Commission Clerk

Room 152, Gunter Building
Florida Public Service Commission
2540 Shumard Oak Blvd.
Tallahassee, Florida 32399-0850

Re: Amerimex Communications Corp. d/b/a SafetyNet Wireless, 2026 Lifeline Data Request Responses
Dear Commission Clerk

Pursuant to Section 364.183, Florida Statutes, and Rule 25-22.006, Florida Administrative code, the Company hereby
files it’s 2026 Annual Lifeline Data request.

Please feel free to contact me directly with any questions regarding this filing.
Sincerely,
Sam Bailey

Director of Compliance
Amerimex Communications Corp. d/b/a SafetyNet Wireless



2026 LIFELINE DATA REQUEST

Section 364.10 of the Florida Statutes requires the Florida Public Service Commission to submit an
Annual Report on the Lifeline program. This report is delivered to the Governor, President of the
Senate, and Speaker of the House of Representatives. To assist us in this development, please submit
your responses to the following questions by Auqust 3, 2026. Your responses should include your
company name, your hame and title, and your contact information, including your email address, mailing
address, and phone number.

Please answer the following questions as they relate to your company’s Florida Lifeline customers,
providing data for the reporting period of July 1, 2025, through June 30, 2026. For questions requesting
the data be reported monthly, provide the appropriate number as of the last day of each month during
the review period.

1. Provide the number of customers participating in Lifeline each month by service type (voice,
broadband, or bundled). Do not include customers receiving the Transitional Lifeline discount.

RESPONSE: Please find the chart below:

Month Voice Broadband Bundled

JUL 2025 0 30 634

AUG 2025 0 25 597

SEP 2025 0 33 588

OCT 2025 0 51 563

NOV 2025 0 54 549

DEC 2025 0 53 787

JAN 2026 0 89 668

FEB 2026 0 82 554

MAR 2026 0 81 437

APR 2026 0 41 186

MAY 2026 0 28 217

JUN 2026 0 18 74
2. Provide the number of lifeline customers that qualify for Tribal support each month by service
type (voice, broadband, or bundled). Do not include customers receiving the Transitional Lifeline

discount.
RESPONSE: No customers were enrolled for tribal support during the selected time period.

3. Pursuant to Section 364.105, Florida Statutes, how many customers receive the Transitional
Lifeline discount each month?

RESPONSE: No customers participated in the Transitional Lifeline discount during the
reporting period. Customers whose benefits ended with SafetyNet Wireless were de-enrolled for
non-usage or voluntarily cancelled service by transferring their benefit or contacting Customer
Service to request cancellation.

4. How is the Transitional Lifeline discount offered and applied to eligible customers?



RESPONSE: Former Lifeline participants are eligible for a 30% discount on prepaid plans if
payment is made within 24 hours of the initial loss of Lifeline benefits. The discount remains
available for up to 12 consecutive months with continued timely monthly payments.

What Lifeline plans are available to customers for voice, broadband, and/or bundled services?
Please include any legacy plans (i.e., those still used by existing customers but no longer offered
to new ones). For each plan, please indicate whether it meets the FCC’s minimum service
standards for voice, broadband, or both.

RESPONSE: See plans below.
Current
e Lifeline 1000 Talk and Text and 4.5 GB Data, both
e Lifeline 1000 Talk and Unlimited Text and 5GB ($1), both
e Thrive Lifeline Unlimited 10GB - ($10), both
e Thrive Lifeline Unlimited 5GB - ($10), both
e Thrive Lifeline Voice and Data 6 GB (Tribal), both
e Thrive Lifeline Voice and Data 10 GB, both
e Thrive Lifeline Voice and Data 5 GB, both
e Lifeline Unlimited Talk & Text & 4.5GB Data ($0)(Tribal), both
e Lifeline Unlimited Talk & Text & 4.5GB Data (MVP), both

e Lifeline 350 Talk & Unlimited Text with 4.5GB Data, data, broadband
e Lifeline 1000 Talk & Unl Text & 4.5GB Data ($1), both

e $1 Per Day- Tribal, broadband bundle

e $1 Per Day, broadband bundle

Provide information on the following, if applicable:
a. Internal procedures for promoting Lifeline.

RESPONSE: Customer Service representatives are trained to educate callers about
Lifeline eligibility, benefits, and application procedures. The SafetyNet Wireless website
contains a dedicated Lifeline information section.

b. Outreach and educational efforts involving participation in community events.

RESPONSE: SafetyNet promotes lifeline services at community events that target
potential lifeline customers.

c. Outreach and educational efforts involving mass media (newspaper, radio, television).

