
 

BELLSOUTH 
_________________________________________________________________________________________________ 
BellSouth Telecommunications, Inc.      Jerry D. Hendrix 
150 South Monroe Street        Vice President  
Suite 400         Regulatory & External Affairs 
Tallahassee, Florida 32301        
 
jerry.hendrix@bellsouth.com       Phone: (850) 577-5550 
         Fax (850) 224-5073 
 
 
December 16, 2005 
 
 
Beth Salak, Director 
Competitive Markets and Enforcement 
Attn:  Tariff Section 
2540 Shumard Oak Boulevard 
Tallahassee, Florida 32399-0850 

Dear Ms. Salak: 

Pursuant to Florida Statute 364.051, attached for filing with the Commission are the 
following pages of BellSouth’s General Subscriber Service Tariff: 

 
General Subscriber Service Tariff 
Section A2 - Second Revised Page 37 

  - Third Revised Page 38 

  - Fourth Revised Page 4 

 
The purpose of this filing is to provide for Promotional Bundle Offers.  The 
requirements for Promotional Bundle Offers will begin January 1, 2006. 
 

Acknowledgment, date of receipt and authority number of this filing are requested.  

 

Your consideration and approval will be appreciated. 

 
Yours very truly, 
 
Jerry D. Hendrix (mrs) 

  

Regulatory Vice President 

Attachments 



  
Promotional Bundle Offer 

 
 
OVERVIEW   
BellSouth plans to offer the following promotional bundle offer beginning January 1, 
2006.  A promotional bundle offer is a combination of services offered as a package 
under special provisions for a specified limited period of time, whether at a single price 
or with the availability of the price for one contingent on the purchase of the other(s).  A 
promotional bundle offer may be comprised of any service(s) offered by the Company in 
combination with one or more of the following components: 
  

1. A BellSouth Telecommunications, Inc. telecommunications service, 
2. A BellSouth Telecommunications, Inc. non-telecommunications service,  
3. A BellSouth Telecommunications, Inc. affiliate’s telecommunications or 

non-telecommunications service, and/or  
4. A non-affiliated third party provider’s service. 

 
A promotional bundle offer shall be made available to customers subject to availability of 
products, services, and facilities and subject to a customer meeting the eligibility criteria 
for a specific bundle such as classification of service or service area.  A promotional 
bundle offer may be implemented by BellSouth at the Company’s discretion.  For 
promotional bundle offers the Company shall provide the FPSC staff, no later than one 
calendar day prior to implementation of a promotional bundle offer, a transmittal letter 
which describes the promotional bundle offer to be implemented.  The transmittal letter 
will provide the following information about the promotional bundle offer: 
 

1. A description of services included in the promotional bundle offer, 
2. Duration of the promotional bundle offer,  
3. A description of the geographic area in which the promotional bundle offer 

is made available,  
4. Eligibility criteria for the promotional bundle offer, and  
5. The price of the promotional bundle offer. 

 

All BellSouth marks contained herein are owned by BellSouth Intellectual Property Corporation 
 

FL2005-282 
 



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Second Revised Page 37 
TELECOMMUNICATIONS, INC.  Cancels First Revised Page 37 

FLORIDA 
ISSUED: December 16, 2005  EFFECTIVE: January 1, 2006 
BY: Marshall M. Criser III, President -FL 

Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and service marks section of the BellSouth Tariffs are owned by BellSouth Intellectual Property 
Corporation. 
 

A2. GENERAL REGULATIONS  

A2.15 Waiver of Nonrecurring Charges for Customers with Subvoice Grade Private 
  Lines and Local Area Data Channels  

A.  It is expressly declared that metallic facilities are in continually decreasing supply and that the Company does not hold itself in 
a position to make such facilities available. In addition, if modernization programs dictate the replacement of existing metallic 
facilities with facilities such as fiber optics and subscriber carrier that do not provide metallic continuity, the Company will not 
be required to continue to provide services that are based on metallic facilities.  

B.  In consideration of the decreasing supply of metallic facilities, the Company will convert a customer's service that is based on 
such facilities to an alternate service and waive the nonrecurring charges associated with the change. This applies to a 
customer where metallic facilities are being displaced with non-metallic facilities, or a customer may elect to make this change 
at any time prior to a modernization program that would eliminate the availability of metallic facilities.  

C.  This waiver applies to private line customers with Subvoice Grade Service and Local Area Data Service. Alternative services 
that a customer may convert to are Voice Grade Private Lines, SynchroNet service, WatchAlert service or Basic Local 
Exchange Service.  

