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l. INTRODUCTION

Please state your name and business address.

My name is Robert A. Onsgard. My business address is 9250 W. Flagler
Street, Miami, Florida, 33174.

By whom are you employed and what is your position?

I am employed by Florida Power & Light Company (“FPL” or ‘“the
Company”) as Energy Smart Florida Project Manager in the Smart Grid and
Meter Services Department.

Please describe your duties and responsibilities in that position.

As Energy Smart Florida Project Manager, I am responsible for the financial
reporting and budgeting for FPL’s smart meter projects. Over the last two
years | have led a cross-functional team tasked with addressing customer
requests for a non-standard meter option. The team identified the operational
processes required for the non-standard meter program, developed the detailed
analysis that determined the incremental costs required to implement and
administer that program, and provided a means to equitably distribute those
incremental costs to the customers who choose the non-standard meter rider
option (“opt-out customers” or “NSMR customers”).

Please describe your educational background and professional
experience.

I have a Bachelor’s Degree in Finance and a Master of Business

Administration from Florida International University. I have been a Project



10

11

12

13

14

15

16

17

18

19

20

21

22

23

Manager on the Energy Smart Florida program since December 2009. Since
joining FPL in 1985, I have held numerous managerial positions in a variety
of functional areas, including Internal Auditing, Accounting, FiberNet (an
FPL affiliate) and now in Customer Service.
Are you sponsoring any exhibits in this case?
Yes. I am sponsoring the following exhibits: RAO-1 through RAO-5, which
are attached to my direct testimony.
e RAO-1: FPL’s original proposed tariff filed August 21, 2013
e RAO-2: FPL’s revised tariff filed January 17, 2014
e RAO-3: Florida Public Service Commission Staff Briefing dated
February 11, 2013
e RAO-4: Cost analysis (Exhibit B to Petition for Approval of
Optional Non-Standard Meter Rider filed August 21, 2013)
e RAO-5: FPL Energy News, May 2014, including NSMR tariff
communication to all customers
What is the purpose of your testimony?
My testimony describes the steps the Company has taken to respond to FPL’s
customers’ concerns regarding smart meters, establish a “postpone list”,
evaluate meter alternatives, and develop the detailed cost estimates and
projected number of opt-out customers used to support the NSMR tariff. My
testimony also describes the calculations that support both the original tariff
(as shown in Exhibit RAO-1) and revised tariff (as shown in Exhibit RAO-2)

filed by FPL with the Florida Public Service Commission (“FPSC” or



10

11

12

13

14

15

16

17

18

19

20

21

“Commission”). Finally, consistent with FPL witness Deason’s testimony,
my testimony describes how FPL’s proposal assesses the incremental costs
required to develop, implement, and administer this non-standard service to
the opt-out customers rather than the general body of customers.

Please summarize your testimony.

By way of background, it is important to recall that FPL’s smart meter project
was reviewed and approved by the Commission in FPL’s 2009 rate case. In
that case the Commission found that FPL’s Advanced Metering Infrastructure
project was prudent and that the project should not be delayed. In accordance
with that order, the Company completed installation of smart meters to
essentially all of its 4.5 million residential and small business customers by

March of 2013.

During the smart meter deployment, FPL voluntarily created a “postpone list”
to accommodate a very small number of FPL customers - less than one half of
1% - who expressed a desire to have a non-standard, non-communicating
meter. These customers were allowed to postpone installation of a smart
meter at no cost until after deployment was completed so that the Company
could properly analyze the feasibility of an opt-out program, and, if feasible,
the projected costs of continuing to provide service to a very small percentage

of its customers through a non-standard meter.
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In the summer of 2013, after smart meter deployment was essentially
complete, the Company asked the Commission to approve a cost-based tariff
to allow customers the option of taking service through a non-standard meter
by paying the incremental cost of that service. On January 7, 2014, the
Commission denied FPL’s request as filed, but provided the Company with
the option to file a revised tariff reflecting specific modifications. FPL
complied by filing a revised tariff which offers customers the choice to
receive service through the non-standard meter by paying an Enrollment Fee
of $95 and a Monthly Surcharge of $13 (the “NSMR program” or “opt-out

program”).