RESPONSE: In 2025, ran a Lifeline advertisement in USA Today (Friday edition;
distributed Friday—Sunday nationwide, including Florida).

d. Copies of Lifeline outreach materials used by your company.

RESPONSE: Provided as attachments.



Links to any Lifeline information available on your company’s website.

RESPONSE: www.safetynetwireless.com

Organizations your company currently partners with, previously partnered with, and plans
to partner with to educate and inform customers about Lifeline.

RESPONSE: PulseWrx, Children’s Hospital, Florida Medicaid through PulseWrx,
Monarch MVP Marketing.

List all brands the company offers Lifeline under.
RESPONSE: SafetyNet Wireless markets and provides service only under the SafetyNet
Wireless brand.

If the company is a wireless or satellite provider, indicate if it offers free or discounted
equipment to Lifeline customers.

RESPONSE: SafetyNet Wireless offers discounted devices for purchase through its
website and Customer Service. Free devices are not available at this time due to cost
constraints.

If you have seen a significant change in the number of Lifeline customers you service
since the last reporting period, please identify what factors you believe contributed.

RESPONSE: SafetyNet has experienced a decrease in its Lifeline subscriber base over the
past six months. The primary factors contributing to this decline are subscriber transfers to other
Lifeline providers and de-enrollments resulting from non-usage.

Are you assisting customers with their Lifeline applications through the National Verifier portal
(e.g., through a company interface or sales representative)? If yes, please describe any issues you
have experienced. If no, please describe your process for directing customers to apply with the
National Verifier.

RESPONSE: SafetyNet Wireless uses an integrated enrollment platform that allows applicants
to input and validate their information prior to National Verifier submission. If further
interaction is required, customers are linked directly to their application within the National
Verifier. This process eliminates the need for applicants to set up a user account before
submission.

Within the last year, has any of the following events occurred:

a.

Filed for bankruptcy? If yes, please identify the chapter and the date filed.
RESPONSE: None

FCC enforcement actions relating to Florida Lifeline customers? If yes, please provide the
date and FCC docket number.

RESPONSE: None
Changes to the ownership or corporate structure? If yes, please elaborate or explain.

RESPONSE: As stated in SafetyNet’s response email on 7/28/26 the ownership
transactions that was filed with the FCC has not occurred yet. There have been no changes
to SafetyNet's ownership or corporate structure at this time. The transaction shall close
upon all required governmental approvals, including FCC approval of SafetyNet's
Amended Compliance Plan. SafetyNet expects to formally refile its ETC petition with
the Florida Public Service Commission upon FCC approval of SafetyNet's Amended
Compliance Plan.

For matters related to consumer complaints, who is the company’s designated contact person?
Please provide their name, title, telephone number, and email address.

RESPONSE: Sam Bailey, Director of Compliance, sambailey@safetynetwireless.com
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Penn State’s elongated search maybe landed best hire

Paul Myerberg
USA TODAY

Matt Campbell might've been Penn
State’s pick all along.

After making the decision to fire for-
mer coach James Franklin at the mid-
season point, with the Nittany Lions on
a three-game losing streak and the year
slipping away, athletic director Pat Kraft
reportedly reached out to an individual
believed to have the ear of the Iowa
State coach.

But Kraft, who ran the search without
an outside firm or committee, apparent-
ly failed to reach the right person, and
the attempt at making contact never
reached Campbell.

Months later, after one of the most
scrutinized coaching searches in recent
Power Four history, Kraft made a second
run at Campbell, this time reaching the
right intermediary, and found a candi-
date receptive to the Nittany Lions’
interest.

“It's a dream come true for me,”
Campbell said at his introductory press
conference.

“Matt Campbell is one of the most re-
spected coaches in the country and he
has earned that,” said Kraft. “Matt
Campbell is Penn State: Hard-nosed,
humble, relentless, a developer of
young men, and he’s built for champi-
onships.”

Under pressure to make
the right hire

Before reaching this point — hiring
one of college football's most well-
regarded figures, one who rebuffed
countless opportunities over the years
to remain at Iowa State — Penn State
faced the public embarrassment of see-
ing multiple established Power Four
head coaches parlay the opening into
lucrative contract extensions.

For Kraft, there was also a leaked au-
dio recording of a team meeting called at
the players’ request that included pot-
shots at Oregon, Michigan and the way
the previous staffhad used name, image
and likeness (NIL).

At the same time, the school watched
as Franklin landed at Virginia Tech and
quickly flipped verbal commitments
from the Nittany Lions’ depleted
recruiting class, which included just
two signees during the early period.

