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Social media is a hot topic for businesses. It's a fast-paced environment that’s quickly
becoming more accessible to a wider range of customers. Utilities are starting to carve out
a space for themselves using these channels. Earlier this year, we conducted a survey of
57 utility companies, asking them about their social media goals, policies, staffing,
budgets, and metrics, as well as which channels they’re using for which audiences. Our
report, Social Media Survey 2014 (https://www.esource.com/members/ECS-ESBMK-

SocialMedia-2014/Social-Media-Study), has all the results and is available to E Source

members. We also asked utility respondents which of their fellow energy providers they
perceived to be doing an extraordinary job with social media. | want to congratulate the top
10 utilities chosen by their peers!

Pacific Gas and Electric Co. (PG&E)
Southern Company/Alabama Power
Dominion

Florida Power & Light

Southern California Edison (SCE)
Duke Energy

Consolidated Edison

American Electric Power (AEP)
Baltimore Gas and Electric (BGE)
BC Hydro
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These utilities were chosen for a variety of reasons, but most commonly they all have
engaging content and good customer communication or customer service. Here are some
of the comments that their peers had to share:

= “Content is unique and engaging and they are top notch in customer service.”

= “Aggressive, innovative, fun campaigns.”

= “All of these utilities are doing a good job of balanced communication—customer
service posts, community involvement, outage communication, and responses to
guestions/complaints.”

= “All utilities mentioned use a variety of platforms and incorporate multimedia content
in their publishing. The companies also strive to think outside the box in terms of the
type of content being developed and shared, and have clear customer service
processes in place.”

To find out why each of these utilities was chosen, check out their social media links
below.

“Great use of images during major events and a solid foundation
on most social media networks with relevant content.”

www.facebook.com/pacificqasandelectric

{https://lwww.facebook.com/pacificgasandelectric)

www.instagram.com/pacificgasandelectric

(http://www.instagram.com/pacificaasandelectric)

www.youtube.com/user/pgevideo

(https://www.youtube.com/user/pgevideo)

www.linkedin.com/company/pacifc-gas-and-electric-

company (hitp://www.linkedin.com/company/pacifc-gas-and-

electric-company)

www.pgecurrents.com (http://www.pgecurrents.com)

www fwitter.com/pgedme (hitps://twitter.com/pged4me)
www.twitter.com/PGE4Me (http://www.twitter.com/PGE4Me)
www.twitter.com/pge brandi (https://twitter.com/pge brandi)

www.twitter.com/pge_denny (https://twitter.com/pge_denny)

www._twitter.com/pge helen

(http://www.twitter.com/pge helen)
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www.twitter.com/pge john (http://www.twitter.com/pge_john)

www.twitter.com/pge katie (https://twitter.com/pge katie)

www.twitter.com/pge tim (https://twitter.com/pge nicole)

Alabama Power does about the best job of anybody on outage

ALABAMA :& communications on Twitter, down to the street level.”
POWER

ASOUTHERN COMPANY

www.facebook.com/alabamapower

(https://www.facebook.com/AlabamaPower/)

www.facebook.com/campusenergy

(http://www.facebook.com/campusenergy)

www.facebook.com/georgiapower

(http://www.facebook.com/georgiapower)

www.youtube.com/alabamapower

(https://www.youtube.com/user/alabamapower)

www.youtube.com/georgiapowerchannel

(http://www.youtube.com/georgiapowerchannel)

www.flickr.com/alabamapower

(http://www.flickr.com/alabamapower)

www.alabamapowernews.com

(http://www.alabamapowernews.com)

www.renewourrivers.com (http://www.renewourrivers.com)

www. fwitter.com/alabamapower

(http://www.twitter.com/alabamapower)

www.twitter.com/georgiapower

(http://www .twitter.com/GeorgiaPower)

www.twitter.com/gapowerserves

(http://www . twitter.com/GaPowerServes)

www.twitter.com/gpcgreenenerqy

(http://www . twitter.com/GPCGreenEnerqgy)

www.twitter.com/renewourrivers

(http://www.twitter.com/renewourrivers)

“Dominion has a good series going with a Day in the Life of a
Line Tech.”
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www.facebook.com/dominionvirginiapower

~ O .. . o

siﬁ (https://www.facebook.com/dominionvirginiapower)

-ﬁ? Bominion .
www.facebook.com/dominioncareers

(https://www.facebook.com/DominionCareers/)

www.facebook.com/DominionCovePoint

(http://www.facebook.com/DominionCovePoint)

www.facebook.com/MillstonePowerStation

(http://www.facebook.com/MillstonePowerStation)

www.twitter.com/domnews (https://twitter.com/domnews)

www.twitter.com/dom covepoint

(http://twitter.com/dom covePoint)

www.twitter.com/domeastohio

(https://twitter.com/domeastohio)

www.twitter.com/dom milistone

(http:/ftwitter.com/dom millstone)

www.twitter.com/domvapower

(https://twitter.com/domvapower)

‘FPL does a great job using graphics to enhance their SM [social
media] pages. They also have unique campaigns for summer
and the storm season—uvery creative.”