FPL’s tariff, which has been approved by the Commission, is consistent with
the principle that a customer requesting an available non-standard service
should pay the incremental costs associated with that service. Stated another
way, the cost causer rather than the general body of customers should properly

bear the costs associated with the provision of this non-standard service.

1. BACKGROUND

Have FPL customers been receptive to the installation of smart meters?
Yes. Although a very small percentage of customers were hesitant about this
new technology during deployment, the great majority of FPL’s customers -

more than 99.7% of smart meter eligible customers - now have smart meters.
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During the smart meter deployment, did FPL take any actions to provide

customers with the facts regarding smart meters?

Yes. Throughout the smart meter deployment, FPL maintained a robust

customer communication plan to provide customers with the facts concerning

smart meters. This communication plan included:

A dedicated website with educational content and videos, Q&As, fact
sheets and third party resources (www.FPL.com/energysmart).

Briefings for the media and public officials prior to beginning deployment
in new areas.

A pre-installation postcard and post-activation letter directing customers to
additional sources of information.

A post-activation bill message.

Smart meter information made available through FPL’s interactive voice
system.

Email communication encouraging use of the Energy Dashboard.

Stories in bill inserts and eNewsletters.

A free class offered through Miami Dade College and Broward College
that taught customers how to create their own energy-saving plan using
the Energy Dashboard.

Formal and informal presentations to community organizations and

homeowners’ associations.
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Did these efforts help FPL successfully complete its smart meter
deployment?

Yes. Nonetheless, a very small percentage of customers — less than one half
of 1% - continued to request the option to take service with non-standard, non-
communicating meters.

Did FPL take any actions during deployment to accommodate this small
group of customers?

Yes. In an effort to accommodate these customers, FPL voluntarily created a
“postpone list” pending the completion of its smart meter deployment to its
residential customers. Customers who objected to smart meters — for any
stated reason or for no reason — retained their existing non-standard meters (or
received a non-communicating replacement meter if a smart meter had already
been installed). This accommodation has been temporarily provided at no
charge to the individual customer.

Were there other benefits associated with the postpone list?

Yes. By creating a postpone list, FPL was able to begin to quantify the
number of customers who expressed concerns about the new smart meters.
This information was ultimately used to assist the Company in developing its

projection of anticipated opt-out customers.
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In light of FPL’s plan to deploy smart meters to all residential and small
business customers, why did the Company allow this group of customers
to be placed on a postpone list?

While FPL strongly supports the use of smart meters, the Company
understands that some customers have expressed their desire to opt-out. In
light of this situation, the Company felt that the creation of the temporary
postpone list during deployment was the most accommodating course of
action for FPL’s customers while the Company considered an appropriate
long-term solution.

Did FPL participate in the smart meter workshop conducted by the
Commission Staff in September of 2012?

Yes. FPL, along with other utilities, industry representatives and members of
the public, participated in the day-long workshop.

Did the Staff prepare a written summary of the September 2012 Smart
Meter Workshop?

Yes. Staff issued a memorandum dated February 11, 2013 providing an
overview of the issues and concerns raised at the workshop. This
memorandum was presented by Staff to the Commission at the February 19,
2013 Internal Affairs Meeting. A copy of Staff’s Smart Meter Briefing from

February of 2013 is attached as Exhibit RAO-3.
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Did the Staff Memorandum provide any guidance to FPL regarding the
potential filing of an opt-out tariff?
Yes. The Staff Memorandum, particularly the comments regarding opt-out
tariffs, helped to inform the proposal ultimately submitted by FPL.
What recommendations did Staff make to the Commission in the
memorandum regarding the possibility of a Smart Meter Opt-out Tariff?
In the memorandum, Staff noted that all of the investor-owned utilities:
“...appear to be in agreement that if an option is offered, the
customer who requests an alternative type of meter should be
responsible for all the related costs. The FPSC has a history of
ensuring that the cost-causer pays the costs associated with
their request. Examples include undergrounding of distribution
lines, distribution upgrades for net metering, and customer-
requested electric line extensions.”
In its concluding remarks, Staff went on to emphasize its belief that all
charges under any opt-out tariff “should be cost-based to ensure any
subsidization is kept to a minimum.”
In light of all of the information gathered by FPL during the smart meter
deployment, did the Company ultimately conclude that it would be
appropriate to offer its customers a cost-based opt-out option under a
Commission-approved tariff?
Yes. FPL’s analyses on this issue resulted in the proposal for the cost-based

opt-out tariff filed by the Company in August of 2013.