If able to look past the 54-day period
between Franklin’s dismissal and
Campbell’s hiring, Penn State did
achieve the end goal of hiring a proven
Power Four commodity who won at an
unmatched rate with the Cyclones and
could be even more effective with his
new school’s deeper resources.

But it's impossible to ignore the
winding path from the end of one
coaching tenure to the start of another —
one that Kraft said at Campbell’s press
conference could “be a Netflix docu-
mentary at some point.”

In part because of the dramatic
search, Campbell will face immediate
pressure to reverse the Nittany Lions’
one-year swoon and bring the program
back into Big Ten and College Football
Playoff contention.

Failing to do so would almost as-
suredly cost Kraft his job.

“If I don’t get this right, my career is
over,” he said in audio from the leaked
team meeting. “Understand that. If I
don’t hire the right person, my career is
over.

“So it’s very serious to me.”

Coach Matt Campbell, left, and athletic director Pat Kraft will be the new duo
leading the Penn State football program. MATTHEW O’HAREN/IMAGN IMAGES

Coaching search
got off to slow start

The decision to fire Franklin came
down to mismatched personalities,
stubbornness and a significant differ-
ence of opinion over how the Nittany Li-
ons should allocate NIL funding Kraft
ranked in the top four nationally.

Unlike many programs, Penn State
had chosen a “spread the wealth” tack in
NIL, with most players receiving a rela-
tively equal share, instead of the typical
top-down funding that pays an estab-
lished starter more than, say, a fresh-
man backup.

There was a sense from the start of
Penn State’s search that personality
would matter nearly as much as proven
production as a college coach. That’s
why one of the Nittany Lions’ initial tar-
gets was third-year Nebraska coach
Matt Rhule, who played linebacker for
Joe Paterno from 1994 to 1997, worked
under Kraft as the head coach at Temple
and is such good friends with Kraft that
the two and their families have vaca-
tioned together in the offseason.

But less than three weeks after
Franklin’s dismissal, Rhule recommit-
ted to Nebraska with a two-year exten-
sion that bumped up his buyout to
$15 million, effectively taking him off the
market. This same scene would be re-
peated over and again for well over a
month.

Rhule was one of two primary candi-
dates right off the bat. The other was In-
diana’s Curt Cignetti, a miracle worker
who transformed the Hoosiers into a
powerhouse and is seen by some coach-
es as the closest thing the sport current-
ly has to the next Nick Saban.

Amid this interest, Indiana handed
Cignetti an eight-year, $93 million ex-
tension that made him one of the high-
est-paid coaches in the country with an
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annual average salary of approximately
$11.6 million.

At least seven other sitting college
coaches fielded interest from Penn State
and were either extended by their cur-
rent program, like Rhule and Cignetti, or
opted instead for a different Power Four
opening.

There was Georgia Tech coach Brent
Key, who agreed last week to a five-year
extension with the Yellow Jackets. For-
mer James Madison coach Bob Chesney
was another trendy contender amid the
Dukes’ unexpected march to the Playoff,
but the Pennsylvania native accepted
the position at UCLA, taking him off the
Nittany Lions’ board.

Also signing new extensions during
this stretch were Vanderbilt’s Clark Lea
— hiring another Vanderbilt coach after
Franklin might've been a non-starter
anyway — and Missouri’s Eli Drinkwitz.

Another option was interim coach
Terry Smith, who, like many interim
promotions, was said to be the favorite
of current and ex-Penn State players.
But while Smith did an admirable job
getting the Nittany Lions into the post-
season and nearly pulled off a mam-
moth upset of Indiana, he was always
seen as a last-resort option.

Takes PR hit with some
swings and misses

Three other denials made Kraft and
this search a national story, especially
as other midseason openings such as
LSU and Florida hired current Playoff
coaches in Lane Kiffin and Tulane’s Jon
Sumrall, respectively.

The school had zeroed in on second-
year Texas A&M coach Mike Elko, who
was born in New Jersey, played at the
University of Pennsylvania and spent
the first decade of his career working on
the East Coast. Elko’s focus on tough-

ness, his perennially strong defenses
and his 35-15 mark over four years as a
college coach seemed to make him a
dream candidate.

With the Aggies unbeaten and mak-
ing a run at the SEC crown, however,
Elko removed himself from considera-
tion. That led Kraft and Penn State into
an awkward dance with two final Power
Four coaches who seemed poised to ac-
cept the offer before backing out — all
while details of the previously leak-free
search began to burst onto national
headlines.