A2.16 Reserved for Future Use  

A2.17 Reserved for Future Use 

A2.18 Reserved for Future Use 

A2.19 Reserved for Future Use 

 

  

(N)

(N)

(T)

(T)



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Third Revised Page 38 
TELECOMMUNICATIONS, INC.  Cancels Second Revised Page 38 

FLORIDA 
ISSUED: December 16, 2005  EFFECTIVE: January 1, 2006 
BY: Marshall M. Criser III, President -FL 

Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and service marks section of the BellSouth Tariffs are owned by BellSouth Intellectual Property 
Corporation. 

A2. GENERAL REGULATIONS 

 A2.20 Promotional Bundle Offer 
A2.20.1 General 

A. A Promotional Bundle Offer is a combination of services offered as a package under special provisions for a specified limited 
period of time, whether at a single price or with the availability of the price for one contingent on the purchase of the other(s).  
A Promotional Bundle Offer may be comprised of any service(s) offered by the Company in combination with one or more of 
the following components: 

1.      A BellSouth Telecommunications, Inc. telecommunications service, 

2. A BellSouth Telecommunications, Inc. non-telecommunications service, 

3. A BellSouth Telecommunications, Inc. affiliate’s telecommunications or non-telecommunications service, and/or 

4. A non-affiliated third party provider’s service. 

A2.20.2 Regulations 
A. A Promotional Bundle Offer shall be made available to customers subject to availability of products, services and facilities and 

subject to a customer meeting the eligibility criteria for a specific bundle such as classification of service or service area.   

B. A Promotional Bundle Offer may be implemented by BellSouth Telecommunications, Inc., at the Company’s discretion.   

C. For Promotional Bundle Offers the Company shall provide the Florida Public Service Commission Staff, no later than one (1) 
calendar day prior to implementation of a Promotional Bundle Offer, a transmittal letter which describes the Promotional 
Bundle Offer to be implemented.  The transmittal letter will provide the following information about the Promotional Bundle 
Offer: 

1. A description of services included in the Promotional Bundle Offer, 

2. Duration of the Promotional Bundle Offer, 

3. A description of the geographic area in which the Promotional Bundle Offer is made available, 

4. Eligibility criteria for the Promotional Bundle Offer, and 

5. The price of the Promotional Bundle Offer. 

 

  

 

 

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Fourth Revised Page 4 
TELECOMMUNICATIONS, INC.  Cancels Third Revised Page 4 

FLORIDA 
ISSUED: December 16, 2005  EFFECTIVE: January 1, 2006 
BY: Marshall M. Criser III, President -FL 

Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and servicemarks section of this Tariff are owned by BellSouth Intellectual Property 
Corporation 

     A2. GENERAL REGULATIONS  
  

CONTENTS 

  

A2.10   Special Promotions 32  

A2.10.1   Regulations 32  

A2.10.2   Descriptions 32  

A2.11   Trademarks and Servicemarks Protection 36  

A2.11.1   Use of Trademarks and Servicemarks 36  

A2.12   Comprehensive Discounts  36  

A2.13   Reserved for Future Use  36.1  

A2.14   Customer Agents  36.1  

A2.14.1   General 36.1  

A2.14.2   Responsibility of Agent 36.1  

A2.14.3   Warranty and Liability of Agent 36.1  

A2.14.4   Proof of Authority 36.1  

A2.15   Waiver of Nonrecurring Charges for Customers with Subvoice 37  
Grade Private Lines and Local Area Data Channels  

A2.16   Reserved for Future Use 37  

A2.17   Reserved for Future Use 37  

A2.18   Reserved for Future Use 37 

A2.19   Reserved for Future Use 37  
A2.20   Promotional Bundle Offer 38 

A2.20.1   General 38  

A2.20.2   Regulations 38 

 

 
 

 

(T)

(N)

(N)

(N)

(N)

(N)



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF First  SecondRevised Page 37 
TELECOMMUNICATIONS, INC.  Cancels Original  First Page 37 

FLORIDA 
ISSUED: November 29, 2001 December 16, 2005  EFFECTIVE: December 14, 2001 January 1, 2006 
BY: Marshall M. Criser III, President -FLBY: Joseph P. Lacher, President -FL 

Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and service marks section of the BellSouth Tariffs are owned by BellSouth Intellectual Property 
Corporation. 
® Registered Service Mark of BellSouth Intellectual Property Corporation 

A2. GENERAL REGULATIONS  

A2.15 Waiver of Nonrecurring Charges for Customers with Subvoice Grade Private 
  Lines and Local Area Data Channels  

A.  It is expressly declared that metallic facilities are in continually decreasing supply and that the Company does not hold itself in 
a position to make such facilities available. In addition, if modernization programs dictate the replacement of existing metallic 
facilities with facilities such as fiber optics and subscriber carrier that do not provide metallic continuity, the Company will not 
be required to continue to provide services that are based on metallic facilities.  