10
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Why has FPL proposed to recover the costs of the opt-out program
through a cost-based tariff?

Providing service with a non-communicating non-standard meter adds
significant incremental costs that would not be incurred with the standard
communicating meter. It would not be fair, and in fact it would be
discriminatory to those customers who do have communicating meters, to
force them to pay the costs for the small percentage of customers who are
requesting the non-standard service. FPL is proposing this cost-based tariff
based on the longstanding principle that the cost-causers should pay the

incremental costs for optional, available non-standard services.

FPL witness Deason provides additional support for this position in his pre-

filed testimony.

11, COST ANALYSIS

Please explain the process used by FPL to identify the functional areas
within the Company affected by the decision to offer customers the choice
to opt-out of the smart meter.

FPL began by reviewing opt-out filings made in other jurisdictions to
understand the functional areas identified by those utilities that had already
proposed or implemented opt-out programs. With that information in hand,

the Company turned inward and completed a thorough and comprehensive

11
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analysis of its own systems and processes. Through this process FPL
identified the functional areas that would be directly impacted by the
implementation and administration of a non-standard meter program. The
primary functional areas and systems identified were: customer information
system, billing, meter reading, collections, care center, field meters, meter
technology center, power delivery, marketing and communications, regulatory
accounting, and safety. The impacts on these functional areas are addressed in
more detail in Exhibit RAO-4, also identified as Exhibit B to FPL’s Petition
for Approval of Optional Non-Standard Meter Rider (“Petition”).

What was the next step in the development of the NSMR tariff?

Once the impacted functional areas had been identified, the Company
undertook an extremely thorough analysis to identify, project and validate the
incremental cost components attributable to the opt-out program that would be
incurred in each of these areas.

Can you describe the cost components of the impacted functional areas
that are included in the cost-based NSMR rates?

Yes. However, it is important to remember that FPL’s analysis resulted in an
Enrollment Fee of $105 and a Monthly Surcharge of $16 (as shown on Exhibit
RAO-1), charges that are slightly higher than those reflected in the revised

tariff filed by FPL in January of 2014 (as shown on Exhibit RAO-2).

12
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Please describe FPL’s approach to assessing the opt-out program
incremental costs for the Customer Information System.

FPL’s Customer Information System is the official system of record for
customer data. The system maintains the history of FPL customers’ account
and energy data. The continued use of non-standard meters required system
enhancements to ensure that new NSMR attributes could be assigned to the
opt-out customer, premise and meter change order transactions. Additionally,
work management systems were enhanced to properly notify meter reading
and field meter maintenance employees of NSMR customer attributes,
including adding interfaces to field systems such as the Trouble Call
Management System and the Field Management Operations Systems so that
proper customer NSMR attributes would be reflected in those systems as well.
Please describe FPL’s approach to assessing the opt-out program
incremental costs for the Billing System.

In order to properly bill NSMR customers for the incremental costs associated
with the opt-out program, FPL was required to modify its billing system.
These modifications include, among other things, the capability to record
NSMR transactions to the financial systems. Additionally, these modifications
allow FPL to generate reports that are required to track account attributes from
postponed and unable to complete (“UTC”) status to either NSMR enrolled or
accepted smart meter status. Finally, FPL projected the incremental costs
associated with back office billing work to handle enrollment, meter change

orders, and initial billing.

13
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Please describe FPL’s approach to assessing the opt-out program
incremental costs for Meter Reading.

In order to accurately and timely record the electricity used by NSMR
customers, and in accordance with FPL’s policies and good utility practices,
FPL requires meters to be read manually by its employees at monthly
intervals. Costs were projected for the required effort to manually read meters
monthly for customers who enroll in the opt-out program. This required the
establishment of unique routes for NSMR customers and included salary, the
purchase of additional hand held meter reading devices, vehicle cost for miles
driven, supervision and employee related expenses. Also included were the
projected costs for creating meter reading routes for customers who enroll in
the NSMR program, and revision of routes as additional NSMR customers are
added to and removed from the program.