Late last month, discussions with
BYU coach Kalani Sitake had advanced
to the point where Sitake seemed highly
likely to be the Nittany Lions’ hire. He
had even spoken with potential assis-
tants and planned how Penn State’s ros-
ter would look in his first year, according
to reporting by the Centre Daily Times
in State College, Pennsylvania.

This mutual interest unraveled yet
again, with a major BYU booster,
Crumbl co-founder and CEO Jason
McGowan, spearheading an increased
financial commitment to Sitake and
more funding for NIL and his coaching
and support staffs.

It was time to “quit all the drama,”
Sitake said in early December.

Penn State’s search then turned to
Louisville’s Jeff Brohm, who previously
worked at Purdue and is known for his
coaching chops on offense and develop-
ment of quarterbacks. For one last time,
an established coach rejected the Nitta-
ny Lions’ attention: Brohm told Louis-
ville last week that he would be staying
with the program.

Kraft shifted to assistants or unem-
ployed former coaches. One was fired
New York Giants coach Brian Daboll,
though those discussions gained little
traction. Penn State also evaluated Ohio
State defensive coordinator Matt Patri-
cia, another former NFL head coach,
and former Notre Dame offensive coor-
dinator Tommy Rees, who currently
holds the same position with the Cleve-
land Browns.

Matt Campbell and Penn State
finally connect

Campbell still loomed as a candidate.
After failing to reach him in the wake of
Franklin’s firing, Penn State was able to
begin conversations with Campbell in
early December, according to ESPN.
Less than a week later, he was intro-
duced as Penn State’s fifth full-time
coach since 1950.

All's well that ends well, maybe, and
all will be forgiven if the Kraft and
Campbell partnership results in Penn
State’s first national championship
since 1986. And those will be the expec-
tations: Every game Campbell coaches,
especially early in his tenure, could feel
like a referendum on his tenure, Kraft’s
future as athletic director and the state
of a program dinged by a tumultuous
and often chaotic search.

“I know this: It’s my responsibility to
each and every one of you, every single
step of the way to link arms with you, to
unify us, and to continue to push this
program to the greatest heights it’s ever
seen,” Campbell said.

“Iknow what I'm inheriting and what
my responsibility is. To be honest with
you, to link arms with every one of our
lettermen, former players, and to unify
this football program into the greatest
football power in the country, I can’t
wait for that opportunity.”

To view more Classified listings,
visit: classifieds.usatoday.com

All classified ads are subject to the applicable rate card, copies of which are available from our Advertising Dept. All ads are subject to approval before publication. USA Today reserves the right to edit, refuse, reject, classify or cancel any ad
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PUBLIC NOTICE PUBLIC NOTICE PUBLIC NOTICE PUBLIC NOTICE LEGAL NOTICES LEGAL NOTICES
LlFELlNE PROGRAM NOTICE TO OFFERORS LEGAL NOTICE
. . IN THE UNITED STATES BANKRUPTCY COURT FOR THE DISTRICT OF DELAWARE
Procurement Card Expense Monitoring In re: NORCOLD LLC," Chapter 11

FREE WIRELESS SERVICE

The Lifeline federal benefit provides eligible low-income
households with one non-transferable discount for
monthly telephone or internet service. Eligibility is
verified annually based on income level or participation
in a qualifying assistance program. Proof of eligibility or
identity may be required. Plans can vary by state, with
additional charges for extra services available. For more
information, contact SafetyNet Wireless at 888.224.3213
or visit safetynetwireless.com. Complaints can be filed
with the FCC or SafetyNet Wireless.

and Compliance Review Services
Request for Proposal #26-10T

1GPA will receive responses electronically via
OpenGov Procurement at:

Until January 22, 2026 @ 3:00 PM MST, Arizona Time

Electronic sealed responses are required and will be
publicly opened through Zoom immediately
following the deadline for receiving responses.

See the solicitation for more information.
Solicitations may be downloaded online at the link above.

For additional information please contact
Lisa Goodman at 866-306-3893 or Igoodman@ 1gpa.org

Debtor. Case No.25-11933 (TMH)
NOTICE OF DEADLINE FOR FILING PROOFS OF CLAIM, INCLUDING FOR CLAIMS ASSERTED
UNDER SECTION 503(b)(9) OF THE BANKRUPTCY CODE
THE GENERAL BARDATE IS 5:00 P.M.(PREVAILING EASTERN TIME) ON JANUARY 23,2026
PLEASETAKENOTICE OF THE FOLLOWING:

On November 3, 2025 (the “Petition Date”), the above-captioned debtor and debtor in possession (the “Debtor”) filed a
voluntary petition for relief under chapter 11 of the Bankruptcy Code in the United States Bankruptcy Court for the District of
Delaware (the“Court”). On December 9,2025, the Court entered an order [Docket No. 110] (the “Bar Date Order”)” establishing
certain deadlines for the filing of proofs of claim in the chapter 11 case of the following Debtor:

[ Debtor Case No. [ EID # (Last 4 Digits):
6081

[

[ Norcold LLC | 25-11933 (TMH) |
Pursuant to the Bar Date Order, each person or entity (including, without limitation, each individual, partnership, joint venture,
corporation, estate, and trust) that holds or seeks to assert a claim (as defined in section 101(5) of the Bankruptcy Code) against
the Debtor that arose, or is deemed to have arisen, prior to the Petition Date (including, without limitation, claims entitled to
administrative priority status under section 503(b)(9) of the Bankruptcy Code), no matter how remote or contingent such right
to payment or equitable remedy may be, MUST FILE A PROOF OF CLAIM on or before 5:00 p.m. (prevailing Eastern Time), on
January 23,2026 (the“General Bar Date"), by sending an original proof of claim form to Stretto, Inc. (“Stretto”), the Debtor’s claims
agent, (1) by first-class mail, overnight courier or hand delivery to the Claims Agent at: Norcold ¢/o Stretto, Inc., 410 Exchange, Suite
100, Irvine, CA 92602, or (2) by completing the online proof of claim form available at https://cases.stretto.com/Norcold, so that
itis actually received on or before the General Bar Date; provided that, solely with respect to governmental units (as defined in

WANT TO ADVERTISE?
ASK US...WE CAN HELP!

Place your advertisement
in USA TODAY'’s Marketplace!

To advertise, call: 800-397-0070
or email: sales@russelljohns.com

section 101(27) of the Bankruptcy Code), the deadline for such governmental units to file a proof of claim against the Debtor is May
4,2026 at5:00 p.m. (prevailing EasternTime) (the“Governmental Bar Date”).

All entities holding claims against the Debtor arising from the rejection of executory contracts and unexpired leases of the
Debtor are required to file proofs of claim by the later of (a) the General Bar Date or the Governmental Bar Date, as applicable, and
(b) 5:00 p.m., prevailing Eastern Time, on the date that is twenty-one days following entry of an order approving the rejection of
any executory contractor unexpired lease of the Debtor (the“Rejection Damages Bar Date”).

All entities asserting claims against the Debtor that are affected by an amendment or supplement to the Schedules are
required tofile a proof of claim oramend any previously filed proof of claim in respect of the amended scheduled claim by the later
of (a) the General Bar Date or the Governmental Bar Date, as applicable,and (b) 5:00 p.m., prevailing Eastern Time, on the date that
is twenty-one days from the date on which the Debtor mails notice of the amendment to the Schedules (or another time period as
may befixed by the Court) (the"Amended Schedules Bar Date”).

Proofs of claim must be sent by overnight mail, courier service, hand delivery, reqular mail, or in person, or completed
electronically through Stretto’s website at https://cases.stretto.com/Norcold. Proofs of Claim sent by facsimile, telecopy, or
electronicmail will not be accepted and will not be considered properly or timely filed for any purposein the chapter 11 case.

ANY PERSON OR ENTITY THAT IS REQUIRED TO FILE A PROOF OF CLAIM INTHE CHAPTER 11 CASEWITH RESPECTTO A PARTICULAR
CLAIM AGAINST THE DEBTOR, BUT THAT FAILS TO DO SO PROPERLY BY THE APPLICABLE BAR DATE MAY NOT BE TREATED AS A
CREDITORWITH RESPECTTO SUCH CLAIM FOR PURPOSES OF VOTING AND DISTRIBUTION.

A copy of the Bar Date Order and proof of claim form may be obtained by contacting the Debtor’s Claims Agent in writing at:
Norcold c/o Stretto, Inc., 410 Exchange, Suite 100, Irvine, CA 92602, or online at https://cases.stretto.com/Norcold. The Bar
Date Order can also be viewed on the Court’s website at www.deb.uscourts.gov. If you have questions concerning the filing or
processing of claims, you may contact Stretto by telephone at (833) 256-5483 (toll free), or by submitting an email via Stretto’s
website at https://cases.stretto.com/Norcold.

" The Debtor in this chapter 11 case, along with the last four digits of the Debtor’s federal tax identification number, is: Norcold
LLC(6081). For purposes of this chapter 11 case, the Debtor’s service addressis 7101 Jackson Road, Ann Arbor, M1 48103.
2 (apitalized terms used but not otherwise defined herein have th ascribed tothem in the Bar Date Order.
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