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Ms. Blanca S. Bayo, Director
Division of Records and Reporting
Florida Public Service Commission
2540 Shumard Oak Boulevard
Tallahassee FL 32398-0870

Dear Ms. Bayo:

RE: Petition for Authority to implement Residential Mail-in Energy Survey
Program

Enclosed are an original and fifteen copies of Gulf Power Company’s Petition for
approval of a new program in the Company’s energy conservation plan.

Also enclosed is a 3.5 inch double sided, high density diskette containing the
Petition in WordPerfect for Windows 6.0 format as prepared on a MS-DOS based

computer.
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. 5 PRIGIHAL
L nopY
BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION |

IN RE: Petition for Authority o Implement
Residential Mall-in Energy Survey Program  Docket:
by Gulf Power Company/ Filed: May 16, 1997

GULF POWER COMPANY ("Gulf Power”, *Gulf", or “the Company”), by
and through its undersigned attorneys, and pursuant to Section 366.82(5) of the
Florida Statutes and Rule 25-17.015 of the Florida Administrative Code, hereby
petitions the Florida Public Service Commission for approval of a new program
in the Company’s energy conservation plan. In support thereof the Company
would respectfully show: _

1. Gulf is a corporation with its headquarters located at 500 Bayfront
Parkway, Pensacola, Florida 32520. The Company is an investor-owned utility
operating under the jurisdiction of this Commission

2. Gulf hereby requests authority from the Commission to implement
a mail-in audit program. A detailed description of the Residential Mail-in Energy
Survey Program is provided in the attached Exhibit, which is incorporated herein
by reference.

3 The Residential Mail-in Energy Survey Program is a direct-mail
energy auditing program that is intended to assist in the evaluation of the
specific energy requirements of a customer’s home. The analysis of an
individual customer's energy use will be utilized to provide the customer with
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energy management strategies to enhance the energy efficiency of his/her
home.

4. The Company expects benefits to be similar to those ior the
Residential Energy Audit Program, therefore a 0.1 kW reduction and an annual
211 kWh reduction per audit is expected. Program monitoring and evaluation
will be through follow-up visits with the customer and the Marketing Reporting
System (MRS).

5. The Program uses the Commission approved methodology, Rule
25-17.008, F.A.C., for cost-effectiveness calculations. The summary tables and
the cost-effectiveness runs are included in Attachments A and B. A negative
cost/benefit exists for this program.

WHEREFORE, Gulf Power Company respectfully requests the
Commission to authorize the Company to implement a Residential Mail-in
Energy Survey Program consistent with this petition.

Dated this day of May, 1997

(Ruinstleft Buddins

JEFFREY A. STONE

Florida Bar No. 325953

RUSSELL A. BADDERS

Florida Bar No. 7455

Beggs & Lane

P. 0. Box 12950

(700 Blount Building)

Pensacola, Florida 32576-2950
(804) 432-2451

Attoreys for Gulf Power Company




RESIDENTIAL

MAIL-IN ENERGY SURVEY

Program Description

The Residential Mail-In Energy Survey Program is a direct mail energy auditing program

and will assist in the evaluation of the specific energy requirements of a customer’s home

Gulf will mail an introductory letter and Residential Mail-In Energy Survey questionnaire
to the customer. The letter will explain how the program works and the benefits the
customer will receive by participating. Customers will then complete the questionnaire on
their own or may request the assistance of a Gulf Power representative  The questionnaire
will ask customers about their energy consuming equipment or appliances, square footage,

and other detailed questions regarding their existing energy practices

Completed surveys will be returned to Gulf or its agent to be analyzed and processed to
generate a personalized customer analysis. This analysis will identify specific
recommendations the participant can implement to reduce their energy consumption. A
complete analysis will be mailed to the customer and a Gulf Power representative will
provide any follow-up assistance requested by the customer to aid in implementation of
the recommendations made in the analysis




this format. The program is designed to involve the home owner, or person responsible
for energy related decisions.

Benefits and Cost

Benefits for Gulf's customers are achieved through the customers’ participation in the
program. The customer analysis is specific to each customer’s survey responses and
business type. The analysis makes customer specific recommendations for lowering
energy costs. After reviewing the customer’s energy use, the analysis provides the
customer with energy management strategies to enhance the energy efficiency of their
home. New technologies and other ideas are provided to help individual customers

control energy costs.

The Residential Mail-In Energy Survey program is an extension of Gulf's Residential
Energy Audit program as filed in Docket No. 941172-El. The Company expects the
results from The Residential Mail-In Energy Survey program to be similar to the existing
Residential Energy Audit program since the implementation process mirrors that of the




The current steps include:
1. Customer Contact
2. Survey Completion
. Survey Analysis
4. Forwarding of analysis and follow-up with the customer by a company
representative
The Company expects benefits to be similar to those stated in Docket No. 941172-EL

(]

therefore a 0.1 kW reduction per audit and an annual 211 kWh reduction per audit is

administrative costs incurred by the wtility. There are no rebates or incentives for this

program.