Please describe FPL’s approach to assessing the opt-out program
incremental costs for Collections.

NSMR customers will continue to require field visits for collecting delinquent
payments/disconnections for non-payment and field visits for re-connects
subsequent to payment. Smart metered premises with enabled Remote
Connect Service no longer require these additional site visits. NSMR
customers will therefore be billed the existing service charges and the

incremental costs for this non-standard service.

14
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Please describe FPL’s approach to assessing the opt-out program
incremental costs for the Care Center.

FPL’s Care Center is made up of employees and systems that respond to calls
from customers. Costs were projected to create scripting and train customer
care representatives on the details of the NSMR program. Costs were
estimated for these representatives to handle projected call volumes for
customer inquiries related to the NSMR program, follow-up calls, and
customer enrollment assistance. Costs were also projected for Care Center
representatives to process customer enrollments sent via mail from the tear off
portion of enrollment notification letters.

Please describe FPL’s approach to assessing the opt-out program
incremental costs for the Field Meter organization.

FPL’s Field Meter organization performs meter installations and maintenance
on meters throughout the Company’s service territory. Costs were projected
for this department to make on average at least one site visit to each NSMR
premise during the originally requested three-year cost recovery period.
These projections were based on the need to make site visits for the
installation of the non-standard meter for those with smart meters already
installed, site visits for retrieval of non-standard meters for meter sampling
and testing, site visits for potential theft monitoring, and other site visits that

relate directly to the non-standard meter.

15
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Although FPL’s analysis supports the need for an average of one site visit
every three years, through the filing of FPL’s revised tariff, the Company has
agreed to include charges for only one site visit every five years.

Why is it appropriate to charge all customers for an average of one site
visit when they might not need any?

Rates are based on average costs. It would not be efficient or practical to
charge customers each time there was a non-standard meter site visit. In fact,
FPL’s projection of one site visit per non-standard meter customer every three
years is actually conservative and there will likely be more than one such visit
every three years on average. FPL has already made over 4,800 site visits to
customers on the postpone list to set non-standard meters, and meter sampling
will require the majority of non-standard meters to have site visits over the
next three years if these meters remain in the field.

Please describe FPL’s approach to assessing the opt-out program
incremental costs for Meter Sampling.

The FPSC requires annual meter testing of statistically valid populations of
different meter types to demonstrate that utility meters are accurate. The
legacy meters in the postpone population consisted of about 100 different
meter types, each in relatively small numbers. In order to achieve valid
sample sizes for these legacy meter types in the opt-out population, the
Company will be required to test the majority of the remaining non-standard

meters over the next three years.

16
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Please describe FPL’s approach to assessing the opt-out program
incremental costs related to the unnecessary dispatching of Power
Delivery crews, or truck rolls.

Power Delivery is responsible for outage restoration, among other things.
Incremental Power Delivery costs were projected for truck rolls related to
non-standard meter outage calls that could have been resolved without a field
visit if the customer had a smart meter. Truck rolls are avoided when a smart
meter customer inquires about an outage and the FPL representative can
remotely determine that the customer’s smart meter is receiving power,
suggesting the customer check their circuit breaker or other customer-side
issues as the cause of their outage.

Please describe FPL’s approach to assessing the opt-out program
incremental costs for Marketing and Communications.

Costs were projected for the design and implementation of the communication
plan for the opt-out program. This included costs for work to ensure that the
communication materials were clear and effective, customer usability tests of
the on-line enrollment experience, and three waves of communications over
the 90-day enrollment period to postponed and UTC customers. This robust
communication plan provided postponed and UTC customers with multiple
opportunities to respond in order to minimize the number of unresponsive
customers who would be defaulted into the program at the end of the 90-day

enrollment period.

17
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Please describe FPL’s approach to assessing the opt-out program
incremental costs for Safety.

Because additional meter readers and field meter personnel will continue to
make field visits, they will continue to be exposed to danger and risk in the
field. The projection of safety costs in this area is attributable to the need to
continue to have employees in the field and is based on historic OSHA and
vehicle accident claims.

Please describe FPL’s approach to assessing the opt-out program
incremental costs for Enrollment Systems.