B.  In consideration of the decreasing supply of metallic facilities, the Company will convert a customer's service that is based on 
such facilities to an alternate service and waive the nonrecurring charges associated with the change. This applies to a 
customer where metallic facilities are being displaced with non-metallic facilities, or a customer may elect to make this change 
at any time prior to a modernization program that would eliminate the availability of metallic facilities.  

C.  This waiver applies to private line customers with Subvoice Grade Service and Local Area Data Service. Alternative services 
that a customer may convert to are Voice Grade Private Lines, SynchroNet® service, WatchAlert® service or Basic Local 
Exchange Service.  

A2.16 Reserved for Future Use  

A2.17 (DELETED) Reserved for Future Use 

A2.18 Reserved for Future Use 

A2.19 Reserved for Future Use 

 

(T)

 (D)(T)

(N)

(N)

(T)



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Second  Third Revised Page 38 
TELECOMMUNICATIONS, INC.  Cancels First  Second Revised Page 38 

FLORIDA 
ISSUED: November 29, 2001 December 16, 2005  EFFECTIVE: December 14, 2001 January 1, 2006 
BY: Joseph P. Lacher Marshall M. Criser III, President-FL 
Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and service marks section of the BellSouth Tariffs are owned by BellSouth Intellectual Property 
Corporation. 

A2. GENERAL REGULATIONS 

A2.17 (DELETED) (Cont’d) A2.20 Promotional Bundle Offer 
A2.20.1 General 

A. A Promotional Bundle Offer is a combination of services offered as a package under special provisions for a specified limited 
period of time, whether at a single price or with the availability of the price for one contingent on the purchase of the other(s).  
A Promotional Bundle Offer may be comprised of any service(s) offered by the Company in combination with one or more of 
the following components: 

1.      A BellSouth Telecommunications, Inc. telecommunications service, 

2. A BellSouth Telecommunications, Inc. non-telecommunications service, 

3. A BellSouth Telecommunications, Inc. affiliate’s telecommunications or non-telecommunications service, and/or 

4. A non-affiliated third party provider’s service. 

A2.20.2 Regulations 
A. A Promotional Bundle Offer shall be made available to customers subject to availability of products, services and facilities and 

subject to a customer meeting the eligibility criteria for a specific bundle such as classification of service or service area.   

B. A Promotional Bundle Offer may be implemented by BellSouth Telecommunications, Inc., at the Company’s discretion.   

C. For Promotional Bundle Offers the Company shall provide the Florida Public Service Commission Staff, no later than one (1) 
calendar day prior to implementation of a Promotional Bundle Offer, a transmittal letter which describes the Promotional 
Bundle Offer to be implemented.  The transmittal letter will provide the following information about the Promotional Bundle 
Offer: 

1. A description of services included in the Promotional Bundle Offer, 

2. Duration of the Promotional Bundle Offer, 

3. A description of the geographic area in which the Promotional Bundle Offer is made available, 

4. Eligibility criteria for the Promotional Bundle Offer, and 

5. The price of the Promotional Bundle Offer. 

 
 

 (D) (N)

 

 

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

(N)

 

(N)



 
 
 

BELLSOUTH GENERAL SUBSCRIBER SERVICE TARIFF Third  Fourth Revised Page 4 
TELECOMMUNICATIONS, INC.  Cancels Second  Third Revised Page 4 

FLORIDA 
ISSUED: November 18, 2003 December 16, 2005  EFFECTIVE: December 3, 2003 January 1, 2006 
BY: Joseph P. Lacher Marshall M. Criser III, President -FL 

Miami, Florida 

All BellSouth marks contained herein and as set forth in the trademarks and servicemarks section of this Tariff are owned by BellSouth Intellectual Property 
Corporation 

     A2. GENERAL REGULATIONS  
  

CONTENTS 

  

A2.10   Special Promotions 32  

A2.10.1   Regulations 32  

A2.10.2   Descriptions 32  

A2.11   Trademarks and Servicemarks Protection 36  

A2.11.1   Use of Trademarks and Servicemarks 36  

A2.12   Comprehensive Discounts  36  

A2.13   Reserved for Future Use  36.1  

A2.14   Customer Agents  36.1  

A2.14.1   General 36.1  

A2.14.2   Responsibility of Agent 36.1  

A2.14.3   Warranty and Liability of Agent 36.1  

A2.14.4   Proof of Authority 36.1  

A2.15   Waiver of Nonrecurring Charges for Customers with Subvoice 37  
Grade Private Lines and Local Area Data Channels  

A2.16   Reserved for Future Use 37  

A2.17  (DELETED) Reserved for Future Use 37  

A2.18   Reserved for Future Use 37 

A2.19   Reserved for Future Use 37  
A2.20   Promotional Bundle Offer 38 

A2.20.1   General 38  

A2.20.2   Regulations 38 

 

(T)

(T)

(T)

(T)

(N)

(N)

(N)

(N)

(N)