Monitoring and Evaluation

Gulf Power will validate customer load information during the follow-up visit conducted
by the company representative. Gulf Power also will monitor this program through its
uiﬂkuMutﬁinsRnporﬁnaSyﬂm(MRS]wﬁchwiﬂmhlelhﬂmking of




Cost Effectivencss

This program uses the Commision's approved methodology (Rule 25-17.008) for cost-
Fecti culati The calcul ; . benefi The
summary tables are included in Attachment A. The cost-effectiveness runs are included in

Attachment B,




Eesidential Mall=-In Energy Survey

‘-:v:hunt A
ge 1 of 1

POWER COMPANY

o : g . mcaesein
| Por Per Total Yotal
Customer Customas Customaer Annual Annual Annual
kWh Winter kW Summar kW kWh Winter kW Summaer kW
Yesr | Reduction | Reduction | Reduction | Reduction | Reduction | Reduction
1997 Z'I 1 0.10 0.10 422,000 200 gﬂo
| 1998 an 0.10 0.10 443,100 210 210
1999 _m 0.10 0.10 484,200 220 220
2000 _am 0.10 0.10 486,300 230 230
2001 211 0.10 0.10 506,400 240 240
2002 amn 0.10 0.10 527,600 250 260
| 2003 211 0.10 0.10 648,600 260 260
2004 an 0.10 0.10 589,700 270 270
2006 211 0.10 0.10 £90,800 | 280 280
Per Per Par Total | Total Totsl
Customar Customer Customaer Annusl Annual Annual
kWh Winter kW | Summer kW k'Wh Winter kW Summar kW
Y | _Reduction | Reduction Reduc on fedl len | "euuction Reduction
1987 227 0.13 0.13 454,000 260 280
1998 227 0.13 0.13 478,700 273 273
19889 ;gr 0.1 1 0.13 498,400 288 288
2000 227 ._0.13 0.13 622,100 299 299
2001 227 0.13 0.13 544,800 312 312
2002 227 0.13 0.13 587,600 328 328
| 2003 227 0.13 0.13 680,200 338 338
227 0.13 0.13 812,900 381 361
2008 227 0.13 0.13 838,600 Je4 384
_227 0.13 0.13 658,300 | 377 377
(al la)
Total Cumulstive
MNumber of Number of Number of Panatraton MNumber of
Customers Eligible Program Level Program
Yaar Customsrs Purticipants % Participants
1887 280,784 290,784 2,000 0.60% 2.000
1998 295,268 | 296,268 2,100 1.30% 4,100
1 300,148 300,148 2,200 2.10% 6,300
2000 | 306,343 | 306,343 2,300 2.82% 8,600
2001 | 310801 | 310,861 2,400 3.84% 11,000
| 2002 | 316,688 316,886 _2,800 4.20% | 13,500
| 2003 | 322881 | 322681 2,800 4.90% 16,100
| 2004 | 320,833 428,833 2,700 5.72% 18,800
2008 336,102 336,102 2,800 G48% | 21,600
[ 2000 | 3aree | 3ereet | 2900 237% | 24500 ]




. INPUT DATA - PART 1
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Run Dt M-Jan-§7
1100 AM