Web and voice response systems were designed, created and implemented for
the new opt-out enrollment systems. The online enrollment system was
designed to help customers determine if they were eligible for the opt-out
program and validate the customer’s existing meter type. This online system
includes information to help the customer make an educated decision
regarding the choice of meter and to assist with completing the application for
opt-out enrollment. A mirror application was created for the Care Center to
enroll customers who called to enroll. Both of these applications needed to be
interfaced into the customer information system. FPL’s voice response
system was enhanced to provide callers with information about the NSMR
program and assist them with enrollment. Finally, the enrollment systems
asked the customers about meter accessibility and appropriately routed
customers to an appointment desk for those who required meter changes but

stated their meter was not accessible.
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Please describe FPL’s approach to assessing the opt-out program
incremental costs on the Revenue Requirements for the Company.

The Company calculated the revenue requirements associated with the opt-out
utilizing the same methodology used to calculate base rates. All costs
included in the opt-out revenue requirement calculation are incremental to the
costs recovered through base rates. The return calculation was based on
FPL’s Commission-approved rate of return.

If the analysis described above supports the Enroliment Fee of $105 and
the Monthly Surcharge of $16, why did FPL file a revised tariff with an
Enrollment Fee of $95 and a Monthly Surcharge of $13?

After FPL filed its Petition with the original tariff in August of 2013, the
Commission Staff engaged in discovery and analyses, and ultimately issued a
recommendation on December 23, 2013. In that recommendation, Staff
opined that the Enrollment Fee should be reduced to $95 and the Monthly
Surcharge should be reduced to $13. The Commission approved the
recommendation on January 7, 2014.

Please explain the basis for the modifications recommended by Staff and
approved by the Commission.

Staff’s recommendation, which was approved by the Commission, included

three modifications to the following assumptions:

1. Extend Recovery Period to Five Years - Staff recommended extending

the recovery period of FPL’s system and communication costs from

19
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the three years requested to five years. Based on this, Staff
recommended a reduction from $16 to $13 in the Monthly Surcharge.

2. Reduce Care Center Staffing - Staff recommended reducing the cost

for FPL’s Care Center to handle NSMR enrollment by reducing
staffing after year two from four employees to one employee. Based
on this, Staff recommended a reduction of $3.24 in the Enrollment
Fee.

3. Eliminate Meter Reading Routing After Year Two — Staff

recommended that the cost to route NSMR meter reading should be
absorbed into existing staffing levels after year two. Based on this,
Staff recommended an additional reduction of $7.19 in the Enrollment
Fee.
Did FPL agree with the reductions in both the Enrollment Fee and the
Monthly Surcharge?
While FPL continues to feel that its original analysis was appropriate, the
Company agreed to accept the modifications and thereafter filed its revised
tariff in compliance with Order No. PSC-14-0036-TRF-EI.
Notwithstanding these changes, does the FPL revised NSMR tariff
remain cost-based?
Yes, it is cost based using Staff’s analysis and assuming a participation rate of

12,000 customers.

20
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Should customers with several non-standard meters at the same property
pay separate Enrollment Fees and Monthly Surcharges for each non-
standard meter?

Yes. In order to treat all customers fairly, rates are based on average costs to
serve the complete group of opt-out customers rather than on an individual
customer basis. It would not be appropriate or practical to attempt to assign
different rates based on a customer’s circumstances at any given time,
including the distance between non-standard meters in the field.

Has FPL identified other costs that were not included in the NSMR
tariff?

Yes. As FPL moved into the implementation phase of the opt-out program,
the Company has identified costs that were not included in original
projections and were not included in either the Enrollment Fee or the Monthly
Surcharge. While FPL fully intends for this tariff to be cost-based, the
Company is not currently advocating that these costs be added to the tariff.
Actual incremental costs, revenues, and enrollments will be monitored and
reported to the Commission annually, providing the Commission with the

information needed to make adjustments to the tariff as it deems appropriate.
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IV. ENROLLMENT PROJECTIONS

When FPL filed its Petition seeking approval of the NSMR tariff, how
many customers were on the postpone list?

FPL had approximately 24,000 customers on the postpone list at that time.
How then did FPL determine that it would be appropriate to spread the
costs of the opt-out program across 12,000 customers?