@

FPL

www.facebook.com/fplconnect

(http:/iwww.facebook.com/fplconnect)

www.youtube.com/user/FPL

(http://iwww.youtube.com/user/FPL)

www.twitter.com/insidefpl (http://www.twitter.com/insidefpl)

www.fplblog.com (http://www.fplblog.com)

SCE is a leader in photos. They have really tapped into the

; FDISON Instagram world and are leading the charge there with the
weson noscnos cen lineman ‘hero’ graphic which is serving them well.”
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www.facebook.com/sce (https://www.facebook.com/sce)

www.instagram.com/sce (https://instagram.com/sce/)

www.voutube.com/sce (https://www.youtube.com/user/SCE)
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www.sce.tumblr.com (http://www.sce.tumblr.com)

www.linkedin.com/company/sce

(http://www.linkedin.com/company/sce)

www.twitter.com/sce (http://www.twitter.com/sce)

www.twitter.com/sce business

(https://twitter.com/sce business)

www.twitter.com/sce careers (htips://twitter.com/sce songs)

www.twitter.com/sce college

(https:/ftwitter.com/sce college)

www.twitter.com/sce communities

(https://twitter.com/sce songs)

www.twitter.com/sce ev (https://twitter.com/sce EV)

{~ DUKE
<’ ENERGY.

(& conEdison

“Duke has a very interesting blog and does very well with outage
reporting.”

www.facebook.com/dukeenergystorm

(http://www.facebook.com/dukeenergystorm)

www.facebook.com/duke.enerqy

(https://www.facebook.com/duke.energy)

www.twitter.com/dukeenergy

(https:/ftwitter.com/dukeenergy)

www.twitter.com/dukeenergystorm

(https://twitter.com/dukeenergystorm)

www.youtube.com/dukeenergymediactr

(https://www.youtube.com/user/DukeEnergyMediaCtr)

“ConkEd is doing some interesting things with Instagram and
YouTube.”
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www.facebook.com/conedison

(https://www.facebook.com/ConEdison)

www.twitter.com/conedison

(http://iwww.twitter.com/conedison)

www.instagram.com/conedison

(http://www.instagram.com/conedison)

www.voutube.com/user/conedisonny

(http://www.youtube.com/user/conedisonny)

“Good dialog with customers, consistent experience across

E channels.”

www.facebook.com/americanelectricpoower

(http://www.facebook.com/americanelectricpower)

www.facebook.com/aepohio
(https:/iwww.facebook.com/AEPOhio/)
www.facebook.com/aeptexas

(https://www.facebook.com/AEPTexas ?fref=nf)

www.facebook.com/appalachianpower

(http://iwww.facebook.com/AppalachianPower)

www.facebook.com/indianamichiganpower

(http://www.facebook.com/indianamichiganpower)

www.facebook.com/kentuckypower

(http://www.facebook.com/KentuckyPower)

www.facebook.com/psoklahoma

(https://www.facebook.com/PSOklahoma/)

www.facebook.com/swepco
(http://www.facebook.com/SWEPCOQO)
www.facebook.com/swepcoeaglewatch

(http://www.facebook.com/swepcoeaglewatch)

www twitter.com/aepnews (http://www.twitter.com/aepnews)

www.twitter.com/aepohio (http://www.twitter.com/aepohio)

www.twitter.com/aeptexas (hitp://www. twitter.com/aeptexas)

www.twitter.com/appalachianpower

(http://Iwww.twitter.com/appalachianpower)

www.twitter.com/in_ mi_power
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(http://www.twitter.com/in_ mi power)

www.twitter.com/kentuckypower

(http://www twitter.com/kentuckypower)

www.twitter.com/psokiahoma
(http://www twitter.com/psoklahoma)
www. twitter.com/swepconews
(http://www .twitter.com/swepconews)

“BGE is leading the way in blogging for customers. Nice work in

showcasing different programs.”

www.facebook.com/mybge

(https://Iwww.facebook.com/myBGE/)
www twitter.com/mybge (https://twitter.com/mybge)

www.voutube.com/baltimoregaselectric
(https://www.youtube.com/user/BaltimoreGasElectric)

www.flickr.com/mybge
(hitps:/iwww.flickr.com/photos/mybge)
www.linkedin.com/company/baltimore-qgas-&-electric?

trk=biz-companies-cym
(http://www.linkedin.com/company/baltimore-gas-&-electric?

trk=biz-companies-cym)

“BC Hydro has an interactive outage map that goes along with

outage tweets”

www.facebook.com/bchydro
(https://www.facebook.com/bchydro)
www.twitter.com/bchydro (http://www.twitter.com/bchydro)

www.twitter.com/powersmartbc

(http://www.twitter.com/powersmartbc)

www.instagram.com/bchydro
(http://www.instagram.com/bchydro)
www.youtube.com/bchydro
(http://www.youtube.com/bchydro)

OPC 005236
FPL RC-16

https://www.esource.com/print/197936 3/30/2016




Top 10 Utilities Succeeding with Social Media Page 8 of 8

Check out the full results now!

Access to and use of our website, materials, and tools is governed by the E Source License & Website

Agreement (/public/ESource-License).

Integrity Policy (/integrity-policy) Privacy Policy (/privacy-policy) Terms of Use (/fterms of use/) Contact Us

(/public/contact us)
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