Cosi-Effectivensss Analysls per Rule 25-17.008 Florida Administbrathve Code

L Demand and Line Losses | . incremantsd Generstion, Transmission, & Distribution Costs
e T o T L — 5%~ Sl R 1 -
{3) kW Lne Loss Pesmcentage LY I (3) in-Servics Yew Forincremental T&D 1308
(4) Change in KON g~ Customer of generstor %}W | 4) Base Year incremental Generation Cost TSI 00 AW
{-‘-}Mu-u-ﬁ-v- = : A ! (5) Base Year incramental Transmssion Cost _ $5800 saw
Gerowp Line Loss Mutipher = 10034 I (6) Base Year incremental Destritution Cost $3200 saw
{7) Avrussi Change & Customner KWh al Meter {271) kWNCuslYr | {7) Gen, Tran, & Dt Cost Escalation Rate 2 1%
*(8) Change in N per Cust st meler 000 KWiCus | {8) Generator Fed O & M Cost “$2 T8 IMNWITT
. | (9] Generator Fixed O&M Escalaton Rate 25
| (10) Tranemmsion Faed O 8 M Comt . _ 0TI sawie
| (11) Cistribution Fored O & M Cost . 3080 S
8 e i g sve— | Rl =
Sty | . e 0 Yaars I {13) Incremental Gen Varable O & M Costs 50 570 SAWIY
{ziﬁmmiwﬂum 40 Years | (14) incre Gen Vanable O&M Cost Esc Rale 25™
{3) Economsc Life of imcremental TAD T 30 Years | (15) incremental Gen Capacity Factor 340%
(4) K-Facior tor Generaton 14436 | {16} Incremental Generating Una Fuel Cost $0 0356 sAaow-
(8) K-Facter tor TRD 14338 | {17) Incremental Gen Unit Fuel Esc Rate 200%
*(6) Swicn. Rev Reg () or Val-ol-Def (1) [ | * (18) Incremental Purchased Capacity Cost $21 76 SMWIVR
| * (18) Incremental Capacity Cost Esc Rale 20™
. & Costomes Costs ]
1) h?‘h&_m P 5000 SCs | Stop Revenue Loss at In-Service Year? (Y=1, N=0) o
hﬁh Per Customer 3000 SCusiYear | % =
Uity Cost Escalsien Riate 284% | _V. (1) Non-Fusi Cost in Customer Bill (Base Year)
4] Customer iCost ~ 3000 sCue I el Cost in Customes Year)
|5) Customer Cost Eacalation Rate _______i‘m i | Escalation — =
Customer %000 $CuiYewr | mer Demand Charge (Bame Year) — $0.0000 sAwW/Mo
e Vo o e, T R L L M—
*(8) - ef installation | . e n oW WA Mo
*{9) Customes Tax Crecit Escalabon Riate 284% | = > =
*(10) Change n Costs K _ 5000 SCusivear | o
'{ﬂi.ﬂ'-mh- mon Rate = :m [
*(12) Uity Dmcount Rate | Summary Resuits for This Analysis
'E‘! ANUDC Rate 1003% | i “RiM
‘(14 Resatencentve 3000 WCus | NPV Benefits| $000s) $4.01 $4,144
*(15) Lty Recuaming Retsmteincentve 3000 SCTusvear | NP Costs ($0009) $5.285 !
*(16) Uity Retate/incentwe Escalation Rale 264% ] NPV Net Benefits {$000%) ($2.334) 4 144 |
R _ . N | Benefit Cost Rato 0633 EFEJ

* Supplementa informatsem Mot Specihcally Specihed in Cost Effectveness Manual
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BEFORE THE FLORIDA PUBLIC SERVICE COMMISSION

In re; Petition for Authority to Implement
Residential Mail-in Energy Survey Program

by Gulf Power Company

Docket No.

Certificate of Service

| HEREBY CERTIFY that a true copy of the foregoing was fumished by hand
delivery or the U. S. Mail this _|5t.. day of May 1887 to the following:

Norman Horton, Jr., Esquire
French and Madsen

P. O. Box 1878
Tallahassee FL 32302

Jack Shreve, Esquire

Office of Public Counsel

111 W. Madison St., Suite 812
Tallahassee FL 32399-1400

R. Scheffel Wright, Esquire
Landers & Parsons

P.O. Box 271
Tallahassee FL 32302

Stuart L. Shoaf

St. Joe Natural Gas Company
P. 0. Box 549
Port St. Joe FL 32458

Charles A. Guyton, Esquire
Steel, Hector & Davis

215 S. Monroe, Suite 801
Tallahassee FL 32301

James D. Beasley, Esquire

Macfariane Ausley Ferguson
& McMullen

P. 0. Box 391

Tallahassee FL 32302

Vicki Kaufman, Esquire

McWhirter Reeves McGlothlin
Davidson Rief & Bakas

117 S. Gadsden Street

Tallahasses FL 32301

Loma R. Wagner, Esquire
Staff Counsel

FL Public Service Commission
2540 Shumard Oak Boulevard
Tallahassee FL 32399-0883

James McGee, Esquire

Florida Power Corporation

P. 0. Box 14042

St. Petersburg FL 33733-4042

Wayne L. Schiefelbein, Esq.
Gatlin, Woods, Carlson & Cowdery
1708-D Mahan Drive

Tallahassee FL. 32308

Ms. Colette M. Powers
indiantown Gas Company
P.O.Box 8

Indiantown FL. 34856-0008




Sebring Gas System, Inc.
3515 Highway 27 South
Sebring FL 33870-5452

Mr. J. Peter Martin
South FL Natural Gas Co.
101 NW 202 Terrace

P. O. Box 89000-J
Miami FL 33268-0078

John W, McWhirter, Jr., Esq.
McWhirter, Reeves, McGlothlin,
Davidson Rief & Bakas, P.A.

P. O. Box 3350
Tampa FL 33602-5126

William B. Willingham, Esq.

Rutiedge, Ecenia, Underwood,
Pumell & Hoffman, P.A.

P. O. Box 551

Tallahassee FL 32302-0551
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JEFFREY A. STONE

Florida Bar No. 3250853

RUSSELL A. BADDERS

Florida Bar No. 0007455

Beggs & Lane

P. 0. Box 12950

Pensacola FL 32578

(904) 432-2451

Attorneys for Gulf Power Company
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