FPL recognized that there was no precise way to project the number of
customers who would ultimately make the choice to pay a charge to receive
their electric service through the non-standard meter. However, in order to
establish a rate for this non-standard service, the Company engaged in a
process to identify and analyze information upon which to project
participation rates. FPL carefully analyzed its own system data, and also
looked at available information from utilities around the country which had
smart meter opt-out options. Based upon the most current available
information, FPL projected 12,000 customers to take service under this
optional tariff.

Explain the analysis performed to arrive at FPL’s projection of
approximately 12,000 opt-out customers.

The first part of the analysis performed by FPL identified utilities throughout
the United States that transitioned from postpone lists to opt-out programs.
The analysis of this data indicated that between 17% and 72% of the

populations that had been postponed during smart meter implementations

22



10

11

12

13

14

15

16

17

18

19

20

21

22

23

made the choice to opt out of the smart meter. Although some of these
programs did not include a cost-based opt-out rate, FPL utilized these
statistics in an effort to include all available data. For FPL, the application of
these percentages translated to a range of 4,080 to 17,280 customers of the
approximately 24,000 customers on the postpone list. The midpoint of that
range was 10,680 customers, or 0.24% of FPL’s smart meter eligible customer
base.

Did FPL rely entirely on that data to project 12,000 potential opt-out
customers?

No. The Company also looked at additional data available as of July 2013 in
an effort to identify the percentage of smart meter eligible customers in the
majority of programs around the country that had agreed to pay a fee to opt-
out, regardless of whether there had been an initial postpone list. The results
of that analysis reflected that a range of 0.02% to 0.5% of all smart meter
eligible customers had made the choice to pay a fee to opt-out. The midpoint
of this participation range is 0.26%. 0.26% of FPL’s smart meter eligible
customer base would equate to 11,700 customers.

At the time the Petition was filed, did FPL also have a population of
customers who had not received smart meters because they either
prevented access to their property or whose meters were unable to be
accessed for any number of reasons?

Yes. In addition to the approximately 24,000 customers on the postpone list,

FPL had been unable to install smart meters in approximately 14,000
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additional eligible premises, identified above as UTC accounts. These UTC
customers had not asked to be on the postpone list, but installation had not
been possible for any number of reasons outside of FPL’s control. In arriving
at its projection of 12,000 customers to establish the opt-out rate, FPL
assumed that a small number of these UTC customers may ultimately take
service pursuant to this rider.

What did FPL conclude from the analyses of opt-out participation rates
in other jurisdictions and from the analysis of its own customer specific
information?

Based upon the analyses performed by FPL, the Company reasonably
projected an anticipated opt-out population of between 0.2% and 0.3% of
FPL’s smart meter eligible customers.

How does this analysis translate into projected numbers of opt-out
customers?

This equates to a range of 9,000 to 13,500 potential opt-out customers, for a
midpoint of 11,250. Because FPL anticipated that only a small number of the
14,000 UTC customers that existed in July of 2013, along with a small
number of additional customers who were not on the postpone list, would take
service pursuant to the NSMR, the tariff is based upon an expected opt-out

population of 12,000 customers.
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With the tariff approved, explain FPL’s process of providing customers
with information about this new optional service.

FPL went to great lengths to ensure that all postponed and UTC customers
had ample information and time to make an informed decision regarding their
choice of meter and to then notify FPL of their choice before billing begins in
June 2014. The 90-day enrollment period, which ran from March 2014
through May 2014, included three waves of communications. Each wave
consisted of letters, brochures, emails and phone calls to these customers. The
material was designed to provide customers with the facts about smart meters,
the costs associated with the choice of a non-standard meter, and the terms
and conditions of the NSMR program. These customers were given three
ways to notify FPL of their choice: (1) via www.FPL.com/meteroption, (2) by
calling the dedicated NSMR enrollment phone number, or (3) by mailing in a
tear-off enrollment form and returning it in a postage-paid envelope. Each
wave of communication was only directed to the customers who had not yet
notified FPL of their choice; once customers made their choices, they were
removed from future enrollment communication. The final letter was sent by
both certified and regular mail, emphasizing the need to take action or be
defaulted into the opt-out program. All customers who enrolled in the opt-out
program, either through their own action or by default, also received a letter
confirming their choice in conjunction with their June bill. In addition to
these outreach efforts, FPL’s website was updated with facts about the opt-out

program along with instructions on how to enroll.
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Has the Company also provided notification of this new optional service
to the rest of its customers?

