David Christian \/
Assistant Vice President -
Regulatory Affairs Florida mr'mn

106 E. College Ave
Tallahassee, Florida 32301
Telephone 850-224-3963
Fax 850-222-2912
david.christian@verizon.com

August 23, 2004

Ms. Beth W. Salak, Director

Division of Competitive Markets and Enforcement
Florida Public Service Commission

2540 Shumard Oak Boulevard

Tallahassee, FL 32399-0850

Dear Ms. Salak:
Attached are copies of the following tariff page from our General Services Tariff:

General Services, Section A13

6th Revised Page 30
2nd Revised Page 31

The purpose of this filing is to clarify the set-up fee language and clarify the rate associated with
Message on the Move a recorded intercept message for a specific period of time chosen by the
customer.

Please handle this filing as required for approval.
If you require additional information, please contact Carlton A. Ball at (813) 483-2529.

Sincerely,

David M. Christian
Assistant Vice President
Regulatory Affairs Florida

DMC:ch
Attachments



VERIZON FLORIDA INC. GENERAL SERVICES TARIFF 6th Revised Page 30
Canceling 5th Revised Page 30

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.30 Intercept Message on the Move (IMTM)

.1  General

a. Intercept Message on the Move (IMTM) is an operator-intercept service available to residence and business subscribers.
This service provides a subscriber who has relocated and/or taken a number change the medium to inform callers of their
new telephone number and address. The intercept message may be read by an operator or may be recorded by Company
employees, and played at the time the disconnected or changed telephone number is called. All applicable charges for (N)
Message on the Move, including the recording set-up fee and total months requested, will be billed in advance as a total one- |
time charge on the next billing statement. (N)

b. The residence or business subscriber may request that the basic message consist of the new telephone number and
complete or partial address. Business subscribers may include the days and hours of operation as part of the basic message.
The basic message is provided at rates as specified in A13.30.2, following.

c. For an additional charge as specified in A13.30.2, following, business subscribers may request an optional advertising tag
line.

d. Alllines are limited to no more than sixty characters per line. The basic message plus any advertising tag lines is limited to no
more than a total of four lines.

e.  The subscriber shall exclude from the advertising tag line any matter the dissemination of which is prohibited by law, contains
matter which implicitly or explicitly invites, describes, simulates, excites, arouses, or otherwise refers to sexual conduct, or
which contains sexual innuendo which arouses or attempts to arouse sexual desire.

f. The minimum service period will be one month per residence or business line. The maximum service period will be twelve
months per residence line or business line.

g. This service is provided subject to the availability of facilities.
2 Rates (M)
Nonrecurring Monthly

Rate Rate

a. Basic Message

(1) Residence $10.00 m
(2) Business 10.00 (M
b. Advertising Tag Line
(1) Business, per line 3.00 (T(M)
c.  Custom Recording set-up fee $10.00 (N)

(M) Material moved from Page 31

ALAN F. CIAMPORCERO, PRESIDENT EFFECTIVE: September 7, 2004
TAMPA, FLORIDA ISSUED: August 23, 2004
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VERZOM LCLADIRAINE GENERAL SERVICES TARIFF 65th Revised Page 30
TARIFF REVISIONS Canceling 54th Revised Page 30
LEGISLATIVE FORMAT

A13. MISCELLANEOUS SERVICE ARRANGEMENTS

A13.29  (Deleted)

A13.30 Intercept Message on the Move (IMTM)

.1 General

a. Intercept Message on the Move (IMTM) is an operator-intercept service available to residence and business subscribers.
This service provides a subscriber who has relocated and/or taken a number change the medium to inform callers of their
new telephone number and address. The intercept message may be read by an operator or may be recorded by Company
employees, and played at the time the disconnected or changed telephone number is called. All applicable charges for
Message on the Move, including the recording set-up fee and total months requested, will be billed in advance as a total one-
time charge on the next billing statement.

b. The residence or business subscriber may request that the basic message consist of the new telephone number and
complete or partial address. Business subscribers may include the days and hours of operation as part of the basic message.
The basic message is provided at rates as specified in A13.30.2, following.

c. For an additional charge as specified in A13.30.2, following, business subscribers may request an optional advertising tag
line.

d. Alllines are limited to no more than sixty characters per line. The basic message plus any advertising tag lines is limited to no
more than a total of four lines.

e.  The subscriber shall exclude from the advertising tag line any matter the dissemination of which is prohibited by law, contains
matter which implicitly or explicitly invites, describes, simulates, excites, arouses, or otherwise refers to sexual conduct, or
which contains sexual innuendo which arouses or attempts to arouse sexual desire.

f. The minimum service period will be one month per residence or business line. The maximum service period will be twelve
months per residence line or business line.

g. This service is provided subject to the availability of facilities.

(M) Material from page 31

JOHN-A—FERRELLALAN F. CIAMPORCERO, PRESIDENT EFFECTIVE: September 7, 2004
TAMPA, FLORIDA ISSUED: August 23, 2004



GTE FLORIDA GENERAL SERVICES TARIFF
INCORPORATED
TARIFF REVISIONS
LEGISLATIVE FORMAT A13. MISCELLANEOUS SERVICE ARRANGEMENTS
A13.30 Intercept Message on the Move (IMTM)
2 Rates
Nonrecurring
Rate
a. Basic Message
(1) Residence (RIFSHRIMTM)
(2)  Business (BFFGHBIMTC)
b. Advertising Tag Line
(1)  Business, per line {BIFC-ATLHBIMTCATL)
C. Custom Recording set-up fee $10.00

1st Revised Page 31
Canceling Original Page 31

Monthly
Rate

$10.00
10.00

3.00

JOHN A. FERRELL ALAN F. CIAMPORCERO, PRESIDENT
TAMPA, FLORIDA ISSUED: August 23, 2004

EFFECTIVE: September 7, 2004



