespean, Theater isfeatued on the new directory cover: said 
Jim Helslnger, srtistic dkector. 'This means that for the next year, this beaulhi fmilii ww1 all it 
has to offer will be front and center anylime someone uses a directory, minding res 
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ComMned.ATars prlntand onllna products reoehre morethan 5 bil#onconsumereeerchesa 

perfor local business klormation, and provide momthsn 1 mlllbn- * Wiltrvaluabk 
sales to hdp their grow. We dfer a full suite of advertisirg OBCch products 
that eneMes businesses and currtomsnrtooaanythrs. anywhere lnsdditlon to our print 

diradoriee, we provide Information thmugh YEUOWPAGES.COM, RealPegesUve.mm, 

YPmobile, YP411, and more. 
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News Release 

DAYTONA MUSEUM OF ARTS AND SCIENCES FEATURED ON COVER 
OF 2010 AT&T REAL YELLOW PAGES DIRECTORIES 

We are prwd to feature Daytona Museum of Arts andsciences and the Day&fm Beach 

Symphony Society on the cow18 ofownewAT&T Real Yellow Pages diredoties forthe 
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Founded in lS5-S. the museum hwses the flnest cdledion of American Alt in the aouthemt, the 
hgest cdledfon of Cuban art outside of Cuba. a signffloant C N m  artcoHeclion. and Fkrida's 
pmhbrk Giant Ground Sloth. The mwem's theater, planetarkm, and drildm's center make 
foratrulyln&mcWeBxperlence. 
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F~rmonintormcltkn,contrd: 
Greechenschu#z 
o(Acs: (407) 237-3324 
E- mail: 

FLAGLER BEACH FEATURED ON COVER OF 2010 AT&T REAL 

YELLOW PAGES DIRECTORIES 

PALM COAST. Fk., Jan. 1% 2010- Beautiful Flagler Beech is featwed on the cover ofthe mw 

ATBT Real Yelavv directory serving the Palm Coast area. Thk largelv untwched area on 
Florida's AtlanHc Coast offers residents and visitors exdent biking, fishing, and surfing. 

Flagler Bead, ts home to Gamble f?ogws Memoriel State Recfealian Area, a 144- Florida 
state park located between the Atlantk Ocean and the IdmCestd Wattwmy on SRAlA. The 
pwk. named for Florkfa folk singer Gamble Rogers, isabout 18 miles north of Daytona Beach 
and eboll30 miles soulhofst Augrrtine. 

News Release 
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atat News Release 

GATEWAY CENTER FOR THE ARTS FEATURED ON COVER OF 2010 

ATBT REAL YELLOW PAGES DIRECTORIES 

DELAND. Fh..Jn 22.201O-Ttm Gateway Center forthe Arts is featured 00 the cover ofthe new 
ATBT Real Yellow Pages dlrsdories. The multipurpose, handicapped accessible community 
cultval arts center is the home of Gateway A& League. the Photo Group, Children's Play House, 
(;ateway Community T W ,  and Gateway Orchesh. 

More than 109,OOO copies ofthedkectorksenfing the DeLand area haw been producedfor 
CLStnbutkn In the area this year. Directory delivery is underway and cwrEnuss through Feb. 5. 

The directory w#l also be available to new residents and busimssesthroughoutthe year. 

. .  

"We are prwd to feahre Gateway Center forthe Arts on the coverofwr new ATBT Real Yelbw 
Pages dimctorb for the bland ama," said V i  Davis, area marketing manager, AT&T 

Advertising Solutions. We Forrtnually work to maks w directory cov8cs special on the outside, 
and tailor the community inibmabo . nitsidewdiredones . ta best meetthe needs ofbcal 

mklenta and businesses.' 

This culhrral artsfadl#y provkhi studio dassrooms, a Mh room, gallery space. and an 
audkorlum for concerts, theater, ballet, banquets and business sem inars. 

We're thiilled the Gateway Center for the Arts is fegtured on the new ATBT Red Yelbw Pages 
diredory cover,' sakl Sandra Wilson, dlrector and CEO. This means that for the next year, 
wonderful facilitywith d it has to offer will be front and 1 
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AT&T Advsrtising sokdkns offers the most effective. full suite ofadrertising search pmducts 
~ e n a b l e g ~ t o c o n n e d w i m p a t e n t i e l c u e t o m ~ a n y t b n e , ~ e . I n e W l t k n t o  

our prlnt dhctories. we provlde search hlwmatkn thrwgh YELLOWPAGES.com. 
RealPagesLh.com, CDRoMs. placement onthe most popular search engines, Web sites and 

mobile devices. Combined. these print and online products d v e  more then 5 billion colgwner 
searcheaamforkcal bushassbdormetiolr and provide morethan 1 mnlbnadvertaers * w i t h  
velueble sales laads to help i M r  businesses grow. 
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EXHIBIT 7 (2 PAGES) CONFIDENTIAL 

FILED UNDER CLAIM OF CONFIDENTIALITY LElTER 

DATED JULY 15,2010 