Yes. In keeping with Commission practice, FPL provided notification of the
NSMR tariff to all FPL customers. A copy of the communication included in
bills sent to residential customers in May of 2014 is attached as Exhibit RAO-
5. Another communication regarding the new NSMR tariff will be sent to all
FPL customers as a message that will appear as part of their June 2014 electric
bill.

To date, how many customers have chosen to receive service through a
non-standard meter at the NSMR tariff rates?

As of May 16, 2014, 3,815 FPL customers had actively enrolled in the NSMR
program.

How many customers remain on the postpone and UTC lists?

As of May 16, 2014, with two weeks remaining in the 90-day enrollment
period, approximately 5,700 customers from the postpone and UTC lists had
not yet responded with their meter choice.

How will these unresponsive customers be billed at the end of the 90-day
enrollment period?

Those customers who do not respond by the end of May will be defaulted into
the NSMR program. However, the Company has included in the tariff a grace
period (as explained in Exhibit RAO-2), during which eligible customers can

decline participation in the program within 45-days of receiving their initial
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NSMR charge. The NSMR charges for these customers will be waived once
the smart meter is installed.

FPL’s position is that the tariff is cost-based. How will the Commission,
the public, and interested parties know whether that remains the case as
participation rates fluctuate?

Each year FPL files a Smart Meter Progress Report in the Energy
Conservation Cost Recovery Clause Docket. The Company will provide the
Commission with annual information in that report identifying actual
participation rates, actual costs associated with the continued operation and
administration of the program, and actual revenues received in the form of
customer Enrollment Fees and Monthly Surcharge payments.

Does this conclude your testimony?

Yes.
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EXHIBIT A
PAGE 2 of 4

NON-STANDARD METER RIDER — NSMR
(OPTIONAL)

RIDER: NSMR

AVAILABLE:
In all territory served to all customers.

APPLICATION:

This Rider is available to eustomers who elect non-standard non-communicating meter service in lieu of the standard communicating smart
meter service (“Opt-Out Customer™), This is an optional Rider availuble to customers served under a standard or optional rate schedule for
which a communicating smart meter is the standard meter service. Customers who fail to provide reasonable access o premises. or otherwise
prevent replacement of the non-standard non-communicating meter with a standard communicating smart meter shall be deemed to have
elected to take service under Rider NSMR. provided they are nol prohibited from doing so pursuant to the “Limitation of Service™ provision
of this NSMR. Service under this schedule shall be provided with a nen-communicating meter of the Company’s choice,

SERVICE;
The same as that specified in the Opt-Out Customer’s otherwise applicable rate schedule.

LIMITATION OF SERVICE: RESERVEDFOR PUHRE LS

This Rider is available to customers whao have nol tampered with the clectrie meter service or used service ina frandulent or unauthorized

manner.

CHARGES

All charges and provisions of the Opt-Out Customer’s otherwise g i ale sl shy . In addition. customers who elect
service under this Rider will be charged an Forollment Fee and a recurring Monthly Surcharge. The Enrollment Fee consists of an initial
lump sum pavment.

Enrollment Fee: $105.00
Monthly Surcharge: $16.00

TERM OF SERVICE:
Not less than one (1) billing period.

SPECIAL PROVISIONS:

Customers othenwvise gligible at premises where FPL has intended to deplov smart meters who have not received a smart meter and have (a)
actively enrolled in the NSMR program during the enrollment period or (b) not actively enrolled in the NSMR program during the enrollment
period and have been deemed (o have elected to take the non-standard service under the optional rate. will have a grace period of 45 days
following the initial billing of NSMR charges to contact FP'L requesting cancellation of service under NSMR and accept installation of a
stundard communicating meter. NSMR charges that have been hilled (Enrollment Fee and Monthlv Surcharge) will be waived after
installation of the standerd communicating meter,

A replacement for a non-standard meter may not be readily available should one require maintenance. Serviee under this Rider may require
the temporary installation of'a standard communicating meter in order to maintain electrie service 1o the premise. All charges for NSMR shail
continue to apply in this case,

Customers taking servi red to request new
service under the Rider ineluding pavment ol the Enrollment Fee at the new premise. Customers who cancel service under this Rider and then
later re-enroll for this service at any location would also be required Lo submit another Enrollment Fee.

RULES AND REGULATIONS:

Service under this Rider is subject to orders of povermmental bodies having jurisdiction and to the currently effective "General Rules and
Regulations for Electric Service" on file with the Florida Public Service Commission. [n case of conflict between anv provision of this
schedule and said "General Rules and Regulations for Electrie Serviee" 1the provision of this schedule shall apply.
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& | EnergyNews

EPL. FOR YOUR HOME & FAMILY

Have you

tried yg

See how much energy you're using, find
new ways to save

Families, like yours, are using their personalized online Energy Dashboard to make real changes

in how they use energy. It's paying off for Kevin Linn. His family’s bill is now $100 lower per month
than some of his neighbors. “When | could see our actual usage per hour, that’s when | altered my
behavior,” said Linn. At first, he needed to urge his wife and kids to turn lights off and make other
changes. But now they’re on board. The family also swapped out light bulbs, upgraded the air
conditioner and replaced the pool pump. See how much energy you're using and find new ways to
save, just like the Linn family: » FPL.com/energydashboard

Kevin Linn, South Florida

D8

Your online bill upgrade is almost here

Soon you'll be able to navigate among payment options, account history, energy-use comparisons
and more all from a new, more helpful online bill. Get a sneak peek: »» FPL.com/upgrade

| —

&)

ENERGY NEWS | MAY 2014 CHANGING THE CURRENT.. FPL.
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Protecting
Florida’s natural treasures

When manatees migrate to Florida’s warmer waters during the winter
months, they particularly love the warm-water outflows from our power
plants. Our newest clean energy center in Riviera Beach will continue to
provide this winter safe haven. Plus, we'll also ensure future generations
can learn about these endangered species through a new manatee
education center scheduled to open to the public by the end of 2015.
Learn more: »» FPL.com/riviera

Evacuation help
for customers
in need

When a severe storm threatens,
help is available to ensure those
with special needs stay safe.
Your local government can help
assist with evacuations. Make
sure to register with your local
emergency management office
by checking your phone directory
under “county government.”

We offer a choice of meter

Smart meters provide important customer benefits, and that’s why
they’re now the standard meter for FPL customers. However, eligible
customers who prefer not to have the smart meter can choose to use
a non-standard meter (the older technology replaced by the smart
meter). Through a new tariff*, customers must pay an enroliment fee
of $95 and a monthly surcharge of $13 to cover the cost of the non-
standard service. Learn more:

» FPL.com/meteroption
*The tariff has been approved but is under review by the Florida Public Service Commission.

Ask the
Energy
Expert

What can | do to save

money on my bill?
- Loris S. from Margate

Enrolling in our On Call®

program is one of the
easiest ways to save. Learn
more about how you can get
money back on your electric bill:

FPLblog.com/oncall

Did you know?

We use mostly American-
produced clean fuel sources to
generate the electricity you use
to power your home.

Fuel mix
& purchased
power

Nuclear
2310%

Os(?slﬁ/rgj ——Purchased
0% i \—[:oal hower

017% 5.08%

6.93%

Sources of electricity generation for the
12 months that ended on Feb. 28, 2014

Safety
check
your
home

Electrical codes change over the
years. Itis important to have your
home’s electrical system inspected
by a licensed electrician every

20 years to ensure that it's safe,
running properly and up to code.
Also, remember to keep a certified
and operable fire extinguisher on
hand. Get more safety tips:

» FPL.com/homesafety

Connect with us Facebook.com/FPLconnect FPLblog.com
f€B Twitter.com/insideFPL YouTube.com/FPL
FPL Energy News is published by ( j’ MIX
Florida Power & Light Company From responsible 0
P.0. Box 14000, Juno Beach, FL 33408 Ew%gq FSC® C019491

ENERGY NEWS | MAY 2014 CHANGING THE CURRENT.. FPL.
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